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Q3 2022 SAAR AT 13.3M, DOWN FROM 13.4M IN Q2
  The National Automobile Dealers Association (NADA) 
said the third quarter of 2022 closed with new light-vehicle 
sales totaling a quarterly average SAAR of 13.3 million, 
down slightly from a SAAR of 13.4 million during the second 
quarter of the year.
  “While we saw September 2022’s SAAR improve only 
slightly at the end of this quarter compared to August, there 
was a significant 9.6% improvement compared to September 
2021’s SAAR,” NADA Chief Economist Patrick Manzi said 
in NADA’s analysis of U.S. auto sales and the economy 
following the end of Q3 2022. “Limited inventory remains 
the key pain point for new light-vehicle sales, but thankfully 
inventory on the ground and in transit has finally started to 
increase meaningfully.”
  Inventory at the end of Q3 2022 was up 44.3% vs. the start 
of the year, when inventory levels were just below 1 million 
on the ground and in transit. September ended with inventory 
at 1.43 million units on the ground and in transit — up 12.7% 
from the beginning of the month.
  The market has experienced double digit month-over-month 
percentage increases in inventory for two straight months, 
but the increases aren’t shared equally by 
all manufacturers with some OEMS still 
struggling with shortages of key production 
inputs.
  Alternative-fuel vehicle market share, 
including battery electric, hybrid and plug-
in hybrid vehicles, grew to more than 12% 
through September 2022; in the same period 
in 2021, alternative-fuel market share had not reached 
double digits with a market share of 9%. Through Q3, battery 
electric vehicles (BEVs) accounted for 5.1% of sales, hybrid 
vehicles accounted for 5.7% and plug-in hybrid vehicles 
(PHEV) accounted for 1.3% of new light-vehicle sales. 
•  Since the beginning of the year, franchised dealerships 
sold more than 175,000 of the 515,000 BEVs sold, 34% of 
all BEVs sold. During Q3 2022, BEV sales by franchised 
dealerships surpassed 2021’s full-year total when franchised 
dealerships sold just over 135,000 BEVs. 
•  On the pricing side, the average new light-vehicle 
transaction price in September 2022 
totaled $45,625, up 6.3% on a year-
over-year basis, according to J.D. 
Power. The average monthly payment 
for a new vehicle rose to $708, up $52 
YoY and the third straight month of 
average payments above $700 since 
breaking that barrier for the first time in 
July 2022.
•  Average incentive spending per 
unit rose slightly to $984 per vehicle 
but still didn’t top $1,000, making it 
the fifth consecutive month of below 
$1,000 per unit incentives.

NADA: LIMITED INVENTORY ISSUES BEGINNING TO EASE
ADVERTISER NEWS
  Subway is celebrating its Subway Series marketing 
campaign, which it said led to the record-breaking sales 
numbers that the restaurant chain released this week. The 
Milford, Conn.-based quick-service chain reported an 8.4% 
increase in same-store sales on a year-over-year basis for 
Q3, with a nearly 11% increase in September. More record-
breaking numbers include an increase in same-store sales of 
7.4% for the eight-week launch of the campaign vs. the same 
eight-week timespan for the chain’s 2021 Eat Fresh Refresh 
campaign… Piggly Wiggly Midwest will test the viability of 
a completely digitalized store. The company, which operates 
corporate stores and services independent franchisees under 
a chain-style program and is a subsidiary of C&S Wholesale 
Grocers, will be piloting the Focal Operating System in 
its Wisconsin and Illinois stores. The FocalOS platform 
digitalizes operations across the entire store to automate and 
optimize ordering, inventory management, merchandising 
and in-store labor... JCPenney isn’t wasting any time after 
Halloween to begin its holiday promotions. On Tuesday, 
Nov. 1, the department store retailer will provide early access 
to shop thousands of Black Friday deals for one day only 

online. JCPenney’s full Black Friday ad will 
launch online the same day and be available 
all month long. The retailer will release select 
Black Friday deals online and in-store each 
week in November. And for the third straight 
year, JCPenney is closed on Thanksgiving 
Day, Nov. 24... Neiman Marcus reported $5 
billion in revenue for the latest fiscal year, a 

33% jump from the previous year, as affluent consumers 
returned to in-store shopping and continued to spend time 
in digital channels, said CEO Geoffroy van Raemdonck. 
The luxury retailer, which operates 36 namesake department 
stores and two Bergdorf Goodman locations, has seen 
longtime loyal customers return and has also attracted new 
Generation X, millennial and Gen Z shoppers... Ulta Beauty 
and Sephora pioneered the art of specialty beauty retail and 
today that art is increasingly on display in mass retail and
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REPORTS: KROGER, ALBERTSONS NEAR MERGER
  Kroger could announce a deal to buy rival grocery company 
Albertsons this week, according to multiple media reports. 
The all-cash acquisition may be announced as soon as today.
  Kroger is the largest supermarket operator in the U.S. with 
about two-dozen banners, including Fred Meyer, Ralphs, 
King Soopers, Harris Teeter and its namesake brand. 
It has nearly 2,800 stores in 35 states and about 420,000 
employees. The company trails behind Walmart, which is 
the top grocer in the U.S. by revenue.
  Albertsons is made up of 20 banners, including Safeway, 
Acme and Tom Thumb. It has more than 
2,200 supermarkets in 34 states and 
Washington, D.C. Albertsons has 290,000 
employees, according to its website.
  Kroger is the larger of the two companies, 
with a market cap of about $32 billion. 
Albertsons’ is about $15 billion.
  The talks come as competition in the 
grocery industry has intensified. About 
five years ago, Amazon spooked legacy 
grocers by acquiring Whole Foods. 
Its stores, which now include Amazon 
Fresh, make up a small percentage of the overall U.S. 
grocery market, but sparked a wave of investment.

