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ANALYSIS: TV’S 55+ VIEWERS ERODING FOR FIRST TIME   
YOUNGER DEMOS HAVE PLUNGED, UBS SAYS
  It’s no secret that linear TV viewing has been declining as 
American consumers — especially younger ones — shift 
to digital alternatives, but a new analysis from the equities 
research team at UBS shows that even older TV viewers 
have begun eroding for the first time, MediaPost reports.
  The analysis of Nielsen estimates for persons using 
television (PUTs) shows viewers ages 55 or 
older declined for the first time during the past 
two quarters.
  While total viewers (two years or older) have 
been eroding for some time, the fact that TV’s 
most diehard and heaviest viewers also are 
abandoning the medium should come as a wakeup call for 
many in the TV and advertising industry.
  That’s especially true given that the 55-plus demographic 
currently represents more than half of all TV viewing.
  “Older demos continue to worsen with the persons 35-49 
demo seeing the greatest deceleration, now declining 11.9 
percent vs. -10.2 percent last quarter and just -6.3 percent a 
year ago,” UBS analyst John Hodulik notes in the analysis, 
adding: “The persons 55-plus demo — now  >50 percent 
of total TV viewership — continues to fall ~2 percent vs. 2 
percent growth last year.”
  In a secondary analysis indexing all of the major age groups 
viewing to 2010 levels, UBS finds that the youngest viewers 
have eroded 50 percent to 60 percent over that period.

STUDY: SPORTS GAMBLERS ARE FANS OF PAY-TV
  The growing interest in legal sports gambling could mean 
more potential TV viewers, according to a recent analysis 
of sports programming by Altman Vilandrie & Company.
  Some 92 percent of frequent gamblers (those who 
participate regularly in sports betting and/or fantasy sports) 
are pay-TV subscribers, according to the study, which also 
found that 54 percent of respondents under the age of 24 
are frequent or occasional sports gamblers, compared to 17 
percent of respondents over the age of 55.
  Of the four major pro sports, NFL football was the No. 1 
sport for viewers who watch for their favorite team (88% of 
NFL fans) and for sports-fantasy league implications.
  Overall, the survey says 90 percent of fans who watch 
sports regularly subscribe to traditional or virtual pay-TV 
providers, compared to only 67 percent of sports non-
viewers. The NFL is the favorite sport to watch, followed 
by Major League Baseball, college football, the NBA, 
NASCAR and tennis.
  Younger viewers (18-24) are much more likely to want to 
watch e-sports and professional European football. Viewers 
55 and older are more likely to watch the NFL, college 
football, college basketball, MLB and golf.
  Research comes from an online survey in August, 
conducted with more than 5,000 U.S. respondents. It 
measured consumer interest and willingness to pay for 
sports and news programming.

ADVERTISER NEWS
  Customers who buy items from Amazon online can 
return them using a QR code at select Amazon Go 
stores in New York and San Francisco under a pilot 
program. Business Insider says the effort is expected 
to save Amazon money, as in-store returns cost retailers 
much less than those done by mail or handled by a third-

party company... Meanwhile: Investigators 
from the Federal Trade Commission are 
interviewing third-party sellers on Amazon.
com’s marketplace to determine how much 
they make on the platform versus others 
operated by eBay, Walmart and others, The 

