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AVERAGE AMOUNT FINANCED AT ALL-TIME HIGH
  Auto loan interest rates soared to their highest levels since 
2019 while the average monthly payment for new vehicles 
passed $700 in the third quarter, according to Edmunds.
  Additionally, more than 14% of car buyers now have a 
record-high monthly payment of more than $1,000.
  Edmunds said the average annual percentage rate on 
financed new vehicles for Q3 was 5.7% — up from 4.3% at 
the same time last year and up from last quarter’s 5%.
  “Since inventory has been so low due to the microchip 
shortage, there hasn’t been a lot of need for incentives,” 
Jessica Caldwell, Edmunds’ executive director of insights, 
told Automotive News.
  The industry is dealing with other supply chain issues, she 
said, noting Ford Motor badging shortage last week.
  With prices on the rise, the average amount financed for 
new vehicles also climbed, to $41,347 — up from $38,315 
in Q3 2021 and up from Q2 2022’s $40,602.
  Along with increased APR and average amount financed, 
the average monthly payment for a new vehicle in Q3 
was more than $700, with 14.3% of consumers taking 
on a record-high monthly payment of more than $1,000, 
Edmunds said.
  “You might have paid $500 a 
month for this vehicle last time, and 
now $700,” Caldwell said.
  The Edmunds report also reveals that automakers’ 
subsidized interest rates influenced a small increase in 
loans of 48 months or less. “People are starting to opt for 
shorter loan terms because they’re doing the calculations,” 
which show an overall cost savings in interest paid, Caldwell 
said.
  In Q3, 9.3% of financed new-car buyers had an average 
loan term of 48 months or less — up from 4.5% in Q3 2020, 
which saw low interest rates and longer loan terms due to 
the pandemic.
•  New light-vehicle sales in September 2022 totaled a 
SAAR of 13.5 million units, up 9.6% from a year ago. New 
light-vehicle sales in September 2021, the weakest since 
May 2020, were limited by the lowest inventory level on 
record for at least 36 years.
  While not a return to normal by any 
means, inventory levels at the end of 
September 2022 should be above the 
bottom seen a year ago and should be 
higher than the end of August 2022’s 
1.27 million units on the ground and 
in transit.
  September 2022’s sales brought the 
Q3 2022 average SAAR to 13.3 million 
units, roughly flat compared with Q2. 
Sales in September continued to be 
limited by available inventory but 
were also impacted somewhat by 
Hurricane Ian.

AUTO LOAN INTEREST RATES REACH 3-YEAR HIGH IN Q3 
ADVERTISER NEWS
  Amazon.com is freezing hiring for its corporate staff in retail 
for the rest of the year. More than 10,000 openings had been 
posted as of Monday evening. According to Brad Glasser, an 
Amazon spokesperson, the company has many jobs available 
throughout the company, but he said “we expect to keep 
adjusting our hiring strategies in each of these businesses at 
various junctures,” The New York Times reports... Grubhub 
and grocery delivery platform Gopuff have teamed up to offer 
more grocery products and other household essentials to the 
Grubhub app. The pilot program launched in select areas 
of Austin, Boston, Chicago, Philadelphia, Los Angeles and 
New York City this week... Schnuck Markets has rolled out 
the Schnucks Flexforce employment option that will allow 
employees to choose which shifts and store locations work 
best for them. “Much like rideshare and food delivery service 
employees, Flexforce teammates will be able to seek and 
claim shifts at the time and location of their choosing,” said 
Chief People Officer Laura Freeman... Customers using 
Macy’s co-branded credit cards, which can be used with 
other merchants, started spending more on gas, groceries, 
travel and entertainment early this year, trends that led 

the department store to cut back 
orders in some categories and keep 
inventories leaner early on, CFO 
Adrian Mitchell said. As a result, 

