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SURVEY: SALES FALL, PER-ORDER SPEND RISES
  Despite a drop-off from a June peak, U.S. online grocery 
sales are nearly five times what they were a year ago, ac-
cording to the the Brick Meets Click/Mercatus Grocery 
Shopping Survey.
  Sales from online grocery delivery and pickup services 
came in at $5.7 billion in August, down 20.8% from $7.2 bil-
lion in the previous survey in June but up 475% from $1.2 
billion in August 2019. The study, conducted Aug. 24-26, 
polled 1,817 U.S. adults who participated in the household’s 
grocery shopping.
  Brick Meets Click said the August online grocery sales de-
cline, in part, reflects changing shopper attitudes about CO-
VID-19. The Barrington, Ill.-based strategic ad-
visory firm noted that its ongoing research has 
tracked a steady decline in the percentage of 
households expressing a high level of concern 
about catching the virus, from a high of 47% in 
April to 38% in August.
  However, average order value for online gro-
cery sales hit a record high of $95 in August, up 13% from 
$84 in June and eclipsing the previous high of $90 in May. 
What’s more, 75% said they’re extremely or very likely to use 
online grocery delivery and/or pickup again within the next 
30 days, up from 57% in June and 43% in March, when the 
coronavirus pandemic was declared a national emergency.
  Based on the August data, about 37.5 million people — 
or 29% of all U.S. households — are considered monthly 
active users of online grocery delivery and pickup services, 
compared with 16.1 million a year ago. Though down from 
an apex of 45.6 million customers in June, the August year-
over-year increase marks a 133% gain in the number of ac-
tive households placing at least one delivery or pickup order 
in the past month.
  Similarly, active shoppers placed an average of 1.6 orders 
in August, up from 1.0 a year ago yet down slightly from a 
high of 1.9 orders in June.
  Increased order frequency and basket size, plus the larger 
user base, versus a year ago indicate that improved retail 
conditions are driving stronger online grocery shopping ex-
periences, according to Brick Meets Click and Mercatus, a 
Charlotte, N.C.-based digital shopping solution provider.
  “The rise in repeat purchases and spending means grocers 
are successfully acquiring new online shoppers and, equally 
as important, converting existing digitally engaged custom-
ers,” according Sylvain Perrier, president and CEO of Mer-
catus. “Even with diminished concern about COVID-19, gro-
cery shoppers are realizing the benefits of a streamlined and 
frictionless online shopping experience. Going forward, it’s 
critical that grocery executives focus their teams on reward-
ing online shoppers by delivering a differentiated e-commerce 
experience that caters to consumers’ high expectations.”
  Total online orders (covering the previous 30 days) were 
59.5 million in August, down from a high of 85 million in June 
but up about 370% from 16.1 million in August 2019.

CUSTOMER BASE SUGGESTS ONLINE GROCERY GROWTH
ADVERTISER NEWS
  Demand for home goods is still on the up and up, based 
on the quarterly results published by home furnishings re-
tailer RH. RH, formerly known as Restoration Hardware, 
posted a top- and bottom-line beat in its fiscal 2020 sec-
ond-quarter report as the company capitalized on the stay-
at-home environment, CEO Gary Friedman tells CNBC. 
“There’s clearly, you know, a consumer shift that’s happen-
ing and you know people are holed up at home,” he said. 
RH reported revenue of $709 million in the quarter ended 
Aug. 1, a 0.4% tick up from a year ago, but a turnaround 
from the 20% revenue decline the company saw in its first 
fiscal quarter... Tractor Supply will join with the American 

