
 PAGE 1

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2017.The Daily News of TV Sales                      Friday, September 15, 2017

AUTOMOTIVE STILL A VERY IMPORTANT CATEGORY
MORE ADVICE FROM OUR FAVORITE EXECUTIVES
   For all that’s written about how political dollars decide 
how good a year it is for the television industry, in reality it’s 
the automotive category that still decides how good things 
are for a lot of reps.  So with a quarter to go, how has 2017 
shaped up?
   The Guld Resource Group president Michael Guld says 
it’s important to remember that even though auto sales were 
down about 2% in the first half of the year 
compared to 2016 sales figures, analysts 
still forecast 16.9 to 17.1 million vehicles will 
be sold this year.   “That would make it the 
fifth best year ever,” Guld says, adding local 
dealerships remain “prime target accounts” 
for TV sellers.
   Center for Sales Strategy managing partner 
John Henley agrees automotive sales 
remain pretty healthy and lots of dealers are 
actually more profitable this year despite 
a slower pace of car sales.  “The good news is they are 
spending slightly more in advertising year-to-date because 
the market is healthy enough and sales are out there to get, 
so they realize they have to be more aggressive so they’re 
offering incentives and they’re advertising,” Henley says. 
   TVB president Steven Lanzano thinks the industry stands 
to benefit if dealers turn promotional to keep the pace of 
sales as robust as they’ve been.  “If it goes from the pie 
increasing to everyone fighting for individual unit sales that 
helps us because advertising has to be out there promoting 
the incentives in the marketplace,” Lanzano says.   He too 
has heard from a lot of dealer groups that they’re still making 
money even with fewer sales.  “We hear that television 
advertising is still what grows their business and they’re still 
very bullish about it,” Lanzano says.
   It’s why Jim Doyle Associates has decided to focus its 
annual online sales training program on the auto category 
for the first time since 2014 (the past two years it was about 
health care).  JDA president John Hannon thinks a lot of 
dealers are more worried than they’re letting on and when 
they worry, questions about marketing effectiveness spring 
up.  “When someone is in fear mode, that’s the time when 
you want to talk to them because they’re open to ideas,” 
Hannon says. “That’s going to be the key here. The sellers 
need to come in to the dealership with some ideas, not the 
package of the month.” 
   If reps are trying to decide where the best prospects are 
parked, he suggests looking at the car lots.  Sales data 
shows GM and Ford dealers need to move a lot of cars 
to make room for 2018 models. “With production being 
strong enough and sales flat to down slightly, there a lot of 
people that have inventory they need to move in the next 
few months,” Henley says.
    (Continued on Page Three)

ADVERTISER NEWS
   Furniture Today says most retailers in Florida escaped 
serious damage from Hurricane Irma, although many of 
them had to assess the condition of their stores in the dark 
due to power having not yet been restored.  Badcock 
Home Furniture, which has over 300 stores in eight 
Southeastern states, had more than 200 of them closed 
at the worst part of the storm……Sycamore Partners has 

completed the acquisition of Staples in a 
deal that was announced just three months 
ago.  Sycamore has investment in several 
other retail chains including Belk, Coldwater 
Creek, Hot Topic, and Talbots……While 
some traditional department stores are 
showing greater reliance on off-price sub-
chains, Neiman Marcus has decided to go 
in the other direction.  The luxury retailer 
is closing 10 of its 37 Last Call stores to 
focus on its full line stores.  The chain said 

