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RATINGS FIRM PLEDGES TO ASSIST MOVEMENT
  With more local television groups looking at making the 
flip from ratings-based to impression-based sales, the 
message from Nielsen to TV is: It’s up to you.
  “Nielsen will not dictate what metrics the industry wishes 
to use to trade — that’s up to the industry to decide. 
However, we are here to enable it,” wrote Matt O’Grady, 
Nielsen’s chief commercial officer, in a blog 
post Thursday. And while that may be the 
case, O’Grady laid out a strong case for 
why advocates of impression-based buying 
have the data on their side.
  Supporters say the biggest advantage 
to making a switch is that it would allow broadband-only 
households that aren’t watching though cable or satellite 
or over the air to be included in Nielsen’s local sample. The 
result is that local stations would have a more complete 
picture of how big their audience is.
  “Media fragmentation is the new norm. People are constantly 
modifying what media they consume, how they consume it 
and when they consume it,” O’Grady said. “However, this 
has created a new challenge for marketers to get the best 
bang for their advertising buck. Without a complete view of 
the media experience by a person, marketers are stuck with 
individual media-type campaigns; each is a walled garden. 
But people don’t operate that way, they jump from device-
to-device.”
  That reality is why he said ad sellers like television are 
coming around to the idea that buyers need to see the total 
exposure of a campaign across all media purchased. “The 
demand for an independent, deduplication of audiences is 
softening industry bodies to consider partnering together,” 
O’Grady said.
  The TVB has thrown its support behind efforts to move 
beyond ratings-based sales. “One of our initiatives is 
moving toward impression-based buying,” TVB President 
Steve Lanzano said in a recent interview. “It allows you 
to integrate packages with mobile and OTT video with a 
linear package. And it allows for automated buying, which 
needs to be done on an impression basis. That initiative 
is moving along. We’re working with the agencies to move 
slowly but surely toward impression 
based buying.”
  It’s not clear how much local TV 
buying is currently done through 
automated platforms, but Lanzano 
said it’s growing. “We’re hearing 
more and more buys are being done 
through automated platforms, which is 
good for the industry,” he explained. 
“It helps us in terms of national 
advertisers — that’s where I think 
the opportunity is in the short term.”

(Continued on Page 3)

NIELSEN SAYS IT ‘WILL NOT DICTATE’ ON IMPRESSIONS
ADVERTISER NEWS
  Walmart is rolling out a grocery delivery program to 
1,400 U.S. stores by the end of the year, CNBC reports. 
The program, which lets customers pay $98 a year or 
$12.95 a month for unlimited deliveries, will compete with 
Amazon’s Prime Now two-hour delivery subscription 
service from Whole Foods Market stores... Speaking 

of Whole Foods Market, it discovered 
in a recent survey that 80 percent of 
millennial shoppers value quality when it 
comes to food, and close to 70 percent are 
willing to pay more for quality food. Food 
sourcing was an important consideration 

for 65 percent of respondents, and more than half said 
they would pay more for humane, responsibly-sourced 
products... Men’s underwear brand Tommy John is 
expanding its women’s line with the debut this week of a 
collection of bras that was two years in the making, Glossy 
says. The women’s underwear market hit $13 billion last 
year, compared to $5.9 billion for men’s, according to 
Euromonitor... Retailers including Target and Kohl’s 
have launched holiday recruiting efforts, as have Amazon 
and UPS, and together the companies that have reported 
numbers expect to fill more than 230,000 seasonal jobs. 
The retailers have raised pay and announced additional 
perks including flexible scheduling and store discounts 
to recruit seasonal staffers in a tight labor market... Ford 
Motor is getting out of the vehicle subscription business, 
Automotive News reports. The automaker’s finance arm 
says it has agreed to sell Canvas, a subscription platform 
it acquired in 2016, to Fair, a startup led by former 
TrueCar CEO Scott Painter. Terms weren’t disclosed. 
With Canvas, the Ford and Lincoln brands had been 
piloting subscription services in three major U.S. cities: 
Los Angeles, San Francisco and Dallas. Customers could 
choose from a number of leased vehicles for a monthly 
fee starting at $400, which covered mileage, insurance, 
warranty, maintenance and roadside assistance. The sale 
of Canvas is the latest example of the industry resetting its 
expectation on subscription services, which initially were 
met with much hype and excitement.
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AVAILS
    WFLX FOX29 has an immediate opening for a Sales 
Account Manager. This position includes training in all 
aspects of TV sales and research. Selected candidate 
will also participate in New Business development for 
WFLX, wflx.com and the Bounce network. Your college 
degree, strong computer skills, math aptitude, creativity 
and understanding of the sales process are the keys to a 
competitive salary/commission/benefit package – in West 
Palm Beach! APPLY ONLINE and attach your resume 
with cover letter. No calls, please! EOE/M/F/D/V.

