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CONSUMERS CUT BACK ON BIG-TICKET ITEMS
  U.S. retail spending stalled in September as shoppers faced 
high inflation and rising interest rates.
  Retail sales — which comprise consumer spending mostly 
on goods like furniture, vehicles and groceries but also at 
restaurants — were unchanged last month from August, 
down from a revised 0.4% increase in August from July, the 
Commerce Department said.
  Excluding gasoline and autos, retail sales grew 0.3% in 
September from the prior month. Sales at gasoline stations, 
a proxy for spending by car owners, declined 1.4% last month 
from August but remained 21% higher than a year before.
  Gasoline prices dropped in September for the third month in 
a row, falling 4.9% from August. Still, they were up more than 
18% from the same month a year ago. The average cost of 
a gallon of regular unleaded gasoline was $3.90 on Friday, 
according AAA/OPIS. That is down from a June peak of just 
over $5 a gallon.
  Spending declined in categories linked to 
big purchases like cars, televisions, beds 
and golf clubs. Purchases at electronics 
and appliance stores declined 0.8% in 
September while spending at furniture 
stores fell 0.7%.
  At the start of the pandemic, consumers 
bought new dishwashers and backyard 
furniture as they shifted spending into 
products and away from vacations. That trend has started to 
somewhat reverse in recent months.
  Sales have fluctuated but generally risen in recent months 
amid higher prices and rising interest rates that can make big 
purchases more expensive. High inflation means consumers 
are getting less for their spending. Consumer prices grew 
0.4% in September from August while retail spending was 
flat.
  “Retail sales are strong because prices are rising quickly,” 
said Chris Varvares, the co-head of U.S. economics at S&P 
Global Market Intelligence.
 Overall consumer prices climbed 8.2% in September from 
the same month a year ago, pulled down by a decline in
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RETAIL SPENDING FLAT IN SEPT. AMID HIGH INFLATION
ADVERTISER NEWS
  It’s official: Kroger will buy Albertsons for $24.6 billion 
in a merger that would grow the grocery retailer’s portfolio 
to about 5,000 stores and give it a presence in all but two 
states. The deal combines the second- and third-largest 
U.S. grocers by market share, with Walmart in the top 
spot, and the companies plan to spin off as many as 375 
stores into a separate company as part of an effort to win 
regulatory approval for the deal, which is slated to close in 
2024… Lincoln, after persuading dozens of its dealers to 
spend millions of dollars building glass-walled standalone 
showrooms, now says they have to invest $900,000 more on 
chargers and other upgrades to ride with the brand into the 
electric-vehicle era. The requirement, more than quadruple 
what rival Cadillac is mandating from its dealers, will mainly 
cover installation of EV chargers for public use as well as in-
house sales and service needs, Automotive News reports... 

A new joint venture formed by Japan’s 
Sony Group and Honda Motor plans 
to introduce a premium electric vehicle 
later this decade, and the automaker’s 
U.S. dealers are anxious to be part of 
the sales process, according to Reuters. 
Sony Honda Mobility said it is aiming 
to deliver the first of the unnamed EVs 
by 2026, starting in the U.S., and will 
sell them online… Tractor Supply is 

outfitting store staffers with mobile gadgets from Honeywell 
that enable customer checkout from anywhere in the store. 
Employees also use the devices to fulfill digital orders and 
alerting customers when their online orders are ready to be 
picked up... Chick-fil-A is expanding its line of packaged 
products for retail with the rollout of four of its salad dressings. 
Select Kroger, Meijer and Walmart stores in Tennessee and 
the Cincinnati area will start selling the bottled dressings first. 
Nationwide distribution is slated for next spring… Amazon 
Prime members bought more than 100 million items during 
last week’s two-day Prime Early Access Sale event, 
about one-third the amount of merchandise sold during the 
company’s annual Prime Day sale in July. Apparel and
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AVAILS
  Are you a GSM/DOS ready to step up and run your own 
operation at the GM level? Or a sales-focused GM who 
is frustrated by corporate limitations and 
bureaucracy? Or a Senior AE/LSM ready 
to begin your GSM/DOS career? If you 
answered yes to any of these scenarios, we 
have new openings in TV. Not a traditional 
jobseeker? That’s OK. We want to talk to you! 
We have opportunities in the Midwest and 
Mountain West regions. Relocation is required. Reach out in 

confidence to Arminda Lindsay for more 
info: arminda@mediastaffingnetwork.
com.
  Are you ready to join Utah’s first 
television station and be a part of 
America’s leading media company? Are 
you ready to lead a growing sales team 
in the 29th largest market in the country?  
We invite you to take your career to the 
next level by joining Nexstar Media, Inc. 
as Director of Sales for our properties in 
Salt Lake City, Utah. Our next Director 

of Sales must bring a proven history of growing revenue 
for both legacy broadcast and digital products on multiple 
platforms. For details on the position or to apply now, CLICK 
HERE.
  The ABC/FOX/CW affiliates in the Springfield-Champaign-
Decatur, Ill. DMA is seeking a Local Sales Manager to build 
and maintain a high-performing sales team 
that exceeds revenue goals by driving client 
results through creative marketing solutions. 
The LSM consistently supports Marketing 
Consultants in new business development, 
leveraging client-centric solution selling. Four (4) years 
of broadcast sales experience (including television sales) 
and team management experience, and a college degree 
preferred. CLICK HERE to apply. Sinclair Broadcast Group, 
Inc. is proud to be an EOE and Drug Free Workplace!

