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ANALYST SEES TV/DIGITAL ECOSYSTEM
 The amount of sports shown on television has 
increased by 160% over the past decade—and Barclays 
analyst Kanan Venkateshwar sees no end in sight. After 
all, sports viewership (Persons 2+) has grown by 41% over 
the past 10 years, while Nielsen data showed 2+ total 
viewing down 5%.
 To date, most of the growth in sports programming has 
been from new entrants in traditional TV—starting with FOX 
paying $395 million to take the NFC football rights from 
CBS back in the 1990s. ESPN and DirecTV 
stepped in as rising fees caused broadcasters 
to balk at some sports contracts. A plethora 
of new national and regional cable networks 
popped up. “As a result of this process, even 
marginal sports and specific games that would 
have seen less demand historically in a line-up 
have now been bid up,” the analyst notes.
 But rather than seeing any overload, 
Venkateshwar sees a new phase beginning 
with a new focus on digital streaming of sports. 
“With digital platforms like Twitter now entering 
the markets for sports and legacy providers 
seeing meaningful success on account of streaming”—
such as NBCU with the recent Rio Olympics—the analyst 
sees the market structure for sports changing over the 
coming years.
 Sports viewing is already frequently a two-screen 
experience for fans, so Venkateshwar sees lots of 
opportunity for collaboration between TV and social media. 
He sees sports becoming a “tiered experience.” The “plain 
vanilla” commoditized broadcast would be available at the 
lowest tier, but sports devotees would pay for premium 
experiences to differentiate competing platforms carrying 
the same game. Media companies may not have all of the 
technology and bandwidth to deliver everything viewers 
want and are willing to pay for, so they will need partners.
 “The ideal end state we hypothesize will require media 
companies, distributors, and Internet platforms to all work 
together to create a product, determine a monetization 
model, and share in the economics in ways that hasn’t 
been done before,” says Venkateshwar. That may sound 
difficult, but he says it is also inevitable.
 The importance of sports to television was shown once 
again last week as John Malone bought Formula One 
Racing for $4.4 billion—a major international auto sports 
franchise that’s still building its U.S following. Malone is a 
legend in cable and currently a major investor in Charter 
Communications. Lest you have any doubt that this 
racing deal is about TV, note that Malone has brought on 
21st Century Fox executive vice-chairman Chase Carey 
as chairman of the new company. 

ADVERTISER NEWS
 We’ve been hearing a great deal about how the 
economy in oil-producing areas has been impacting many 
companies, but much less about the soft farm economy. 
Now, however, two different chains are reporting sales 
declines in heavy farm areas. Iowa-based Casey’s 
General Stores says gas sales have been strong but 
customers don’t “feel they need to come into the stores as 
often.” Casey’s Chief Financial Officer adds Department 
of Agriculture data says farm income is at its lowest level 

since 2009……Also, as it lowered its revenue 
and earnings forecasts for the year Tractor 
Supply Company commented “Weakness 
in agriculture communities is apparent due 
to three consecutive years of declining farm 
income”……Still in discussions with the 
Federal Trade Commission, Walgreens now 
says it will have to divest somewhere between 
500 and 1,000 stores to secure approval for 
its proposed takeover of Rite Aid. Although it 
still expects the deal to close before the end 
of this year, it had previously said divestures 
would be less than 500 locations……Kroger 