  Hearst Television’s WCVB-TV, 
Boston, has an opening for a Digital 
Client Services Coordinator. The 
Digital Client Services Coordinator will 
play a vital role in the planning, execution 
and delivery of digital marketing 
campaigns. They are responsible for 
planning and implementing strategic 
marketing programs using WCVB’s 
digital products while developing their 
knowledge and skill set of digital and 
technology marketing. Click HERE to 

apply. EOE M/F/D/V.
  ABC7 Los Angeles Strategic Partnerships is seeking 
an Account Executive to drive non-traditional revenue 
across all KABC media platforms. 
Candidate will identify potential client’s 
needs, craft a compelling sales story, 
share it with passion, conviction, integrity 
and authenticity, close the deal, and 
deliver superior customer relations and 
service. Minimum 5 years of experience in media sales 
and marketing, and a Bachelor’s degree in business, 
marketing or related field preferred. Must have a passion 
for winning! If qualified, apply online at www.abc7.com/
jobs. EOE.
  ACCOUNT EXECUTIVE, Tampa, Fla. — FOX O&O, 
WTVT: This opening at the top-rated station in Tampa 
requires the servicing of existing transactional accounts 
along with the development of new broadcast and digital 
business. Candidate must be highly motivated and possess 
strong presentation and prospecting skills. Position 
requires prior broadcast sales experience, preferably in 
an LPM market. Excel and Power Point are a must, and a 
working knowledge of WideOrbit, PRIME Lingo and Kantar 
Media a plus. College degree is preferred. CLICK HERE 
for more info or to apply now. EOE.
  Cox Media, Metairie, La., is looking for an exceptional 
Local Sales Manager. The LSM will lead, manage a 
local sales team, and oversee all sales 
activities creating a high-performing, fun 
and successful team environment.  The 
LSM will use Cox Media cable television 
and digital advertising solutions as the 
foundation of marketing campaigns to grow revenue in 
local and regional markets.  Bachelor’s degree and 2+ 
years’ experience leading a team of 5 or more people 
required. Please CLICK HERE to apply online. EOE M/V/
D/F.

See your ad here tomorrow! CLICK HERE for details.

DISH, MEREDITH END RETRANS DISPUTE
  Broadcaster Meredith Corp. has reached a retransmission 
consent agreement with Dish Network, a multi-year deal 
that will return a dozen stations to the satellite giant after a 
two-month blackout, Multichannel News reports.
  The Meredith stations went dark to Dish customers on July 
16, after the two companies could not reach an agreement.
  The affected stations were: WGCL, Atlanta (CBS); KPHO 
(CBS) and KTVK (IND) Phoenix; KMOV (CBS) St. Louis; 
KPTV (Fox) and KPDX (MYNetworkTV) Portland, Ore.; 
WSMV (NBC) Nashville, Tenn.; KCTV (CBS) and KSMO 
(IND) Kansas City; WFSB (CBS) 
Hartford-New Haven, Conn.; WHNS 
(Fox) Greenville-Spartanburg, S.C.; 
KVVU (Fox) Las Vegas; WALA (Fox) 
Mobile, Ala.-Pensacola, Fla.; WNEM 
(CBS) Flint-Saginaw, Mich.; WSHM 
(CBS), WGGB-DT (Fox) and WGGB 
(ABC) Springfield-Holyoke, Mass.

NETWORK NEWS
  ABC News will examine the murder of 
Phil Hartman, star of Saturday Night 
Live, in The Last Days of Phil Hartman on Thursday. 
Hartman was killed by his wife Brynn in 1998. She then killed 
herself. Hartman voiced Troy McClure in The Simpsons and 
starred in comedy NewsRadio. The two-hour ABC News 
special features an interview with Gregory Omdahl, Brynn’s 
brother, exclusive Hartman family videos and a never-before-
seen interview with Hartman... Karine Vanasse (Cardinal, 
Revenge) has booked a recurring role on the upcoming 
second season of the CBS drama series God Friended 
Me, Deadline reports. Starring Brandon Micheal Hall, 
God Friended Me is a humor-tinged uplifting drama about 
Miles Finer (Hall), an outspoken atheist whose life is turned 
upside down when he receives a friend request on social 
media from “God” and unwittingly becomes an agent of 
change... NBC’s Saturday Night Live has announced three 
new featured players for its upcoming 45th season. Chloe 
Fineman, Shane Gillis and Bowen Yang will all appear in 
the new season of the long-running sketch comedy series.

