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  Two weeks into the National Football League season 
show a 7% decline in the average Nielsen-measured 
viewing per game across all networks — to 15 million 
viewers versus the same period a year ago, Television 
News Daily reports.
  By comparison, two weeks into the 2019 season showed a 
slight 3% gain versus the same period in 2018.
  After a decent, but not stellar, first week this season 
(with Fox’s Sunday afternoon game getting to 25.8 million 
viewers and NBC’s NFL Kickoff on Thursday at 
20.5 million) — there were no individual games in 
the second week pulling in more than 20 million 
viewers.
  The highest-rated game in Week 2 was on CBS 
with 18.9 million viewers, featuring the Super 
Bowl champion Kansas City Chiefs vs. the Los 
Angeles Chargers.
  Helping to keep the losses to a minimum, the 
second week of Monday Night Football (New 
Orleans Saints vs. the Las Vegas Raiders) ran not just on 
ESPN, but on ABC (the original home of MNF) as well as 
ESPN2. This pulled in a collective 15.6 million viewers.
  The week before, ESPN struggled with the first MNF of the 
season — a doubleheader that pulled in 10.7 million and 
then 7.7 million viewers, respectively. This compares to the 
2019 first week MNF doubleheader, with 13.1 million and 
10.6 million, respectively.
  NBC’s highly rated Sunday Night Football had an 
underwhelming 18.9 million in the first week and 17.7 million 
(New England Patriots vs. the Seattle Seahawks) in the 
second week. A year before, SNF came in at 22.1 million for 
the first week and 17.6 million for the second week.
  Even if NFL ratings have seen a slight decline overall, it’s 
still the biggest game in town. So far this year, the top 10 
TV broadcasts, season to date, have all been NFL games.
  That includes Tampa Bay vs. New Orleans in Week 1 (26.3 
million); Houston vs. Kansas City in Week 1 (20.3 million); 
Dallas vs. the Los Angeles Rams in Week 1 (19 million); 
Kansas City vs. the Chargers in Week 
2 (18.9 million); and New England vs. 
Seattle in Week 2 (17.7 million).
  Top ten national TV advertisers 
across all NFL networks — NBC, 
Fox, CBS, ESPN, NFL Network, 
ABC and ESPN2 — for the first two 
weeks, according to iSpot.tv: Geico, 
Progressive Insurance, AT&T 
Wireless, Verizon, Apple iPhone, 
DraftKings, Toyota Motors, State 
Farm, the NFL and T-Mobile.
  Next came the Biden for President 
campaign — with 35 airings over two 
weeks, and an estimated $9.4 million 
in national TV spend.

TWO WEEKS OF NFL GAMES, 7% VIEWERSHIP DECLINE
ADVERTISER NEWS
  Amazon.com is expected to introduce new home security 
devices and Echo smart speakers featuring the company’s 
Alexa voice assistant technology on an invitation-only 
virtual event. The e-tailing and tech giant’s share of 
the smart speaker market is now at 54%, according to 
estimates from Loop Ventures… Southeastern Grocers, 
the parent company of Winn-Dixie and Fresco y Mas, 
has signed a deal to have Uber drivers deliver groceries 
in the Florida markets of Jacksonville, Miami, Orlando and 

Tampa. “Our customers and communities count 
on us to adapt quickly to their shifting needs, 
and right now they need easy and safe access 
to their groceries more than ever before,” Adam 
Kirk, Southeastern Grocers’ senior vice president 
of marketing, said in a statement... Academy 
Sports and Outdoors is looking to raise up to 
$250 million as part of an initial public offering 
with shares priced between $15 and $17. The 
retailer, which was founded in 1938, operates 

259 stores across 16 states... Neiman Marcus Group this 
week “began a reorganization of our Neiman Marcus and 
Bergdorf Goodman store associate structure,” and plans 
layoffs of “selling and non-selling associates,” the company 
said. The spokesperson declined to say how many people or 
which locations are affected. The changes are “substantial,” 
according to Women’s Wear Daily, which first reported 
the news after obtaining a letter from CEO Geoffroy van 
Raemdonck to vendors. Some involve restaurant workers 
who may be hired back eventually, according to WWD’s 
report... Retailers, some of whom stopped paying rent when 
government restrictions forced them to close or cut back 
their businesses during the novel coronavirus pandemic, 
have started sending checks to landlords as business has 
reopened. However, many are still facing occupancy limits 
and other virus-related restrictions and are only paying a 
portion of their rents. Less than a third of companies paid
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DEMS LAUNCH $6M SPANISH AD BUY IN FLORIDA
  The nation’s biggest Democratic super PAC and a Latino 
group have launched a $6 million Spanish-language ad 
buy in Florida after former New York City Mayor Michael 
Bloomberg pledged $100 million toward the presidential 
election in the Sunshine State, The Hill reports.
  Priorities USA Action will spend $4 million on television 
advertising and $2 million on radio spots in the battleground 
state in association with the Latino Victory Fund, 
according to the Miami Herald. The ads are scheduled 
to air in the Miami, Tampa and Orlando markets and run 

today through Election Day. Priorities 
USA told the Herald the ads will 
emphasize the coronavirus pandemic’s 
disproportionate impact on Latinos.
  Bloomberg said earlier this month that 
he would spend $100 million in the state. 
Polling indicates a tight race between 
Democratic presidential nominee Joe 
Biden and President Trump in Florida 
and surveys have also shown Biden 
underperforming Hillary Clinton’s 
2016 numbers with the state’s Hispanic 

voters.
  The announcement comes after Bloomberg said he would 
spend $20 million to pay outstanding fees for ex-felons in the 
state to allow them to vote in November. Attorney General 
Ashley Moody (R), saying the move was potentially an 
election law violation, said she was ordering an inquiry into 
the matter.

