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IT’S STRONG PRICING AND MIX VS. WEAK SALES
  Sky-high vehicle prices are a good hedge against sliding 
sales for U.S. car makers and dealers as a whole. But the 
math is working out less favorably for some than for others, 
The Wall Street Journal reports.
  The industry’s luck turned last quarter after a remarkably 
profitable year. Light vehicles sold in the U.S. at a seasonally 
adjusted annualized rate of just 12.2 million in September — 
the lowest for more than a decade excluding the shutdown-
affected months of spring 2020.
  The much-discussed microchip shortage was already 
crimping vehicle production and deliveries to dealers in the 
spring. Yet the industry still had ample inventories — April 
was one of the best months on record for sales — and made 
huge profits. Now nobody has anything to sell except the 
vehicles that chip supplies allow to be manufactured.
  The flip side of tight supply is high prices. U.S. consumers 
paid an average of $42,368 for new vehicles in September, 
up 17% from the same month last year, according to a 
preliminary estimate by J.D. Power. Production constraints 
are also forcing car makers to prioritize higher-margin 
vehicles like pickup trucks.
  How strong pricing and sales mix balance 
out against weak sales will shape this 
month’s results season for U.S. car makers 
and dealers. Overall, the effect may be 
something of a wash. In Q3, U.S. consumers 
spent 3% more on light vehicles than in the 
same period of pre-pandemic 2019, says 
Tyson Jominy, VP of data and analytics for 
J.D. Power. While that was down from 28% growth in Q2, it 
doesn’t herald cash-flow problems at an industry level. But 
the effect has been unequally distributed.
  BMW has upgraded its implied profit forecast for 2021 on 
the basis that “continuing positive pricing effects for both new 
and pre-owned vehicles will overcompensate” for the hit from 
falling sales. Rocketing second-hand values feed directly into 
the returns car makers earn in their big leasing operations.
  General Motors sits at the other end of the spectrum, with 
Q3 profit expected to be particularly weak. One reason has 
nothing to do with chips: In August it expanded its recall of 
Bolt EVs at great expense. But it was 
also an unexpectedly bad quarter 
for production. After decades as the 
U.S. leader, GM’s market share fell to 
13.1% in Q3, behind Toyota at 16.5%.
  The unusual market dynamics are 
handing an opportunity to challenger 
brands more generally. Hyundai and 
its affiliate Kia in particular have taken 
advantage, with a record 10.8% U.S. 
market share in Q3. The shortage of 
vehicles “encourages a bit more brand 
switching,” says Jessica Caldwell, an 
analyst at Edmunds.

LATEST AUTO SALES SLUMP HAS WINNERS AND LOSERS
ADVERTISER NEWS
  Netflix and Walmart have announced the launch of the 
Netflix Hub at Walmart, making the world’s largest retailer 
a primary online destination for the streamer’s branded origi-
nal series merchandise. Product categories include music, 
apparel, toys and games. The Netflix Hub aims to showcase 
some of Netflix’s most popular shows in its first digital store-
front with a national retailer. Netflix currently sells branded 
merchandise in select Target stores... BMW grabbed a 
4,808-vehicle lead over Lexus in the first nine months, put-
ting the German brand on track to claim the U.S. luxury sales 
crown for a third consecutive year. In the latest quarter, 
BMW sold 75,619 vehicles, up 8.7%. Light trucks accounted 
for 60% of BMW’s quarterly sales. BMW also extended its 
lead over rival Mercedes-Benz for the year, with a nearly 
28,000-vehicle advantage as of the end of September… Mer-
ck & Co has applied for U.S. emergency use authorization 
for its tablet to treat mild-to-moderate patients of COVID-19, 
putting it on course to become the first oral antiviral medi-
cation for the disease. AstraZeneca asked U.S. regulators 
last week to grant emergency use authorization for its experi-

