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NRF: STRONG JOB MARKET FUELS RESILIENCE 
  U.S. households ramped up their spending in July, 
providing reassurance that the economy’s decade-long 
expansion continued to roll despite slowing factory activity 
and global growth, The Wall Street Journal reports.
  Personal-consumption expenditures, a measure of 
household spending, increased a seasonally adjusted 0.6 
percent in July from June, a pickup from the previous two 
months, the Commerce Department said 
last week, continuing a solid performance 
by the economy’s main driving force.
  “The consumer is still very sturdy and 
providing fundamental strength to the 
overall economy,” said Jack Kleinhenz, 
chief economist at the National Retail 
Federation. “As long as we see a strong 
job market... the direction of the economy 
continues to be on track: positive but slowing.”
  The prospects for continued strong spending ahead are 
less clear. Consumer sentiment fell in August, posting its 
largest drop since 2012, the University of Michigan said. 
Richard Curtin, the survey’s chief economist, attributed 
the decline to Americans’ concerns about tariffs. “The data 
indicate that the erosion of consumer confidence due to 
tariff policies is now well under way,” he said.
  Household income growth slowed sharply in July, rising 
just 0.1 percent after increasing 0.5 percent in June, 
Commerce said. Wages and salaries edged up a modest 
0.2 percent, while income on assets fell.
  In July, though, shoppers were undeterred and more cash 
registers were ringing as Americans snapped up both long-
lasting goods such as refrigerators and so-called nondurable 
goods like clothing. Other recent spending reports indicate 
consumers are holding up well. Retail sales, a separate 
Commerce Department measure of purchases at stores, 
restaurants and online, climbed 0.7 percent in July.
  The July spending gains bode well for U.S. third-quarter 
growth. Forecasting firm Macroeconomic Advisers 
projects GDP will rise at a 2.3 percent annual rate in the 
July-through-September period. That would be better than 
the 2 percent pace in the second quarter, but down from 
2.9 percent overall in 2018.
  Americans’ rate of saving fell slightly in July. The personal 
saving rate — the difference between after-tax income and 
spending — was 7.7 percent in July, down from 8 percent 
in June and the lowest level since November but still 
elevated.
  Manufacturers continue to struggle. U.S. factory output 
fell in July from a month earlier and from a year earlier, the 
Federal Reserve reported.
  IHS Markit reported last month an index of factory 
activity in August fell in the U.S., Japan, Germany and the 
eurozone. The U.S. decline marked the first manufacturing 
contraction since September 2009, according to the firm’s 
surveys of purchasing managers.

AMERICANS STILL SPENDING, EVEN AS ECONOMY SLOWS  
ADVERTISER NEWS
  Walmart’s robot army has arrived, Fast Company 
reports. For years, the retail giant has been automating 
its warehouses with robots that can pack and sort items 
as they zoom along conveyor belts. But the company has 
also slowly been rolling out robots that roam around store 
aisles alongside customers, launching in 50 stores in 2017 
and rolling out to 350 this year. These bots are designed to 

scan shelves looking for items that are out 
of stock, eliminating a time-intensive chore 
that human workers no longer have to do... 
Puma has been on a tear of late, with a sales 
increase of nearly 16 percent in its most 
recently reported quarter and a new high-
profile flagship on NYC’s Fifth Avenue. But 
will they overtake Nike or Adidas anytime 
soon? Not likely, says Business Insider. 

