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DELOITTE: OVERALL SPENDING TO HOLD THE LINE
  Consumers are determined to make the holidays special 
and are committed to spending enough to make that 
happen. But new research from Deloitte shows they are 
making adjustments and concessions, with travel the biggest 
casualty: The number of people who say they intend to travel 
this holiday season is down 26% from last year.
  The study reveals widespread concerns about the uncertain 
economy, with 37% of American households saying their 
financial situation is worse than last year. And they’ve fully 
accepted the inflation reality, with 73% expecting product 
prices to continue to rise.
  But the survey also shows determination to celebrate, with 
Deloitte forecasting that overall spending will reach $1,455 
per consumer — about even with last year.
  There’s more enthusiasm among lower-income families 
earning less than $50,000 per year. They expect to spend 
more in every gift category, including 25% more on gifts, 
16% more on non-gifts, including entertaining, and 34% on 
experiences. Only 13% are sitting out the season due to 
finances, compared to 21% in last year’s survey.
  The most significant change for that income group is in 
electronics, with a predicted 28% rise in spending, after a 
decrease of 20% last year.
•  In middle-income families, those 
earning $50,000 to $90,000, spending 
is predicted to rise by 3%. But they’re 
cutting back on the number of gifts 
they’re buying, with 69% planning to 
buy 10 or fewer gifts, compared to 53% last year.
•  Upper-income families, however, are reining themselves 
in. They’re cutting non-gift spending by 23% and paring back 
spending in every category but gift cards.
  For retailers, a trend toward fewer gifts and more gift cards 
potentially means a much shorter window.
  International travel intent is way up, with 17% of travelers 
planning an overseas trip this year, up from 10% last year.

STUDY: CONSUMERS HOT FOR EARLY SHOPPING
  Consumers are ready to do some early holiday shopping, 
judging by a new study from Cision.
  Online conversations about early 
shopping increased 62%, and have hit 
a level not seen since 2020, the report 
says. Positive mentions increased by 
12%, negative ones by 15%.
  The sheer popularity of early shopping 
comprised most of the positive 
commentary, Cision reports. Negative 
sentiment focused on economic 
issues with keywords like inflation, 
e-commerce, and supply chain.
  Entertainment has returned to the top 
spot among verticals, having fallen to 
third in 2021 due to shipping delays.

STUDY: CONSUMERS CUTTING HOLIDAY TRAVEL PLANS
ADVERTISER NEWS
  Circle K has signed a deal with Green Thumb Industries 
to lease space in Florida stores for the purpose of selling 
medical marijuana, Bloomberg reports. The deal will 
begin by making doctor-prescribed marijuana available for 
purchase at Rise Express shops inside 10 Circle K stores… 
High electric utility fees are inspiring convenience stores with 
gas pumps to take their time installing charging stations for 
electric vehicles. Iowa-based Kum & Go first installed an 
electric charger at one of its stores in 2008. Today, it only 
has chargers at 35 of its 400 stores. Kum and Go said it’s 
negotiating with utilities to get costs lowered to the point 
that it makes sense to install and operate chargers, CNN 
reports... Nestlé has reached an agreement with Starbucks 
to acquire the Seattle’s Best Coffee brand business. The 
world’s largest consumer packaged goods company will 
sell Seattle’s Best Coffee in grocery stores and in business 
offices, hotels and universities, according to The Wall Street 
Journal… Taco Bell will give away a free Nacho Cheese 
Doritos Locos Taco when either team in the World Series 
records a stolen base. Baseball fans will need to sign up for 
Taco Bell’s rewards program to take part in the “Steal a Base, 
Steal a Taco” promotion, according to USA Today... The new 

DG Market in Winchester, Ill., which 
replaces a traditional Dollar General 
location about a mile away, will sell 
an expanded inventory of produce 
and fresh meats. The move is part of 
the company’s strategy to carry fresh 

produce in at least 10,000 stores, especially in food deserts 
and rural areas... Pizza Hut has announced the launch of 
Melts, a new menu category for solo diners that looks similar 
to a pizza quesadilla. They also resemble the very popular 
Papa Johns Papadias, which launched in January 2020 and 
have been a revenue-booster for the smaller pizza brand ever 
since. The Pizza Hut Melts are available for $6.99 each and 
come in four varieties, each with a different dipping sauce... 
Jack in the Box has launched a new ordering website and 
mobile app that integrates its loyalty program, the company

(Continued on Page 3)
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NETWORK NEWS
  CBS has given full-season orders to its rookie dramas Fire 
Country, East New York and So Help Me Todd. Fire Country 
is the No. 1 new series so far this season, averaging 8.26 
million viewers to date. The series’ premiere Oct. 7 delivered 
CBS’ best seven-day audience for a series in the time period 
since May 8, 2020. East New York is the No. 2 new series 
on any network, and Sunday’s No. 1 new program with 7.37 
million viewers. It’s also the No. 1 new show among African-
American viewers and No. 2 entertainment series among 
African-American viewers behind CBS’ The Equalizer. So 
Help Me Todd is the No. 3 new series on 
any network and is Thursday’s No. 1 new 
series with a time-period-winning 6.48 
million viewers... Joel McHale will star in 
and executive produce the Fox comedy 
Animal Control. Fox is going straight 
to series on the single-cam workplace 
comedy. The series will follow a group of 
Animal Control workers who find animals 
easy to deal with, and humans more 
difficult. McHale will portray Frank, an 
opinionated, eccentric Animal Control 
officer who may not have gone to college but is still the most 
well-read person in the room. A former cop, Frank tried to 
expose corruption in his department, but his efforts get him 
fired.

