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EATERIES TIE CUTBACKS TO WORKER SHORTAGE
  It’s not just your imagination. Restaurants aren’t open as 
long as they used to be. Eateries have trimmed weekly 
operating hours by 7.5%, or 6.4 hours, vs. pre-pandemic 
schedules, according to a new report from Datassential.
  The food analytics firm found that 59% of the more than 
763,000 U.S. restaurants are operating on shorter schedules 
in October than in 2019. Every state except Alaska saw a 
decrease in restaurants’ average weekly operating hours.
  Datassential co-founder and CEO Jack Li attributed the 
scheduling changes to a few factors. Restaurants are still 
struggling to find enough workers to staff their locations, and 
cutting hours is one way they’re addressing that challenge. 
The slow return to the office means weaker demand in 
business centers.
  Areas that closed down aggressively during the pandemic 
are still bouncing back. States with Democratic governors 
saw steeper reductions to restaurants’ hours than those led 
by Republicans, according to the report.
  Independent restaurants have been hit even harder, losing 
7.5 weekly hours on average. Chains with more than 501 
locations, by contrast, have cut schedules by an average 
of four hours per week, the report 
said. “Chains have things like robotics, 
automation and technology upgrades 
that can largely enable them to make do 
without as many people,” Li said.
  But some chains have seen more 
dramatic changes to their schedules. 
Denny’s weekly hours have fallen by 
nearly a third, while Texas Roadhouse, 
IHOP and Subway have all seen their 
averages shrink by double digits.
  Texas Roadhouse said a number of its restaurants located 
near office buildings opened for lunch on weekdays prior to 
the pandemic. Since lockdowns, most of those locations cut 
their lunch hours to focus on dinner.
  Sandwich chain Subway said its shorter hours were due 
to staffing issues. “While many restaurants have increased 
their hours to 2019 levels, for some franchisees, the biggest 
challenge to extending their hours continues to be labor,” 
Subway said in a statement to CNBC.
  Reduced hours are also hitting the 
New York metro area’s restaurants, 
which on average have slashed 
weekly schedules by more than nine 
hours, Datassential found. In Seattle, 
restaurants have shaved an average 
of 7.7 hours from their weekly hours.
  Datassential’s Li said he believes a 
few factors will dictate if restaurants 
expand operating hours: the labor 
market and broader economic 
environment, as well as the shift in 
consumer behavior.

REPORT: RESTAURANT OPERATING HOURS STILL LAG ’19
ADVERTISER NEWS
  The “He Gets Us” campaign launched last year to rebrand 
Jesus is making its way to the Super Bowl. The group plans 
to run national 30- and 60-second spots during the Feb. 
12 Fox broadcast, according to Lerma/, the agency that 
created the campaign alongside Michigan agency Haven. 
The campaign launched in December 2021, with videos that 
compare Jesus’s life experience to that of other archetypes 
in society such as a teen mom or someone struggling 
with mental health issues. After completing a 10-market, 
multimillion-dollar test the campaign gained a $100 million 
investment to make the ads more nationally focused in March. 
The campaign is backed by a coalition of Christian donors… 
Save Mart is expanding the reach of its online delivery 
program in a new partnership with Amazon. The subsidiary 
of The Save Mart Companies, which operates 81 stores 
across California and Northern Nevada, is offering two-hour 
grocery delivery from stores in Lathrop and Ceres, Calif., with 
more cities in California’s Central Valley to be added soon… 
Abercrombie & Fitch customers can now pick up online 
orders at Walgreens. The apparel retailer has expanded its 
fulfillment capabilities by adding alternate pickup locations as 

an additional e-commerce delivery option 
for its U.S. customers. Customers across 
all of Abercrombie & Fitch brands can 
now choose to pick up their order at an 
alternate location. At launch, the retailer 
is partnering with approximately 12,000 
locations nationwide, with pickup available 
at FedEx, Office Depot and Walgreens 
sites... QSR brand Tropical Smoothie 
Cafe has opened its first-ever double 
drive-thru location, in Oklahoma City. The 

site features two drive-thru lanes, one standard and the 
other designated for online, third-party and curbside ordering 
pick-up. The small building footprint allows ample space for 
multiple cars and quick, convenient pick-up, the company 
said... Ford Motor is giving its dealers an extra month to 
decide whether they will agree to invest up to $1.2 million
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AVAILS
  WLFI-TV 18, the CBS Network affiliate in West Lafayette, 
Ind. — the home of Purdue University — has a career 
opportunity for a Local Sales Manager. 
The Local Sales Manager is responsible 
for leading, teaching and motivating 
the sales team along with growing local 
revenue. Strong analytical, problem solving, 
communications, writing, negotiation, 
presentation skills, leadership & team-
building skills required. A Bachelor’s degree with a minimum 

of three (3) years of sales management 
experience, including local and digital 
sales, preferred. CLICK HERE to apply.
  WVTM-TV, the Hearst Television NBC 
affiliate in Birmingham, Ala., seeks a 
dynamic Local Sales Manager who is 
ready to take a growing station to the 
next level. We are looking for a sales 
leader who creates a positive culture 
for success through leadership, clear 
direction, teaching, motivating and 
evaluating the sales efforts of our local 

team. The candidate will lead the local team in exceeding 
budgets on multiple platforms and coach and mentor a team 
of motivated sellers. Individual should be highly organized, 
able to coach a winning team and have experience in pricing 
and inventory management. Birmingham is a growing 
market, and this is a tremendous opportunity for the right 
person. CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