Puma’s revenue was around $4.65 billion last year compared 
to $21.9 billion for Adidas and $31.4 billion for Nike. Puma’s 
management, owever, sees a distinct place for the company 
in the market. “I don’t see my job as competing against 
all the brands. I see it as trying to be a good brand for the 
consumer,” Puma CEO Bjorn Gulden tells BI... According 
to Wall Street Journal sources, the FTC is investigating 
Juul for targeting marketing messages to teens, Engadget 
reports. Teen vaping surged 78 percent from 2017 to 2018, 
leading to a public outcry. Juul has since pledged to help 
curb vaping by teens, but critics allege the company has 
in the past used social media influencers to appeal to the 
demographic... The years-long battle between Amazon and 
retail companies has spilled over into the shipping industry, 
with FedEx and UPS adjusting their strategies as the tech 
giant, once simply a customer, is now a major competitor, 
CNBC reports. FedEx has announced two changes to its 
relationship to Amazon in recent months, including ending 
the ground delivery contract with the e-commerce pioneer. 
Meanwhile, UPS is exploring new technologies, such as 
drones and self-driving trucks, to modernize its delivery 
services... Best Buy has trimmed its full-year forecast 
amid uncertainty over newly-increased tariffs on Chinese-
made televisions, headphones and smart watches, and 
further tariffs on other electronics scheduled to start Dec. 
15... Bed Bath & Beyond might be throwing in the towel. 
Under pressure from activist investors, the struggling retailer 
has hired Goldman Sachs to evaluate potential offers 
for several of its core businesses, according to a report... 
The nation’s largest beauty retailer is not letting a miss on 
Wall Street expectations dampen its store opening/refresh 
program, Chain Store Age reports. Ulta Beauty plans to 
open approximately 80 new stores, execute 20 remodel 
or relocation projects and complete 270 store refreshes 
by the end of fiscal 2019. The retailer is maintaining these 
objectives even in the face of coming up short of analyst 
predictions for second-quarter net sales, adjusted earnings 
per share, and same-store sales.
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AVAILS
  Hearst Television stations KETV (Omaha, Neb.) and KCCI 
(Des Moines, Iowa) have an opening for an experienced 
Regional Research Director who will analyze all ratings 
and research information to design compelling stories for 
our sellers and outside promotion. The ideal candidate will 
be analytical, creative and proactive. This position will be in 
Omaha but will require some travel to KCCI in Des Moines, 
Iowa as well. Please click HERE to apply. EOE M/F/D/V.
  ACCOUNT EXECUTIVE, Tampa, Fla. — FOX O&O, WTVT: 
This opening at the top-rated station in Tampa requires 

the servicing of existing transactional 
accounts along with the development 
of new broadcast and digital business. 
Candidate must be highly motivated 
and possess strong presentation and 
prospecting skills. Position requires 
prior broadcast sales experience, 
preferably in an LPM market. Excel and 
Power Point are a must, and a working 
knowledge of WideOrbit, PRIME Lingo 
and Kantar Media a plus. College 
degree is preferred. CLICK HERE for 

more info or to apply now. EOE.
  News Channel 13 (KRDO, Colorado Springs) is looking 
for a Director of Sales who is highly motivated with a 
proven record of success to oversee sales revenue for 
television and digital and continue a 
sales tradition of revenue success. 
The DOS is responsible for maximizing 
revenue goals, strategic training and 
development of local and national 
sales, developing and leveraging client relationships, 
effective pricing and spot inventory management, and 
nontraditional revenue programs. To be considered for the 
position, please APPLY HERE. Job Requisition #19-1230. 
No calls, please. EOE.
  WISH-TV/WNDY-TV/wishtv.com, Indianapolis, seeks an 
outgoing Account Executive with a self-starter mentality 
and a history of provided exceptional customer service. 
This individual must be able to develop and coach custom 
solutions for clients across television and digital platforms. 
Emphasis on new business development will be key for 
this individual where high earning potential and flexible 
work life balance can be met. Must embrace technology 
and exude a positive attitude at all times. Applicants should 
CLICK HERE to apply. EOE.
  WEAR-TV in beautiful Pensacola, Fla., is seeking a 
Digital Sales Manager. The DSM will ensure that all 
digital objectives, including internet and mobile, maintain 
or exceed company revenue growth goals. 
Candidates must have the ability to lead, 
train and direct professionals successfully, 
and have working knowledge of new media, 
digital interactive initiatives, social media 
and content. Five years’ management 
experience, preferable in a TV sales environment, and 
strong communication skills required. TV background or 
digital management experience a plus. CLICK HERE for 
more info or to apply now.

