
www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2022.The Daily News of TV Sales                       Tuesday, October 11, 2022

STORES SITTING ATOP $732B OF MERCHANDISE
  After struggling with product shortages for much of the 
pandemic, U.S. retailers are now facing the opposite problem: 
an unprecedented glut of unsold merchandise that’s cutting 
into profits, derailing holiday plans and threatening to drag 
down broader U.S. economic growth.
  In response, many of the largest retailers are kicking 
off holiday sales earlier than ever, in hopes of clearing 
warehouses enough to accommodate a new round of winter 
orders, The Washington Post reports.
  Target began its winter selling frenzy last week with $6 
hoodies and half-off TVs. Amazon is hosting an unusual 
second Prime Day sale next week, less than three months 
after its last one. And dozens of other brands, including J. 
Crew and Nine West, are offering steep blanket discounts 
online and in stores.
  High inventories have been plaguing companies all year, 
playing a big role in the recent contraction in the U.S. 
economy. But merchandise pileups have only grown. U.S. 
retailers have been sitting on a record $732 billion of inventory 
as of July — a 21% increase from a year ago, according to 
Census Bureau data.
  And the timing couldn’t be worse, as appetite 
for clothing, furniture, electronics and more 
has cooled off in part due to inflation but also 
because of changing pandemic patterns 
toward services like restaurants and travel.
  “There is a severe imbalance. Consumer 
spending is slowing but orders are still piling 
in,” said Gregory Daco, chief economist at 
Ernst & Young’s strategy consulting arm, 
EY-Parthenon. “Retail inventories are accumulating beyond 
levels that are desirable. It’s a very difficult rebalancing 
exercise that retailers are having to do, and it’s going to have 
an outsize impact on the economy.”
  Meanwhile, department store chain Kohl’s has 48% more 
inventory than it did a year ago, in part because it has been 
holding on to $82 million worth of pajamas, fleece and 
other winter items that arrived late for last year’s holiday 
season. It plans to put those products out on shelves this fall.
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  Aldi has more than a million new households shopping its 
stores this year, helping to drive double-digit sales growth. 
Foot traffic to the chain’s stores was up 10.5% on a year-
over-year basis, according to Placer.ai, even as it remained 
flat for the grocery sector as a whole… BMW sold nearly as 
many cars in Q3 as it did in the same period a year before, 
after the war in Ukraine and supply shortages led to a drop 
in deliveries in the first half of 2022, the German carmaker 
said. Group sales were down 0.9% vs. the same quarter of 
2021, to 587,795 vehicles. That’s a smaller dip than seen 
in previous quarters... Used-vehicle retailer Carvana, facing 
another setback, had its license suspended by Michigan 
for repeated violations covering titles, registrations and 
odometers. Michigan’s Department of State said the license 
for Carvana had been summarily suspended for several 
alleged violations of the state’s vehicle code. The violations 
were discovered during an investigation of multiple no-title 
complaints from consumers, the state said…  More than 
30% of U.S. consumers plan to shop Amazon’s Prime Early 
Access Sale, more than any of the company’s previous 

Prime Day events, per a Numerator 
report. Average household spend is also 
expected to surpass $200 for the first time 
due to higher prices and an earlier holiday 
shopping season. While Amazon has 
traditionally used Prime Day to highlight 
its own consumer electronics products, the 
retailer has an opportunity to grow market 
share in other categories, particularly 
grocery and home goods, as shoppers wait 

for sales to stock up, according to eMarketer... Walmart 
is reportedly downsizing the workforce at an e-commerce 
fulfillment center located in Atlanta. According to Reuters, 
Walmart has filed a Worker Adjustment and Retraining 
Notification (WARN) stating it would eliminate 1,458 jobs 
at the Atlanta supply chain facility. Companies with 100 or 
more employees are required by federal law to provide a 
WARN notice, which provides at least 60 days of advance 
notification for facility closings and large-scale layoffs...

(Continued on Page 3)

mailto:sales%40spotsndots.com?subject=
https://www.hearstanyscreen.com/home/


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

NRG: STREAMING SUBS OPTING FOR BUNDLES
  It appears that bundling is gaining ground in the streaming 
business, according to the National Research Group.
  NRG says 51% of consumers say subscription services 
make up a significant portion of monthly expenditures. 
As inflation increases, people have been forced to make 
choices about discretionary spending. That includes 
cutting back on streaming video subscriptions.
  While 66% of survey respondents expect they will have 
to make cutbacks to their regular spending due to inflation, 
only 28% plan to decrease their number of SVOD services 

over the next six months.
  To save money, among consumers 
with at least one streaming subscription, 
57% have opted for bundle deals, 
including Disney+, Hulu and ESPN+, 
T-Mobile with Netflix, Verizon and 
Disney+, and Hulu with HBO Max 
among the most popular packages.
  Among standalone services, NRG 
found $10.60 monthly is the maximum 
the average consumer would pay for a 
streaming service that included ads.

