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HOME IMPROVEMENT - A GROWING AD CATGEGORY
AMERICANS STAY PUT, SPEND ON UPGRADES
   We all know automotive is an important local ad category.  
But what other advertiser categories are hot?  
  Home prices have jumped and inventory remains tight, so 
that’s convinced lots of Americans to stay put and do home 
improvement.  As a result categories like remodeling 
services and furniture have been solid.  “This is a hot 
category,” Doyle Associates president 
John Hannon says.  He says anything 
tied to improvements that increase a 
home’s value—like work on a kitchen or 
bathroom—is a sweet spot to go after.  
And “green” improvements that improve 
a home’s efficiency, like roofing, window 
replacement, siding and solar, has also 
seen more ad spending.
   Guld Resource Group president Michael 
Guld also thinks anything that increases a house’s value 
is place for TV reps to target, adding businesses like 
plumbing, pest control, and HVAC to the list.  He says 
he’s “big” on a lot of service-related categories including 
legal, medical, financial, automotive, employment, 
insurance, education, and real estate.  “With the aging 
of America I believe there is a huge opportunity in senior 
resources, including retirement homes, nursing facilities, 
home health care—and then there’s funeral homes, which 
is not seasonal and still in demand regardless of economic 
conditions,” Guld says.  Where to start? Guld recommends 
sales managers print-out their top 40 accounts by category 
since that list can be enlightening on what’s popping in 
their market.
   The health care category may not have the shine it did a 
few years ago—especially with questions about the future 
of Obamacare-related ad spending—but Hannon says 
he’s still bullish on the segment.  He points out a lot of 
doctors are adding side businesses like Botox procedures 
and minor cosmetic surgery to boost their bottom line—
products that require marketing.  “Inside five years I think 
health care is going to be as big as automotive for our 
industry,” he predicts.
 Attorney advertising remains 
“strong and reliable” according to 
consultants. But Hannon thinks for 
attorney advertising to grow further 
lawyers are going to have to come to 
the realization that standing in front 
of a bookcase won’t do the trick.  
He thinks they need to differentiate 
themselves from other lawyers also 
buying TV time such as locking in 
a specialty like working on DUI, 
bankruptcy, or the growing specialty 
of handling divorce cases for men.

ADVERTISER NEWS
   The Toys ‘R’ Us bankruptcy filing came about quicker 
than expected. The company once seen positively as a 
“category killer” (and itself drove chains like FAO Schwarz 
and Kay Bee Toys into bankruptcy) plans to close some of 
its 1,600 stores worldwide, but got $3 billion in bankruptcy 
funding with which it can pay vendors and continue to 

receive holiday season merchandise……
Finally, almost two years since Walgreens’ 
plan to buy out Rite Aid was first announced, 
the company has received FTC approval 
for a deal.  After the original merger plans 
(which included the sell-off of hundreds of 
Rite Aid stores to Fred’s) was turned down, 
the revised deal was for Rite Aid to sell 2,186 
stores to Walgreens.  The deal just approved 
cut that sale down to 1,932 stores, which will 