mental drug as a preventative therapy, and 
yesterday announced positive results from 
a late-stage study… Ross Stores has com-
pleted its store growth for its current fiscal 
year but sees plenty of more room for ex-
pansion. The off-pricer said yesterday that it 
opened 18 Ross Dress for Less locations 
and 10 dd’s Discounts locations across 
15 states in September and October. With 

the additions, the retailer met its goal of 65 new stores in 
fiscal 2021... Caribou Coffee, part of Panera Breads, has 
launched its first-ever domestic franchise program. Founded 
in 1992, the company has more than 718 locations system-
wide, including 314 company-owned stores and 135 license 
locations in 22 U.S. states. Caribou Coffee said the roll-out of 
its drive-thru focused “Caribou Cabin” prototype, which has a 
significantly smaller footprint, has positioned it for nationwide 
expansion… Neiman Marcus has put the spotlight on Latino

(Continued on Page 3)
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AVAILS
  KOCO-TV, the Hearst Television ABC affiliate in Oklahoma 
City, Okla., is seeking a passionate self-
starter to lead National Sales. CLICK 
HERE to apply.
  Nexstar’s WFRV Local 5 CBS affiliate in Green Bay, Wis., 
has an Account Executive opening. This city combines a 
small-town feel with big-city excitement and home of the 
Green Bay Packers! Many families and young professionals 
love this area because of the beautiful nature, trails, 
lakes and affordable lifestyle. And we’re known for being 

“Wisconsin nice.” The ideal candidate 
would have a BA/BS degree, two or 
more years of sales experience, and 
solid computer skills, CLICK HERE to 
apply. EOE.
  WBTV in Charlotte, N.C. is hiring an 
Account Executive. Candidate must 
demonstrate a thorough 
knowledge of agency 
negotiations, a track 
record of successful 
business development 

and the ability to provide digital solutions across multiple 
platforms. Candidate must be detail-oriented, a problem 
solver and have professional presentation skills. Three 
years of broadcast experience required, and a college 
degree preferred. Qualified applicants, please apply HERE.
  Nexstar Media Group, the largest local media company 
in the country, is searching for a Local Account Executive 
for its Philadelphia TV station (WPHL) and its 
digital properties including Weather.com and 
best-in-class OTT. If you are an aggressive, 
customer-focused, self-starter who likes to 
win, we want to hear from you. You will need 
to generate revenue, maintain local relationships, have a 
positive attitude and work well with a team. Come join the 
best place to work in Philly! Apply at: nexstar.tv/careers.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Penske Automotive Group and Hendrick Automotive 
Group outranked their dealership group peers in an online 
reputation study released this week. Reputation, which 
helps automotive brands and dealership groups manage 
online reviews and customer feedback, said Penske 
ranked first on the list of U.S. public dealership groups, 
while Hendrick topped the list of U.S. privately held groups. 
Nissan had the highest score among U.S. non-luxury brands 
followed by Subaru and Honda, while Infiniti ranked first 
among luxury brands ahead of Lexus and BMW, according 
to the study... An estimated 25% of goods stuck on container 
ships probably won’t make it to shelves in time for Black 
Friday, according to Burt Flickinger, managing director 
at Strategic Resource Group... Matt Amodio, a PhD 
candidate at Yale University, saw his 38-game Jeopardy! 
winning streak snapped on yesterday after finishing third to 
actor Jonathan Fisher and researcher Jessica Stephens. 
Amodio won $1,518,601 in prize money during his run, 
becoming the game’s third-highest regular-season money 
winner behind Ken Jennings and James Holzhauer.

