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BUT TARIFFS COULD CAUSE PROBLEMS IN 2019 
  The latest round of tariffs on Chinese goods announced 
by President Trump hasn’t actually gone into effect, so 
a report by eMarketer suggests they should have little 
impact on the important holiday retail sales period.
  Many companies have likely stocked up ahead of the 
tariff implementation, although some retailers without 
a lot of warehousing could feel the 
effects sooner. Nonetheless, eMarketer 
predicts strong holiday sales online, up 
16.2 percent from last year.
  “Heading into 2019 will be a different 
story, though, as tariffs on products 
and raw materials for the top-selling U.S. e-commerce 
categories will take effect,” eMarketer’s analysts warn.
  Computer and consumer electronics is the leading U.S. 
retail e-commerce category, with 2018 sales of $115 billion. 
Televisions, video projectors, clocks and watches are 
among the products subject to tariffs, while raw materials 
like computer chips that power PCs and smartphones, 
parts of printers and copy machines and TV parts were 
also included in the proposal.
  Brands like TCL, LG and Vizio would be most affected, 
eMarketer says, which would ripple outward to retailers, 
especially Best Buy, one of the last big-box consumer 
electronics specialists.
  Furniture and home furnishings—worth $50.1 billion in 
sales this year—could be one of the first affected since 
it bears the brunt of a wide range of products that would 
be subject to tariffs: upholstery, porcelain, mirrors, air 
conditioners, refrigerators, vacuum cleaners, furniture, 
bedding, lamps and cutlery.
  eMarketer notes that 30 to 70 percent of U.S. home 
furnishings source their materials from China. Pure play 
online retailers like Wayfair and Overstock rely heavily 
on Chinese imports.
  The U.S. auto industry is bracing for the potential 
impact of tariffs. According to data from the Q3 2018 Cox 
Automotive Dealer Sentiment Index, U.S. auto dealers 
are more positive than negative in describing the current 
third-quarter market but are fearful that proposed auto 
tariffs could hurt profitability.
  Only 11 percent of dealers believe auto tariffs on imported 
vehicles and parts would have a positive impact on 
business, while 38 percent anticipate a negative impact.
  Fifty-one percent of dealers believe tariffs would have no 
impact. Franchised auto dealers—new-car dealers—are 
more pessimistic, with 56 percent suggesting new auto 
tariffs would negatively impact business.
  Of the franchised dealers who feel negatively toward 
tariffs, 66 percent believe consumers will face higher 
prices on all new vehicles, not just imports, as the market 
adjusts.
  You can download the full results of the Q3 2018 Cox 
Automotive Dealer Sentiment Index HERE.

HOLIDAY RETAIL SALES LOOK STRONG, FORECAST SAYS
ADVERTISER NEWS
  CNBC reports that Macy’s is planning to hire 80,000 
temporary workers for the holidays, matching its hiring at the 
start of the season last year. Macy’s, like its rivals, has been 
investing heavily in workers as the labor market in the U.S. 
remains extremely tight. Companies are competing more 
and more for the best talent, as tech giants like Amazon 

and Alphabet are wooing younger 
workers with new perks… White Castle, 
which began testing meat-free burgers 
at 140 locations in April, is making the 
Impossible Slider available at nearly 
400 locations nationwide. The burger is 

