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MILLENNIALS USE DVRs THE LEAST
 Is the DVR going the way of the VCR? Time spent 
with DVR-timeshifted TV is down to its lowest level in the 
past three years, according to Nielsen data analyzed by 
the Video Advertising Bureau (VAB). Monthly DVR-
timeshifted viewing was down to 22 hours, 52 minutes for 
Persons 2+ in Q1 from 25 hours, 16 minutes a year earlier 
and 24 hours, 56 minutes two years earlier.
 With today’s younger viewers expecting—perhaps 
demanding—programming to be available on digital 
platforms when and where they want it, DVR usage if 
falling more rapidly in the Millennial 
demo. For Adults 18-34 DVR viewing 
dropped to 17 hours, 27 minutes in 
Q1 of this year from 20 hours, 59 
minutes a year ago and 22 hours, 45 
minutes two years ago. But the VAB 
report notes that while DVR use is 
falling fastest in young demos, the 
decline is across-the-board. DVR 
viewing fell year-over-year by 20% for Kids 2-11; 17% for 
Teens 12-17; 19% for Adults 18-24; and 16% for Adults 25-
34. But even for the older demos, the decline was 7% for 
Adults 35-49; 6% for Adults 50-64; and 7% for Adults 65+.
 Broadcast TV accounts for most of the programming 
which is recorded on a DVR and watched later by people 
18-49 in households which have a DVR (which is only 
slightly over half of all TV households). 54% of primetime 
broadcast viewing is live and 46% timeshifted with a DVR. 
For ad-supported cable the primetime breakdown is 75% 
live and 25% timeshifted.
 When timeshifting does occur, most people are 
watching within the Live + three day advertising window. 
For broadcast programming 84% of DVR playback by 
viewers 18-49 takes place in Days 1-3 and 16% in Days 4-7. 
 While the networks have been placing more emphasis 
in recent years on getting advertiser credit for three-day 
and more recently seven-day playback windows, the 
truth is that live TV viewing still rules. For time-sensitive 
advertising campaigns, 77% 
of primetime viewing by Adults 
18-49 is live and only 23% DVR 
playback. 
 DVR viewing is even lower 
in the major ethnic viewer 
groups than for the population 
as a whole. Live TV accounts 
for 83% of viewing primetime 
programming by Blacks 18-49 
and 81% by Hispanics 18-49. 
And looking at the ten largest 
U.S. Hispanic markets, VAB 
says “Hispanic viewing with 
timeshifted TV is minuscule.”

ADVERTISER NEWS
 After a few years in which wireless carriers tried to 
wean customers off of extended contracts built around an 
offer of a new phone, The New York Post reports Verizon, 
AT&T, Sprint and T-Mobile are now offering promotions 
that allow customers to get iPhone 7s free by trading in 
an iPhone 6 and committing to a 2-year contract.  And 
some of the carriers are offering trade-in deals to replace 
the Samsung Galaxy 7 phones that have been recalled 
due to fire hazards……Although he’s a former Safeway 
executive, Target’s CEO Brian Cornell says the chain 

has “no intention” of becoming a 
full-service grocery store although 
tests and expanded marketing are 
currently in progress to improve food 
sales. Cornell also told reporters 
Target could eventually open 
hundreds of smaller “flex-format” 
stores in major cities with 23 open 
already, nine more due before the 