the retailer isn’t packing away seasonal fashions for next 
year and it promises that upward of 50% of holiday styles 
will be new... Footwear brand Allbirds has signed REI as 
its newest wholesale partner, with plans to put a selection 
of shoes in 41 REI stores and sell them online at REI.com. 
Allbirds began as a direct-to-consumer brand and today 
its sneakers are sold in a growing number of physical and 
digital retail outlets including Nordstrom stores... Taco Bell 
has signed comedian Pete Davidson for a campaign to 
promote the chain’s shift away from breakfast innovation to a 
simpler approach. “The pivot in our breakfast strategy aligns 
with consumers’ morning mentality by turning up our focus 
on ease and familiarity,” Chief Brand Officer Sean Tresvant
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HUB: LIVE TV FADING AMONG YOUNG AMERICANS
  Traditional TV viewing has been on the decline among 
young Americans for some time now, but new data from 
Hub Entertainment Research illustrates the extent to which 
streaming has come to dominate video entertainment for 
youth.
  The annual survey asks respondents what their default 
source is for TV — the first source they turn on when they’re 
ready to watch. Just 12% of the 18- to 34-year-olds surveyed 
said they turn first to live TV. That’s less than one-third of 
those who turn first to Netflix (38%).
  Similar trends are seen among teens. In 
a recent survey, teens estimated spending 
30% of their daily video time with Netflix, 
as opposed to just 6% with cable TV.
  The Hub research results reveal a 
dramatic schism in default viewing when 
sorting by age. For those 55 and older, 
half turn to live TV as their first option, vs. 
just 8% who turn on Netflix first.
  For those 35 to 54, meanwhile, live TV 
(25%) is sustaining a narrow lead over 
Netflix (21%) as the first option.
  Other streaming options besides Netflix are growing in 
stature. Overall, 16% share of respondents turn to one of 
the other Big 5 streaming services (Hulu, Amazon, Disney 
or HBO Max) as their first port of call for TV viewing, up from 
15% last year and 11% the year prior. This growth is being 
fueled by 35- to 54-year-olds, who are increasingly defaulting 
to one of these services.
  The percentage of respondents overall who default to live 
TV continues to gradually fall, down to 28% this year, though 
that remains ahead of Netflix (23% share) for the time being.

HIGH GROCERY STORE PRICES POISED TO PERSIST
  Some sobering news for US shoppers: There’s little relief in 
sight on grocery store bills, CNN reports.
  Grocery prices climbed 13.5% in August from the year 
before, the highest annual increase since March 1979, 
according to government data.
  Executives at large food manufacturers and analysts expect 
inflation to hover around this level for the rest of 2022.
  Next year, the rate of food inflation is expected to moderate 
— but that doesn’t mean prices are going to drop. Once 
prices hit a certain level, they tend to stay there or go up, but 
rarely down.
  A number of factors have contributed to the surge in 
prices. Producers say they’re paying higher prices for labor 
and packaging materials. Extreme weather, like drought or 
flooding, and disease, like the deadly avian flu, have been 
hurting crops and killing egg-laying hens, squeezing supplies.
  Even if some of these situations stabilize, it will take a 
while for those changes to reach consumers. “There’s a 
lot of uncertainty,” said David Ortega, food economist and 
associate professor at Michigan State University. It’s not 
clear when the war in Ukraine will end, or how weather will 
impact crops in the future. “That’s one of the reasons why 
prices take longer to come down.”
  Market research company IRI expects food inflation to rise 
5% to 10% next year. Meanwhile, demand is high  — as 
paying higher grocery prices may still be cheaper than dining 
out at restaurants, where menu prices are also rising.
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old viewers say they turn 

first to live television.