Associated Press reports... Victoria’s Secret and sibling 
brand Pink will expand their marketing and ad campaigns 
to include more diverse groups of models, executives said 
at parent L Brands’ investor meeting. CNBC reports the 
changes come as demand for the brands’ style of lingerie 
has cooled in the face of newer brands like Third Love 
and Aerie that cater to comfort and offer a wider range of 
sizes... Volkswagen is moving aggressively into electric 
vehicles — investing an estimated $33 billion by 2023 — 
and is gambling on first impressing consumers in Europe, 
where EVs had a 1.8 percent market share in the first six 
months of this year. Volkswagen’s ID.3 model is scheduled 
to go on sale in Europe next year, but the company has no 
plan to bring it to the U.S., USA Today reports... Meijer 
and Aldi have become the latest supermarket chains to 
ask their customers to stop openly carrying firearms in their 
stores, The Hill reports. The two chains join a growing list 
of businesses to ask their customers to no longer openly 
carry firearms inside their stores following a series of deadly 
mass shootings... Dollar General’s retail footprint is getting 
closer to encompassing all 50 states. The discounter says it’s 
currently building new stores in Washington and Wyoming. 
When completed, these stores will expand Dollar General’s 
presence to 46 states throughout the U.S. The locations are 
scheduled to celebrate grand openings in early fiscal year 
2020. Dollar General operated 15,836 stores in 44 states 
as of Aug. 2... GameStop is planning to close 180 to 200 
underperforming stores by the end of its fiscal year, CNBC 
reports. The announcement follows dismal fiscal second-
quarter earnings. GameStop says it now expects same-
store sales to fall in the low teens, compared with previous 
expectations of a decrease of 5 percent to 10 percent. 
The company’s shares have fallen more than 60 percent 
year to date... Midwestern supermarket and convenience 
store retailer Hy-Vee is investing $90 million to remodel 14 
of its locations in Kansas and Missouri to include unique 
food-service offerings, new departments, updated signage, 
enhanced health and wellness services and – in some 
cases – refreshed convenience stores. Chain Store Age 
reports that construction is under way at several locations, 
with most remodels expected to be complete by early 2020. 
Hy-Vee operates more than 260 stores across eight states.
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COMCAST SUES OVER A LA CARTE CHANNELS
  Comcast and a host of cable programmers are suing 
Maine and 17 small towns in the state to block a law aimed 
at making cable providers sell channels on an à la carte 
basis, FierceVideo reports.
  The law is scheduled to go in effect Sept. 19. The bill states 
cable system operators must allow subscribers to purchase 
channels or programs on an individual basis. According to 
the Bangor Daily News, the bill passed mostly along party 
lines, and Gov. Janet Mills is allowing it to become law.
  But, Comcast – along with Fox, CBS and Disney as well as 
A&E, C-SPAN, Discovery and Viacom – have filed suit to 

stop that from happening. The complaint 
is seeking to delay the effective date and 
throw out the law entirely. Comcast and 
the others argue the law is pre-empted 
by federal law, that it violates free speech 
and that it puts smaller, niche channels at 
risk and therefore could adversely affect 
programming diversity.
  Amid Comcast’s legal challenge, new 
research has emerged showing that 
consumer demand for an à la carte 
channel marketplace has remained 
high. According to TiVo’s newest Video 
Trends Report for the second quarter of 

2019, 69.9 percent of consumers are interested in buying 
only the channels they want to watch, down just slightly 
from 70.9 percent last year.

HEALTH CARE POLITICS TOPS AD SPENDING
  More than half of all issue advertising this year has been 
on health care, and that spending will only increase as the 
2020 campaign gets closer, Axios reports.
  Most of the top health care spenders are focused on issues 
like surprise medical bills and drug prices — many of which 
would cut into the health care industry’s profits.
  The biggest spender by far is a dark-money group called 
Doctor Patient Unity. It has shelled out more than $26 
million on ads opposing Congress’ plan to address surprise 
medical bills. Doctors and hospitals staunchly oppose the 
leading proposal because it would cost them money.
  AARP and the Partnership for Safe Medicines, an 
industry group, are on opposite sides of the intense battle 
over drug prices, which will heat up further this fall.
  Health care was a winning issue for Democrats in 2018, 
but they’re not spending much on health care messaging 
right now. One of the top 5 health spenders is One Nation, 
which is running anti-Medicare for All ads. There aren’t any 
pro-Medicare for All groups in the top 5, nor are there any 
groups running ads explicitly on the benefits of the ACA.