it’s “freeing up resources to support new initiatives for 
our full-time Neiman Marcus and Bergdorf Goodman 
channels”……High-end bath, kitchen and appliance seller 
Pirch is closing all its stores outside of California.  The 
“experiential showroom format” retailer had been getting 
many accolades for its innovative showrooms, having 
been called one of the ten most innovative retailers by Fast 
Company earlier this year and making Inc. Magazine’s “25 
Most Disruptive Companies of the Year” list in June……
Domino’s is expanding its Piece of the Pie loyalty program 
to include online, phone, and in-store orders; previously 
only online orders accrued points.  Since being launched 
two years ago, Domino’s says the program has grown to 
now include “millions of members”……Toyota and Honda 
are teaming with Shell Oil in building seven hydrogen 
refueling stations in Northern California after the California 
Energy Commission provided a $16 million grant for the 
project.  The two carmakers have also pledged financial 
support although the stations themselves will be owned by 
Shell……In a different kind of partnership in the Southern 
part of the Golden State, Target is expanding its partnership 
with Kaiser Permanente to open 31 more clinics in Target 
stores, after a three-year test at four stores.  CVS runs the 
pharmacies at Target stores, and its MinuteClinic provides 
administrative services to Kaiser Permanente in Target 
stores……HelloFresh is one of the major national players 
in the meal kits business that has quickly reached the $5 
billion sales mark, and it’s now launching 20-minute meals 
designed to appeal to busy consumers.  The company 
notes that about a quarter of Americans (many of them 
young, it adds) purchased a meal-kit delivery last year 
and many others have taken advantage of a free product 
trial……Kia says it sold almost 6,400 Certified Pre-Owned 
vehicles last month and is showing a 3.5% increase in 
CPO sales this year compared to an industrywide total of 
just 0.3% growth.
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NETWORK NEWS
   The ninth season of the Emmy-winning reality series Shark 
Tank will begin on a new night Sunday, October 1st at 8 PM 
(ET) on ABC. The season premiere will feature two back-
to-back episodes and will feature new Sharks, including 
iconic philanthropist and billionaire Sir Richard Branson, 
and branding expert and prolific investor Rohan Oza. In 
the season debut, Branson will be featured in a profile 
highlighting how he made a career out of breaking tradition 
as the founder of the Virgin Group. Branson has created 
more than 400 companies involved in travel, financial 
services, telecom, health & wellness, 
and more recently, space travel. Branson 
and Oza will join returning Sharks Mark 
Cuban, Daymond John, Lori Greiner, 
Barbara Corcoran, and Robert 
Herjavec for the new season……Actor 
Alec Baldwin confirmed on Ellen that 
he will return to impersonate President 
Donald Trump on Saturday Night 
Live’s season premiere. Baldwin is 
promoting his new book about Trump 
called You Can’t Spell America 
Without Me. The new season of Saturday Night Live 
debuts on NBC September 30th at 11:30 PM (ET)……Fox 
News has said that it has a new multi-year contract with 
anchor Chris Wallace. The new agreement ensures that 
Wallace will remain the host of Fox News Sunday on the 
Fox broadcast network……The BBC miniseries Murder, 
executive produced by Dan Lin, has picked up a put pilot 
order for a remake from CBS. The potential series will 
be shot like a true crime documentary, taking audiences 
on the emotional journey of an investigation, allowing the 
viewers to discern the truth and judge the suspects’ guilt or 
innocence for themselves, according to a report in Variety. 
In the BBC version, each episode serves as a standalone 
story and describes the events leading to and immediately 
after the murder has taken place. Amanda Green is on 
board as a writer and executive producer for the project. 
She had previously worked with Lin on the Fox primetime 
series Lethal Weapon……Country star Reba McEntire 
will debut as the host for the eight annual CMA Country 
Christmas. The broadcast will originate from Nashville’s 
Grand Old Opry and will air on ABC Monday, November 
27th at 8 PM (ET). The two-hour special will feature 
performances by McEntire and a lineup of today’s best in 
Country music....

CAN’T WATCH TV? NELSON WANTS REFUNDS
  U.S. Sen. Bill Nelson (D-FL) has asked the heads of the 
nation’s largest cable, telephone and internet to provide 
Hurricane Irma victims rebates for service interruptions 
and impose a 60-day moratorium on late fees and other 
penalties. Nelson made the request in letters sent to the 
CEOs of AT&T, CenturyLink, Charter Communications, 
Comcast, Cox Enterprises, Frontier Communications, 
Sprint, T-Mobile and Verizon.  According to the FCC at least 
8.1 million cable and wireline subscribers are (or were) 
without service in Alabama, Florida, and Georgia due to 
Hurricane Irma.