end of the year, and at least 16 more in the pipeline for next 
year……As had been feared, Golfsmith International 
has now filed for bankruptcy protection, telling the court 
it had expanded at a time that golf was starting to decline 
in popularity and now has “an oversized store footprint.” 
Currently with 109 U.S. stores (and 55 in Canada) it will try 
to sell part of the company as a going concern and close 
some weaker stores, but if that strategy isn’t successful, 
it will liquidate……Cracker Barrel did better than many 
of its competitors in the restaurant business have done 
lately, but it’s becoming pessimistic about the outlook for 
upcoming quarters. For the quarter that ended on 7/29, the 
chain reported a 3.2% increase in same-store restaurant 
sales despite a 1.2% decline in traffic which was offset by 
a 4.4% increase in the average check. Comp-store retail 
merchandise sales were up 3.5%......We’ve carried many 
items lately about food price deflation and how that’s had 
negative impact on both the supermarket and restaurant
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NETWORK NEWS
 Lorraine Toussaint of Orange is The New Black 
on Netflix, will guest star on the new season of black-
ish. Toussaint will play Almaviligerais, or A.V., sister to 
Lawrence Fishburn’s character, Pops. Season 3 of black-
ish will return to ABC on September 21st…...Gina Torres 
will be joining the cast of the second season of The Catch 
on ABC. The new role comes as Torres has exited Suits, 
the long running drama on USA Network. The Catch, 
produced by Shondaland, will return to the ABC prime 
line up in mid-season……Two ABC shows are planning a 
crossover episode for November. Dave 
(Albert Tsai) of Dr. Ken is invited to pitch 
to his Hot Legs Duvet invention to the 
Shark Tank tycoons, including Mark 
Cuban, Lori Greiner, Robert Herjavec, 
Daymond John and Kevin O’Leary. Dr. 
Ken’s new season begins on September 
23rd at 8:30 PM (ET), with the new season 
of Shark Tank following at 9 PM (ET)……
TeleXitos, the multicast channel from 
Telemundo focused on action adventure 
en Español, has acquired the rights to 
the 1960’s television series, Batman, in Spanish. TeleXitos 
will kick-off the Batman series premiere with a weekend 
marathon that will begin tomorrow, Saturday, September 17 
at 1 PM (ET).

WEDNESDAY RATINGS
 The season finale of America’s Got Talent on NBC 
was the number one rated program of the night with a 2.7 
A18-49 Nielsen rating. That number was up 29% over 
the season finale from last year and was the best rating 
for the show since 2011. The second season premiere of 
Blindspot benefited from the AGT lead-in delivering a 1.6 
rating in the demo, off its season average by two tenths 
of a point. Blindspot will move to its regular timeslot of 8 
PM (ET) next Wednesday. MasterChef on FOX finished 
its season with a 1.5 rating and Big Brother on CBS took 
second place for the night by posting a 1.7 rating at 8 PM 
(ET). ABC got a 0.9 rating for Modern Family and a 0.8 for 
The Goldbergs ,while Telemundo’s Senora Acero 3: La 
Coyote posted a 0.9 A18-49.  Univision’s best effort was 
from Tres Veces Ana with a 0.6. Penn & Teller: Fool Us 
got a 0.4 for The CW and a double run of Whose Line is It 
Anyway? posted a 0.3 in the demo. 

MOONVES COOL TO CBS-VIACOM MERGER
 CBS Corp. CEO Les Moonves told a Bank of America 
Merrill Lynch investor conference in Los Angeles that there 
are no “active discussions” with Viacom on reuniting the 
two media companies controlled by the Redstone family. 
“We are never going to do something that is bad for CBS 
shareholders,” Moonves said, without elaborating.
 Speculation about a merger has been increasing after 
the shakeup at Viacom saw chairman-CEO Philippe 
Dauman exit the company. Most of the merger talk, though, 
has come from Wall Street interests with Viacom stakes. 
The now-struggling cable network operator and movie 
studio owner was widely believed to be the better growth 
vehicle when the two split in 2006, but the opposite has 
been the case.

AVAILS
 KCLO-TV in Rapid City, SD is looking for an Account 
Executive. The successful candidate will be an aggressive, 
self-starter with excellent communication skills, solid 
presentations skills; the ability to close sales and have 
a winning attitude. Must be creative and demonstrate 
enthusiastic sales attitude for “getting the job done”. 
Emphasis for this position will be new business development 
for both television and internet sales. Apply online at 
www.mediageneral.com - Job ID #CLO-000002. EOE/M/
F/V/D Background check and drug screen required.