AVAILS
  Are you ready to join Utah’s first television station and 
be a part of America’s leading media company? Are you 
ready to lead a growing sales team in 
the 29th largest market in the country? 
We invite you to take your career to the 
next level by joining Nexstar Media, Inc. 
as Director of Sales for our properties 
in Salt Lake City, Utah. Our next Director of Sales must 
bring a proven history of growing revenue for both legacy 
broadcast and digital products on multiple platforms. For 

details on the position or to apply now, 
CLICK HERE.
  Telemundo Tampa, Fla., seeks an 
Account Executive. The AE will be 
responsible for growing revenue across 
NBCUniversal Local OTT and digital 
platforms, including Peacock TV, NBC/
Telemundo Full Episode Player, and 
Linear TV including Telemundo and 
Telexitos. This sales role is focused on 
delivering quarterly results and meeting 
individual budget requirements for linear 

and non-linear platforms, with a focus on Tampa, Fla. A 
minimum 5 years’ experience in an advertising sales or 
media (linear and digital), for a media company or with an 
agency preferred. Apply HERE.
  News3 Las Vegas (KSNV) has a great career opportunity 
for a Promotions Director to join our senior leadership team. 
The Promotions Director is responsible for 
effective workflow, productivity, technical 
quality, and creative output for all station 
promotion including news, programming, 
sales promotions, client commercials and 
community service. This includes on-air promotion and 
packaging of the channel, marketing content and client 
production. A minimum of seven years’ creative experience 
in broadcast and/or cable on-air production preferred. CLICK 
HERE to apply. EOE/Drug Free workplace.

See your ad here tomorrow! CLICK HERE for details.

SURVEY: SALES OF HALLOWEEN CANDY TO RISE
  No tricks and all treats is how consumers are prepared to 
celebrate Halloween this year. According to a recent survey 
from the National Confectioners Association (NCA), 93% 
of Americans intend to celebrate in a big way with plans to 
enjoy their favorite chocolate and candy treats.
  The association projects chocolate and candy sales to 
increase 5% for the 2022 Halloween season.
  Other highlights of the survey include:
•  Ninety-seven percent of consumers who welcome trick-
or-treaters hand out candy and chocolate.
•  The top three Halloween treats are chocolate, candy corn 
and gummy candy, respectively.
•  Most consumers in the U.S. enjoy chocolate and candy 
two to three times per week, averaging just 40 calories and 
one teaspoon of added sugar per day.
  The national online survey was conducted by 210 Analytics 
on behalf of the National Confectioners Association. 
Research was fielded from Jan. 17-31 among 1,573 
consumers ages 18-75.

https://nexstar.wd5.myworkdayjobs.com/en-US/nexstar/job/Director-of-Sales_REQ-20977
https://www.smartrecruiters.com/account/sign-in?redir=%2Fapp%2Fjobs%2Fdetails%2Fe0497b3b-bd37-42a8-b97f-5e3b7c9d6f4c%2Fjobad%2Fea7ace00-49b0-4b98-91e7-7c487dc07d7f
https://edyy.fa.us2.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_2002/requisitions/preview/8515/?keyword=Promotions+Director
https://edyy.fa.us2.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_2002/requisitions/preview/8515/?keyword=Promotions+Director
https://www.spotsndots.com/site/forms/online_services/classified_ad/
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SUPERMARKET SEAFOOD PURCHASES FALLING
  Inflation and its after effects are helping to create a frosty 
fresh seafood merchandising environment, Supermarket 
News reports.
  Average per-pound prices for finfish were up 17.5% for the 
52 weeks ending Aug. 7, contributing to a 12.8% volume 
sales decline, reports Information Resources Inc. (IRI), a 
Chicago-based market research firm. Fresh shellfish, with 
a 3.8% average price increase, had a 22.2% volume sales 
decline.
  Salmon and shrimp, two of the most popular species, had 

volume declines of 3.9% and 17.9% 
respectively, along with double-digit price 
increases.
  On the bright side, volume sales of 
finfish and shellfish are up 6.1% and 
5.7%, respectively, vs. the three-years-
ago period prior to the pandemic, and 
prices for some shellfish species are 
declining as supply chains strengthen 
and more cold storage space becomes 
available, said Chris DuBois, IRI’s SVP 
of the protein practice. Shellfish sales, he 

forecasts, “are going to pick up in the back half of this year.”
  Nevertheless, changing shopper purchasing habits continue 
to impact category activity. Because many consumers 
perceive seafood to be a premium option, more are switching 
to familiar lower-priced proteins, including meat and poultry, 
said Anne-Marie Roerink, president of 210 Analytics, a San 
Antonio-based market research and marketing strategies 
firm and publisher of the Seafood at Retail report. 