UNCOMMON GOODS TRADING FACEBOOK FOR TV
  Through its 22-year existence, Uncommon Goods has 
advertised on a plethora of channels, marketing through 
catalog mailers, social media and search engines. Yet the 
Brooklyn-based online retailer had yet to try national TV 
— until Facebook’s recent issues with measurement and 
effectiveness tracking drove the company to experiment with 
new channels.
  “This year, like a lot of companies, we have started to see 
issues with Facebook performance and iOS,” Brian Hashemi, 
Uncommon Goods’ CMO, tells Ad Age. “It definitely impacted 
how much volume we were able to drive 
through at least in a somewhat efficient 
manner.”
  Uncommon Goods, a competitor to Etsy 
that sells mostly domestic-made items 
such as personalized drinkware and 
jewelry, is not the only DTC brand turning 
to TV at the expense of its social media 
marketing budget. In recent years, many 
startups, including Casper and Peloton, 
have grown TV advertising.
  In the first half of this year, DTC brands 
spent $2.7 billion on TV advertising, 63% of their total spend, 
according to MediaRadar.

NETWORK NEWS
  Football returned strong to primetime over the weekend as 
NBC’s Sunday Night Football game between the Buffalo 
Bills and Kansas City Chiefs led the pack in both demo 
rating and viewership. The game, which saw the Bills win 
38-20, drew an average primetime rating of 4.8 in the 18-
49 demo and 16.78 million viewers in non-adjusted fast 
affiliates... Freshman spinoff dramas NCIS: Hawai’i and FBI: 
International, which are both capitalizing on their familiar 
brands, are now the first new series to be picked up for the 
full season. Once upon a time, a new network series would 
receive an initial 13-episode season (with a backend order of 
nine more episodes if picked up for the full season, taking it 
to 22). CBS has not said how many additional episodes it has 
ordered... Diary of a Future President creator Ilana Peña is 
re-teaming with the Disney+ series’ writer Crystal Ferreiro 
for Hermanas, a drama with some humor in development 
at the CW. Hermanas follows three sisters who reunite in 
their small town in Florida after their brother, the crown jewel 
of the family, gets into a debilitating accident... Soul Food 
alumna Vanessa Estelle Williams has joined the Season 
5 cast of Fox drama series 9-1-1 in a heavily recurring role. 
9-1-1 explores the high-pressure experiences of police 
officers, firefighters and dispatchers who are thrust into the 
most frightening, shocking and heart-stopping situations... 
NBC has opted not to proceed with its drama pilot Getaway. 
Headlined by Annie Ilonzeh, it starred two leads of recently 
canceled broadcast series that have since been resurrected, 
Manifest’s Matt Long and All Rise’s Marg Helgenberger... 
The recently greenlighted Season 21 of Dick Wolf’s Law 
& Order is expected to bring back a number of popular 
cast members from the crime drama’s 20-year run on NBC. 
During an interview with Rachael Ray, L&O alum Anthony 
Anderson revealed that he’s been approached about 
coming back. He admitted to being a fan before joining the 
series and that he still watches reruns to this day.
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FunnyTweeter.com

I wish that I had the confidence 
of my 12-year-old, who is 

staring me down as he eats 
the last ice cream cone I had 

hidden in the freezer.
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REPORT: SMART SPEAKERS GAIN AMID PANDEMIC
  The adoption of smart speakers rose to 53% during the 
COVID-19 pandemic, showing significant growth since 
2019. According to Parks Associates latest Consumer 
Electronics Dashboard, smart speakers/displays and 
smart TVs (+56%) posted major growth during the pandemic.
  Parks says purchase intentions were elevated at the 
beginning of the year for a variety of entertainment and 
productivity devices due to increased time spent at home. 
The firm says Q1 purchase intentions are often low due to 
seasonality as consumers’ holiday purchases can depress 

Q1 intentions.
  However, the pandemic grew 
consumers’ perceived value of connected 
entertainment devices, generating 
growth in future purchase intentions 
for all product categories related to 
connected home entertainment, Inside 
Radio reports.