 KELO-TV, Sioux Falls, SD is 
searching for a Local Sales Manager 
to lead a strong local sales team at the 
#1 station in the market. The LSM must 
train, coach, motivate and supervise 
while creating a positive culture focused 
on maintaining and building strong 
client relationships that translate to 
positive revenue growth across multiple 
platforms. We’re searching for an 
experienced leader with a track record 
of building strong teams and growing 

market share. CLICK HERE for more info or to apply now. 
EOE/M/F/D/V. Background check/drug screen required.
 WTVT, FOX O&O, in Tampa, FL is seeking an Account 
Executive. This opening at the top rated station in Tampa 
requires the servicing of existing transactional accounts 
along with the development of new broadcast and digital 
business. Candidate must be highly motivated and possess 
strong presentation and prospecting skills. Position requires 
prior broadcast sales experience, preferably in an LPM 
market. College degree is preferred. CLICK HERE for more 
information or to apply for this position, or to apply now. 
EOE/M/F/V/D 
 WJZY & WMYT, the FOX owned duopoly in Charlotte, 
NC is looking for an Account Executive. The ideal candidate 
will be a sales professional with a minimum 4 years media 
sales experience. The AE is responsible for growing 

transactional list, 
developing new 
business & selling 
digital products 
by maximizing 
opportunities. Must 
develop & maintain 
r e l a t i o n s h i p s 

with clients. Excellent oral & written communications 
skills required. Prior experience with WideOrbit 
preferred. A bachelor’s degree is required. 
CLICK HERE for more info or to apply now. EOE/M/F/
Veteran/Disabled.
 Local Sales Manager: WUPV, in Richmond, VA., has 
a fantastic opportunity for an LSM or experienced AE ready 
to move up to an LSM position in the 55th market. Must 
possess creative leadership skills, the ability to prospect and 
sell digital platforms and TV airtime to local developmental 
and agency accounts. Proven ability to budget, grow and 
accurately forecast revenue a must. The WUPV sales 
culture is ideal for an independent and creative thinker. 
Resume to dhayes@cwrichmond.tv. Drug Screen and 
MVR check required. EOE-M/F/D/V.
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During Dancing with the 
Stars two protesters rushed 

the stage during Ryan 
Lochte’s performance. So 
finally, an assault on Ryan 

Lochte that really happened.

Conan O'Brien
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AGENCY REALIGNMENT BY DENTSU AEGIS 
 Dentsu Aegis is reworking some of its U.S operations 
to have Vizeum become “strategically aligned” with digitally-
focused 360i. The idea is to offer clients fully integrated 
services across strategy, digital, media planning and buying, 
and creative.
 While Vizeum may be better known to many of our 
readers—since its clients include Fox Broadcasting, Fox 
Sports and National Geographic—360i is the larger unit. 
It has around 800 U.S. employees with offices located in 
New York, Atlanta, Chicago, and Los Angeles. 360i handles 
integrated media planning and buying 
for clients such as Pernod Ricard’s 
portfolio of spirits brands, New Orleans 
Board of Tourism, DSW (Designer 
Shoe Warehouse) and Spotify. Vizeum 
has over 150 people in the U.S. handling 
media planning and buying for clients. 
Dentsu Aegis says it manages nearly 
$14 billion in billings on behalf of U.S. 
advertising clients.
 Vizeum US will remain a stand-
alone brand. Dentsu Aegis says Vizeum 
clients will benefit from 360i’s digital and creative expertise, 
while the combination will bring additional scale and depth 
in integrated media planning and buying to 360i’s rapidly 
growing media agency of record business.

JAPANESE AUTOMAKERS TOUT U.S. INVESTMENT
 The Japan Automobile Manufacturers Association’s 
U.S. office (JAMA USA) reports that its members purchased 
a record-high $67.9 billion in American-made auto parts in 
2015. “JAMA members support over 1.5 million U.S. jobs 
and contribute to the vitality of the country in numerous 
ways,” said JAMA’s Manny Manriquez.
 The annual report says Japanese automakers built 
nearly 3.9 million vehicles and 4.6 million engines in the 
U.S. last year. 75% of Japanese-brand vehicles sold in 
the U.S. are built in North America. And JAMA members 
exported 417,699 cars and trucks from their plants in the 
U.S. in 2015.