See your ad here tomorrow! CLICK HERE for details.

U.S. BROADCASTERS ARE DROPPING THE PILOT
  Research from Ampere Analysis has found that the 
number of pilots ordered by ABC, CBS, Fox, NBC and The 
CW has decreased by a third (32%) over the last four years, 
dropping from 106 titles a year in 2015 to just 73 titles by 
2019, Rapid TV News reports.
  The fall comes despite the same number of new series 
being produced and although the number of pilots has 
fallen, the proportion progressing to series has remained 
consistent, at 45 percent. Ampere noted that U.S. networks 
seem to be adopting the strategies of the SVOD players, 
where pilots are used far less and asked 
whether it had revealed a trend of the 
end of the pilot episode.
  Ampere believes there are several 
reasons for the migration away from 
pilots, including a rise of the “reboot 
culture,” where previous shows with 
established audiences negate the need 
for networks to order pilots and the 
escalating cost of content. As regards 
the latter, the analyst pointed out that 
as some series cost up to $20 million 
per episode, broadcasters could mitigate costs by ordering 
fewer pilot episodes.
  ABC was the only major network not scaling back its pilot 
orders, and commissioned the most pilots, but took fewer 
to series than all broadcasters except for The CW. The 
broadcaster made 26 pilots in the 2019 season but only six 
successfully progressed to the series order stage. ABC’s 
primary focus was on comedy, with 12 pilots. However, only 
two progressed to series: the multicultural family sitcom 
United We Fall and Black-ish spin-off Mixed-ish.

NETWORK NEWS
  ABC News says the next Democratic debate will air 
Thursday, Sept. 12 from 8-11 PM (ET) on ABC and 
Univision. ABC News is partnering with Univision on the 
debate, which is sanctioned by the Democratic National 
Committee, at Texas Southern University in Houston. 
The chief anchor is George Stephanopoulos... NBC has 
announced a slew of brand new cast members for This Is 
Us Season 4, which will feature a special extended premiere 
episode. Among the new cast members are two alums of 
the Netflix series When They See Us: Asante Blackk 
and Marsha Stephanie Blake. Others include The Sixth 
Sense director M. Night Shyamalan, along with Bahara 
Golestani (Animal Kingdom), Timothy Omundson (Psych: 
The Movie), Julian Silva (Queen of the South), Auden 
Thornton (Doubt), Nick Wechsler (Shades of Blue) and 
Omar Epps (House). The details of their roles are, as yet, 
unknown. This Is Us will premiere on Sept. 24 on NBC... 
Valerie Harper, who scored guffaws, stole hearts and 
busted TV taboos as the brash, self-deprecating Rhoda 
Morgenstern on back-to-back hit sitcoms in the 1970s, has 
died. She had been battling cancer for years. Harper was a 
breakout star on CBS’ The Mary Tyler Moore Show, then 
the lead of her own CBS series, Rhoda. She won three 
consecutive Emmys (1971-73) as supporting actress on 
The Mary Tyler Moore Show and another for outstanding 
lead actress for Rhoda, which ran from 1974-78. Valerie 
Harper was 80 years old.
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Conan O’Brien

I just ordered a Popeye’s 
chicken sandwich on eBay.
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FOR TOYMAKERS, A BLUE CHRISTMAS AWAITS
  Chinese factories are normally at their busiest during the 
third quarter, cranking out production of everything from 
Barbie dolls to miniature trucks in time to ship them over 
the ocean to the U.S. ahead of the all-important holiday 
shopping season. But this year is different, Bloomberg 
reports.
  Even with President Donald Trump delaying tariffs on 
$160 billion of toys to smartphones to spare the Christmas 
boom for U.S. retailers, the damage has already been 
done. That’s because big toy purveyors like Walmart have 

already piled up inventory given the 
uncertainty over how the trade war will 
pan out, according to industry officials.
  Retailers started a buying frenzy a year 
ago as trade tensions began to heat 
up. Shipping cargo volume to North 
America from Asia rose 7.9 percent 
in the second half of 2018, according 
to data compiled by Bloomberg. That 
growth has slowed this year to just 
0.2 percent in the first half as U.S. 
warehouses filled up.

