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iSPOT: NEWS NETWORKS, REALITY SHOWS GAIN
  National television advertising spending fell 5% to $4.4 
billion in the third quarter, according to fresh data from 
measurement and analytics company iSpot.tv.
  The drop was somewhat smaller than expected considering 
that a year ago, the NBA Finals and Summer Olympics 
were televised during Q3. Ad impressions were also down 
about 5.4% in the quarter to 596 billion, according to iSpot.
  In the quarter, ABC delivered the most ad impressions — a 
12.02% share of the total. ABC supplanted NBC, which was 
No. 1 a year ago.
  The other networks delivering the most impressions 
were CBS, Fox News Channel, MSNBC, CNN, ESPN, 
Univision, Fox and Telemundo.
  With Fox News, MSNBC and CNN all in the top 10, cable 
news was a force in the quarter, accounting for 22.5% of total 
national impressions. While falling short of the record levels 
seen in the 2020 presidential election year, impressions 
were up from from 20.3% a year ago and 
ahead of 2019 and 2018. 
  NFL games also accounted for a big 
chunk of impressions, with a 4.22% share. 
College football was the second most-seen 
program with a 2.79% share, followed by 
Good Morning America, SportsCenter 
and Today.
  In primetime, iSpot notes that reality shows are surging. 
Among those generating the most ad impressions are 
Big Brother, America’s Got Talent, The Bachelorette, 
American Ninja Warrior and The Voice. iSpot also 
included CBS perennial 60 Minutes and Fox and WWE’s 
Friday Night SmackDown in this category.
  Ad categories generating the most impressions were quick-
serve restaurants, auto & general insurance, automakers, 
wireless services and streaming services.
  Top individual brands were Progressive, Subway, Geico, 
Indeed and Verizon. The top new national TV advertisers 
were Astepro nasal spray; the National Injury Law Center; 
law firm Marcardi, Russotto, Spencer & Balban, which is 
pursuing the Camp Lejeune water-contamination lawsuit;
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ADVERTISER NEWS
  Mattel has cut its profit forecast and said it would increase 
its Christmas season promotion as inflation is causing 
American consumers to question the need to buy Barbie 
dolls and Fisher-Price toys. “We are in the midst of a 
challenging macroeconomic environment, which equals 
volatility,” said Mattel CEO Ynon Kreiz… Clorox has issued 
a voluntary recall of its Pine Sol Scented Multi-Surface 
Cleaners, CloroxPro Pine-Sol All Purpose Cleaners and 
Clorox Professional Pine-Sol Lemon Fresh Cleaners 
over concerns the products may contain bacteria that could 
compromise individuals with weakened immune systems. 
Clorox manufactured about 37 million of the recalled 
products, USA Today says… ALDI is working with Spryker 
Systems to create an e-commerce platform for online 
shopping, grocery delivery and curbside pickup in the U.S. 
The shoppable website will be rolled out in phases after a 
trial period among a small group of customers… Target will 

grow the number of in-store Apple shops 
to 150 locations, with a lineup of gadgets 
including Apple TV devices, iPhones and 
Apple Watches available in time for the 
holiday shopping season. Target’s first mini-
Apple shops opened last year as part of the 
retailer’s growing focus on partnerships with 
popular brands, a lineup that also includes 

Disney and Ulta Beauty… Best Buy has created a new 
program that lets qualifying customers make interest-free 
monthly payments for MacBook Air and MacBook Pro 
laptops, with the option to buy or trade up after three years. 
The program, called Upgrade+, launches as retailers are 
increasingly embracing buy now, pay later programs, often 
in partnership with services like Klarna and Afterpay… 
Chipotle Mexican Grill reported a 7.6% rise in Q3 same-
store sales as higher-income consumers continued spending 
despite a 4% price increase instituted in August to offset 
higher ingredient costs. Chipotle opened 43 new units during 
the quarter and 38 feature drive-thru Chipotlanes dedicated 
to pickup of digital orders… Schnuck Markets has teamed 
up with Instacart to offer speedy $10 delivery with no priority
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AVAILS
  WFLX-TV seeks an experienced Digital Sales Manager. 
Maximizing all of our digital, mobile and social media assets 
is the primary objective. Your thorough 
knowledge and understanding of web 
marketing and operations as well as the 
ability to generate New Business are the 
keys to a competitive compensation package 
and a great working environment — in West 
Palm Beach! Interested applicants can 
CLICK HERE and type in the job title, station call letters, or 

click on “apply now.” We encourage you 
to upload your resume/cover letter. No 
calls, please. EOE/M/F/D/V.
  WVTM-TV, the Hearst Television NBC 
affiliate in Birmingham, Ala., seeks a 
dynamic Local Sales Manager who is 
ready to take a growing station to the 
next level. We are looking for a sales 
leader who creates a positive culture 
for success through leadership, clear 
direction, teaching, motivating and 
evaluating the sales efforts of our local 