 THIS AND THAT
 CBS Corp. CEO Les Moonves is optimistic that the 
network will strike a deal with the NFL “in the not too distant 
future” to stream football on CBS All Access, the company’s 
OTT service……A federal grand jury has indicted Adam 
Weaver, majority owner of Rick Weaver Buick-GMC in 
Erie, PA, along with the dealership general manager and 
another man on wire fraud and conspiracy charges. The 
three are accused of using straw purchasers to defraud 
auto loan providers and falsifying loan applications to make 
the phony buyers appear creditworthy……Samsung has 
already recalled its Galaxy Note7 smartphones because 
the batteries may cause a fire, but the U.S. Consumer 
Product Safety Commission has now made it an official 
government recall. Some one million units are believed to 
have been sold to consumers……Mortgage rates moved 
up this week after holding steady for six weeks. The 
benchmark 30-year fixed-rate mortgage rose this week to 
3.64% from 3.56%, according to Bankrate’s weekly survey 
of large lenders. A year ago, it was 4.06%.

AVAILS
 Do you have a passion for digital? WAVE3 News, a 
Raycom Media owned NBC Affiliate in exciting Louisville, 
KY has a fantastic opportunity 
for a Senior Digital Sales 
Specialist to work strategically 
with the AE’s to create effective 
digital solutions for clients to 
significantly grow our digital 
revenue. Must have expert 
knowledge of digital advertising solutions and at least 3 years 

of proven digital sales experience. Must 
demonstrate a successful track record of 
being analytical, well organized, solution 
minded, consultative, and customer-
centric. If qualified, CLICK HERE to 
submit your resume. EOE.
 WZDX in Huntsville, AL seeks 
a Local Sales Manager. The LSM is 
responsible for leading the day to day 
operations of the sales department, 
including development of new business 
and achievement of revenue goals. 

The LSM provides leadership for the broadcast/web sales 
teams, to include performance evaluations, makes decisions 
regarding hiring, evaluation, promotion and termination of 
employees, and develops and executes sales strategies 
which result in exceeding revenue targets in local, national, 
eMedia and new product revenue. CLICK HERE for more 
info or to apply. EOE.

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com

DIRECT RESPONSE GOES PROGRAMMATIC
 WideOrbit and CoreMedia announced formation of a 
partnership for the programmatic planning, purchasing and 
managing of direct response advertising, currently over 
$5.7 billion in annual business from CoreMedia clients. 
 The announcement said that the integration of WO 
Programmatic TV, CoreBuy TV and CoreDirect software 
will be the “industry’s only programmatic direct response 
ad buying solution” automatically delivering offers from 
media buyers to station’s traffic systems for placement and 
invoicing. Plans for the same capability for cable systems 
are also in the works. Gray Television and Philadelphia 
advertising agency Harmelin Media piloted the project. 

ADVERTISER NEWS
Continued from Page 1
industries. Now the Bureau of Labor Statistics’ Consumer 
Price Index is showing that food-at-home prices fell by 1.6% 
in July versus July 2015, the eighth straight month in which 
grocery prices have been down. One of the reasons seen by 
analysts is that food is being stockpiled in the U.S. instead 
of being exported—and that’s partially a result of the strong 
U.S. dollar making American products more expensive 
overseas……Nielsen reports an increase of more than 
6,100 new stores opened in the U.S. between 2014 and 
2015, and taken together, dollar stores and convenience 
stores accounted for 87% of openings. C-stores had the most 
(2,913) but dollar stores are growing at the fastest rate (9%).
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Protesters rushed the 
stage during Ryan Lochte’s 
performance—or as Ryan 

Lochte told the press 
afterwards, some Brazilians 
tried to rob him at gunpoint 

while he was dancing.

James Corden
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