THIS AND THAT
  Google has agreed to pay $150 million to $200 million 
to resolve an FTC investigation into YouTube over alleged 
violations of a children’s privacy law, Politico reports. The 
settlement is the latest move from the FTC meant to crack 
down on Silicon Valley privacy violations... Hurricane 
Dorian reached Category 5 hurricane strength on 
Sunday. AccuWeather now estimates the total damage 
and economic loss caused by Dorian will be $8 billion to 
$10 billion, according to AccuWeather founder and CEO 
Dr. Joel N. Myers, based on an analysis incorporating 
independent methods to evaluate all direct and indirect 
impacts of the storm, based on a variety of sources.
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Thomas Sowell

It takes considerable 
knowledge just to 

realize the extent of 
your own ignorance.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

ONLINE INCREASINGLY FIRST TV VIEWING OPTION
  Consumers are nearly as likely to turn to an online video 
source first when they decide to watch TV as they are to go 
to a traditional pay-TV provider, according to a new study 
from Hub Entertainment Research.
  In a new report, called Decoding the Default, Hub found 
that 47 percent of consumers said they first go to a pay-
TV set-top box for TV, while 45 percent default to an online 
source. Hub called the result a statistical tie, Broadcasting 
& Cable reports.
  Since last year, consumers going to pay-TV first dropped 
7 percentage points, while those going 
online to Netflix, Hulu, Amazon and 
others rose 7 points.
  Hub, which has been tracking how 
viewers watch entertainment content 
since 2013, also said that linear viewing 
from a cable, satellite or telco subscription 
has reached its lowest level as a default 
source of TV. In the survey, one third of 
consumers said the first thing they turn on 
to watch is linear TV from their traditional 
pay-TV service. The percentage defaulting 
to linear TV has dropped 14 points in the last three years.
  Hub said that the upcoming Disney+ streaming service could 
become a default source for many consumers. Consumers 
with kids, and the majority of current Netflix subscribers, 
rated the $6.99 a month service from Disney as an excellent 
or good value.
  Hub conducted its research with 1,678 U.S. consumers who 
have broadband and watch at least one hour of TV per week. 
The research was done in August.

NBC, CBS STILL TOPS IN TRADITIONAL PRIMETIME
  With about one month to go before the new 2019-2020 
broadcast TV season starts, traditional broadcast TV 
networks continue their mostly steady viewer declines, 
Television News Daily reports.
  For the 11-month TV period — September 2018 through 
August 2019 — NBC still has a lead in 18-49 primetime 
viewers, with CBS topping total viewers.
  NBC is posting a Nielsen 1.4 rating/7 share for the key 18-
49 TV viewership category that many advertisers still desire. 
But it’s down 22 percent in ratings versus the same period 
the year before. NBC delivered strong numbers in the 2017-
2018 TV season, when it aired both the Winter Olympics 
and the Super Bowl.
  Nielsen results are from live program-plus seven-day time-
shifted ratings and live-plus-same day time-shifted viewing 
for the most recent week.
  CBS sits in second place in 18-49 with a Nielsen 1.3/6. 
But unlike most networks, the numbers are virtually the same 
versus a year ago. This season, CBS aired the Super Bowl 
— as well as having strong numbers from the semifinals/
finals games of the NCAA March Madness men’s college 
basketball tournament.
  ABC and Fox are tied for third place with a 1.2/6. ABC 
was down 14 percent from a year ago — with Fox slightly 
up, virtually the same from its 1.2/5 rating and share of a 
year ago. The CW, Telemundo and Univision were tied at a 
0.4/2 for 18-49 viewers. All three were down 25 percent from 
the 0.5/2 rating and share that each had a year ago.