See your ad here tomorrow! CLICK HERE for details. 

THIS AND THAT
  Sales might have softened in September, but Cox 
Automotive indicated credit for auto financing improved as 
the third quarter closed. According to the newest Dealertrack 
Credit Availability Index released last week, access to auto 
credit expanded in September for the first time in five months. 
Cox Automotive detailed in a Data Point that the index 
increased 1.1% to 103.7 in September, reflecting that auto 
credit was easier to get in the month compared to August... 
Universal Pictures/Blumhouse’s Halloween Ends, the 
third movie in the rebooted franchise starring Jamie Lee 
Curtis as eternal Laurie Strode (now an avenging grandma) 
fighting sociopath killer Michael Myers, easily topped the 
North American weekend box office with an estimated $41.2 
million in revenue through yesterday — despite the fact that 
the movie is available to stream for free on Peacock. That’s 
below industry estimates that pegged Curtis’ reported final 
Halloween movie appearance generating upwards of $49 
million. The movie sold another $17.1 million worth of tickets 
across 77 foreign markets, for $58.4 million gross worldwide.

ANALYST: NEXSTAR SET TO WEATHER DOWNTURN
  Despite the concerns of U.S. TV station owners over a 
possible economic downturn and other issues, Nexstar 
Media Group — the U.S.’s largest TV station owner — is in a 
strong position to “weather any macro headwinds,” according 
to Guggenheim Securities.
  The major station group has lowered its focus around “core” 
advertising, which now represents around 33% of its overall 
revenues, compared to around 80% in 2008-2009, according 
to media analyst Curry Baker, whose findings were reported 
by Television News Daily.
  Total Nexstar revenues are projected 
to be $1.4 billion this year. Nexstar’s 
retransmission revenues are now about 
53% of its 2022-2023 revenues. At the 
same time, political advertising continues 
to grow — estimated to hit $505 million 
for the company this year, near the total 
its record results in the 2020 presidential 
election year, when it was $508 million.
  Baker estimates that total 2022 revenues 
will land at $5.2 billion, and will then slip to 
$5.1 billion in 2023.
•  Nexstar Media Group stations went dark in homes 
subscribing Verizon Fios at midnight on Friday as the two 
companies’ retransmission agreement expired without the 
sides being able to agree on an extension.
  Nexstar said nearly 3 million subscribers and 13 of its TV 
stations serving 10 markets are impacted. In addition to the 
stations, Verizon Fios subscribers are also losing Nexstar’s 
NewsNation cable news channel.

PRICE-SENSITIVE SHOPPERS EYE FROZEN FOODS
  The chilling effect of inflation is hitting the frozen food sector. 
According to a new study from Acosta, an overwhelming 
93% of consumers are noticing higher prices for frozen 
foods, while 40% are spending more time looking for savings 
on such items.
  While shoppers are keenly aware of price, they also 
recognize some cost benefits of frozen foods compared to 
other grocery offerings. The Acosta research found that 67% 
of consumers believe that frozen foods sometimes provide a 
better value than fresh and freshly prepared foods.
  Convenience and health are other drivers of frozen food 
sales — and represent merchandising opportunities for food 
retailers. Among other findings, Acosta reported that 75% 
of frozen food customers recently bought frozen vegetables 
and 89% purchased prepared frozen foods.

ACCOUNT ACTION
  Celebrity Cruises named Interpublic Group of Cos.’ 
Mediahub its media agency of record in North America 
following a competitive pitch, Ad Age reports. The account 
was previously held by Dentsu’s Media Storm, which 
defended the account. Other agencies believed to have been 
involved include Stagwell’s Assembly and independent 
Crossmedia. This is a significant win for the media agency, 
which already handles North American media for Celebrity’s 
parent company, Royal Caribbean. Celebrity has been 
increasing its media spending since 2021, which was pegged 
at $25.4 million by Kantar. In the first half of 2022, Celebrity 
spent $33.4 million on media, according to Kantar.
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FunnyTweeter.com

If you’re wondering if an 
orchid can survive a spin 
in the washing machine, 

my 2-year-old can tell you 
definitively that it can’t.
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FOX, ALTICE REACH DEAL TO AVERT BLACKOUT
  Just before Friday’s midnight deadline, Altice USA and Fox 
said they reached a deal to avoid a blackout that would have 
affected viewers mostly in the New York area.
  “Optimum and Fox are pleased to announce that a mutually 
agreed upon deal has been reached that will allow continued 
carriage of Fox programming for Optimum TV customers,” 
the companies said in a statement.
  The agreement will enable Altice’s Optimum cable 
subscribers to watch Fox’s fall sports programming including 
college football on Saturday, the NFL on Sunday and Major 

League Baseball playoff games.
  Altice had complained that Fox was 
demanding “unprecedented and 
excessive fee increases” and said it was 
seeking a fair deal. Fox also said it wanted 
a “fair” deal at “marketplace terms.”
  The expiring contract covered local 
Fox stations including WNYW-TV and 
WWOR-TV in New York, as well as cable 
channels FS1, FS2, Fox News Channel, 
Fox Business News and Big Ten 
Network.