CBS CHIEF SAYS 10 PM PROGRAMMING TO STAY
  CBS CEO George Cheeks insists the network will continue 
programming the 10 PM hour, countering the view of Hearst 
Television chief Jordan Wertlieb, which went unchallenged 
by three other local TV leaders during a panel yesterday at 
the NAB Show New York.
  “We are committed to 10 PM and continuing our ratings 
success in that time period,” Cheeks said in a statement 
given to Deadline.
  Wertlieb didn’t single out CBS by name, but when he was 
asked on the panel whether “the other networks” with a 10 
PM hour (meaning CBS and ABC) will follow NBC’s lead 
and hand back the 10 PM block to affiliates, he said, “I expect 
they will.”
  NBCUniversal CEO Jeff Shell this month confirmed reports 
from recent weeks that the company was looking at the 10 
PM shift, though he said no final decision has been made.

SURVEY: POLITICAL ADS CHANGE VOTING BELIEFS
  Too much political messaging? That isn’t a big issue for 
consumers when it comes to changing their mind on a 
specific position, Television News Daily reports.
  Forty-one percent have changed voting beliefs or have 
rethought a position because of a political TV ad, according 
to a new survey from Mediamath. The results come from a 
survey of 1,000 U.S.-based residents 18 and older.
  Nearly 40% say one primary factor that drives engaging 
political advertising is “accuracy.” Next comes the political 
party backing of that message (29%). After this, 26% say that 
presentation of the TV commercial is key.
  The study also found that 39% of consumers want TV 
commercials that are less than 30 seconds in length, and 
more than half say governments should update laws around 
audience targeting and transparency.
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FunnyTweeter

You eventually reach the 
age when bar hopping 

turns into, ‘Let’s stay here 
because it’s not that noisy 
and the bathroom is clean.’

AVAILS
  Are you a GSM/DOS ready to step up and run your own 
operation at the GM level? Or a sales-focused GM who 
is frustrated by corporate limitations and 
bureaucracy? Or a Senior AE/LSM ready 
to begin your GSM/DOS career? If you 
answered yes to any of these scenarios, we 
have new openings in TV. Not a traditional 
jobseeker? That’s OK. We want to talk to you! 
We have opportunities in the Midwest and 
Mountain West regions. Relocation is required. Reach out in 

confidence to Arminda Lindsay for more 
info: arminda@mediastaffingnetwork.
com.
  Are you ready to join Utah’s first 
television station and be a part of 
America’s leading media company? Are 
you ready to lead a growing sales team 
in the 29th largest market in the country?  
We invite you to take your career to the 
next level by joining Nexstar Media, Inc. 
as Director of Sales for our properties in 
Salt Lake City, Utah. Our next Director 

of Sales must bring a proven history of growing revenue 
for both legacy broadcast and digital products on multiple 
platforms. For details on the position or to apply now, CLICK 
HERE.
  The ABC/FOX/CW affiliates in the Springfield-
Champaign-Decatur, Ill. DMA is seeking a Local Sales 
Manager to build and maintain a high-
performing sales team that exceeds 
revenue goals by driving client results 
through creative marketing solutions. 
The LSM consistently supports 
Marketing Consultants in new business 
development, leveraging client-centric solution selling. Four 
(4) years of broadcast sales experience (including television 
sales) and team management experience, and a college 
degree preferred. CLICK HERE to apply. Sinclair Broadcast 
Group, Inc. is proud to be an EOE and Drug Free Workplace!

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  The experts at Black Book and Cox Automotive are seeing 
wholesale prices and auction sales rates decline this month. 
Auto Remarketing says the severity of those movements 
depends on which report you examined this week. Beginning 
with Market Insights from Black Book, wholesale values 
softened another 0.82% last week, which was double the 
average drop analysts recorded during the same week from 
2017 to 2019. Black Book also mentioned that the estimated 
average weekly sales rate dropped to 54% during the stretch 
that closed Saturday... Apple is introducing two new TV 4K 
models: a $129 version with a Wi-Fi connection and a $149 
device with more storage as well as an Ethernet link. The 
TVs feature A15 Bionic processors that will power audio 
and video upgrades and a new user interface... Netflix said 
it generated $35 million renting discs through the mail in 
Q3. Through nine months of the fiscal year, the tally totals 
more than $112 million, or more than $410,000 a day over 
273 days.
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ICSC: DEALS, PROMOS KEY TO HOLIDAY SHOPPING
  Gift cards, apparel/accessories and toys/games are the top 
three holiday gift categories, according to an ICSC survey. 
Shoppers are focused on low prices, deals and free shipping 
this holiday season.
  The vast majority (89%) of consumers in ICSC’s Annual 
Holiday Shopping Intentions Survey said inflation would 
impact their holiday purchases, noting that they would buy 
brands on sale or promotion (42%), shop at retailers that 
generally sell lower-price goods (37%) or do more research 
online than usual to find better deals (32%) in response.