a plant-based patty from Silicon Valley-start-up Impossible 
Foods that looks, tastes and “bleeds” just like real meat. 
Applebee’s, Bareburger and Wahlburgers, among other 
independent restaurants, are also using the Impossible meat 
substitute… The Chicago Tribune reports that Quaker Oats 
had an “a-ha moment” about a year ago: It realized it was 
being marketed to consumers with a focus on emotion and 
nostalgia — and not health. “It turns out we need to remind 
consumers every year,” Robbert Rietbroek, senior VP and 
GM for Quaker Foods North America, tells the newspaper. 
“We can’t assume they know.” Sales of Quaker’s hot cereal 
products — which represent about 70 percent of the Quaker 
business — are growing in the U.S. 
as the company seeks to capitalize 
on shifting consumer trends toward 
healthier eating... Whole Foods and 
Amazon have made Prime Now 
online grocery delivery available in 
another 10 metropolitan markets. The 
same-day service delivers groceries 
in as soon as an hour. New markets 
include Charlotte and Raleigh, N.C.; 
Las Vegas; Memphis and Nashville, 
Tenn.; New Orleans; Oklahoma City; 
Phoenix; Seattle; and Tucson, Ariz. 
Amazon Prime Now also has been 
expanded to more neighborhoods 
in New York City, Los Angeles and 
Dallas-Fort Worth, where the service 
debuted earlier this year… Zara’s 
parent company said it will continue 
to expand online as it reported upbeat first-half results versus 
competitors and gave a positive outlook. The results help the 
world’s largest fashion retailer allay investor concerns it can’t 
keep pace with online-only rivals. Inditex SA said sales at 
stores open at least a year rose 4 percent in the six months to 
July 31st and that it expected comparable sales growth of 4 
percent to 6 percent in the second half... Frontier Airlines will 
now fly nonstop from Orlando, Fla., to more destinations than 
any other carrier, the company in announcing six seasonal 
new routes. They include nonstop options to Burlington, Vt.; 
Little Rock, Ark.; Louisville, Ky.; and Portsmouth, N.H.
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NETWORK NEWS
  ABC has rounded out the cast for Season 27 of Dancing 
with the Stars. Competing this fall are Harry Potter alum 
Evanna Lynch, Fuller House’s Juan Pablo Di Pace and 
former Dukes of Hazzard star John Schneider. Also 
on the roster are comedian Nikki Glaser, radio host and 
American Idol mentor Bobby Bones, singer Tinashe and 
Instagram model Alexis Ren, along with Olympic gold 
medalist Mary Lou Retton, Paralympian Danelle Umstead 
and former NFL player DeMarcus Ware. Dancing with the 
Stars premieres Monday, September 24th, at 8 PM (ET) 
on ABC… Terrence J (Think Like A 
Man) and Sleepy Hollow alum Lyndie 
Greenwood are set for recurring roles in 
the upcoming third season of Fox’s music 
drama series Star. Season 3 premieres 
Wednesday, September 26th at 9 PM 
(ET/PT) on Fox… Geoffrey Owens has 
nabbed a guest-starring role on NCIS: 
New Orleans. The Cosby Show alum 
will appear in the sixth episode of the 
upcoming season of the CBS drama. The 
episode is slated to air in late October... 
The breakout box-office success of Crazy Rich Asians 
may impact the 2018-19 broadcast television development 
season. ABC has given a script commitment plus penalty 
to an untitled single-camera comedy about Janet Zhao, a 
first generation Chinese-American woman who, after the 
death of her wealthy grandmother, becomes the unwilling 
new matriarch of the family she’s spent her life trying to keep 
at arm’s length… Documentary The Mayo Clinic: Faith - 
Hope - Science, executive produced and directed by Ken 
Burns, will debut on PBS on Tuesday, September 25th at 
9 PM (ET). The two-hour film is a timely look at how one 
institution has met the changing demands of healthcare for 
150 years... The 24th annual Critics’ Choice Awards will 
air live from Santa Monica, California, on Sunday, January 
13th from 7-10 PM (ET) on the CW. The show, which 
combines film and television, honors the finest in cinematic 
and televised/streaming achievement.