Connection Project Broadband Coalition to 
fuel growth of access to high-speed internet in 
rural communities. The retailer will donate $1 
for every download of its mobile app, with a 
maximum of $1 million... J. Crew Group has 
emerged from its Chapter 11 bankruptcy reor-
ganization with Anchorage Capital Group as 

its new majority owner, a $400 million term loan and a $400 
million credit facility. The fashion retailer aims to grow with 
a focus on curating a selection of iconic styles, strengthen-
ing customer relationships and creating a more seamless 
shopping experience, CEO Jan Singer said... For those 
keeping score, it’s Sears 32 and Kmart 28. That’s the lat-
est count of the number of remaining stores each brand 
still operates and that are not currently available for lease 
as of last week. Those numbers include stores that may 
still be open but have been placed on the auction block 
by parent company Transformco, controlled by long-time 
Sears owner Eddie Lampert. The total of 60 compares 
with about 450 in February of last year, when Lampert 
bought the former Sears Holding out of bankruptcy, and it 
compares with more than 1,000 Sears and Kmart stores as 
recently as two years ago... Chewy reported a better-than-
expected 47% increase in sales during Q2 as pet parents 
went online to buy. The retailer posted a loss of $32.8 mil-
lion during the quarter compared to an $82.9 million loss 
for the same period in 2019…vLease-purchase specialist 
Aaron’s Inc. predicts Q3 consolidated revenues will be 
between $1 billion and $1.02 billion and non-GAAP earn-
ings per share will fall between $1.40 and $1.50. More than 
half of the revenues, or between $575 million and $585 
million, are expected in the Progressive Leasing segment 
in the third quarter ending Sept. 30. Year-over-year invoice 
growth for Q3 is expected to be in the low-to-mid single-
digit percentage range, which the company said is higher 
than Q2 2020. Papa John’s is expanding its footprint in 
the Northeast as sales surge during the coronavirus pan-
demic with more consumers staying in and ordering out. 
The company has announced a deal in which franchisee 
HB Restaurant Group will open 49 new locations in Phila-
delphia and southern New Jersey by 2028. It’s one of Papa 
John’s biggest such deals in two decades.
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TUBI: 25% OF SUBS DITCH SVOD, TURN TO AVOD
  Tubi, Fox Corp.’s ad-supported VOD service, last week re-
leased new data underscoring what it says is a rise in popu-
larity of so-called “free streaming” or ad-supported video-on-
demand services, Media Play News reports.
  Citing data from research firm OnePoll, Tubi said 25% of 
survey respondents have dropped a SVOD streaming ser-
vice in favor of AVOD in the past few months. In addition, 
37% surveyed said they would try a new streaming service 
with ads to discover new content. The OnePoll online survey 
polled 2,000 people nationwide from Aug. 7-12.
  Tubi, which Fox acquired this year for $440 million, said 

the pandemic has caused financial 
difficulties resulting in 33% re-evaluating 
subscription streaming services. To 
save money, 25% started a free trial and 
canceled it before paying the subscription 
fee, with the average person who employs 
this tactic doing so three times.
  Meanwhile, 17% have shared pass-
words to gain access to streamers they 
don’t subscribe to, with 38% of those 
18-24 and 31% of 25-34 swapping pass-
words.
  The survey also showed that stream-
ing has continued to boom with social 

distancing practices still in place, with 52% stating that they 
streamed more than they would in a typical summer due to 
stay-at-home restrictions with COVID-19.

THIS AND THAT
  Cable companies could find it profitable to expand their 
broadband networks into more rural areas with the help 
of government-funded subsidies, MoffettNathanson Re-
search says. The lack of competition in unserved areas 
along with the chance to obtain federal funding through the 
upcoming Rural Digital Opportunity Fund auction make the 
build-outs more enticing, the report notes... An international 
study conducted by Kantar for Snap found that Genera-
tion Z consumers have higher brand preferences and higher 
brand recall for skippable ads than older generations. “This 
faster speed of cognitive processing means that brands who 
want to engage Gen Z need to tailor their video creative and 
focus on communicating brand and product messages as 
early as possible,” the report notes... The National Football 
League’s NFL Media and Dish Network have reached a 
distribution deal. The agreement restores both NFL Network 
and the NFL’s RedZone channel to Dish satellite customers 
and subscriber to Sling TV’s Blue package.