  Another 53% said they’re willing to accept ads in return 
for a lower price, while 28% said they’d pay more to avoid 
ads.
•  Other notable facts: 24% admitted to password-
sharing or using a streaming service they don’t subscribe 
to. Another 66% said it’s hard to keep track of all the 
streaming services that have launched in the last few 
years.
  Meanwhile, 56% said they have taken out a subscription 
planning to cancel before the free trial ended — and 73% 
of them have been charged because they forgot to do so.

AVAILS
  Are you ready to join Utah’s first television station and 
be a part of America’s leading media company? Are you 
ready to lead a growing sales team in 
the 29th largest market in the country? 
We invite you to take your career to the 
next level by joining Nexstar Media, Inc. 
as Director of Sales for our properties 
in Salt Lake City, Utah. Our next Director of Sales must 
bring a proven history of growing revenue for both legacy 
broadcast and digital products on multiple platforms. For 
details on the position or to apply now, CLICK HERE.
  Salem Media Group’s fast-growing Salem News 
Channel offers an exceptional opportunity for a full-
time News Anchor. SNC features 
America’s leading conservative 
commentators. We are enhancing 
our news staff to provide timely 
updates hourly on the top stories across the country 
and the world. On-camera news experience preferred. 
Excellent writing and communication skills and the highest 
standard of journalistic excellence are essential. Must be 
able to work in-studio in Washington, D.C. or New York. 
Qualified candidates, please apply ONLINE. Add your 
REEL embedded in your resume or as an attachment.

See your ad here tomorrow! CLICK HERE for details.

STREAMERS KEEP PACE IN NATIONAL TV EFFORTS
  With the linear TV season now in full swing amidst all the 
promotional hype, video streamers — even with predictions 
of slower growth to come — continue to boost national 
TV messaging, up 7% in paid ad spend/media value in 
September, according to estimates from iSpot.tv.
  For the most recent 30-day period, the total was $234.6 
million — from paid advertising airings and estimated media 
value from TV on-air promos from streamers owned by 
respective TV network groups. A year ago, the total was 
$219.6 million for September.
  In terms of national TV paid spending, 
Amazon Prime Video dominated with 
$48.6 million, significantly increasing its 
national TV marketing from a year ago, 
when it totaled $7.7 million.
  Behind Amazon this year were Disney+ 
at $23.8 million, followed by Hulu with 
$21.9 million, NFL+ at $21.2 million and 
HBO Max with $9.5 million.
  Looking at airings, this year — like 
last year — was led by Disney-owned 
streaming platforms: Disney+ had 14,283, 
a substantial portion running on its linear TV networks; Hulu, 
was at 12,666; Paramount+, 9,267; fuboTV, 9,224, and 
AMC+, 8,370.

TUBI REACHES 200 LIVE CONTENT CHANNELS
  Tubi, Fox Entertainment’s free ad-supported streaming 
TV platform, said it has reached 200 live content channels 
since launching in 2014, Media Play News reports.
  Newly added channels include local E. W. Scripps Company 
news stations and entertainment channels from Lionsgate, 
FilmRise and Cinedigm, among others. Tubi’s milestone 
comes on the heels of its recently launched exclusive FIFA 
World Cup soccer FAST channel, Gordon Ramsay, ION, 
The Masked Singer, Vice, TMZ, Game Show Central and 
Tubi Originals, among other channels.
  Tubi, which Fox acquired for $440 million in 2020, now 
features more than 100 local news station feeds across 
nearly 60 designated market areas in the U.S.

ECONOMIC DOWNTURN COULD HIT LUXURY AUTOS
  Luxury car brands should be better long-term investments 
than mass-market ones. That doesn’t mean they are 
recession-proof, The Wall Street Journal says.
  Less than two weeks after its initial public offering, Porsche 
has already overtaken its majority shareholder Volkswagen 
in terms of market value. The comparison is simplistic, 
given differences in capital structure, but it does underline, 
among other things, investors’ preference for expensive 
vehicles over cheaper ones as the risk of weakening demand 
becomes harder to ignore.
•  Continuing production and logistical bottlenecks at some 
automakers kept inventory from recovering more quickly last 
month, according to Automotive News.
  As a result, the seasonally adjusted, annualized rate came 
in at 13.67 million in September, Motor Intelligence said, 
above projections and improved from the 12.38 million a year 
ago, the lowest pace of sales since the early months of the 
pandemic. September 2021 was the worst post-lockdown 
month of 2021, LMC Automotive said.
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Discovered 24 long-
forgotten beers in the 

basement refrigerator. I’m 
about to crack a cold case.
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RETAIL STOCKPILES MEAN HOLIDAY DISCOUNTS
(Continued from Page 1)
  “We’re actively working down inventory,” Jill Timm, the 
company’s CFO, said in an August earnings call. “We’ve 
been aggressive on clearance as well as promotions.”
  Wide-ranging discounts could help ease some of the pain 
of inflation. Overall prices have risen 8.3% from a year ago, a 
notch down from the summer’s highs but still far higher than 
historic norms, according to the Bureau of Labor Statistics.
  There are already signs that prices are easing in some parts 
of the economy. Appliances, bedroom furniture, jewelry, 