THIS AND THAT
  TiVo will spin off part of the company that houses its 
profitable patent portfolio by early next year as part of a 
plan to regain momentum lost to Roku and other hardware 
companies, CEO Dave Shull said. Bloomberg reports 
the move would enable TiVo’s consumer DVR subscription 
unit to focus on incorporating ad revenues and streaming 
services... Tariffs paid by U.S. importers hit a record $6.8 
billion in July, with most of that paid on Chinese goods as 
a result of tariffs imposed by the U.S., according to Tariffs 
Hurt the Heartland. Fox Business says the 150-member 
coalition includes the NRF and other trade groups worried 
about the growing U.S.-China trade war and its impact on 
the U.S. economy.
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CABLENET CHATTER
  HGTV’s A Very Brady Renovation just earned the 
popular cable channel’s highest ratings for a premiere 
in history, with a 1.43 rating among adults 25-54 and 8.1 
million total viewers. Monday’s 90-minute episode was 
HGTV’s highest-rated telecast in more than two and a half 
years. The time slot soared 160 percent versus the year-
ago levels and 211 percent over the last six weeks. A Very 
Brady Renovation was the No. 1 non-sports telecast of the 
night among adults 25-54 on basic cable... Food Network 
has issued a second season pick-up to Delicious Miss 
Brown, with an order for 13 new episodes. Shot on 
location in Charleston, S.C., the series 
stars contemporary Southern cook 
Kardea Brown, who shares the family 
events, culture and recipes close to her 
heart. Season 2 of Delicious Miss Brown 
is expected to debut in early 2000... 
ESPN’s live presentation of every 
game of the 2019 WNBA Playoffs — 
a total of 15 games — are under way. 
The semifinals will tip off Tuesday on 
ESPN2 and will continue with Games 2 
on Thursday, Sept. 19 (ESPN2) at 8 PM 
and 10 PM. Games 3 will be played on 
Sunday, Sept. 22 at 5 PM and 7 PM, both 
airing on ESPN2. The WNBA Finals will begin on Sunday, 
Sept. 29. Three-time WNBA MVP Sheryl Swoopes and 
five-time WNBA All-Star Katie Douglas will serve as 
studio analysts throughout the playoffs... Deadline reports 
that Uzo Aduba, currently filming the FX drama series 
Mrs. America opposite Cate Blanchett, is expanding 
her relationship with the Disney-owned network, signing 
on for a lead role in the upcoming fourth installment of its 
anthology series Fargo, headlined by Chris Rock... Crown 
Media Family Networks says that Hallmark Drama, the 
company’s third linear cable television network, is now 
available to millions of Comcast customers from coast-to-
coast on Xfinity X1. Customers can say “Hallmark Drama” 
into the Xfinity Voice Remote to live tune to the network, 
or tune to channel 1460... The Hunt For Eagle 56, which 
followed the Nomad Exploration dive team – a group of 
amateur divers who made the stunning discovery of the 
USS Eagle 56 shipwreck off the coast of Maine – will debut 
on Smithsonian Channel on Sunday, Sept. 22 at 9 PM 
(ET). The missions, documented in Smithsonian Channel’s 
new three-part series, uncovers exclusive images of the 
lost World War II warship lying at the bottom of the Atlantic 
Ocean... The new season of Street Outlaws: Memphis 
will open on Discovery Channel on Monday, Sept. 
30 at 8 PM (ET) with a special two-hour premiere. This 
season, new racers are stepping into the spotlight, along 
with the return of some familiar faces... Bravo will debut 
the limited event series In A Man’s World on Oct. 1 at 
10 PM (ET). The series follows four dynamic women who 
embark on the journey of a lifetime as they transform into 
men to experience life from the opposite side... The TLC 
docuseries Outdaughtered will return with new episdoes 
on Tuesday, Oct. 1 at 8 PM (ET). In the two-hour premiere, 
America’s first all-female quintuplets celebrate their fourth 
birthday, while big sister Blayke turns 8.

Jimmy Kimmel

It’s that magical time of the 
year. The leaves are changing, 

the pumpkin is spicing, and 
Apple rolls out a bunch of 

iPhones we don’t need.