FOX, ALTICE FEE DISPUTE COULD MEAN BLACKOUT
  With their distribution agreement set to expire at midnight 
tonight, Fox and Altice are warning viewers they could be 
facing a programming blackout.
  The dispute over retransmission and cable carriage fees 
could affect local stations including WNYW-TV in New York 
and cable channels FS1, FS2, Fox News, Fox Business 
Network and the Big Ten Network, and comes at a time 
when Fox has a heavy sports lineup, including NFL games, 
college football and Major League Baseball playoffs.
  As usual, each side blames the other for the potential 
blackout.
  In a statement, Altice said Fox is “demanding unprecedented 
and excessive fee increases that would raise TV bills. We are 
working hard to reach a fair deal for our customers and to 
avoid any disruption.”
  Meanwhile, Fox said it remains committed to reaching a 
“fair agreement” with Altice for continued carriage.

MORTGAGE RATES REACH 6.92%, A 20-YEAR HIGH
  U.S. mortgage rates jumped to their highest level in more 
than two decades.
  The average 30-year fixed mortgage rate hit 6.92% this 
week, according to a survey of lenders released yesterday 
by mortgage giant Freddie Mac. Many lenders are offering 
rates well over 7%. A year ago, the average rate was 3.05%.
  The most recent jump, from 6.66% a week ago, took the 
rate above the peak of the last financial crisis.
  The benchmark has climbed nearly 2 percentage points 
since August, adding to an already brisk rise since the 
Federal Reserve began lifting rates earlier this year. 
  The latest climb has been particularly painful for the housing 
market, putting homeownership out of reach for many would-
be buyers because of the added monthly cost of paying a 
mortgage at a higher rate.
  The median existing home cost $389,500 in August.
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Hub survey

It’s confusing how my kid 
is failing drama when he 
puts on award-winning 
performances anytime 

he’s asked to do anything.

AVAILS
  The ABC/FOX/CW affiliates in the Springfield-
Champaign-Decatur, Ill. DMA is seeking a Local Sales 
Manager to build and maintain a high-
performing sales team that exceeds 
revenue goals by driving client results 
through creative marketing solutions. 
The LSM consistently supports 
Marketing Consultants in new business 
development, leveraging client-centric solution selling. 
Four (4) years of broadcast sales experience (including 

television sales) and team management 
experience, and a college degree 
preferred. CLICK HERE to apply. 
Sinclair Broadcast Group, Inc. is proud 
to be an EOE and Drug Free Workplace! 
  Salem Media Group’s fast-growing 
Salem News Channel offers an 
exceptional opportunity for a full-time 
News Anchor. SNC features America’s 
leading conservative commentators. 
We are enhancing our news staff to 
provide timely updates hourly on the top 

stories across the country and the world. On-camera news 
experience preferred. Excellent writing and communication 
skills and the highest standard of journalistic excellence are 
essential. Must be able to work in-studio in Washington D.C. 
or New York. Qualified candidates, please apply ONLINE. 
Add your REEL embedded in your resume or an attachment.
  NPG of Monterey-Salinas, Calif., is looking for a highly 
motivated Account Executive for the Monterey/Salinas/
Santa Cruz area. Candidate will 
be responsible for maintaining and 
growing an existing list of clients as well 
generating new revenue from the sale 
of television air time to local advertisers 
for our four stations (CBS, Telemundo, 
FOX & CW), web properties and full digital suite of products 
through cold calls and an active list of prospects. Candidates 
should have a proven record of success and 3 years of media 
sales. Apply at www.npgco.com or email human.resources@
kionrightnow.com.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  U.S. consumer inflation excluding energy and food 
accelerated to a new four-decade high in September, a 
sign that strong and broad price pressures are persisting. 
The Labor Department yesterday said its so-called core 
consumer-price index — which excludes volatile energy and 
food prices — rose 6.6% in September from a year earlier, 
the biggest increase since August 1982. The measure 
increased 6.3% in August... A new study from J.D. Power 
finds Advanced Driver Assistance Systems (ADAS) 
account for 13% of total industry problems in new vehicles. 
The figures are dramatic, with 23.1 reported ADAS problems 
per 100 vehicles. The new J.D. Power 2022 ADAS Quality 
and Satisfaction Study singles out lane-departure warning/
lane-keeping assistance and forward collision warning/
automatic emergency braking features as the most likely to 
have problems.
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TiVo: DISNEY+ AVOD SERVICE TO COST SVOD SUBS
  Disney+ is set to launch a less expensive ad-supported 
subscription plan on Dec. 8. The move is expected to result 
in 30% of its 44.5 million North American SVOD subscribers 
dropping the ad-free service for the ad-supported option, 
according to new data from TiVo’s latest video trends report.
  The findings come from a Q2 survey of more than 4,500 
adult respondents across the U.S. and Canada.
  TiVo found the average survey respondent had 9.86 video 
services, including 6.7 paid services and 3.1 non-paid 
services. That’s up from 8.88 combined video platforms in 

