
 www.SpotsnDots.com

STUDY CONFIRMS BIG SCREEN ADVANTAGE
 Not all screens are equal, according to ad delivery 
research presented to the Council for Research 
Excellence (CRE). The study focused on non-linear 
platforms: VOD, computer, tablet and smartphone, 
and tested platform impact under a wide variety of ad 
delivery scenarios. The research was conducted by Hub 
Entertainment Research in conjunction with the CRE’s 
Media Consumption & Engagement (MCE) Committee. 
MCE member Tom Ziangas, Senior Vice 
President, Research, AMC Networks, led the 
project. What they found was that ad load and 
platform combine to have a strong influence 
on ad attention and engagement.
 Recall was best for viewers using a TV 
screen to watch the programming and ads. 
In this study the people were not watching 
live TV, but rather non-linear programming. 
Still, when they watched on a TV screen (not 
everyone has to use a screen as large as the 
Samsung curved screen pictured) recall was 
superior to other screens. The researchers 
concluded that TV screens can support full ad loads with 
reasonable recall.
 Tablets and phones have a recall advantage when 
load is moderate or light. But computer screen recall is low 
across the board.
 In the study, Hub Entertainment Research conducted 
an online survey among 2,459 TV viewers. TV viewers 
ages 16-54 were recruited and each was assigned one of 
five viewing platforms (live TV, VOD, computer, tablet or 
smartphone). Respondents each were assigned to watch a 
particular show, with varying levels of ad load, ad repetition, 
pre-roll ads and user interface across shows. Within one 
day of watching the show, respondents completed a 
20-minute online survey that measured engagement and 
recall of the show and ads.
 In addition to the impact of the type of screen used, the 
research found that other ad delivery features also affect 
ad attention and engagement. 
Ad countdown clocks lead to 
greater brand recall overall. 
Pre-roll ads are more likely to 
be tuned out than ads running 
during shows. And ad repetition 
helps with recall, but at the same 
time leads to a more negative 
viewing experience.
 As you would expect, fast-
forwarding through ads is 
detrimental to brand recall, but 
the researchers found that fast-
forwarding is used infrequently
Continued on Page 2

ADVERTISER NEWS
 Is Amazon going to become a major player in the 
bricks-and-mortar space? Business Insider reports Amazon 
is “aggressively expanding its presence in the real-world 
retail market” with plans to open dozens of pop-up stores 
in shopping malls in the next year. Amazon had six such 
stores last year and is currently in 21 locations which 
could double by the end of the year and might reach 100 
next year……General Motors announced the Chevrolet 

Bolt has received certification from the 
Environmental Protection Agency for a 
range of 238 miles on a single battery charge, 
which it says will be a “game changer for the 
electric car segment.” Priced under $37,500 
(with a potential federal tax credit of $7,500), 
the vehicle will arrive at some dealerships 
before the end of the year……In another 
Chevy note, Automotive News reports the 
Cruze “finally showed a glimpse of its potential 
in August.” Cruze sales had been down 
33% through July (partially because of tight 
inventory at dealerships) but retail sales were 

up 18% in August, the highest volume for the model in more 
than a year. And a new Cruze hatchback variation is now 
reaching dealers……Bankrupt teen retailer Aeropostale 
may have been saved at the eleventh hour, as The New 
York Post reports a joint venture of mall operators Simon 
Property Group and General Growth Properties along 
with three brand licensing companies won court approval 
to buy Aeropostale’s assets for $243 million. Most of the 
stores will be closed, however, with 229 projected to stay 
open, down from more than 700. The deal is reported to be 
the first of its kind for Simon and General Growth……But 
the Post also reports Golfsmith International appears to 
have failed in an attempt to sell itself and may have to file for 
bankruptcy protection. The chain is owned by a Canadian 
employees’ retirement fund and operates in both countries 
with Austin, Texas as its U.S. base. The paper reports
Continued on Page 3
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NETWORK NEWS
 Los Angeles police have arrested two men on suspicion 
of criminal trespassing after an incident on ABC’s Dancing 
with the Stars. The men, wearing anti-Ryan Lochte 
T-shirts, rushed the stage during the live performance 
while Lochte was getting his scores from judge Carrie 
Ann Inaba. A spokesman for LAPD said no one was 
injured or listed as a victim in the incident……Destiny’s 
Child singer-turned-actress, LeToya Luckett, has joined 
the season 2 cast of Rosewood on FOX. Luckett’s 
character will be a new love interest for 
Morris Chestnut’s Dr. Rosewood. The 
new season of Rosewood will debut 
on Thursday, September 22 at 8 PM 
(ET)……Actor Sterling K. Brown, fresh 
off his Emmy nominated performance 
as attorney Chris Darden in The People 
v. O.J. Simpson, is expected to gain 
even more critical acclaim in the new 
NBC series, This Is Us. Brown will 
play Randall, a wealthy, suburban, 
fancy-car-driving financial professional 
disconnected from black culture. This Is Us will premiere 
on NBC Tuesday, September 20th at 10 PM (ET)……Late 
Night with Seth Meyers on NBC is following the lead of 
the Late Show with Stephen Colbert on CBS by airing a 
live episode after the first presidential debate on September 
26th. The release said that Late Night will air “only a few 
hours following” the highly anticipated first debate between 
Hillary Clinton and Donald Trump. The national Nielsen 
ratings are showing that Late Night with Seth Meyers 
has become a destination for political satire this season 
with higher ratings than both Colbert and ABC’s Jimmy 
Kimmel Live in the A18-49 demo, despite the later time 
slot......Scream Queens on FOX has cast Kirstie Alley 
as a series regular for season two. Alley is set to play the 
administrator of the hospital that serves as the setting for 
the program’s new season. 