ADVERTISER NEWS
(Continued from Page 1)
said... Burger King has made Halloween-themed menu 
items an annual tradition, and this year’s Halloween 
Whopper will keep with the spooky theme. The burger, 
which is expected to start rolling out next week, will feature 
ghost pepper cheese, spicy queso and fried jalapenos and 
be served on orange-tinted buns... QuickChek and Petty 
GMS are teaming up to promote the “Best Damn Sandwich 
in Town” with the No. 42 QuickChek Chevrolet. Debuting 
at the Charlotte Motor Speedway for Bank of America’s 
ROVAL 400 on Sunday, it is the first time that the QuickChek 
brand has paired up with a NASCAR team.

10/6/2022

FunnyTweeter.com

At my funeral, take the 
bouquet and throw it into the 

crowd to see who is next.

STUDY: AUTONOMOUS AUTOS CAUSE CONFUSION
  Consumers don’t share the auto industry’s excitement about 
autonomous vehicles and are uncomfortable having them 
transport people, according to 
the J.D. Power 2022 Mobility 
Confidence Index.
  Part of the reason for the 
mistrust, J.D. Power experts say, is a lack of knowledge 
about those vehicles due to confusing messaging from the 
industry. Respondents to this year’s report knew little more 
than last year’s participants.
  “Industry stakeholders must work 
together to ensure clear and consistent 
messaging, and the use of consumer-
facing terminology is part of this,” says 
Lisa Boor, senior manager of auto 
benchmarking and mobility development, 
J.D. Power. “Understanding which words 
and phrases resonate with consumers 
can help manage misconceptions and 
improve consumer understanding of AVs, 
which is a common goal.”
  The findings support that opinion. Some 
56% of study respondents thought current driver technologies 
are the same as fully automated self-driving systems. 
Consumers showed further confusion when asked about 
terminology used to describe different levels of automation.
  Industry insiders should note that among the 37% of 
consumers seeking information on fully automated, self-
driving vehicles, the following are the most commonly used 
online sources: online searches (54%), online videos (45%), 
and vehicle manufacturer/developer websites (39%).

KPMG: INFLATION TO INCREASE HOLIDAY SPEND
  Shoppers’ average holiday spending will be higher this 
year than last, but it won’t be enough to dent the impact of 
inflation.
  Although consumers indicate they plan to purchase for 
fewer people, their average holiday spend will be $1,072 — 
6% higher than in 2021, according to KPMG’s Consumer 
Pulse Survey: Holiday 2022 report. Compared to last year, 
however, the increased spending for the balance of the 
calendar year is only expected in essential categories rather 
than discretionary categories, advised KPMG.
  “While consumers remain resilient and plan to spend a bit 
more this holiday season, it will likely not outpace inflation,” 
said Matt Kramer, KPMG consumer and retail national 
sector leader.
  In other findings, online spending is expected to remain 
relatively flat across categories, pointing to a preference to 
return to physical stores for several categories of spending. 
Most holiday shoppers are extremely likely or likely to shop 
at mass market retailers (73%) and discount stores (56%).
  The top three concerns for holiday shoppers this season are 
inflation (85%), stockouts (63%) and shipping delays (57%), 
the report said. Approximately half of the holiday shoppers 
who are concerned with stockouts and/or shipping delays 
plan to shop earlier this holiday season.
  Holiday shoppers are expecting an early start this year, with 
52% starting in October or earlier, but not as early as last 
year when 61% started in October or earlier, largely over the 
concern of stock-outs, or in 2020.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