Q4 2021. As the tally approaches double 
digits, the share of AVOD services has 
gone up. In 2022, non-paid services 
accounted for about 32% of the overall 
share vs. 26% in 2021.
  The Roku Channel topped all AVOD/
FAST services on the market with 21.5% 
use among survey respondents. That 
beat Tubi at 19.7%, Peacock (19.4%), 
Pluto TV (17.1%), Crackle (11.2%), 
Samsung TV Plus (11.1%), Crunchyroll 
(7.2%) and Amazon Freevee (6.9%).

ADVERTISER NEWS
(Continued from Page 1)
e-commerce channels as beauty brands follow the shoppers. 
Walmart, Target, J.C. Penney and Kohl’s partnered with 
established specialty retailers to grow their beauty offerings, 
while CVS built its own prestige beauty and skin care 
experiences... For Q3, Delta reported net income of $695 
million on record revenue, the results of a surge in summer 
travel with high fares to match. Delta said international travel, 
particularly to Europe, has been particularly strong. The airline 
is working to restore its capacity to pre-pandemic levels by 
next summer as business and leisure demand rises... Jeep 
and Ram maker Stellantis is cutting the third shift at its plant 
that produces the Wagoneer SUVs in Warren, Mich., and 
some workers may see their hours cut, the automaker said. 
The plant produces the Wagoneer and Grand Wagoneer, 
their new longer wheelbase L versions, and the previous-
generation Ram Classic pickup truck.
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Hub study

Eighty-three percent 
of U.S. homes have an 

“enabled” (internet-
connected) smart-TV or 
streaming media player.

HUB: SMART-TVs, STREAMING DEVICES TAKE ROOT
  A large majority of homes in the U.S. (83%) have an “enabled” 
(internet-connected) smart-TV or streaming media player, 
according to Hub Entertainment 
Research.
  The study, Streaming TV: Built-In 
vs Plugged-In?, also found most 
homes (44%) own both types of devices. At the set level, the 
study found more than half (57%) of all enabled smart-TVs 
have a streaming media player, such as a Roku or Fire TV 
(via a box or stick plugged into a TV set), attached.
  Smart-TVs and streaming media 
players are living side-by-side, the study 
said. Rather than smart-TVs replacing 
streaming media players outright, many 
viewers use smart-TVs and streaming 
media players to complement each other.
  The study showed that in almost all 
facets, behaviors are similar whether using 
a smart-TV or a streaming media player. 
Both can act as a gatekeeper between the 
viewer and content, Hub noted.
  One way is through the home screen 
of the device. About half of viewers use the options on the 
device’s home screen to search for or select content, rather 
than going directly into apps.
  The report was based on a survey conducted among 2,517 
U.S. consumers. Interviews were conducted in August 2022.

NETFLIX TO CHARGE $6.99 A MONTH FOR AD TIER
  Netflix will charge $6.99 per month for its new ad-supported 
tier, which the company will roll out in the U.S. on Nov. 3.
  Netflix’s “Basic with ads” tier will include an average of four 
to five minutes of commercials each hour and won’t give 
users the ability to download movies and TV series. A limited 
number of TV series and movies will initially be unavailable 
due to licensing restrictions.
  Ads will be 15 or 30 seconds in length and will play before 
and during Netflix’s content. Companies will have the ability to 
prevent ads from appearing on content they deem unsavory 
or unsuitable. To help advertisers understand its reach, 
Nielsen will use its standard digital audience measurement, 
Digital Ad Ratings, in the U.S. in 2023.
  Netflix is launching its first less-expensive plan with 
commercials after years of rejecting the concept. The move 
comes as subscriber growth has plateaued in recent quarters. 
Netflix lost subscribers in the first two quarters this year and 
expects to add just 1 million customers in Q3. The company 
has about 221 million subscribers globally.

U.S. JOBLESS CLAIMS MOVED HIGHER LAST WEEK
  The number of Americans applying for unemployment 
benefits rose slightly last week but remains historically low 
even as the U.S. economy slows in the midst of decades-
high inflation.
  Jobless claims for the week ending Oct. 8 rose by 9,000 
to 228,000, the Labor Department reported yesterday. The 
four-week moving average ticked up by 5,000 by to 211,500.
  Considered a proxy for layoffs, applications for jobless aid 
have remained historically low since the initial purge of more 
than 20 million jobs at the start of the coronavirus pandemic 
in the spring of 2020.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