MONDAY RATINGS
 ABC’s Dancing with the Stars was the Nielsen ratings 
winner on Monday night with a 2.6 time-period rating for 
A18-49. However, the number will most likely be adjusted 
down due to the fact that ABC stations in 10% of the 
country, including Los Angeles and Washington D.C. pre-
empted the program in favor of Monday Night Football. 
The 1.4 rating of The $100,000 Pyramid is subject to the 
same adjustment. Despite stronger competition, NBC’s 
American Ninja Warrior was up a tenth of a point to a 1.7 
rating in the demo while the lead-out, Running Wild with 
Bear Grylls was up two tenths over the previous week 
delivering a 1.2. The season finale of So You Think You 
Can Dance on FOX was up 30% to a 0.7 demo rating.

TV SCREENS HAVE HIGHEST VIEWER AD RECALL 
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by viewers. One of the main culprits in ad disengagement, 
though, is multitasking while viewing. Digital and work-
related multitasking significantly reduces attention and 
advertising recall.

AVAILS
 Local Sales Manager: WUPV, in Richmond, VA., 
has a fantastic opportunity for an LSM or experienced AE 
ready to move up to an LSM position in the 55th market. 
Must possess creative leadership skills, the ability to 
prospect and sell digital platforms and TV airtime to local 
developmental and agency accounts. Proven ability to 
budget, grow and accurately forecast revenue a must. 
The WUPV sales culture is ideal for an independent and 
creative thinker. Resume to dhayes@cwrichmond.tv. 

Drug Screen and MVR check required. 
EOE-M/F/D/V.
 WJZY & WMYT, the FOX owned 
duopoly in Charlotte, NC is looking 
for an Account Executive. The ideal 
candidate will be a sales professional 
with a minimum 4 years media sales 
experience. The AE is responsible for 
growing transactional list, developing 
new business & selling digital products 
by maximizing opportunities. Must 
develop & maintain relationships with 

clients. Excellent oral & written communications skills 
required. Prior experience with WideOrbit preferred. 
Bachelor’s degree required. CLICK HERE for more info or 
to apply now. EOE/M/F/Veteran/Disabled.
 WTVT, FOX O&O, in Tampa, FL is seeking an 
Account Executive. This opening 
at the top rated station in Tampa 
requires the servicing of existing 
transactional accounts along with 
the development of new broadcast 
and digital business. Candidate 
must be highly motivated and 
possess strong presentation and 
prospecting skills. Position requires 
prior broadcast sales experience, 
preferably in an LPM market. College degree is preferred. 
CLICK HERE for more information or to apply for this 
position, or to apply now. EOE/M/F/V/D 
 KCLO-TV in Rapid City, SD is looking for an Account 
Executive. The successful candidate will be an aggressive, 
self-starter with excellent communication skills, solid 
presentations skills; the ability to close sales and have 

a winning attitude. Must be 
creative and demonstrate 
enthusiastic sales attitude 
for “getting the job done”. 
Emphasis for this position will 
be new business development 

for both television and internet sales. Apply online at 
www.mediageneral.com - Job ID #CLO-000002. EOE/M/
F/V/D Background check and drug screen required.

9/14/2016

I saw that a library in 
Alabama is warning 

customers that failing to 
return a book on time 

could result in 30 days in 
jail. So if anyone asks what 

you’re in for, LIE!

Jimmy Fallon

https://foxtv.taleo.net/careersection/charlotte/jobsearch.ftl?lang=en&radiusType=K&location=13300100185&searchExpanded=true&radius=1
http://www.fox13news.com/about/work-for-us
http://www.mediageneral.com
http://www.linkedin.com/in/spotsndots
http://twitter.com/spotsndots
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AUTO DEAL: LITHIA GROWS AGAIN
 Oregon-based Lithia Motors is establishing a 
Northeastern presence with the purchase of the Carbone 
Auto Group, a nine store platform based in New York and 
Vermont. Carbone is estimated to generate over $600 
million in annual revenue. After optimizing the current 
franchises and operations, Lithia says the Northeastern 
group will consist of 13 stores: two stores each of 
Honda, Subaru and Ford and one store each of Toyota, 
Chevrolet, GMC-Buick-Cadillac, Chrysler-Jeep-Dodge-
Ram, Nissan, Hyundai and BMW.
 Combined with last year’s acquisition 
of DCH Auto Group, Lithia says the 
addition of Carbone further expands 
its growth potential across the United 
States. Enessa Carbone, CEO and 
granddaughter of founder Joe Carbone, 
will continue to oversee the group under 
Lithia’s ownership. She will be joined 
by Alex Carbone, grandson of Joe 
Carbone, who will continue to oversee 
the group’s variable operations.

