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LOCAL TV MOVING TO IMPRESSION-BASED AD BUYING
NBCU IS THE FIRST, BUT IT WON’T BE THE LAST
  The days of selling local television using traditional Nielsen 
ratings points may one day be something old-timers share 
stories about to young reps. That day may be coming sooner 
than many realize. The move to impressions-based sales 
is getting a high-profile boost as NBC owned-and-operated 
local TV affiliates and their sister Telemundo 
stations are making an immediate shift away 
from ratings-based metrics.
  In a letter sent to agencies obtained by 
Axios, NBCUniversal said the move is 
meant to address the reality that viewers 
don’t just watch local stations in a traditional 
linear fashion anymore. “Rating points only 
measure linear television,” it said. “Local TV needs to 
measure video viewing across all platforms.”
  NBCU may be among the first large groups to say 
they’re moving away from ratings, but ad buyers and other 
television managers say they won’t be the last. In fact, 
some have already quietly made the switch. Bob Beville, 
VP of sales for Waterman Broadcasting-owned NBC 2 
WBBH-TV in Fort Myers-Naples, Fla., says his staff has 
been selling impressions instead of rating points for some 
time. “Selling impressions makes sense, especially to local 
decision makers who understand ‘impressions’ but might 
not fully understand GRPs,” Beville says.
  Some media agencies have also already moved beyond 
ratings points. Magna Global says it was the first to make 
such a move. Others are doing the same.
  Bernie Shimkus, VP and director of research at 
Harmelin Media in Philadelphia, says his agency is having 
some “serious discussions” about moving to impression-
based planning and buying next year. “It may not have 
been above the surface, but this has been a subject 
that has been bantered around below the surface much 
more actively this year,” says Shimkus, who says he’s a 
bit surprised to see local TV owners moving more quickly 
than the ad agencies after most have said they’d move 
when the buyers and Nielsen were ready. “It’s not anything 
that’s new to agencies. We do transact on CPMs and talk 
about impressions with so many other channels, including 
national network television. So that’s not a stretch for us,” 
he says.
  Advocates say the biggest advantage to making the switch 
is that it allows for improved measurement at the local 
level. Specifically, it will allow broadband-only households 
that aren’t watching though cable or satellite or over the air 
to be included in Nielsen’s local sample.
  Shimkus says while that’s still a relatively small number, 
as MVPD services like Sling TV, YouTube TV, and 
Hulu Live carry local stations as part of their packages 
the change will mean those viewers will no longer 
be missed as those broadcast viewer numbers grow.

(Continued on Page 2)

ADVERTISER NEWS
  Amazon has leased a 500,000-square-foot space in 
Seattle for its first multi-level fulfillment center, in a move 
aimed at speeding delivery in densely populated areas, 
The Wall Street Journal reports. The three-story facility, 
which is the first such one in the U.S., will be outfitted with 

freight elevators to move forklifts and ramps 
that let trucks pull up to second-floor loading 
docks... Walmart’s e-commerce strategy 
has shifted from acquiring digital natives like 
Bonobos to creating digital-first brands in-
house, Walmart’s e-commerce CEO Marc 
Lore said. The strategy will allow the retailer 
to create new concepts, like mattress brand 

Allswell, that have the potential to grow both online and 
in-store sales, he said... Target will hire 133,000 seasonal 
staffers this holiday season, and the company is forecasting 
a 3 percent to 4 percent increase in holiday sales over last 
year, the Minneapolis Star Tribune reports. The retailer 
says it will hire 125,000 seasonal employees in its stores, up 
from 120,000 last year, and 8,000 distribution center staffers 
to handle an anticipated rise in online orders... Wendy’s is 
taking its breakfast menu nationwide in 2020 and will hire 
20,000 new employees to support the morning meal, the 
company says. The fast-food chain, which has been a holdout 
in the breakfast area among major national chains, currently 
has breakfast in 300-plus restaurants, USA Today reports. 
Items on Wendy’s breakfast menu includes the Breakfast 
Baconator, Frosty-ccino and Honey Butter Chicken Biscuit... 
McDonald’s hopes that an investment in technology is the 
special sauce that will transform drive-thru ordering. The fast-
food giant says it has an agreement to acquire Apprente, a 
Silicon Valley-based start-up specializing in conversational 
voice-based ordering technology... PetSmart is automating 
and optimizing demand planning and replenishment 
processes across the enterprise. According to Chain Store 
Age, the specialty pet retailer will roll out demand planning 
and replenishment technology from Relex Solutions to plan 
demand for its more than 1,650 stores, distribution centers 
and its e-commerce site... Apple kicked off its annual fall 
product launch yesterday, unveiling new iPhones, Apple 
Watches and an iPad, CNBC reports. The company debuted 
a trio of new smartphones, including the $699 iPhone 11, 
the $999 iPhone 11 Pro and the $1,099 iPhone 11 Pro 
Max. All three devices appear similar to their predecessors, 
but Apple has upgraded their respective camera systems 
to allow for wide-angle photos, while making improvements 
under the hood that result in a longer battery life and faster 
performance than before... Shares of GameStop fell 
more than 15 percent in extended trading yesterday after 
the company reported Q2 earnings and sales that missed 
expectations while significantly lowering its same-store sales 
forecast. CNBC says the company has been struggling to 
grow sales as consumers increasingly turn to purchasing 
games and gaming consoles online.
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VIRTUAL PAY-TV SERVICES ‘USE’ DOWN VS. ’18
  While individual subscription video services like Netflix 
generally continue to grow in subscribers and viewership, 
new virtual pay-TV services — which provide access to 
traditional TV networks — are slipping, according to a 
recent TiVo research report.
  When asked what vMVPDs (virtual multichannel video 
program distributors) respondents “use currently,” many 
major services have been shown “to stall or are slowly 
decreasing.” For example, YouTube TV is down 29 
percent to a 8.5 percent “use” number in 2019 versus 2018. 
DirecTV Now, which has had significant, publicly disclosed 

subscriber declines, is off 34 percent to a 
4.3 percent number. Sony’s PlayStation 
Vue has lost 25 percent and is now at a 
3.3 percent level.
  Two of the better-performing vMVPDs 
— in terms of overall industry declines 
— are Hulu with Live TV, which is 3 
percent lower to a 6.7 percent “use” 
among respondents, and Sling TV, 
which has dropped 7 percent to a 3 
percent use. TiVo says that according 
to its survey, 30.5 percent claim not to 
use “any” subscription video-on-demand 
services.