AMAZON ANNOUNCES NEW FIRE TV DEVICES
  Amazon announced two new Fire TV products during 
its big online hardware event yesterday. Amazon’s Fire TV 
gadgets compete directly with Roku and Apple TV, offering 
people access to popular apps such as Disney+, Netflix, 
Hulu and more. 
  Amazon says people are spending more time in front of 
TVs than ever before due to the spread of coronavirus. 
It sees the TV as the center of the household and wants 
to get even more features in front of users to keep them 
coming back. The new features may help it compete more 
aggressively against Roku, which still has a 50% market 
share of global connected TV streaming hours with strong 
growth opportunities, according to an analyst note from 
Deutsche Bank in August.
  The new Fire TV Stick and Fire TV Stick Lite will be the 
first of Amazon’s streaming gadgets to offer a redesigned 
home screen. The new features announced yesterday will 
be available later this year, starting with these devices, but 
it will not be on them when they begin shipping next week. 
The changes will also come to existing Fire TV devices, 
beginning in the first quarter of 2020.

THIS AND THAT
  Local news media plays a critical role in keeping the public 
informed about the pandemic, civil unrest and election 
campaigns, but many outlets are struggling to stay afloat 
amid declining revenue and increased competition from 
alternate platforms, writes Gray Television CEO Hilton 
Howell Jr. He says the FCC must lift station ownership 
restrictions to let those outlets survive by consolidating.

NBC: 21% DIGITAL TIME SHARE FOR 9 NBCU NETS
  NBCUniversal says digital TV-video viewership amounts 
to an average 21% of the total time that 18-49 viewers 
consume nine of its TV networks’ content, Television News 
Daily reports.
  The NBC Television Network has the highest level of 
digital time share — with around 35% of its total watch time 
going to digital viewing and the remainder going to live and 
time-shifted linear TV. This comes from NBCUniversal’s One 
Audience Cross Consumption September 2020 report.
  Bravo, MSNBC and CNBC pull in about 21% to 22% of 
its total time for digital viewership. The 
networks coming in with less — 10% to 
15% — are E!, Oxygen, Syfy, Telemundo 
and USA Network.
  For marketers, NBCU says advertisers 
who shift budgets to more digital platforms 
from live, linear TV can improve overall 
reach.
  Ramping up one’s percentage of digital 
media to 13% from 2% can lead to a 26% 
growth in reach. This new adjustment of 
more digital spend can boost reach to 
42.3% from 33.6%. 
  NBC says this new optimized plan can also help lower 
frequency by 18% — to 4.2 exposures for an overall 
campaign — from an average 5.1.
  In one case study looking at casual restaurant dining, NBC 
says cross-platform exposure using linear and digital TV-
video can boost foot traffic by 75%, compared to TV-only 
exposures.
  This amounted to a 14% lift using linear and digital versus a 
linear TV-only lift of 8%.

CARMAX DRIVING OMNICHANNEL EXPERIENCE
  The largest used car dealer in the U.S. has integrated its 
in-store and online channels nationwide.
  CarMax customers now have the option to purchase a 
vehicle online, in-store or with a seamless omnichannel 
experience. This means shoppers can purchase and/or 
transfer vehicles, secure financing pre-approval, and obtain 
an appraisal online, and then opt to complete the car-
buying experience in-person at one of CarMax’s 220 stores 
nationwide.
  Customers can also receive delivery of online purchases 
through contactless curbside pickup, available nationwide, or 
home delivery, available in most locations. The retailer will 
provide guidance to customers to in-person, online and over 
the phone.
  CarMax is expanding seamless sales as omnichannel 
used car platform Carvana continues growing across the 
U.S. Carvana recently opened its 25th brick-and-mortar “car 
vending machine” automated pickup location in Louisville, 
Ky., and also offers home delivery of online orders in over 
250 U.S. markets. In addition, internal CarMax research 
found customers don’t want to be forced to interact 100% 
in-store or 100% online.
  “When we set out to create the future of car buying, we 
knew that customers wanted personalized, convenient and 
on-demand retailer experiences where they can seamlessly 
navigate between online and in-person, all on their own 
terms,” said Bill Nash, president and CEO of CarMax.