reported non-fuel identical store sales were up 1.7% in 
its fiscal second quarter but is lowering its estimate for 
the rest of the year due to deflationary food costs. It had 
initially predicted gains of 2.5-3.5% for the full year but now 
sees the year coming in between plus 1.4% to 1.8%. The 
CFO told CNBC meat and produce are on deflationary 
trends……Mattress Firm, which had been on a major 
acquisition push for the last couple of years, had a 48.2% 
increase in total revenue due to those acquisitions, but a 
1.1% same-store sales decrease in the latest fiscal quarter. 
During the quarter it opened 59 new stores while closing 49 
and now has 3,482 stores in operation……Furniture and 
mattresses have now growth to be almost 32% of Conn’s 
total revenue but overall same-store sales were down 
4.6% and that excludes some product lines the chain has 
dropped. While plans call for a total of ten new stores this 
year, only three are in the pipeline for next year……Roark 
Capital has acquired a majority stake in the Jimmy John’s 
chain, which has grown to more than 2,500 locations and 
looks to add another 1,000 in the next few years. Roark 
has many investments in the restaurant business including 
Arby’s, Carvel, Carl’s Jr./Hardee’s, Moe’s Southwest 
Grill and Schlotzsky’s…..I’m sure you’ve seen the ‘mind 
blowing’ ads on TV for E-commerce upstart Jet.com, 
recently acquired by Walmart for $3.3 billion. Jet failed to 
beat Amazon on price on 44% of 331 best-selling items, 
undercutting its rival just 16% of the time, according to a 
study conducted by Boomerang Commerce for Business
Continued on Page 3
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NETWORK NEWS
 Fresh Off the Boat creator and executive producer, 
Nahnatchka Khan, co-executive producer, Kourtney 
Kang and actor-director, Fred Savage have picked up a 
pilot commitment for a new single-camera comedy from 
NBC. The three are under overall deals with 20th Century 
Fox TV and this project will be the first for Kahn’s Fierce 
Baby production banner. The untitled comedy, written by 
Khan, will explore what it’s like to grow up dealing with real-
life issues in the suburbs of Philadelphia......Last week’s 
season finale of Mistresses on ABC turns out to be the 
series finale as well. It will not return 
for a fifth season…...Rob Mayes of 
Mistresses has been cast to the new 
The CW drama, Frequency. Mayes will 
play detective Kyle Mosbey, a surprise 
love interest of the female lead, Raimy, 
played by Peyton List. Frequency 
debuts Monday, October 5, at 9 PM 
(ET)……Variety is reporting that Kara 
Royster of Pretty Little Liars has been 
cast to a guest role for season 12 of 
The CW’s Supernatural. In addition to 
Royster, Rick Springfield has been tapped to play Lucifer 
in the same series......Actor Vin Diesel takes on the role 
of executive producer for a new drama for NBC. First 
Responders is currently in development under Diesel’s 
company, One Race Television......ABC, along with 
Pascal Pictures have joined to develop a new primetime 
drama called American Heritage. The new series will be 
written by Taylor Hamra, who was co-executive producer 
for Nashville on ABC and TNT’s Dallas……The Nielsen 
household rating for Thursday’s NFL game on NBC was 
16.5, certainly strong enough to win the night, but off 7% 
from last year’s kick-off game rating of 17.7. The Panther/
Broncos Super Bowl rematch also performed well in the 
demo, delivering an 8.0 A18-49 rating…...Univision will 
launch a noon newscast today that will be simulcast on five 
different platforms. Noticiero Univision Edicion Digital 
will stream on Univision.com, Facebook Live, YouTube 
and Periscope at the same time it airs on Univision’s linear 
TV network.

WEEKEND RATINGS
 Dateline’s special on the JonBenet Ramsey murder 20 
years ago carried NBC to the win on Friday night, averaging 
a 1.0 rating in Adults 18-49 and 5.26 million viewers overall. 
(Note: Most nets kicked off Friday primetime with the Stand 
Up to Cancer special.) ABC, led by 20/20, was at 0.6 18-49 
and 3.55 million; CBS, with the 10th Annual ACM Honors, 
0.5 18-19 and 3.29 million; The CW 0.3 18-49 and 1.50 
million; and FOX 0.3 18-49 and 1.14 million.
 ESPN College Football on ABC (Tennessee beating 
Virginia Tech) won Saturday night for the Alphabet Net, 
scoring an average 1.9 rating in Adults 18-49 and drawing an 
average 6.03 million viewers. The night’s most controversial 
game—Central Michigan beating Oklahoma State—was on 
a FOX Sports regional cable outlet, while FOX aired Utah 
beating BYU, posting a 0.5 18-49 and 1.60 million viewers. 
CBS, led by 48 Hours, also had a 0.5 18-49, but drew an 
average audience of 3.38 million. NBC, with the finale of 
Aquarius, was at 0.3 18-49 and 1.53 million. 

