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24% PLANNING TO SPEND MORE THAN $1,000
  Consumers are willing to shop for holiday presents, but 
the price needs to be right. According to a survey of nearly 
10,000 U.S. consumers from Service Management Group 
(SMG), although 58% of respondents are concerned about 
their financial situation due to the pandemic, 59% indicated 
they plan to spend about the same on holiday gift shopping 
as they did in 2019. Another 20% indicated they plan to 
spend more. 
  To quantify holiday spending, respondents were asked how 
much they plan to spend. Close to half (47%) of respondents 
plan to spend $499 or less on holiday gifts, 
while 24% plan to spend more than $1,000.
  Despite the ongoing financial concerns cre-
ated by the pandemic, 91% plan to shop for 
others this holiday season, with 31% shop-
ping for 10 or more people. When asked 
about the most important factor when decid-
ing where to shop for holiday gifts, nearly one-third of respon-
dents chose value for the money (32%), followed by selec-
tion of merchandise (14%) and convenience (12%).
  The four most popular types of gifts selected were clothes 
(63%), gift cards (56%), electronics (51%) and toys (49%). 
The least popular gifts were experiences (16%), fitness 
(12%), and automotive (8%).
  Three in four respondents plan to do most of their holiday 
shopping online this year. When asked to compare the timing 
of their holiday shopping to 2019, 42% of respondents said 
they’ll start shopping earlier. With 61% of respondents plan-
ning to do most of their shopping before Thanksgiving, the 
survey found just 15% plan to shop Black Friday and only 
7% plan to shop Cyber Monday.
  “While the pandemic will certainly impact retail’s most im-
portant quarter, it’s reassuring to see the vast majority of 
consumers still plan to shop this holiday season,” said SMG 
senior VP of research Paul Tiedt. “Brands that take the time 
to understand evolving consumer preferences, online shop-
ping behavior and trip motivators will be well-positioned this 
holiday season.”
  According to Deloitte, meanwhile, holiday retail sales this 
year are forecast to rise between 1% and 1.5%, amounting to 
between $1.147 trillion and $1.152 trillion during the Novem-
ber-to-January time frame. That’s compared with growth of 
4.1% in 2019, when sales were nearly $1.14 trillion, accord-
ing to the U.S. Census Bureau.
  The range of 1% to 1.5% is derived by blending two different 
scenarios, driven by big and small spenders.
  For one, Deloitte expects there could be a relatively stable 
0% to 1% jump in sales during the holidays, if consumers — 
especially lower-wage earners — remain nervous about their 
finances and health, and must commit more of their spending 
toward necessities.
  But a bigger 2.5% to 3.5% increase could occur if wealthier 
consumers gain even more confidence in the back half of 
2020, Deloitte said.

SURVEY: HOLIDAY SPENDING SHOWING SIGNS OF LIFE
ADVERTISER NEWS
  Walmart has launched Walmart+, a subscription that 
costs $98 annually, and offers free shipping, gas discounts 
and mobile checkout in stores. Walmart is looking to the 
new service to help it keep existing customers and bring 
in new ones that have the option of using other subscrip-
tion services such as Amazon Prime. About 57% of U.S. 
shoppers have an Amazon Prime membership, according 
to Kantar Consulting’s ShopperScape... Amazon is un-
veiling Luxury Stores selling high-end apparel and acces-
sories. Oscar de la Renta is the first official partner on the 

site within Amazon’s site. Initial customers 
will be added on an invitation-only basis... 
And on a related note: Amazon.com is hir-
ing full- and part-time workers with a mini-
mum wage of $15 an hour and benefits. 
The company is also offering signing bo-
nuses up to $1,000 in some locations. The 