9/25/2020

Larry The Cable Guy

Ever go get a checkup at the 
Walmart walk-in clinic, drop 

your pants and cough, only to 
realize you were in the garden 
department? Uh... Me either.
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JOBLESS CLAIMS SEE SLIGHT UPTICK TO 870,000
  The number of applications for unemployment benefits has 
held steady in September at just under 900,000 a week, 
as employer uncertainty about the economic recovery six 
months into the coronavirus pandemic continued to restrain 
hiring gains, The Wall Street Journal.
  Jobless claims increased slightly to 870,000 last week from 
866,000 a week earlier, according to yesterday’s Labor 
Department report. The totals remain well above pre-
pandemic peaks but are down significantly from nearly 7 
million in March.

  The labor market has added jobs in the 
prior four months after steep declines 
in employment at the beginning of the 
pandemic, helping bring down the jobless 
rate to 8.4% in August from near 15% in 
April. But the pace of gains has slowed 
recently, and persistently elevated jobless 
claims in September point to continued 
cooling in the jobs market.
  One reason is that layoffs have 
continued at a high rate. Some employers 
that held on to workers at the beginning 

of the economic crisis are now reducing their head counts 
because of persistently weak demand. A rise in coronavirus 
cases this summer triggered new business restrictions and 
related layoffs, and some small businesses that had relied on 
government aid to keep workers on payrolls had to cut staff 
when that money ran dry.

ADVERTISER NEWS (Continued from Page 1)
at least 75% of their June rent, according to a study by the 
National Retail Federation and PJ Solomon. That number 
almost doubled to 65% in July… Walmart plans to hire 
more than 20,000 seasonal associates for its e-commerce 
fulfillment centers as the retailer anticipates a spike in online 
shopping during the holiday season, according to a company 
post. Walmart also indicated that it will spread Black Friday 
savings throughout the season, with more deals online as 
well, in response to company survey data that 87% of Walmart 
customers planned to seek out deals earlier this year… 
Target said it expects to hire about 130,000 seasonal workers 
for the holidays, in line with its hiring last year. The retailer will 
change its approach to staffing, however, dedicating more 
workers to same-day services such as curbside pickup and 
hiring more people at distribution centers.

9/25/2020

FunnyTweeter.com

The cashier at the grocery 
store was flirting with my 
husband, and I’m a little 
mad because she didn’t 

even give him a discount.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

E.W. SCRIPPS TO BUY ION MEDIA FOR $2.65B
  E.W. Scripps Co. has agreed to buy ION Media for 
$2.65 billion in a move to significantly expand the TV 
station owner’s reach with the backing of Warren Buffett’s 
Berkshire Hathaway.
  Berkshire plans to make a $600 million preferred-equity 
investment in Scripps to help finance the purchase of 
closely held ION, Scripps said in a press release yesterday, 
confirming an earlier report by The Wall Street Journal. 
Berkshire will also get a warrant to purchase as many as 
23.1 million Class A Scripps shares at $13 apiece.
  The deal will transform Cincinnati-based 
Scripps, which has a market value of 
about $850 million. The company, which 
has undergone dramatic changes in 
recent years, operates 60 local television 
stations and has networks including Court 
TV, Bounce and the multiplatform news 
provider Newsy. The deal would roughly 
double the company’s television station 
footprint and supercharge distribution of 
its programming.
  ION Media, based in West Palm Beach, 
Fla., was launched in 2007. Owned by credit investment 
firm Black Diamond Capital Management, it operates a 
national TV network with a lineup including crime shows 
such as Law and Order and NCIS: Los Angeles. ION 
Media owns television stations in 62 markets — including 
many of the top ones in the U.S. — and, along with affiliates, 
reaches nearly every U.S. home. Scripps will be able to use 
its so-called over-the-air network to reach viewers without 
hefty leasing payments it now incurs.

OUTLOOK: MOBILE SHOPPING TO HIT $314B IN ’20
  Mobile devices used for shopping online (m-commerce) 
will experience substantial growth this holiday season. 
According to eMarketer, m-com sales will reach $314 billion 
in 2020, which is $200 billion more than four years ago and 
represents more than 44% of all e-commerce sales.
  The pandemic has acted as a catalyst for older generations 
to adopt the technology as shoppers are worried about their 
safety and are reluctant to shop in stores. A recent holiday 
survey by the buy now, pay later company, Sezzle, found 
the older the shopper, the less likely they will be to shop in-
store these holidays.
  “With this new normal of retail, e-commerce and online 
purchasing options are going to skyrocket, especially 
on mobile devices as shoppers prioritize their safety and 
health,” said Veronica Katz, CRO of Sezzle.
  Sezzle reported nearly 80% of shoppers have found 
themselves shopping more on mobile since the start of 
COVID-19. Retailers have enabled the explosive growth of 
mobile by rapidly bringing online the necessary technology.
  Said Andrew Lipsman, principal analyst at eMarketer:  
“Every year, m-commerce spikes slightly in holiday and 
is accelerated during concentrated activity. With the step 
change of customers using their mobile devices more often, 
it will be an extra boost this year.”
  Adds Katz: “We’re in uncharted waters here, so every shift 
in retail is being watched with detail. In years past, shoppers 
lined up at retailers and slammed into one another, a sight 
we surely won’t be seeing again.”