AVAILS
 WJZY & WMYT, the FOX owned duopoly in Charlotte, 
NC is looking for an Account Executive. The ideal 
candidate will be a sales professional with a minimum 4 
years media sales experience. The AE is responsible for 
growing transactional list, developing new business & 
selling digital products by maximizing opportunities. Must 
develop & maintain relationships with clients. Excellent oral 
& written communications skills required. Prior experience 
with WideOrbit preferred. Bachelor’s degree required. 
CLICK HERE for more info or to apply now. EOE/M/F/

Veteran/Disabled.
 Account Executive: Are you ready 
to make a solid career move? WFXT/
FOX25 in Boston is the right fit for you 
if…You embrace change, innovation 
and new opportunities, and have a 
proven track record of developing 
successful creative solutions that fit 
your clients’ marketing, advertising and 
promotional needs. Every WFXT AE 
will develop new accounts, create fully 
integrated, multi-platform campaigns, 

get to the top-level decision makers, and deliver unparalleled 
service, maintenance and follow through .This position 
requires 2+ years of media sales experience. Resume to 
Romeo.Solomon@coxinc.com. EOE. 
 Winter is just around the corner! If you would prefer to 
be selling where summer never ends, WPBF 25, the Hearst 
owned ABC Affiliate in sunny West 
Palm Beach is looking for a dynamic 
sales superstar to join our fantastic 
sales team. The ideal candidate must 
have Broadcast TV sales experience 
and possess the drive and ability to 
thrive on multiple platforms in a fast 
paced, highly competitive market. 
Your creativity, originality, and passion 
for developing New Business will be 
encouraged and rewarded!  Click HERE to apply. EOE
 KCCI, Hearst Television’s CBS affiliate in Des Moines, 
has an opening for an experienced Local Sales Manager. 
We’re looking for a leader with a proven track record of success 
in multi-platform sales. A manager who enjoys making local 
sales calls, invests in the success of others, and creating new 
sales ideas. A teacher who is fair, consistent and positive with 
the ability to support, and inspire our sales and marketing 
team is a MUST. Leadership ability is essential. Please 
CLICK HERE to apply. Equal Opportunity Employer.
 Local Sales Manager: WUPV, in Richmond, VA., has 
a fantastic opportunity for an LSM or experienced AE ready 
to move up to an LSM position in the 
55th market. Must possess creative 
leadership skills, the ability to prospect 
and sell digital platforms and TV airtime 
to local developmental and agency 
accounts. Proven ability to budget, 
grow and accurately forecast revenue 
a must. The WUPV sales culture is 
ideal for an independent and creative thinker. Resume to 
dhayes@cwrichmond.tv. Drug Screen and MVR check 
required. EOE-M/F/D/V.

9/12/2016

Twitter introduced a ‘quality 
filter’ that gets rid of tweets 
that contain spam, mean, 
or unwanted content. An 
hour later, Twitter filed for 

bankruptcy.

Conan O'Brien

https://foxtv.taleo.net/careersection/charlotte/jobsearch.ftl?lang=en&radiusType=K&location=13300100185&searchExpanded=true&radius=1
mailto:Romeo.Solomon%40coxinc.com?subject=
http://careers.hearsttelevision.com/ShowJob/Id/858699/Account-Executive/
http://careers.hearsttelevision.com/ShowJob/Id/640883/Local-Sales-Manager/
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MORE STATES BECOME BATTLEGROUNDS
 In yet another twist for the strangest election year in 
anyone’s memory, new results from The Wall Street Journal/
NBC News/Marist College polling find some additional 
states have become competitive in the presidential 
contest. Two are states that haven’t been competitive for 
decades—Arizona and Georgia. Normally a sure thing for 
the Republican candidate, Donald Trump is still leading in 
both—but not by much.
 Meanwhile, Democrat Hillary Clinton is ahead by only 
one percentage point in both New Hampshire and Nevada. 
Those are states that Democrats have 
won in recent elections.
 Both major presidential candidates 
have high negative ratings with voters. 
Swaying independents could be key, 
but in all four states independents who 
say they won’t vote for either Clinton or 
Trump are in double digits.
 Meanwhile, Republicans lead in all 
four states in the U.S. Senate races. The 
closest is in Nevada, where Sen. Harry 
Reid (D) is retiring, and GOP incumbents 
are ahead of Democratic challengers in the other three.

LOWEST UNIT RATE IS IN EFFECT
 We are now with 60 days of the General Election (as of 
Friday, September 9), so TV and radio stations and cable 
operators are required by law to sell advertising to legally 
qualified candidates at their lowest unit rates (LUR). Writing 
in his Broadcast Law Blog, attorney David Oxenford 
reminds us that the LUR rule applies to local and state 
candidates, as well as those for federal office. It does not, 
however, apply to PACs and other issue advertisers.