e-tail and tech giant is opening fulfillment centers, delivery 
stations, sorting centers and other sites with the Christmas 
selling season about to begin. Amazon is expecting to see 
unprecedented demand for the holidays as more consum-
ers avoid shopping in public... Lowe’s has launched a new 
initiative with Daymond John, FUBU founder and Shark 
Tank celebrity, to sell products from hundreds of small busi-
nesses in under-represented communities on the home im-
provement chain’s website and in its stores. “This is just 
our way as a large company to allow everyday small busi-
nesses, who we all agree are the cornerstone of our econ-
omy, to get a chance to put products on the shelf of a major 
company,” said Lowe’s CEO Marvin Ellison... Kraft Heinz 
said it intends to cut $2 billion in costs over four years while 
increasing its marketing expenditures by 30%. “We are 
placing the consumer at the center of everything we do,” 
CEO Miguel Patricio said in a statement... GNC canceled 
a bankruptcy auction for its business this week, the nutrition 
supplement retailer said in a court filing. GNC is moving 
forward with a sale to Harbin Pharmaceutical Group, its 
largest investor and partner with GNC in a joint venture in 
China. Harbin made a $760 million stalking horse bid for 
GNC following the retailer’s bankruptcy filing. GNC said 
it received no other qualified bids by its deadline. A court 
hearing to consider approval of the sale is scheduled for 
tomorrow... Whole Foods CEO John Mackey told CNBC 
that the Amazon-owned grocery chain remains committed 
to reducing its food prices, building off a series of previous 
cuts. “We’re going to continue to lower our prices over time 
at Whole Foods,” he said. “Cut our costs, lower prices, get 
more business, lower prices, cut costs, and so I think we’re 
in a virtuous circle right now.” Mackey, who co-founded the 
pioneering organic grocer 40 years ago, credited synergies 
with Amazon for being a key driver of the price reduction. 
The e-commerce titan acquired Whole Foods, which has 
long carried a reputation of being expensive, for $13.7 bil-
lion in 2017.
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CBS ALL ACCESS REBRANDING AS PARAMOUNT+
  ViacomCBS says its pending global streaming video plat-
form will be called Paramount+ and take over CBS All Ac-
cess in early 2021 as part of the service’s expansion to fea-
ture content from ViacomCBS’ portfolio of broadcast, news, 
sports and entertainment brands.
  ViacomCBS will also bring Paramount+ to international 
markets with an initial debut in Australia, Latin America and 
the Nordics in 2021.
  “Paramount is an iconic and storied brand beloved by con-
sumers all over the world, and it is synonymous with quality, 
integrity and world-class storytelling,” Bob Bakish, CEO of 

ViacomCBS, said in a statement. “With 
Paramount+, we’re excited to establish 
one global streaming brand in the broad-
pay segment that will draw on the sheer 
breadth and depth of the ViacomCBS 
portfolio to offer an extraordinary collec-
tion of content for everyone to enjoy.”
  Leading up to the early 2021 rebrand to 
Paramount+, CBS All Access will expand 
its content offering to more than 30,000 
episodes and movies and continue to 
develop additional original series across 
brands including BET, CBS, Comedy 
Central, MTV, Nickelodeon, Para-

mount Pictures and more, transforming it into a diversified 
super service for the ViacomCBS portfolio.

ESPN CUTS A PAIR OF SPORTS BETTING DEALS
  Dialing up its wagering efforts around sports, ESPN has 
made two separate sports betting partnerships — one each 
with DraftKings and Caesars Entertainment to promote 
sports gambling content.
  ESPN will offer content linked to both gambling companies’ 
sports booking operations.
  In addition to having a co-exclusive arrangement with Cae-
sars, digital sports entertainment/gaming company DraftK-
ings will become the exclusive daily fantasy sports provider 
of the big sports TV network.
  The Caesars deal follows an earlier announcement with 
ESPN that it will build a new studio at Caesars’ LINQ Hotel 
and Casino in Las Vegas. The new ESPN studio, for sports-
betting content, launched last week.
  In April 2019, WarnerMedia’s Turner Sports made a 
gaming content deal with Caesars Palace, where Turner’s 
Bleacher Report has a branded studio. And in May 2019, 
Fox Sports and The Stars Group launched Fox Bet, a na-
tional media and sports wagering partnership in the U.S.