COMPARING DEPARTMENT STORE E-COMMERCE
 While Macy’s has committed to doing more online, 
shopper preference is down year-over-year for Macys.com 
(-15%) according to the new E-Commerce Preference 
Index from Prosper Insights & Analytics. Target, 
another retailer who has ramped up their digital game, is 
also experiencing performance issues (relatively flat YOY 
at -1%). On the other hand, Kohls.com has seen a slight 
uptick in website loyalty since 2015 (+2%).
 The E-Commerce Preference Index is a measure of 
a retailer’s most loyal e-commerce shoppers resulting 
from unaided, write-in questions posed to over 6,000 U.S. 
adults on a quarterly basis and is a key component of the 
Prosper Digital Shopper InsightCenter. 

PREDICTION: DIGITAL TOPS TV THIS YEAR
 Pretty much all forecasters see digital advertising in 
the U.S. surpassing television in the next year or so. Now 
eMarketer says digital growth has been so strong that it 
has changed its forecast—rather than topping TV in 2017 
as previously forecast, eMarketer how says that landmark 
will be reached in 2016. Not that TV isn’t growing—just 
that digital (including digital sales by TV companies) is 
growing faster.
 By the end of this year, U.S. digital ad spending is 
forecast to reach $72.09 billion, while TV spending will 
grow to $71.29 billion. That means digital will represent 
36.8% of U.S. total media ad spending, while TV will 
represent 36.4%. “Digital advertising is not only pulling 
dollars from traditional media, but it’s also creating new 
advertising opportunities at the local and national level,” 
said eMarketer forecasting analyst Martín Utreras.
 Importantly, TV ad spending is still growing. In fact, 
eMarketer increased its 2016 TV projections due to 
increased spending tied to the Olympics, presidential 
election and a strong scatter market.

AVAILS
 Creative Services Director: WDBJ7, the dominant 
CBS affiliate in the Roanoke/Lynchburg, VA market, 
seeks an innovative thinker to lead our promotional 
efforts. Job one is to 
enhance our message 
across all platforms, 
create opportunities for 
new revenue streams, 
develop strong relationships within the building and get 

involved with the community and its 
leaders. If you can lead, motivate and 
grow your people, send your resume 
and reel to mpumo@wdbj7.com. EOE. 
WDBJ/Gray Television Group, Inc. is a 
drug-free company and requires pre-
employment drug testing.

MORE AVAILS ARE ONLINE @ 
SPOTSNDOTS.COM
To place a classified, please email: 
ads@spotsndots.com

WEEKLY RATINGS
 NFL Football was the big winner in the Nielsen ratings 
for the week of September 5th. Live games or game related 
programming took the top 5 places for the week. NBC’s 
Thursday NFL Kick-Off game, featuring the Panthers 
and Broncos clocking in with a 9.4 A18-49 rating. The 
season’s first telecast of Sunday Night Football with the 
Patriots and Cardinals, also on NBC, came in 2nd with 
an 8.4 rating. The OT on FOX was third with a 5.2 and 
NBC placed again with Football Night in America and 
the NFL Kick-Off pregame at four and five with a 4.3 and 
3.6 respectively. America’s Got Talent, Tuesday on NBC 
was the highest rated non-sports program in the top 10 
with a 2.5 for 6th place, followed with a 2.4 for the Son of 
Zorn premiere on FOX. The Commander in Chief Forum 
on NBC tied for 7th with a 2.4 in the demo, Wednesday’s 
AGT pulled a 2.0 and CBS and Big Brother came in at 
10th with a 1.9. College Football on ABC delivered a 
1.9 for the Tennessee/Virginia Tech match up. The CW, 
Univision and Telemundo did not have any programs 
place in the top 25. 

ADVERTISER NEWS
Continued from Page 1
Dick’s Sporting Goods, which already owns Golf Galaxy, 
could end up taking some or all of the company……After 
five years of negative comps and multiple store closings, 
Cicis Pizza has turned results around and now has been 
taken over by private equity firm Arlon Group, which has 
several other restaurant investments. After the chain fall 
from around 650 units to about 450, the emphasis has 
shifted towards expansion again, with deals currently in 
place to add 70 units. And with same-store sales now 
up each quarter for the last three years, each location’s 
average unit volume has grown by about $150,000 in 
annual sales.
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There’s more reports of 
clowns in cities spotted 

lurking in the woods. This 
is creepy. But remember 
hunters, the bag limit on 

clowns is two.

Larry the Cable Guy
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