AVAILS
   WPTZ/WNNE NBC5, the Hearst Television, NBC affiliate 
in the beautiful Burlington, VT/Plattsburgh, NY market has 
an immediate opening for a General Sales Manager. The 
ideal candidate will have exceptional leadership skills, ability 
to budget, forecast, manage inventory, coach a talented 
staff and generate new revenue. GSM will oversee NBC, 
CW, and MeTV channels in addition to digital platforms. 
Must have previous sales/sales management experience 
in the television industry or comparable. CLICK HERE for 
more info or to apply now.  EOE.

  Univision Chicago is looking for an 
AE who is well connected in the market, 
is an incessant client solutions provider 
and is a dynamic business developer all 
wrapped into one. The AE will leverage 
industry expertise, market trends and 
deep knowledge of client’s needs 
to generate extensive client growth.  
Candidates must have media sales 
experience (broadcast and/or cluster 
platform sales preferred), and a proven 
track record of meeting and exceeding 

revenue goals. CLICK HERE to apply now. 
  CBS 5 and 3TV in Phoenix is looking for Account 
Executives to join their successful sales team. We need 
dynamic, motivated individuals who will present, develop, 
manage and solicit new and existing business accounts. 
The Account Executive will assess the market and meet 
with local businesses and learn about their marketing and 
advertising needs. You will achieve assigned revenue 
goals through sale of airtime, digital or other products and 
services.  CLICK HERE  to apply.
   Digital Sales Manager: KSAT and KSAT.com, the 
ABC affiliate and media website in San Antonio seeks 
an integrated media solutions leader. The ideal candidate 
must have the ability to excel in a collaborative environment 
with a driven team of managers working toward a common 
goal. If you are a proven sales leader ready for your next 
step, prepare your best pitch and submit your resume 
showcasing your skills and qualifications to Ashley Parker, 
GSM: aparker@ksat.com. No calls please. EOE.
   WCMH-TV, NBC4 in Columbus, Ohio, America’s greatest 
city, is looking for a General Sales Manager to lead 
the efforts of a talented sales team and take our teams 
performance into the future of Next-Gen TV. The GSM 
will ensure goal achievement through planning, setting 
systems for success, including arranging targeted training 
and accountability to generate positive results and raise the 
level of the team’s proficiency. CLICK HERE for more info 
or to apply now.  EOE M/F/D/V.
  The Triad CW (WCWG, Greensboro, NC) seeks a dynamic 
General Sales Manager who is ready to take a growing 
station to the next level. The ideal candidate needs more than 
a successful track record; must demonstrate organizational 
skills, be an effective public speaker and have extensive 
experience in pricing and inventory management. Prior 
broadcast experience in an operation that includes a robust 
news footprint is a must. Top priorities include developing 
and maximizing revenue, client engagement and customer 
services. Pre-employment drug screen required.  Resume 
to: tiffany@lockwoodbroadcast.com.  EOE.  
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Jimmy Fallon

Delta Airlines just paid a 
woman $4,000 to give up her 
seat on an overbooked flight. 

When asked what she’ll do 
with the money the woman 
said, “Buy Spirit Airlines.”

https://univision.csod.com/ats/careersite/JobDetails.aspx?site=2&id=1936
: https:/meredith.wd5.myworkdayjobs.com/EXT/job/Arizona-Phoenix/Account-Executive_JR03914
https://nexstar.hua.hrsmart.com/hr/ats/Posting/view/6225
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VERIZON ONLINE TV SERVICE?
  Advertising Age reports Verizon will take about six 
months to decide about how to deliver an online TV 
service, according to its CEO Lowell McAdam.  McAdam 
told a Bloomberg conference web-based TV is becoming “a 
crowded field,” but with Verizon now owning both America 
Online and Yahoo, it wants to take advantage of the 
advertising capabilities of its acquisitions.  “An over-the-top 
platform is absolutely critical for us,” he added.  And while he 
noted Verizon might agree to offer the service in partnership 
with another company, “there’s no big M&A (mergers and 
acquisitions) planned for us.”