TVs and smartphones were all cheaper 
in August than in July. “Prices will get 
lower,” said Liz Ann Sonders, chief 
investment strategist at Charles Schwab. 
“We’re already seeing it to some degree: 
disinflation, if not outright deflation, in 
some areas where companies just have 
to work down their inventories.” 

ADVERTISER NEWS
(Continued from Page 1)
Target is starting its holiday savings 

season three weeks earlier than it did in 2021. The discount 
giant, which just ran its annual holiday Deal Days omnichannel 
sale Oct. 6-8, is launching its Weeklong Black Friday Deals 
and Deal of the Day seasonal promotions. Both weekly and 
daily deals are available to shop as of yesterday. Target 
said customers will find prices up to 50% off or more across 
product categories including toys and games, electronics 
and kitchen appliances... Kroger is hiring thousands of new 
associates for the holidays and beyond. America’s largest 
grocery retailer is searching for employees to work in hourly 
and salaried roles in its retail, e-commerce, manufacturing, 
supply chain, merchandising, logistics, corporate, pharmacy 
and healthcare divisions. Virtual hiring events will continue 
throughout November.
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Adobe Analytics

November-December 
online sales are expected 

to rise 2.5% to $209.7 
billion in 2022. They were 

up 8.6% a year ago.

ADOBE: ONLINE HOLIDAY SALES SET TO SLOW
  U.S. online holiday sales are expected to rise this year 
at their slowest pace since at least 2015, according to a 
report, as shoppers feel the brunt of 
decades-high inflation and soaring 
interest rates.
  Adobe Analytics forecast online 
sales in November and December to rise 2.5% to $209.7 
billion vs. an 8.6% increase a year ago, as more people also 
return to in-store shopping and bring forward purchases to 
as early as October.
  This is another sign of a gloomy holiday 
season, with FedEx’s Ground division 
expecting to lower volume forecasts 
to reflect customers’ plans to ship 
fewer holiday packages. Last month, 
Mastercard’s SpendingPulse report 
also forecast a slowdown in shopping for 
the holidays.
  With annual inflation running 8.3% in 
August, Americans have been forced 
to cut back on discretionary purchases, 
while the Federal Reserve’s aggressive 
interest rate hikes are expected to further hit spending power.
  Black Friday online sales are expected to grow just by 
1% and Thanksgiving sales are anticipated to fall 1%, the 
Adobe report said.
  Adobe’s forecast relies on direct consumer transactions 
based on over 1 trillion visits to U.S. retail websites.

PQ MEDIA: POLITICAL SPEND TO HIT $10.2B IN ’22
  Another forecast of political ad spending for the 2022 
midterm elections has the amount surpassing the totals from 
the 2020 presidential election.
  PQ Media said political advertising will reach $10.2 billion in 
2022, up from $10.14 billion in 2020. Additionally, the 2022 
figures are 51.1% higher than the $6.76 billion spent during 
the 2018 midterm elections, according to the new forecast.
  PQ Media’s forecast follows AdImpact’s report that 
political advertising for the 2022 midterm elections has 
already eclipsed 2020 non-presidential ad spending, with 
$6.15 billion on the books so far. AdImpact also said political 
ad spending this year is an increase of 56.6% over the last 
midterm elections in 2018.
  The latest forecast from Kantar/CMAG is for $9 billion. That 
number equals the amount spent during 2020’s presidential 
race and includes local broadcast, local cable/satellite, radio, 
Facebook, Google and OTT TV.

THIS AND THAT
  A new survey reveals digital coupons can help retailers 
collect a wide range of customer data. According to the 
Capterra 2022 Coupon Preferences Survey, 85% of 
consumers are willing to share personal data in exchange 
for a discount. Eighty-six percent are more likely to try 
shopping with a new company if they have a coupon... The 
Federal Reserve’s fight to squash inflation will cause the 
U.S. economy to start losing tens of thousands of jobs a 
month beginning early next year, Bank of America warns. 
Nonfarm payrolls are expected to begin shrinking early next 
year, translating to a loss of about 175,000 jobs a month 
during Q1, the bank said.
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