REPORT: TARIFFS ALREADY TAKING THEIR TOLL
  Tariffs cost American business and consumers $6.8 
billion in July, the highest monthly total in U.S. history. 
That’s according to new data released by Tariffs Hurt 
the Heartland, a coalition of more than 150 associations, 
including the National Retail Federation, from every sector 
of the U.S. economy.
  The $6.8 billion in overall tariffs paid represents a 62 percent 
increase from July 2018, driven by $3.5 billion in new tariffs 
on goods imported from China.
  July marked the first full month of data collected after tariffs 
on many products increased from 10 to 25 percent earlier 
this year. The data does not include recent and upcoming 
tariff increases on nearly $300 billion in additional imports.
  The trade war is also impacting the U.S. labor market, 
according to forecasting firm Moody’s Analytics. It 
estimates that the trade war with China has already reduced 
U.S. employment by 300,000 jobs, compared with likely 
employment levels absent the trade war, reported Yahoo 
Finance.
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Jim Gaffigan

At karaoke I always belt out 
“Mary Had a Little Lamb.”
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NIELSEN TO ADD OOH TO NATIONAL TV IN 2020
  After years of testing, Nielsen says it will incorporate out-
of-home audiences in its national TV ratings, starting in fall 
2020, MediaPost reports.
  Television networks — news and sports networks in 
particular — have been urging the change for years, to be 
able to include viewers in the business world, as well as in 
restaurants, bars, hotel rooms and other people’s homes, 
in the audience counts on which they base their advertising 
CPMs and negotiations.
  Based on testing and experience to date, sports networks 

can see an average lift of 11 percent in 
total audience when OOH viewership 
is integrated, and news networks can 
see an average lift of about 7 percent, 
Nielsen says.
  For instance, Nielsen’s 2019 Super 
Bowl audience count of 100.7 million 
rises by 12 million when OOH viewership 
is added, noted The Associated Press.
  Nielsen has been working for a decade 
on OOH measurement.

NIELSEN ‘WILL NOT DICTATE’ ON IMPRESSIONS
(Continued from Page 1)
  Lanzano predicts automated buying could one day represent 
as much as 25 to 50 percent of local TV sales. But it will take 
impression-based buying to achieve that.
  Even as the question of whether to make the fundamental 
change in how television sales are transacted has yet to be 
fully answered, Nielsen is already looking at how impression-
based buying will impact the sort of slicing and dicing of data 
that TV will be able to present to buyers.
  Its Metrics to Monetize product not only includes media 
consumption data, but also demographic, behavioral, 
transactional, attitudinal and lifestyle-based segments. So it 
could mean that a TV station could sell segments like new 
moms or people in the market to buy a new car.
  Megan Clarken, president of Nielsen Watch, said in a 
company video such a segmenting would allow for inventory 
to be sold at a premium price.
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Mark Twain

All you need in this life is 
ignorance and confidence, 
and then success is sure.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

MEDIAN HOUSEHOLD INCOME: NO GROWTH IN ’18
  American incomes remained essentially flat in 2018 after 
three straight years of growth, according to Census Bureau 
figures that offer a broad look at U.S. households’ financial 
well-being.
  The Wall Street Journal reports that median household 
income was $63,179 in 2018, an uptick of 0.9 percent 
that census officials said isn’t statistically significant from 
the prior year based on figures adjusted for inflation. The 
poverty rate in 2018 was 11.8 percent, a decrease of a half 
percentage point from 2017, marking the fourth consecutive 
annual decline in the national poverty 
rate. It was the first time the official 
poverty rate fell significantly below its 
level at the start of the recession in 2007.
  The share of Americans who lack 
health insurance rose for the first time 
since 2009, according to the figures. 
In 2018, 8.5 percent of people, or 27.5 
million, didn’t have health insurance at 
any point during the year, compared with 
7.9 percent of people, or 25.6 million, the 
previous year. That reversal comes years 
after the 2010 Affordable Care Act expanded insurance 
coverage to millions of Americans.

AT&T CFO: WE EXPECT 300,000 SUB LOSSES
  After lengthy blackouts of CBS and Nexstar stations, plus 
the impact of price increases, AT&T expects to lose an 
additional 300,000 to 350,000 subscribers in the quarter, 
CFO John Stephens said.
  Speaking at a conference earlier this week, Stephens 
talked about the decision to let some programmers go dark 
on its DirecTV, Uverse and other TV services. “We had 
to make some tough decisions on those retrans providers, 
when some of the requests for increases were just no 
economically sound,” he said. “And we decided that we 
would not accept them and then we had to hold our ground.”
  The blackouts ended when “rates got to a reasonable 
level,” Stephens said.
  Earlier this week, Walt Disney began warning AT&T 
subscribers that a blackout of channels, including ABC and 
ESPN, loomed.

SURVEY: THERE’S A MOBILE HOLIDAY AHEAD
  Retailers looking to maximize holiday sales should provide 
a robust mobile shopping offering, Chain Store Age reports.
  According to the 2019 Holiday Shopping Study from 
marketing intelligence technology company MiQ, 65 percent 
of holiday shoppers will use a mobile device to shop, and 
65 percent will make an online purchase via mobile. Study 
results also indicate that the most common mobile activity 
during the season will be tracking order statuses, which 54 
percent of shoppers will do exclusively on a mobile device, 
followed by locating a physical store (49%), reading reviews 
(47%) and getting product info and specs (47%).
  Retailers also need to ensure their infrastructure can 
handle the increased demands of peak holiday shopping 
days. Almost nine in 10 (88%) survey respondents plan to 
shop, either online or offline, on one of the three major peak 
days: Thanksgiving Day, Black Friday or Cyber Monday. 
Almost half (47%) plan to shop on all three days.