ADVERTISER NEWS
(Continued from Page 1)
designers in its window displays as 

part of Hispanic Heritage Month, which ends Friday. 
Gabriela Hearst, Carolina Herrera, Johanna Ortiz, Tata 
Harper, Manolo Blahnik, Oscar de la Renta, Narcisco 
Rodriquez and Paco Rabanne are among the designers 
being highlighted as part of the promotion… More than 350 
Stop & Shop supermarkets this fall will begin offering leafy 
greens from indoor vertical farming company AeroFarms. 
The Quincy, Mass.-based retailer, with stores across the 
Northeast and New England, is the latest grocer to partner with 
AeroFarms, the Newark, N.J.-based Certified B Corporation 
that safely grows its produce indoors in its state-of-the art 
commercial vertical farming facilities that are certified for 
USDA Good Agricultural Practices. Other retailers working 
with AeroFarms include Walmart, Whole Foods Market, 
Amazon Fresh and online retailer FreshDirect.

10/12/2021

JLL holiday survey

58% of shoppers plan to shop
in stores or do some form of

shopping involving a physical 
store this holiday.

HOLIDAY SURVEY: 58% PLAN TO SHOP IN STORES
  The retail industry will experience a pent-up demand for in-
person shopping and experiences after the hiatus brought 
on by the pandemic.
  That’s according to JLL’s annual holiday survey, which 
found that 58% of shoppers plan to shop in stores or do 
some form of shopping involving a physical store this 
holiday. Thirty-four percent will buy online and pick-up in-
store and 22.6% will take advantage of curbside pickup.
  The study also revealed that consumers plan to spend 
25.4% more this year, an average of $870 per person on all 
holiday-related purchases vs. an average 
of $694 in 2020, with this year’s spending 
nearing 2019’s pre-pandemic average 
budget of $874.
  “Revenge shopping from the pandemic 
feels personal this year, too, with 
consumers ready to treat themselves 
this holiday season,” said Naveen Jaggi, 
president of retail advisory services, JLL, 
Americas. “JLL’s holiday survey results 
show more than 70% of shoppers plan to 
self-gift this year, with clothing and shoes 
taking the top categories as consumer wardrobes continue 
to evolve as workplaces reopen and vacations are booked.” 
  The top six retailers that consumers plan to shop this 
holiday are Amazon (65.6%); Walmart (45.3%); Target 
(39.7%); Macy’s (10.2%); and Kohl’s (9.5%) and Best Buy 
(9.4%).
  In other findings:
•  More than half will start shopping before Thanksgiving, 
vs. 43.2% last year, while another 36.3% will start two to four 
weeks before Christmas. Then, a small number of shoppers 
(about 4%) will wait until the week before Christmas.
•  More than half of shoppers will shop deals on Black 
Friday and Cyber Monday.

FUBOTV TO CARRY SPORTSNET ROCKY MOUNTAIN
  Online TV streaming platform fuboTV and AT&T SportsNet 
Rocky Mountain, the TV home of the NBA’s Utah Jazz, 
NHL’s Vegas Golden Knights and MLB’s Colorado 
Rockies regional game telecasts, have announced a 
carriage agreement ahead of the 2021-2022 NBA and NHL 
seasons.
  Through the deal, fuboTV will stream AT&T SportsNet 
Rocky Mountain’s extensive regional coverage of all three 
major professional sports teams in addition to other ancillary 
programming. The RSN will initially launch on fuboTV in 
Nevada, Utah and the surrounding areas with other markets 
to roll out in the future.
  The deal strengthens fuboTV’s sports offering, which 
includes more than 50,000 live sporting events annually, 
with many streaming in 4K, and more RSNs in its base 
package than any other live TV streaming platform. FuboTV 
recently signed an agreement with ROOT SPORTS to carry 
the Seattle Mariners, Seattle Kraken and Portland Trail 
Blazers in the Northwest.
  The agreement also increases fuboTV’s local coverage in 
the Rocky Mountain region, where it already carries ABC, 
CBS, Fox and NBC affiliates in Salt Lake City and Las 
Vegas alongside national sports networks ESPN, FS1, CBS 
Sports Network, the Pac-12 Networks and many more.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