ANALYST: DISNEY+ SUBS TO PASS HULU BY 2024
  Disney’s direct-to-consumer streaming video service 
continues to impress analysts. New data from eMarketer 
suggests the $6.99 monthly platform will have 72.4 million 
domestic subscribers by the end of the year — representing 
32.1% of the country’s SVOD subs.
  Disney+ is projected to have annual double-digit sub 
growth through 2024, topping sister service Hulu with 123.4 
million subs, compared to 115.6 million for Hulu. Disney+ 
viewership now dwarfs rival Apple TV+ (18.8 million) — 
despite launching a week later in 2019.
  In 2020, 225.4 million viewers will use a streaming service 
at least once per month, up from the 221.9 million viewers 
previously forecast in Q1. This figure will grow to 237.1 mil-
lion in 2024. Netflix remains the top subscription streaming 
service in the U.S., with 168.9 million viewers.Wednesday, September 16, 2020

FOOD PRICES HIGH BUT SHOW SIGNS OF EASING
  U.S. food prices were up 4.1% in August on an unadjusted 
basis from a year ago, outpacing a 1.3% year-over-year gain 
in the overall Consumer Price Index (CPI).
  The U.S. Bureau of Labor Statistics (BLS) said last week 
that the food-at-home CPI climbed 4.6% over the last 12 
months, with pricing up for all six major grocery-store food 
groups. Fueling the increase were meat, poultry, fish and 
eggs, which rose 7.1% since August 2019, driven by a 9.6% 
surge in the index for beef. BLS reported that year-over-year 
upticks in other grocery food groups ranged from 2.7% for 
fruit and vegetables to 5.7% for dairy and related products.
  Food-away-from-home pricing escalated 
as well, up 3.5% in August versus a year 
earlier. BLS said the index for limited-
service meals gained 4.8% for the month, 
while the full-service meals index edged 
up 2.8% over the last 12 months.
  Although the overall food CPI remains 
elevated compared with a year ago, the 
month-to-month trend indicates that 
grocery prices may be relaxing, albeit 
slowly.
  The food index inched up 0.1% in August 
after dropping 0.4% in July, but that 
followed upticks of 0.6% in June, 0.7% in 
May and 1.5% in April — the latter marking a surge from 
an 0.3% increase in March, largely before the coronavirus 
pandemic stoked consumer demand for groceries and 
foodservice establishments were forced to shut down.

DELTA SAYS IT WON’T FURLOUGH MOST WORKERS
  Most of Delta Air Lines’ roughly 75,000 workers won’t face 
job cuts, thanks to voluntary leaves of absence, buyouts and 
shorter schedules, the airline said yesterday.
  Carriers have pleaded with employees in recent months to 
take leave or buyouts in order to lower their labor bills as the 
coronavirus pandemic’s toll on travel demand deprived them 
of revenue during what is usually the busiest time of the year, 
CNBC reports.
  About a fifth of Delta’s staff, which numbered more than 
90,000 at the start of the year, took buyouts or early retirement 
packages, CEO Ed Bastian said in a staff memo. More than 
40,000 have opted for temporary leaves of absence since the 
pandemic began and work schedules for most employees 
have been cut by 25%. The reduced hours will continue until 
the end of the year.

ROBERTS: NBCU’S PEACOCK TOPS 15M SUBS
  NBCUniversal’s upstart SVOD/AVOD streaming video 
platform, Peacock, has surpassed 15 million subscribers, 
Comcast CEO Brian Roberts told investors yesterday. 
Peacock topped 10 million subs six weeks after launching 
nationwide in July.
  “That’s 50% more than just six weeks ago,” Roberts said. 
The CEO said the convergence of entertainment distribution 
between media and tech companies across multiple platforms 
has become an ongoing reality — driven by broadband and 
streaming video. “We saw this coming and feel we are one 
of the best companies to play offense in this environment,” 
Roberts said.
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It’s amazing how 
many people make 
things worse when 

they try to help.