  Overall, TiVo says live TV still sees the strongest results 
from viewers, with 65.8 percent of respondents saying 
they’re watching one hour of TV or more “regularly”;  52.4 
percent saying they watch OTT programming for an hour or 
more, and 46.8 percent saying they view DVR/time-shifted 
video for an hour or more.

SMALL BIZ ECONOMIC CONFIDENCE ERODES
  It appears that worry about the economy has started to 
catch up to small-businesses owners. One of the primary 
barometers of their sentiment was released yesterday, and 
the results were troubling, 24/7 Wall Street reports.
  The National Federation of Independent Business 
Small Business Optimism Index for August showed a 
drop of 1.6 points from the month before. At 103.1, the 
index showed that sentiment is still better than normal. 
However, there were cracks in the figures.
  “In spite of the success we continue to see on Main 
Street, the manic predictions of recession are having a 
psychological effect and creating uncertainty for small-
business owners throughout the country,” NFIB President 
and CEO Juanita D. Duggan said in the August report. 
“Small-business owners continue to invest, grow, and hire 
at historically high levels, and we see no indication of a 
coming recession.”

REPORT: CBD SALES TO REACH $20B BY 2024
  As retailers decide whether cannabidiol (CBD) products 
are an emerging trend or just hype, new research from 
Acosta finds that more than a quarter of U.S. consumers 
are now using them.
  Twenty-eight percent of consumers polled use CBD 
products on an as-needed (19%) or daily (9%) basis, Acosta 
said in its report The CBD Effect: A Rapidly Emerging 
Consumer Trend, released yesterday. The study projects 
CBD product sales to consumers to hit $20 billion by 2024.
  CBD in recent years has become a popular remedy for 
a range of everyday health issues. A naturally occurring 
and non-intoxicating compound in hemp plants, CBD is 
permitted within federal and state regulations.
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CABLENET CHATTER
  ESPN’s live coverage of the U.S. Open was seen by an 
average of 1,275,000 viewers (P2+), up 23 percent from 
last year (1,038,000), ESPN’s most ever for the event. The 
previous best was 2015, ESPN’s first year of exclusivity 
and airing the entire tournament (1,265,000). The increase 
includes all the key male, female and adult demos. Notably, 
there was a 32 percent increase among women 18-34 
and a 10 percent increase among men in that age range. 
Overall, 2019 was an extremely strong year for Grand Slam 
tennis on the ESPN networks. The U.S. Open increase 
comes on the heels of Wimbledon’s 30 percent increase 
and the Australian Open viewership 
was up 27 percent... Competition series 
Rock the Block starts on HGTV on 
Oct. 21. The show assembles a bevy of 
HGTV talent, including Leanne Ford of 
Restored by the Fords, Mina Starsiak 
Hawk of Good Bones, Jasmine Roth 
of Hidden Potential and Alison Victoria 
of Windy City Rehab. Each takes on 
the same property in the Los Angeles 
area and sees who can derive the most 
value from it across four weeks, and 
with $175,000... MSNBC anchor/NBC 
News correspondent Stephanie Ruhle is 
expanding her reach with a new podcast, Modern Ruhles, 
a production of MSNBC and iHeartRadio. The first eight 
episodes are now available, distributed via iHeartPodcast 
Network... Amanda Peet and Christian Slater will star in 
the second season of anthology series Dirty John on USA 
Network. Season 1 aired on Bravo. Season 2, called Dirty 
John: The Betty Broderick Story, is based on another 
love gone wrong — a messy divorce that ended in double 
homicide. Peet will play Betty Broderick, whom USA calls 
“the perfect Southern California blonde wife and mother.” 
Slater plays her husband Dan. Peet’s TV work includes The 
Romanoffs and Brockmire. Slater stars in Mr. Robot, which 
returns to USA on Oct. 6... Mayans M.C. rode into Season 2 
strong last week with 1.4 million viewers in the adults 18-49 
demo and 2.8 million total viewers in Live+3. The premiere 
of FX’s Sons of Anarchy spinoff snagged the No. 1 spot in 
primetime cable in all key adult and men demos.

LOCAL TV MOVES TO IMPRESSION-BASED BUYING
(Continued from Page 1)
  Beville and others say the shift to impressions also 
helps when showing how television reach compares to or 
complements digital, since that’s the metric that digital ads 
are sold on. Speaking the same metrics as digital could also 
help make local TV more attractive to agencies like his.
  “Consistency and ease is certainly a potential benefit,” 
Shimkus says. “It has even longer-term benefits as we start 
to move toward advanced targeting in television when we 
move beyond age and sex demographics.”
  The biggest remaining last hurdle may simply be resistance 
of some buyers who’ve grown accustomed to buying by 
ratings and not impressions. Beville says Nielsen is also 
trying to help by encouraging advertisers and agencies to get 
on board. But it won’t happen overnight. “It’s like moving from 
imperial to metric,” Beville says. “It may take some time.”

Tom Hanks

If you have to have a 
job in this world, a high-

priced movie star is a 
pretty good gig.