THIS AND THAT
  The U.S. wine market reached 344.7 million nine-liter 
cases in 2017, an increase of 1 percent, according to the 
Beverage Information Group’s 2018 Wine Handbook. 
That’s down from a 2.4 percent gain in 2016, perhaps a sign 
of the category’s struggle to compete with spirits and beer. 
As with the previous year, sparkling wines—up 5.8 percent in 
2017—drove the growth. This marked the 16th consecutive 
year of increases for the total sparkling category… The 
Labor Department says its producer price index—which 
measures inflation at the wholesale level—fell 0.1 percent 
in August after being flat in July. The unexpected drop in 
wholesale prices was the first since February 2017. On a 
year-over-year basis, producer prices were up 2.8 percent 
from August 2017... AT&T’s CEO has taken a swipe at new 
rival Netflix, calling it the “Walmart” of direct-to-consumer 
video streaming—while touting AT&T’s HBO. “HBO is a very 
unique asset,” Randall Stephenson said yesterday at the 
Goldman Sachs Communacopia Conference. “I think 
of Netflix kind of as the Walmart of [subscription video on-
demand services]. HBO is kind of the Tiffany.”

AVAILS
  KCCI, the market-leading Hearst Television CBS 
affiliate in Des Moines, Iowa, is seeking an experienced 
National Sales Manager. You 
will work in one of America’s 
most recognized cities for 
business climate and quality of 
life, not to mention its central 
role in political discourse and 
advertising. The ideal candidate will have a keen attention 

to detail. KCCI will provide “best in 
class” multi-platform products and 
excellent compensation. Click HERE to 
apply. WATCH. EOE
  KXLF Communications has a rare 
opening for a Director of Sales to 
lead the advertising sales department 
for KBZK-TV and KXLF-TV the CBS-
affiliated television stations in Bozeman 
and Butte, Montana. The DOS is 
responsible for actively recruiting a 
sales staff that will consistently improve 
the station’s position as the market 

leader, and maintaining a positive, energized sales team. 
2-3 years of media sales management and/or equivalent 
sales and management combined experience required. 
College degree or equivalent experience preferred. 
Resume and references to: hr@kbzk.com. EOE
  Lockwood Broadcast Group seeks a General Manager 
for its soon-to-be-acquired Fox affiliate, WPGX, in Panama 
City, Fla. The GM is responsible for the development and 
implementation of the strategic and operating plans for 
the station, along with being responsible for the human, 
financial and physical assets of the station while maintaining 
company policies and federal and state regulations. We’re 
looking for a dynamic leader with a strong record of 
success in broadcasting. Please send resume to tiffany@
lockwoodbroadcast.com. EOE/Drug Free. Background 
check required.
  KSNV (NBC affiliate) in Las Vegas is seeking an 
enthusiastic, highly motivated Marketing Consultant 
who can connect with clients and help them achieve 
their business objectives through effective TV and 
digital advertising. The ideal 
candidate will possess excellent 
communication skills and have 
an enthusiastic and outgoing 
personality, along with a drive to succeed. Most importantly, 
we are looking for hard-working salespeople who want to 
have FUN at work, make money and help local businesses 
grow. Bilingual preferred! Please Apply Online. EOE.

See your ad here tomorrow! CLICK HERE for details.

ACCOUNT ACTIONS
  Deutsch, New York, has been named AOR for Newman’s 
Own, handling creative, planning, media buying and other 
duties for the client… Independent Mercury, New York, 
has been named media agency for A Place For Mom, 
the nation’s largest assisted living referral agency. The 
assignment is to drive business through effective and 
efficient use of TV and video inventory.
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Jimmy Fallon

I saw that Jeopardy 
host Alex Trebek grew a 

beard. When his wife saw 
it, she said, “What is... 

that on your face?”
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NYC LOCAL ADS TO EXCEED $11.5B IN 2018
  Local advertising spending in New York City will exceed 
$11.5 billion in 2018, spread across TV, cable TV, direct 
mail, radio, mobile and nine other media, according to 
research and consulting firm BIA Advisory Services.
  The five leading vertical 
market categories in New York 
City are automotive; education; 
financial/insurance; general 
services; and government/
political/religious. Together 
they represent more than 30 
percent of the ad revenue, 
with total local market dollars 
going across traditional and 
online/digital media.
  Of the 12 media tracked in 
the firm’s forecast, the primary 
vertical expenditures in New 
York for 2018 include: direct 
mail ($2.9 billion); mobile ($1.4 billion); TV over-the-air 
($1.4 billion); online ($1.32 billion); and radio over-the-air 
($769.7 million).
  By 2022, BIA estimates the market will grow to $12.98 
billion and online and mobile will continue to increase their 
shares in the market, while categories like print newspapers 
and magazines will decrease.
  “As the number one media market, New York demonstrates 
its diversity not only in the large ad spend it makes each 
year, but in the categories it comes from and the mediums 
it chooses,” said Mark Fratrik, senior vice president and 
chief economist at BIA Advisory Services. 