COULD APPLE TV+ BUNDLE BOOST GROWTH?
  Apple’s bundling of Apple TV+ with CBS All Access and 
Showtime for just $9.99 per month, announced in August, 
could be a savvy move, according to research firm Interpret.
  Apple TV+ alone is $4.99 a month.
  Interpret’s New Media Measure shows that Apple TV+ 
has room for growth with the bundle method. Among current 
Apple TV+ subscribers, only 7% subscribe to Showtime 
streaming and 13% subscribe to CBS All Access.
  “Both CBS All Access and Showtime were already available 
in the Apple TV channels lineup, but considering that 
Showtime costs subscribers $10.99 monthly and CBS All 
Access subscriptions go for $5.99, Apple is banking on the 
bundle approach as too irresistible for content-hungry fans 
— not unlike Disney+ offering a bundle with ESPN+ and 
Hulu,” according to Interpret.Monday, September 14, 2020

CABLENET CHATTER
  Spectrum Originals and Paramount Network are 
teaming to co-produce a limited series starring Jessica 
Chastain as country music legend Tammy Wynette. After 
a nine-month exclusive run for Spectrum subscribers, 
the series, titled George & Tammy, will have a second 
window on ViacomCBS’ forthcoming streaming service 
and Paramount Network. The series chronicles the country 
music power couple, Wynette and George Jones, whose 
complicated relationship inspired some of the most iconic 
music of all time... MSNBC will on Saturday launch two new 
programs for weekend evenings, and add another anchor to 
its weekend afternoon coverage. Alicia 
Menendez, who joined the network in 
late 2019, will debut American Voices 
on Saturdays and Sundays from 6 PM 
to 8 PM (ET), while Joshua Johnson, 
who joined MSNBC earlier this year, will 
premiere The Week from 8 PM to 10 PM on 
weekend evenings. Kasie Hunt, whose 
Kasie DC offered viewers a Washington 
perspective on Sunday evenings, will 
re-launch Way Too Early, an MSNBC 
early-morning offering for weekdays that 
was originally started under Willie Geist 
in 2009... TBS has ordered a full season 
of an hour-long talent competition series for 2021 titled 
Go-Big Show. Hosted by Bert Kreischer and featuring 
celebrity judges Snoop Dogg, Rosario Dawson, Jennifer 
Nettles and “The American Nightmare” Cody from All 
Elite Wrestling, Go-Big Show celebrates the most extreme 
of talents, including monster truck races, alligator training 
and stunt archery as contestants compete against each 
other for a grand prize of $100,000... Impractical Jokers: 
Dinner Party will return on truTV on Thursday, Oct. 15. 
Each week, Joe Gatto, James “Murr” Murray, Brian “Q” 
Quinn and Sal Vulcano invite viewers back to their dinner 
tables where they safely, and hilariously, sit down to break 
bread from their respective homes... On a related note: 
The Misery Index, hosted by Jameela Jamil, will return 
for a new season on TBS on Tuesday, Oct. 20 at 10:30 PM 
(ET). Jamil joins the stars of truTV’s Impractical Jokers 
as teams compete against each other by attempting to rate 
hilarious and miserable real-life events based on the “misery 
index,” a ranking system created by a team of therapists... 
Nickelodeon has greenlit a 26-episode sixth season 
of its animated series The Loud House, which ranks as 
the No. 1 animated show on Nickelodeon with Kids 6-11 
year-to-date. Season 6 finds the Loud family embarking on 
even more wild adventures packed with heart and humor, 
including musicals, birthday celebrations, gatherings with 
the Casagrandes, and hijinks featuring all of the characters 
who inhabit Royal Woods... ESPN will exclusively televise 
the 2020 NBA Eastern Conference Finals presented by 
AT&T 5G starting with Game 1 tonight at 8:30 PM (ET). 
The Miami Heat and Jimmy Butler will square off with 
the Boston Celtics and Jayson Tatum. The Eastern 
Conference Finals will be available on ESPN, ESPN Radio, 
ESPN Deportes and various ESPN international platforms. 
Game 2 of the series is scheduled for Thursday and Game 
3 is slated for Saturday.

Conan O’Brien

I love my fans. They are 
creative, passionate, and 

made entirely of cardboard.