VOLKSWAGEN ENGINEER PLEADS GUILTY
 Long-time Volkswagen AG engineer James Liang is 
the first individual to face criminal penalties for the diesel 
emissions test cheating scandal. He pleaded guilty Friday 
to conspiring to defraud the United States government and 
to violate the Clean Air Act.
 Liang could face up to five years in prison and a fine 
of up to $250,000—but he may get less because he is 
continuing to cooperate with U.S. investigators. Liang is a 
German citizen who came to the U.S. in 2008 to work on 
winning approval of the VW “clean diesel” engines.
 VW itself is facing a criminal probe and says it is also 
cooperating in the U.S. investigations. The company has 
already agreed to pay $15.3 billion in civil penalties to 
compensate diesel engine buyers.

ADVERTISER NEWS
Continued from Page 1
Insider. Jet’s prices were actually 16% higher overall, a 
big change from last year, when Jet was cheaper on 73% 
of items and Amazon was cheaper on 24%. Retail Dive 
reports that those numbers don’t take into account Jet’s 
“secret sauce,” its algorithm-boosted dynamic pricing 
model, which according to Jet translates to a discount of 5% 
for the average basket. But even factoring in that discount, 
Amazon still beats on price, Business Insider said.

AVAILS
 WTVT, FOX O&O, in Tampa, FL is seeking an Account 
Executive. This opening at the top rated station in Tampa 
requires the servicing of existing transactional accounts 
along with the development of new broadcast and digital 
business. Candidate must be highly motivated and possess 
strong presentation and prospecting skills. Position requires 
prior broadcast sales experience, preferably in an LPM 
market. College degree is preferred. CLICK HERE for more 
information or to apply for this position, or to apply now. 
EOE/M/F/V/D 

 KCLO-TV in Rapid City, SD is 
looking for an Account Executive. 
The successful candidate will be 
an aggressive, self-starter with 
excellent communication skills, solid 
presentations skills; the ability to close 
sales and have a winning attitude. 
Must be creative and demonstrate 
enthusiastic sales attitude for “getting the 
job done”.  Emphasis for this position will 
be new business development for both 
television and internet sales.  Apply at 

www.mediageneral.com - Job ID #CLO-000002. EOE/M/
F/V/D Background check and drug screen required.

SYNDIE SNIPPET
 The List, the national Emmy Award-winning program 
created by The E.W. Scripps Company, will now reach 
viewers in more than 25% of the country as other station 
owners begin airing the half-hour daily news magazine 
program in syndication. With a new look, website and 
mobile app, The List is now airing in 44 markets, eight of 
them in the Top 20 according to Nielsen rankings, including 
ABC, NBC, CBS and FOX affiliates in a variety of dayparts. 
The weekend edition of The List begins September 17 
with a best-of recap from the week. New to the team is 
Kristina Guerrero, a seasoned anchor and correspondent 
from shows like E! News and Inside Edition. She also is 
a mommy blogger for Latina Magazine. She joins Bradley 
Hasemeyer, Donna Ruko and Teresa Strasser, who will 
continue with the show as a contributor and fill-in host. 
Scripps produces the show at KNXV (ABC) Phoenix.

THIS AND THAT
 Predictions that a deluge of off-lease vehicles will drive 
down used vehicle prices have yet to be realized. Manheim 
reports that wholesale used vehicle prices declined slightly 
in August from July. That left the Manheim Used Vehicle 
Value reading at 126.9 for August, which is actually an 
increase of 2.1% from a year ago……If someone comes up 
with a really bad idea, it’s probably best not to shoot a video 
of it. Someone at San Antonio’s Miracle Mattress thought it 
would be smart to hold a Twin Tower Sale to commemorate 
September 11, including two employees falling backward to 
knock down twin towers of mattresses. The outrage by the 
public has gone as far as death threats and the owner says 
the store will be closed indefinitely. Owner Mike Bonanno 
said he was unaware of the ad and will issue a public 
statement “highlighting accountability actions taken within 
the company.” That could be tough however: reports say 
the lead actress in the spot is Bonanno’s daughter.

9/12/2016

Apple now has the new 
iPhone 7. It’s waterproof. 

Because the day you buy it 
you’ll start crying when you 
find out they just released 

iPhone 8.

Larry the Cable Guy

http://www.fox13news.com/about/work-for-us
www.mediageneral.com