start changing hands next month with all of them eventually 
being converted into the Walgreens banner……Fiesta 
Restaurant Group is closing its last Pollo Tropical units in 
the Texas market due to Hurricane Harvey damage and the 
“limited awareness of the Pollo Tropical brand.”  Fiesta’s 
Taco Cabana brand has reopened all but one location, and 
the chain plans to reintroduce broadcast advertising… The 
annual J.D. Power look at customer satisfaction in the home 
insurance industry finds a record high customer satisfaction 
among both homeowners and renters, although price and 
direct customer service interactions remain problem spots.  
Power notes “The ability of insurers to maintain these high 
levels of customer satisfaction will be tested in the coming 
months amid the historic property losses and profit strains 
created by Hurricanes Harvey and Irma.” “Insurtech” 
innovators are posing a growing threat to established 
companies in the business by offering lower premiums and 
technologically advanced interactions.  And Power notes 
that while overall awareness of these new alternatives is still 
low, awareness among millennials is more than double the 
national rate.  Amica Mutual currently ranks highest in the 
homeowners insurance segment (for the 16th consecutive 
year), while Erie Insurance is ranked best by renters.
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NETWORK NEWS
   James Cameron’s 1994 hit action comedy movie True 
Lies is headed to television. Fox has given a put pilot 
commitment to the hour-long reboot of the film. The project 
comes from McG, Marc Guggenheim (Arrow), Cameron’s 
Lightstorm Entertainment, and 20th Century Fox TV. 
Guggenheim is writing the adaptation with McG set to 
direct. Both will be executive producers along with Cameron 
and Jon Landau, Rae Sanchini and Mary Viola. The 1994 
film starred Arnold Schwarzenegger, Jamie Lee Curtis, 
Tom Arnold, Art Malik and Bill Paxton. It followed a U.S. 
government agent who balances his 
life as a spy with his duties to his wife 
and kids. McG directed and is executive 
producer of a successful TV pilot reboot 
of another action comedy movie title for 
Fox, Lethal Weapon. He also executive 
produces CW’s Supernatural and 
Freeform’s Shadow Hunters……
Shonda Rhimes, the prolific producer of 
ABC’s TGIT dramas Grey’s Anatomy, 
Scandal and How to Get Away with 
Murder, has partnered with Hearst to 
launch a new website called shondaland.com to expand 
the Shondaland brand in the digital space. Hearst 
Magazines Digital Media proprietary content platform 
Media OS will host the new site and will also receive 
syndication opportunities across Hearst’s properties like 
Cosmopolitan, ELLE, Harper’s Bazaar, and Marie Claire. 
The companies also plan on creating custom programs 
for advertisers, as well as monetizing content on the new 
site……Variety is reporting the shareholders of Australia’s 
Ten Network voted to accept a revised takeover offer 
from CBS Corporation. The U.S. corporation’s selection 
defeated a counter-proposal from Lachlan Murdoch and 
Bruce Gordon. It followed a court decision that rejected 
a plea from Murdoch and Gordon to delay the creditor’s 
meeting. CBS will take over the entire company and is 
expected to renegotiate content supply deals with Fox. 
The takeover is expected to take four to five weeks to 
complete and is subject to regulatory approval……The two 
weekly installments of America’s Got Talent on NBC, Big 
Brother’s two episodes on CBS and ABC’s Bachelor in 
Paradise were the top five rating gainers in the Nielsen 
Live +7 ratings for the week of August 28th. The Tuesday 
episode of America’s Got Talent posted a +31% increase 
to a 3.4 adult 18-49 rating in Live +7, while the Wednesday 
installment was up +32% to a 2.5 rating in the demo. 
Thursday’s Big Brother on CBS gained +47% to finish 
with a 2.2 demo rating and Wednesday’s edition post a 
+28% increase with a 2.3 final rating. Bachelor in Paradise 
grew its rating by +40% to deliver a 2.1 rating in adults 
18-49.... Fox is partnering with the social media platform 
for exclusive tweet-friendly streaming initiatives for Empire, 
The Mick and the new fall comedy Ghosted. Empire, the 
soapy musical drama about the Lyon family and their hip-
hop dynasty, will get its own pre-show on Twitter that will 
run all season and cast members and guest stars, as well 
as journalists and influencers, to discuss the series.  The 
launch is set for September 30th

AVAILS
   National - Local Sales Manager: Cox Media Group, 
Tulsa, OK is looking for a sales leader who creates a 
positive culture for success through leadership, clear 
direction, teaching, motivating 
and evaluating the sales 
efforts of our local and national 
spot teams. This leader will 
have a proven track record 
of success in achieving and exceeding station goals and 
objectives.  Must have experience coaching, training and 

leading both a local and national team 
to grow market share and new revenue 
streams. CLICK HERE to apply.  EOE.
   Local Sales Manager: Univision 
Communications in Chicago is 
searching for a dynamic leader to help 
direct our local sales efforts across our 
powerhouse portfolio of Television, 
Radio, and Digital products. You 
must possess a proven track record 
of leading local AEs to exceed goals 
through leadership and support, guiding 

the local sales process and revenue development on all 
platforms. Minimum of 2-4 years in sales management or 
8+ years in media sales in top 25 market preferred.  CLICK 
HERE for more info or to apply now.
   KOIN TV in Portland, OR seeks a Digital Sales Director 
to lead an experienced, high performing sales team. The 
ideal candidate will have a full understanding of digital 
metrics and the ability to learn new process and have the 
instinct to optimize campaigns. The Digital Sales Director 
will work with a team of account executives to create 
and sell a variety of integrated digital solutions. Portland 
is ranked 25th in DMA and koin.com is one of its’ top 
performing websites!  APPLY HERE.  EOE/M/F/V/D
   General Manager: WLNE, ABC Affiliate in Providence 
(Market #52). WLNE seeks candidates who possess 
strong leadership, financial and people management skills; 
the ability to develop strategic revenue 
plans on all platforms and demonstrate 
operational expertise are additional 
requirements. A minimum of ten years 
broadcasting experience is necessary; 
five + years in sales management is 
preferable. Send salary requirements and 
resume in confidence to: Raymond Cole, President, Citadel 
Communications, One Corporate Place, 501 42nd St., Suite 
370, West Des Moines, IA 50266. ABC6 is an EOE.
   Live at the beach year round!   WTVZ-TV, Virginia 
Beach, seeks an enthusiastic, highly motivated, 
experienced Marketing Consultant. We’re looking for 
someone who can connect with clients and help them 
achieve their business objectives through effective TV 
and digital advertising. The ideal candidate will possess 
excellent communication skills along with a drive to 
succeed. Most importantly - we are looking for a hard-
working salesperson who wants to have FUN at work, 
make money, and help local businesses grow.  Send 
resume to jrmantos@sbgtv.com.  EOE.