FREE, AD-SUPPORTED TV STILL THE CHOICE
  MediaPost’s Television News Daily reports TV viewers 
still prefer (by a slight margin) free, ad-supported TV 
platforms and networks over subscription ad-free monthly 
services. But the fast-forwarding option is key.
  Some 51 percent of those surveyed by Hub Entertainment 
Research prefer TV free with advertising, as long as they 
have the ability to skip or fast-forward advertising. This 
drops to 43 percent with fast-forwarding disabled.
  Hub’s research comes from an August survey of 1,612 
U.S. TV viewers ages 16-74 who have broadband at home.
  Even with the ability to skip commercials, 40 percent prefer 
ad-free monthly subscription services, with 9 percent saying 
they prefer to pay per-show/season with no advertising.

DEPT. STORES SPENDING MORE ON TV ADS
  A Retail Dive report says department stores are spending 
more on TV ads. During July and August, department stores 
spent 9.3 percent more on television advertising than last 
year, from $226.7 million to $247.8 million in 2018. That’s 
according to data from more than 8 million smart TVs from 
TV ad measurement company iSpot.tv.
  In the aggregate, department stores notched 25.6 billion 
TV device impressions in what iSpot.tv calls a “critical 
period,” with a mixture of back-to-school, home delivery 
and lifestyle messaging.
  Department stores appear to be reversing some troubling 
trends through changes to inventory management and 
supply chains as well as marketing.

REPORT DEBUNKS ‘RETAIL APOCALYPSE’
  A report by Chain Store Age takes issue with the idea 
that a “retail apocalypse” is taking place, citing research 
from IHL Group. While retailers plan to close 8,828 North 
American stores in 2018, they also plan to open 12,663. 
That’s a net increase of 3,835 locations.
  IHL found that 16 companies represented 66 percent 
of the total number of store closings. For restaurants, 16 
companies represented 74 percent of all net closings.
  “We can’t emphasize enough that the closings have been 
driven by a handful of retailers, not the entire market,” IHL 
stated.
  “There has been a great deal of negative press about 
retail in the last two years,” said Greg Buzek, president 
of IHL Group. “Overall retail is very healthy. But there are 
vast differences in retail segments, with some growing 
rapidly and others struggling.”
  The research says grocery stores, drug stores, mass 
merchants/supercenters and convenience stores are 
adding a net 2,694 stores in 2018. The increase is on top 
of 3,115 net new stores in 2017.
  But department stores, specialty soft-goods (apparel, 
shoes) and specialty hard-goods (DIY, electronics, 
sporting goods, books, furniture) are closing a net 682 
stores in 2018. This follows 2,557 net closings in 2017.

NIELSEN LOOKING AT ALL OPTIONS
  Having previously announced it was looking at strategic 
options for its “Buy” segment tracking consumer sales, 
Nielsen says its board has expanded the scope of that 
effort “to include a broad review of strategic alternatives 
for the company and its businesses.”
  That means the “Watch” segment, of which TV ratings 
are the biggest part, is also in play. The company has 
engaged J.P. Morgan Securities and Guggenheim 
Securities as financial advisors, and Wachtell, Lipton, 
Rosen & Katz as legal counsel in connection with the 
review.
  The expanded review includes an assessment of a 
broad range of options—“including continuing to operate 
as a public, independent company; a separation of 
either Nielsen’s Buy or Watch segment; or a sale of the 
company.”
  Nielsen added that there’s no assurance the review 
will result in a transaction, and there’s no timetable for 
completing the strategic review.
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TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