team. The candidate will lead the local team in exceeding 
budgets on multiple platforms and coach and mentor a team 
of motivated sellers. Individual should be highly organized, 
able to coach a winning team and have experience in pricing 
and inventory management. Birmingham is a growing 
market, and this is a tremendous opportunity for the right 
person. CLICK HERE to apply.
  WLFI-TV 18, the CBS Network affiliate in West Lafayette, 
Ind. — the home of Purdue University — has a career 
opportunity for a Local Sales Manager. 
The Local Sales Manager is responsible 
for leading, teaching and motivating 
the sales team along with growing local 
revenue. Strong analytical, problem solving, 
communications, writing, negotiation, 
presentation skills, leadership & team-
building skills required. A Bachelor’s degree with a minimum 
of three (3) years of sales management experience, including 
local and digital sales, preferred. CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.
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NFL Plus; and Comiranty, the COVID vaccine from Pfizer 
and BioNTech.
  Looking ahead to Q4, iSpot suggests we should expect 
a holiday and retail boom in impressions vs. last year, but 
notes that “value may be the name of the game as audiences 
are putting savings on their holiday shopping list.”
  The shift of the World Cup to Q4 should shake up how major 
brands approach live sports in November and December, 
and Thursday Night Football on Amazon Prime Video 
bears a close watch as the season goes on.
  As more advertisers move to put ads on streaming and 
connected TV, “you’ll be hearing more about transparency 
and verification,” iSpot said, and the midterm elections will 
be taking up a bigger share of national linear, streaming and 
local TV.

OUTLOOK: U.S. AUTO SALES TO RISE IN OCTOBER
  U.S. auto retail sales are expected to rise in October as 
supply-chain snags ease, making more vehicles available 
at dealerships amid higher demand, an industry report from 
consultants J.D. Power and LMC Automotive showed.
  An improvement in new vehicle inventories bumped up the 
sales activity in the U.S. at a time when consumers are ready 
to spend more to own a personal vehicle.
  Customers have been unaffected by higher vehicle prices 
and a lack of incentives or discounts from automakers, who 
have been taking advantage of strong demand and tight 
inventory.
  “Even with a modest increase in 
inventory, strong demand continues to 
allow manufacturers to maintain a low 
level of discounting,” the report said, 
adding that average transaction price for 
new vehicles is expected to reach record 
levels in October.
  Retail sales of new vehicles are expected 
to rise 12.1% to 1,008,200 units in October 
vs. a year earlier, the report showed.
  “The vehicle market is being supported 
by improving inventories and product selection for some, but 
not all, brands,” said Charlie Chesbrough, senior economist 
at Cox Automotive.
•  October seasonally adjusted annualized rate for total 
new vehicle sales is expected to be 15 million units, up 1.8 
million units from 2021, the J.D. Power-LMC Automotive 
report showed.
•  Total new-vehicle sales in October, including retail and 
non-retail transactions, are projected to reach 1.157 million 
units, up from 15.2% from October 2021, the report said.

WHAT SATURATION? SVOD VIEWERSHIP UP IN Q3
  Handwringing over the market saturation of subscription 
streaming video services appears to be overblown. New 
data finds that almost all of the major SVOD platforms saw 
viewership gains in Q3, led by Netflix with about 70% market 
share, according to new data from research firm Attest.
  YouTube TV made the biggest gains of all the TV streaming 
services upping weekly U.S. users by six percentage points 
to 23%. This is likely to grow further following the launch of a 
new mix-and-match offering that means users don’t have to 
pay $64.99 a month for the YouTube TV Base Plan.
  HBO Max saw a 4.8 percentage point uplift to 32.6%, 
assisted by the popularity of its Game of Thrones prequel, 
House of the Dragon, the streamer’s most-watched show 
of the quarter. Amazon Prime Video grew 4.4 percentage 
points to 47.3%, joining Hulu in second place (47.2%).
  Meanwhile, the growth that Disney+ saw in Q2 stalled in Q3. 
Netflix remained static but still towers above the competition 
for viewership.
  Viewing time for subscription TV trended up slightly, with 
Americans most likely to say they watch 1-2 hours per day 
(30.9%). Viewing time is also on the up for free on-demand 
TV, although a lesser 22.5% watch it for 1-2 hours per day 
(and 34.4% don’t watch it at all).
  Meanwhile, pay-TV saw a 4.4 percentage point increase in 
regular viewers, with 77.7% of Americans saying they watch 
at least some live TV each day. This is most likely to be 1-2 
hours.
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HOLIDAY SHOPPERS SEEK LOW PRICES, DELIVERY
  A new survey reveals what factors will draw customers to 
retailers this holiday season — and some that won’t help 
much.
  According to a survey of global consumers from Oracle 
Retail, 34% are worried they won’t have the money they 
would like to spend on holiday shopping due to rising 
commodity prices, and 36% are concerned the gifts they 
want to buy will be more expensive this year.
  Higher percentages are taking the following steps to 
reduce the cost of holiday purchases:

•  71% said they would consider a 
store financing or payment plan to pay 
for gifts over time (25% said they have 
never used one of these plans before).
•  77% said they will shop around for 
more deals and discounts.
•  77% said they will shop early to 
ensure they can get the items they want 
and have more time to shop for deals.
•  71% said they would wait for big 
sales moments and store holiday sales 
from their favorite retailers.

•  75% said they would perform more price comparisons 
online and in-stores.

ADVERTISER NEWS
(Continued from Page 1)
fees. The Schnucks Now program allows delivery orders to 
be placed online for 112 of its locations in Illinois, Missouri, 
Indiana and Wisconsin… Kia will recall 71,000 2008-
2009 model year Sportage vehicles in the U.S. previously 
recalled in 2016 for fire risks, and it’s advising owners to 
park outside until repairs are completed. Kia said the recall 
fix is under development that will address the risk of a fire 
originating from around the Hydraulic Electronic Control 
Unit that could occur while parked or driving... Mercedes-
Benz raised its full-year profit forecast as strong demand 
for luxury cars and cost savings offset supply-chain 
bottlenecks that have hampered industry output this year. 
The German automaker said it now expects group earnings 
to rise at least 15% this year vs. a previous forecast of 5%-
15% growth, after profits at its cars division almost tripled in 
Q3 from pre-pandemic levels.
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total $9.8 billion this year, 
up 29% from a year ago. 

The business will grow to 
$18.1 billion by 2025.

AVOD STREAMERS TO SLOW TO 9% GROWTH IN Q4
  Strong double-digit percentage growth on U.S.-based 
AVOD  services will slow dramatically by the end of this 
year — at a 9% rate, 
says MoffettNathanson 
Research.
  This will come down from 
a 22% gain in Q2 of this year, and 17% in Q3. “We even 
expect the recent surge in AVOD ad spending to cool due 
to tough compares and softer programmatic video spend,” 
writes Robert Fishman, media analyst at MoffettNathanson 
Research.
  He says there is a lack of advertiser 
demand to the ad market overall and 
weak scatter market, as well as an 
uncertain consumer spending economy 
amid a possible recession.
  On the plus side: “Platforms that offer 
the stable reach of live sports and/or 
benefit from 2022 election spending 
should probably outperform peers in 
the fourth quarter, in our view.” Airing of 
NFL games, in particular, has helped the 
business.
  Overall, it projects the AVOD business to total $9.8 billion 
this year, up 29% from $7.6 billion a year ago. The business 
is estimated to grow to $18.1 billion by 2025. “This includes 
$3 billion combined ad revenue from Netflix and Disney+,” 
Fishman says.
  This year, it is estimated that of the $9.8 billion, Hulu will 
have a 36% share of the AVOD ad business, 14% for Roku, 
13% for Peacock, and 10% for Pluto TV.

STUDY: AMERICANS STILL LIKE BLACK FRIDAY
  Americans have not lost their affection for heading to 
stores on Black Friday.
  More than three in five (63%) consider in-store Black 
Friday shopping a tradition and 42% said in-store Black 
Friday shopping holds more importance for them than it 
did before the pandemic, according to a survey from video-
based human insight company UserTesting. Two in five 
miss the “chaos” of in-person Black Friday shopping.
  The study, conducted by OnePoll, also revealed that 
consumers who prefer to shop in-store do so for a variety 
of reasons, with instant gratification a top motivator (33%), 
followed by having better sales or deals in person (26%), 
having better deals in-store than online (26%), and being 
able to secure items ahead of time (23%).
  When asked what online shopping features they wished 
they could bring into a store with them, respondents said 
they’d like to see where items are located in-store (51%) 
and use promo codes/digital coupons (47%).
  Other findings from the study:
•  Nearly all (95%) plan to participate in Black Friday and 
Cyber Monday events for 2022 with one-third planning to 
shop both online and in-store.
•  Despite inflation, 31% plan to spend more money than 
previous years. Twenty-six percent plan to spend about the 
same amount as previously, and 40% plan to spend less.
•  More Gen Zers than millennials cited immediate 
fulfillment as their primary driver to shop these events in 
person (81% vs 49%).
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