CTA: 199M PLANNING HOLIDAY TECH PURCHASES
  The Consumer Technology Association’s (CTA) annual 
survey of tech-related purchases during the holidays finds 
that content will be big this 
year, with streaming services 
and video game tech among 
the top tech gifts people plan to 
give this season.
  Portable audio products, smartphones and health and 
wellness tech are among this year’s most sought-after tech. 
  The new CTA research noted that video streaming services 
like Disney+, Hulu and Netflix have created a competitive 
market for easy-to-access video content and that more 
than 200 music, video and gaming streaming services are 
available to users. About 192 million U.S. adults (75%) plan to 
buy at least one content-related product this holiday season.  
•  Interactive and immersive gaming experiences are driving 
a spike in the U.S. gaming market. Staples like Microsoft’s 
Xbox Series X and Sony’s PlayStation 5, plus immersive 
AR/VR gaming realms like the HTC VIVE Pro and Meta’s 
Quest Pro, are increasingly popular.  
•  Nearly half of all U.S. adults surveyed (47%, up from 41% 
in 2021) plan to gift video streaming services. More than a 
third plan to gift gaming streaming services (37%). 
•  Overall, a record-breaking 78% (nearly 199 million) of U.S. 
adult shoppers will purchase tech products and services 
as gifts this holiday season. The number of U.S. adults 
purchasing tech as a holiday gift rose by three percentage 
points from 2021.

WHAT TV ADS COST FOR THE 2022-23 SEASON
  The cost to air a 30-second commercial on primetime TV 
has declined as the industry navigates precarious economic 
conditions, as well as an ongoing shift of viewers to streaming.
  Of the 61 returning series across ABC, NBC, CBS, Fox and 
The CW (plus one from Amazon Prime Video) tracked by 
Ad Age, 30 saw the cost of a 30-second ad fall by more than 
5% vs. last season, while 20 remained relatively on par and 
11 saw a price increase greater than 5%.
  NBC is home to four out of the 10 priciest shows on 
broadcast TV. ABC followed with three, while CBS and Fox 
claimed just one spot each on the top 10. 
Amazon Prime Video made its debut with 
Thursday Night Football, which moved 
to the streamer from Fox this season.
  The price for commercial time on NFL 
programming remains the strongest on 
broadcast TV. NBC’s Sunday Night 
Football once again takes the top spot, 
with an average of $828,501 per 30 
seconds, a 2% bump up from last year’s 
price. Last month, NBC boasted strong 
season kickoff numbers for SNF, up 
35% year-over-year to just over 25 million viewers across 
broadcast, Peacock and other digital platforms, according 
to Nielsen.
  The network has reported consistently strong numbers this 
season — its recent Week 6 game averaged 22.3 million 
viewers, up 28% vs. the previous year.
  Fox’s Sunday NFL Doubleheader, which does not air 
in primetime, boasted an average cost of $879,172 for 30 
seconds. 

SURVEY: C-STORES EMBRACE SELF-CHECKOUT
  Convenience retailers (c-stores) are increasingly feeling 
the pressure from grocery and general merchandise retailers 
offering a larger assortment of food and essentials through 
convenient delivery and pick-up options.
  That’s according to State of the Industry: The Future 
of Convenience Stores, a new survey from Incisiv and 
Toshiba Global Commerce Solutions.
  According to the research, the convenience industry is 
adopting many new strategies to stay relevant. These 
include reallocating store space; ramping up fresh offerings; 
embracing flexible, speedy checkout; and further investing in 
their advantage —catering to their local communities.
  But the speed of change remains a problem for most chains, 
with 74% dissatisfied with their ability to experiment quickly. 
In addition, convenience has lagged vs. other segments 
technologically as it has not moved as fast toward unifying 
experiences across digital and in-store channels. This will 
need to be prioritized to compete for shopper’s wallet share.