eMARKETER ESTIMATES: DOWN
  American consumers are cancelling 
traditional pay-TV service at a much 
faster rate than previously expected, 
according to research firm eMarketer, 
and reported by Variety. 
  A total of 22.2 million U.S. adults will 
have cut the cord on cable, satellite or 
telco TV service so far this year,  up 
33% from 16.7 million in 2016 — the 
researcher now predicts. That’s significantly higher than 
eMarketer’s prior estimate of 15.4 million cord-cutters as 
of the end of this year. Meanwhile, the number of “cord-
nevers” (consumers who have never subscribed to pay 
TV) will rise 5.8% this year, to 34.4 million.
  Meanwhile, TV ad revenuewill increase this year by 
just 0.5%, to $71.65 billion versus eMarketers previous 
$72.72 billion forecast. The TV sector’s share of total 
U.S. media ad spending will drop to 34.9% (vs. 36.6% in 
2016) and is expected to fall below 30% by 2021.

THIS AND THAT
  With the unemployment rate low, many retailers are 
starting early in hiring seasonal employees for the holiday 
season.  Retail Leader notes Target has already announced 
plans to add 100,000 people, an increase of about 30,000 
over last year, to stock shelves at physical stores and to 
fill online orders that will be picked up at stores.    Other 
retailers already in the seasonal hiring mode include 
Ulta Beauty, Kohl’s, Michaels and Williams Sonoma.  
Walmart is reported to have started to hire but has not 
announced its full plans, nor has Amazon.  The National 
Retail Federation has estimated retailers will hire a total of 
about 650,000 extra workers for the season....Multichannel 
News says Viacom CEO Bob Bakish continued to herald 
the emergence of sports-free programming packages, 
predicting at an industry conference Wednesday (Sept. 13) 
that a programming offering without sports channels will 
make its way to consumers by the end of the year.  Bakish 
stopped short of confirming a report in the Wall Street 
Journal that Viacom, along with Discovery Communications, 
Scripps Networks and A+E Networks were working on just 
such a package, priced at under $20 per month. But he did 
admit it was a pretty good idea.... An estimated 200,000-
400,000 vehicles were damaged by Hurricane Irma, 
while up to 580,000 were damaged by Hurricane Harvey.  
Analysts are predicting an increase in vehicle sales in both 
states which could be a boon to an industry that has shown 
signs of softening each month so far this year.

AUTOMOTIVE THE MOST IMPORTANT CATEGORY 
(Continued from Page One)
   Hannon thinks approaching auto dealers with digital 
packages is a good idea, because clients because they’re 
not sure about third-party websites like Cars.com and 
AutoTrader.com, which manufacturers are pushing dealers 
to buy ads on.  But he also says that TV reps are selling at 
a disadvantage.  “Until we as an industry can provide the 
analytics and can attribute each one of those sales through 
our digital product and not a third-party, we’re going to be 

deficient in getting a dealer to give us 
buy-in,” he says.

SERVICE DEPT CONTRIBUTION 
CONTINUES TO GROW
   With data from the National 
Automobile Dealers Association 
now available through July and sales of 
both new and used vehicles generally 
stagnant, the contribution to gross profit 
made by the Service, Parts & Body Shop 
department at the typical dealership 
has become even more important.  The 

7-month year-to-date sales from those operations total 
$4,151,297 at the average dealership, 4.1% higher than 
the first seven months of 2016.  While that’s a small part 
of the entire dealership’s sales (just 12.0%), it’s a very 
large part of the store’s gross (48.4%, much more than 
the contribution from either new vehicle or used vehicle 
sales).  At import dealerships, “fixed ops’” contribution is 
actually more than half the total gross (51.3%), while at 
domestic brand dealers it amounts to a still-considerable 
43.8%.  The high number for import dealers corresponds 
to an even-higher contribution at luxury dealers (60.3%), 
while at mass-market dealers (who rely to a greater degree 
on contributions to gross from sales of new and used 
vehicles), fixed ops contributes 45.9% of gross.  Warranty 
work peaks at luxury dealerships, where it accounts for 
21.4% of the department’s sales.
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Jimmy Kimmel

The UN Security Council this 
week approved a new round 
of sanctions against North 
Korea and they’re severe. 
They’re taking Kim Jong 

Un’s iPad away for a week.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