  Consumers increasingly anticipate 
retailers will offer early deals and 
promotions, as 73% expect retailers to 
begin offering “Black-Friday-like” deals 
earlier in the fall. Sixty-five percent intend 
to spend significantly more time looking 
for promotions and 60% are willing to buy 
excess inventory to get a deal.
  Shipping and product availability are 
also significant for consumers, the survey 
found. Fifty-seven percent intend to buy 
from brick-and-mortar retailers to pick 

up items themselves and avoid shipping delays and fees, a 
17-point increase from 2021.
  Similarly, 67% think free shipping is important, and 66%  are 
willing to wait longer for delivery or spend more money (59%) 
to get free shipping.

ADVERTISER NEWS
(Continued from Page 1)
announced. The company, which has more than 2,200 
locations across 21 states, developed the new digital 
offerings with Bounteous, the Chicago-based consultancy… 
Automaker Stellantis expects the shortage in the supplies 
of semiconductor chips to be fixed by the end of 2023 and 
inflation to be under control in one or two years, Chief Executive 
Carlos Tavares said. “By the end of 2023, semiconductor 
supply will be fixed,” Tavares said at the Paris Car Show... 
REI Co-op is opening its fourth location in New York and 
seventh in the Tri-State region. The specialty outdoor retailer 
will open a 21,100-square-foot store in Huntington, N.Y., in 
summer 2023. The location will offer a wide assortment of 
apparel, gear and expertise for camping, cycling, running, 
fitness, hiking, paddling, climbing, snowsports and more.
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ICSC survey

Eighty-nine percent of 
consumers say inflation 
will impact their holiday 

purchases.

STUDY: BLACK VIEWERS SEEK INCLUSIVE BRANDS
  There were mixed results in Nielsen’s Amplifying Black 
Voices in Media, a study released this week. 
  On the downside, there was a 
decline of 10% in Black viewers who 
are more likely to buy from brands 
that advertise in inclusive content vs. 
2021.
  On the upside, 59% of Black viewers 
are more likely to buy from brands that feature someone from 
their identity group in advertisements. Indeed, advertisers 
spent $1.2 billion in Black and African-
American-targeted traditional media in the 
first half of 2022.
  The study shows that 42% of ad 
investment was placed in content where 
Black talent was represented at population 
parity.
  But there was a certain gender disparity: 
41% of ad spend is focused on content 
featuring Black men, 28% on Black 
women and 9% on Black LGBTQ.
  However, only 32% of Black viewers feel 
representation of their identity group is accurate, up from 
27% in 2021. 
  Meanwhile, Black-focused agencies deliver higher 
performance overall, with 83% of the highest brand metric 
scores in Familiarity Lift, Affinity Lift, Purchase Intent Lift, and 
Recommendation Intent Lift. 

CEOs SEEK FCC ASSISTANCE ON BROADCASTING
  Regulators and lawmakers need to create a friendlier 
regulatory environment for broadcasters to preserve local 
journalism and maintain a democracy, Hearst Television 
President Jordan Wertlieb and E.W. Scripps CEO Adam 
Symson said at NAB New York yesterday.
  “Don’t wait until it’s too late,” Symson said in a speech. “We 
are under the same pressures that have already rendered 
newspapers a shell of their former selves.”
  Said Wertlieb: “We’re in an environment right now where 
the playing field is unfair. If you want to preserve local 
broadcasting and local news and not have news deserts... 
we’re going to need regulatory help.”
  Broadcasters need Congress to pass the Journalism 
Competition and Preservation Act and the FCC to take 
up proposals to treat streamers as MVPDs, Wertlieb told 
Communications Daily.
  Symson also urged advertisers to commit to spending 
money only with “responsible media platforms on responsible 
platforms” that stand for “the very same values of democracy 
and community stewardship” that many companies publicly 
claim to support.

DONE DEAL
  Sinclair Broadcast Group said that Valerie Koonce 
is returning to KBOI and KYUU Boise, Idaho, as VP and 
general manager. Koonce served as general sales manager 
for the stations from 2014 to 2018. More recently, she was 
marketing sales manager for Sinclair’s KUTV in Salt Lake 
City. She succeeds Sharon Merrell, who left the station in 
August. Koonce began her career as a new business account 
executive at KUTV, Salt Lake City, then owned by Viacom.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