NETWORK NEWS
  Holiday special Dolly Parton’s Mountain Magic Christmas 
airs Thursday, Dec. 1 on NBC. Jimmy Fallon, Willie Nelson, 
Billy Ray Cyrus, Jimmie Allen, Zach Williams and Miley 
Cyrus join Parton on the two-hour special movie. Tom 
Everett Scott, Angel Parker and Ana Gasteyer also star. 
The film will include two classic Parton songs, “9 to 5” and “I 
Will Always Love You,” a new holiday track and a number of 
other Christmas songs.
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FunnyTweeter.com

I blame cartoon elephants 
for the way I overreact 
when I see a mouse.
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STUDY: PODCASTERS EYE PREMIUM CONTENT
  Podcasters are trying hard to monetize their podcasts, 
particularly through premium content, according to The State 
of Podcasting 2022, a study by Muck Rack.
  This year, 69% of podcasters are offering premium content 
to paid subscribers, up from 66% in 2021. This consists 
mostly of exclusive bonus episodes (38%) and the early 
release of new episodes (32%). 
  Podcasters are trying to make money through ads and 
premium content in general: ads (34%); premium content 
(29%); not monetizing podcast (27%); paid guests (26%); 

other (8%). At the same time, 39% 
prioritize guests who pay to appear on the 
show, and 86% receive pitches for people 
to be on.
•  This year, there are more part-time 
podcasters: 69% vs. 64% in 2021.
•  The primary metrics for deciding the 
success of podcasts include: downloads 
(46%); listeners, streamers (37%); 
consumption (34%); total subscribers 
(29%); social media shares (29%); 
podcast rankings (29%); revenue (28%); 

favorites (28%); favorites (24%); and website traffic (24%).
  Muck Rack surveyed 591 professional podcasts from Sept. 
15 to Oct. 5, 2022.

ADVERTISER NEWS
(Continued from Page 1)
and follow other new standards the automaker is imposing 
so they can sell electric vehicles after next year. Today’s 
deadline has been pushed back to Dec. 2 after some retailers 
asked for more time, according to Ford… Chrysler parent 
company Stellantis is offering voluntary buyouts to some of 
its 13,000 U.S. salaried employees. Salaried workers age 
55 or older who have been with the automaker at least 10 
years are eligible. The world’s No.4 carmaker said the offer 
was “part of our transformation to become a sustainable 
tech mobility company and the market leader in low-
emission vehicles.” The deadline to seek a buyout is Dec. 
5… Walmart will add dedicated Netflix Hubs at 2,400 of its 
brick-and-mortar stores, building on a digital partnership the 
companies created last year. The in-store shops will feature 
music and merchandise from popular Netflix shows, along 
with Netflix streaming gift cards.
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Appriss Retail study

Sixty-nine percent of retailers 
don’t understand the root 
cause of their returns, and 

only 29% have an end-to-end 
strategic returns management 

program in place.

PEW: LOCAL NEWS PROVIDERS LEAD IN TRUST
  U.S. readers place more trust in local news organizations 
than in national news outlets and social media sites, according 
to a new study by the Pew Research Center.
  Of the U.S. readers polled, 71% have some or a lot of trust in 
local news entities, vs. 61% for national news organizations 
and 33% in social media sites. But it depends on their political 
beliefs.
  Only 42% of Republicans or those who lean that way trust 
national organizations, while 63% have faith in local ones 
and 27% in social media.
  In contrast, 77% of Democrats or those 
who lean that way trust national news 
organizations, while 79% trust local ones 
and 38% trust social media. But there has 
been a slight shift.
  “While still wide, this year’s gap is slightly 
smaller than the 43-point gap in 2021, 
due to a slight uptick in trust among 
Republicans,” write survey authors Jacob 
Lied and Jeffrey Gottfried. “This large 
partisan divide over the past couple of 
years has been primarily driven by an 
overall lower level of trust among Republicans.”

STUDY: RETURN RATES OUTPACING REVENUES
  Return rates are growing faster than revenue growth rates 
for 91% of retailers, according to a survey by Appriss Retail 
in partnership with Incisiv.
  The growth of e-commerce has increased return rates 
significantly, with online order return rates running three to 
four times higher than store-bought purchases, the study 
found.
  Many retailers, however, have not adjusted their returns 
strategy accordingly. A majority (69%) are still treating returns 
as “a cost of doing business,” despite recognizing the benefits 
of optimizing returns management, the study advised.
  The study found that 69% of retailers don’t understand the 
root cause of their returns, and only 29% have an end-to-end 
strategic returns management program in place.
  The 2022 State of the Industry: Returns as an 
Engagement Strategy report found that:
•  Forty-two percent of shoppers will stop supporting a 
retailer after multiple retailer-induced returns.
•  Despite 64% of retailers reporting that returns are a 
problem they have been tasked to address, only 27% have 
an executive responsible for overall returns performance.

NEXSTAR, VERIZON FIOS END 2-WEEK BLACKOUT
  Nexstar Media Group said it reached a new multi-year 
retransmission consent agreement with Verizon Fios, ending 
a two-week blackout. The dispute impacted more than 3 
million subscribers in 10 markets, according to Nexstar.
  Also being restored to Fios subscribers is Nexstar’s cable news 
network NewsNation, according to Broadcasting+Cable.
  The agreement ensured that Verizon subscribers wouldn’t 
miss any of Major League Baseball’s World Series, which 
began Friday, or any of this past weekend’s college and NFL 
football games.
  Nexstar’s stations also add distribution as midterm election 
races reach an end. Political advertising is generating millions 
of dollars for local station groups.

FRIDAY NIELSEN RATINGS - LIVE + SAME DAY