AMPERE: DISNEY LEADS IN SCRIPTED CONTENT
  Disney has taken a firm lead for scripted content in North 
America, having ordered more new scripted content by the 
end of September than it took in the whole of 2021, according 
to new research from Ampere Analysis.
  Netflix has focused more on international with its scripted 
output falling by 15% in North America across the first three 
quarters, compared to Disney’s growth of 61%.
  Warner Bros. Discovery and Paramount have also 
reduced U.S. commissioning, with Warner reducing its 
scripted outlay from 44 to 28 new series orders in the first 
three quarters (down 30%), and Paramount reduced from 54 
series orders to just 29 (down 46%).
  Mid-size players have shown the greatest development in 
North America in 2022. One example in this group is Apple, 
which this year to date is the fourth largest commissioner of 
scripted content in North America with 32 new series ordered, 
making it one of the global top 10 commissioners of scripted 
for the first time.
  Disney’s global scripted Original output will vastly surpass 
Netflix this year, having just slightly edged ahead last year, 
according to Ampere.
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Nielsen

Through the first five weeks 
of the NFL regular season, 

average viewership is up 2% 
to 16.8 million among four 

major TV network groups and 
Amazon Prime Video.

NIELSEN: NFL REGULAR-SEASON VIEWING UP 2%
  Five weeks through the NFL regular season, average 
Nielsen-measured viewers have risen slightly for a 2% gain 
to 16.8 million among four major TV network 
groups and Amazon Prime Video.
  Five Monday Night Football games on 
Disney-owned networks (ABC, ESPN and 
ESPN2) are up 8% to an average 14.7 million 
(13.6 million through four games a year ago).
  Biggest games of the year so far: CBS’ Dallas Cowboys-
Cincinnati Bengals (Week 2, 27.4 million) and Fox’s Green 
Bay Packers-Tampa Bay Buccaneers, 
(Week 3, 26.4 million). Fox’s late-
afternoon Sunday national game is up 4% 
to 20.2 million.
  NBC’s Sunday Night Football is down 
4% to 19.5 million. But including the NFL 
Kickoff game, it’s up 7% to 19.6 million.
  CBS’s main Sunday NFL game is down 
2% to 19.6 million. For all games (including 
regional), CBS is up 1% to 18 million.
  This year Amazon Prime Video — per 
the Nielsen measure for three games — 
comes in at 11.5 million viewers for its new Thursday Night 
Football package.
  A year ago, for a single TNF game in Week 5, Fox’s simulcast 
with NFL Network was at 14.8 million. Also, a year ago, three 
exclusive NFL Network TNF games averaged 7.6 million.
  Through five weeks of the season, estimates are that the 
NFL on all its TV networks has earned $1.6 billion in national 
TV advertising revenue, according to estimates from iSpot.
tv. Over the same time period a year ago, it was $1.4 billion.

SEPT. RETAIL SPENDING FLAT AMID HIGH INFLATION 
(Continued from Page 1)
gasoline prices that was partially offset by higher food costs, 
the Labor Department said last week in a separate report.
•  Shoppers spent more in stores selling must-haves like 
ingredients for dinner and shampoo. They also boosted 
online purchases.
•  Spending at restaurants and bars grew 0.5% in 
September from the prior month. But prices at restaurants 
grew 0.9% in the same month, according to the Labor 
Department, meaning that consumers are getting less for 
their spending.
•  Spending at stores selling lumber and plumbing fixtures 
by both professionals and consumers declined 0.4%.
•  Spending on a year-over-year basis essentially met the 
year-over-year inflation rate. Total retail sales grew 8.2% in 
September from a year ago.

ADVERTISER NEWS
(Continued from Page 1)
electronics were in high demand, and customers also took  
advantage of discounts on Peloton bikes... Toot’n Totum 
is making a push into Lubbock, Texas, with plans to open 
at least 18 convenience stores in the area. Multiple signs 
have appeared at future construction sites alerting locals to 
where the stores will operate. The chain previously pursued 
long-term efforts to expand into New Mexico, Oklahoma and 
Kansas, but is now focused on “Lubbock or bust,” reported 
the Lubbock Avalanche-Journal.

FRIDAY NIELSEN RATINGS - LIVE + SAME DAY