CLICK HERE to place a job in Spots n Dots! 
9/20/2017

Conan O’Brien

California Gov. Jerry Brown 
is working on a plan to 

build two tunnels that will 
bring water to Southern 
California. One tunnel is 
for flat water, the other 

sparkling with lime.
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DONE DEALS
   Sinclair Broadcasting Group, Inc. has announced that 
James Grilli has been promoted to General Manager of 
WKEF (ABC) in Dayton, OH. He will also be responsible for 
the oversight of Sinclair’s provision services to WRGT (Fox) 
under a time brokerage agreement. The announcement 
was made by Steve Marks, EVP & Chief Operating Officer 
of Sinclair’s television group.
   Previously, Grilli was Director of Sales at WSYX (ABC), 
WTTE (Fox), and WWHO (CW) in Columbus. Prior to that 
Grilli was General Sales Manager for WTTE. He began 
his career with Sinclair in 2003 as an 
Account Executive for WTTE and was 
later promoted to National Sales Manager 
and then to Director of Sales.

HOUSING STILL STRONG, BUT 
DEBT HOLDS BACK MILLENNIALS 
   Re/Max reports home sales in August 
remained strong, beating July’s numbers 
by 2.8% (although the Houston market fell 
by 27.5% year-to-year).  Inventory for sale 
dropped by 3.9% from July and 13.7% 
from a year ago, and average days on the market fell to 47 
days, the fastest listing-to-sale rate ever in an August.  The 
median national sales price dipped slightly to $236,475 but 
was still 5.4% higher than a year ago.  Meanwhile, a new 
study from the National Association of Realtors concludes 
that student debt is delaying millennials from purchasing 
their first home by about seven years.  The NAR’s Chief 
Economist said “The tens of thousands of dollars many 
millennials needed to borrow to earn a college degree have 
come at a financial and emotional cost that’s influencing 
millennials’ housing choices and other major life decisions.  
Sales to first-time buyers have been underwhelming for 
several years now and this survey indicates student debt is 
a big part of the blame.”

BUSINESS BYTES
   - When sales flatten out, expense control becomes 
vital, and according to data through July from the 
National Automobile Dealers Association, the average 
dealership has seen a 3.5% increase in Selling, General 
& Administrative Expense so far this year to $3.528 
million.  SG&A now represents 10.2% of total sales (up 
from 10.0% last year) and 87.8% of total gross (up from 
86.4% a year ago).  SG&A has actually fallen at luxury and 
import dealers, but that’s largely because many of those 
dealerships sold fewer vehicles this year.  The average 
import dealership has sold 614 new vehicles through July, 
down from 649 last year, and the average luxury brand 
dealership has sold 454 vehicles, down from 545 last year.
  - Black Friday may not be quite the event it was a few 
years ago, but it’s still a major factor in holiday shopping, 
and it’s already time to start looking at doorbuster deals 
that will be available.  This Week In Consumer Electronics 
reports the DealNews consumer site expects televisions 
to again be the featured attraction with deep discounting, 
going as low as $170 for a 40-inch 4K TV, and $879 for a 
70-inch model.  Best Buy is expected to be the low-price 
leader although it’s thought some of the best deals will be 
found on Thanksgiving Day rather than Black Friday.

AVAILS
   Account Executive: Join the future of video advertising! 
NCC Media in Washington DC is searching for dynamic 
sales person to join their team in Bethesda. The account 
executive position is responsible for national ad sales 
opportunities for our MVPD owners and partners including 
new business development for linear TV and digital 
offerings, maintaining existing accounts and meeting 
revenue budgets. If qualified, please send your resume to: 
stlresume4@nccmedia.com. EOE/M/F/D/V
   WOAI-TV in San Antonio, TX is looking for a Local Sales 

Manager. We’re looking for someone 
who will lead our local sales department 
in maximizing all sales opportunities, 
with an emphasis on multimedia 
platform new business development. 
This position requires an individual who 
possesses strong leadership skills to 
lead a local sales team in selling new 
business. This individual will need to 
be a negotiator and motivator! At least 
4-7 years broadcast sales experience, 
with televisions sales and management 

experience preferred. CLICK HERE to apply.  EOE.
   Ad Ops Specialist, NESN, Boston: Do you speak Digital 
Sales? Are you passionate about technology and have a 
demonstrated ability to learn quickly and work effectively in 
fast-paced, rapidly changing environment?  With 2+ years 
of experience, you’ll be able to resolve complex questions, 
providing solutions for an array of product issues related to 
billing, policy, account setup, campaign performance and 
more. If this sounds like a fun and challenging opportunity, 
CLICK HERE for more info or to apply now. EOE.

ADVERTISER NEWS (Continued from Page One)
   ...It’s only five stores to start, but Walmart will allow 
shoppers who use food stamps to order groceries online 
for pickup.  Department of Agriculture regulations require 
customers have to pay for their purchases at the “actual 
time and place” of a sale, but Walmart plans to verify 
benefits and accept payment when the items are picked up 
at the store.
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Funnytweeter.com

Anyone who believes that 
the customer is always right 
has clearly never worked in 

retail. Or met people. 

MONDAY NIELSEN RATINGS - LIVE + SAME DAY
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