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THE COVID-19 PANDEMIC AND THE DAMAGE DONE
  The extent of the damage to the U.S. media economy 
during the pandemic is coming into sharp focus with the 
release of new data from market research giant Kantar.
  Media spending in the first half of 2020 was down 19.1%, 
compared to the same period in 2019, according to Kantar 
media-spending data shared exclusively with Ad Age.
  Most of the damage, as expected, was done in Q2, with 
April down 34.1%, May down 31.6% and June down 30.2%. 
In aggregate, second-quarter 2020 spending dropped to 
$27.8 billion, a 32% falloff from $40.9 billion in 2019.
  Unsurprisingly, categories down more than 
50% in the half included airlines, hotels and 
other travel, for which first-half spending in 
2019 was just over $4.1 billion combined. At 
the end of the first half of 2020, spending had 
topped out at $1.9 billion.
  Amid the mess brought on by COVID-19, 
one marketer category stood out as a bright spot: household 
supplies and cleaners. With so many folks working from 
home, and presumably wanting a clean home in which to 
work — not to mention stocking up on disinfecting wipes 
and hand sanitizers — advertising increased 12.3% in the 
half.
  Paper products, initially in short supply, got a boost, too. 
All except for bathroom tissue advertising, which dropped 
19.3% for the half.
  The first half’s No. 1 advertiser, Procter & Gamble, gained, 
rising 9.2%, as did No. 2 Amazon, up 14.8%.

REPORT: U.S. ONLINE SALES CLIMB 31.8% IN Q2
  Consumers shopped heavily online in the second quarter as 
the pandemic accelerated the ongoing shift to the channel.
  Second-quarter retail e-commerce sales in the U.S. grew 
by almost a third (31.8%) from the previous quarter and 
were 44.5% year over year, per the U.S. Census Bureau.
  Online sales totaled $211.51 billion the quarter (accounting 
for 16.1% of all retail sales), up from $160.41 billion in the 
year-ago period. Strong e-commerce growth, however, 
wasn’t enough to offset losses from brick-and-mortar 
closures due to the pandemic as total retail sales dropped 
3.9% from Q1, the report said.
  E-commerce will account for 14.5% 
of U.S. retail sales this year, up from 
11% in 2019, according to eMarketer.
  “Even as stores reopen and brick-
and-mortar sales rebound, we 
forecast that e-commerce will lose 
just a 0.1% share of total retail sales 
in 2021, before gaining more than 1 
percentage point each year through 
2024,” the report said. “By then, U.S. 
e-commerce sales will surpass $1 
trillion and represent 18.1% of total 
retail sales in the U.S.”

STUDY: U.S. MEDIA SPENDING DROPS 19.1% IN H1 2020
ADVERTISER NEWS
  Burger King unveiled two futuristic restaurant designs that 
offer a “touchless” experience, complete with conveyor belts 
that deliver orders to customers. The new designs, which will 
debut in new restaurants opening next year in Miami, the 
Caribbean and Latin America, will feature dedicated mobile 
order and curbside pick-up areas, drive-in and walk-up or-
der areas, an enhanced drive-thru experience, exterior din-
ing spaces and sustainable design elements, including solar 
panels. The footprint is about 60% smaller than a traditional 
Burger King restaurant site… The grocery store sector is the 

best industry adopter of recommended COV-
ID-19 precautions, followed by big-box stores 
and the financial services industry. That’s ac-
cording to the second wave of Ipsos’ Con-
sumer Health & Safety Index. The results 
revealed several top performers, with Whole 
Foods maintaining its No. 1 position on the 

Index since the first wave report by demonstrating consis-
tent performance across the store exterior, interior, and rest-
room. Whole Foods also topped the grocery sector. Other 
top overall performers included fast-casual eatery Panda 
Express and Wells Fargo... 7-Eleven has added Instacart 
to the list of services making deliveries from its convenience 
stores across the U.S. The convenience store retailer also 
works with Postmates, DoorDash, Google Eats, Uber 
Eats, Grubhub and Favor Delivery… Lidl US is revving up 
its expansion along the East Coast. The German discount 
grocer, which made its U.S. debut in 2017, plans to open 50 
new stores by the end of 2021, with locations in Delaware, 
Georgia, Maryland, New Jersey, New York, North Carolina, 
Pennsylvania, South Carolina, and Virginia. Lidl is investing 
more than $500 million in the new stores, which will bring its 
total number of U.S. locations to more than 150. The gro-
cer, which operates over 11,000 stores in 32 countries, has 
been steadily expanding its U.S. supply chain network... Un-
der Armour has joined the growing list of retailers who will 
not be open for business on Nov. 26. The athletic apparel 
and gear brand said it will close its 179 retail locations in the
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AVAILS
  KFVS-TV 12, Cape Girardeau, Mo., seeks an energetic, 
passionate, analytical and creative National Sales 
Manager who is up to the challenge of growing 
share and uncovering incremental revenue 
opportunities across multiple platforms. The 
ideal candidate will have a keen attention to 
detail and be organized. Client engagement is 
a top priority. Candidates should also have the 
ability to work in a fast-paced environment, handle multiple 
challenges simultaneously and be excellent in broadcast 

sales negotiation. CLICK HERE for 
more info or to apply now. EOE.
  WKRN, the ABC network affiliate in 
Nashville, Tenn., seeks an Account 
Executive with the ability to grow 
market share and cultivate excellent 
relationships with local advertisers. 
“Music City” is growing fast, and we 
want you to grow with us! You’ll have 
Tennessee Titans, the NBA Finals, 
college football, and tons of high-
profile programming to sell that’s in big 

demand by advertisers. Candidate should be a strong and 
accomplished seller, and comfortable managing multiple 
tasks. CLICK HERE to apply. EOE.
  KKTV, Colorado Springs, is searching for a team 
player and great writer to join us as an Executive News 
Producer (night-side). We’re looking for a producer who 
can add urgency to their copy and knows how to adjust 
on the fly when breaking news changes our daily plans. 
Our producers must know how to edit scripts and video for 
television and the web. Successful candidates must utilize 
strong editorial, journalistic and communication skills. Our 
producers have multiple live capabilities to put together an 
informative, fast-paced newscast. CLICK HERE for more 
info or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

RECORD RECOVERY IN Q3 DEALER SENTIMENT
 Despite the ongoing effects of the coronavirus pandemic 
on the economy, franchised dealers were far rosier about 
the U.S. sales market in the third quarter than they were 
in the spring — a “record-breaking” turnaround on Cox 
Automotive’s quarterly Dealer Sentiment Index survey.
  Dealers reported record-low optimism on Cox’s second-
quarter poll, taken in late April and early May as the 
pandemic shuttered factories and showrooms. But vehicle 
purchases had rebounded when dealers were surveyed 
for the latest index, from July 27 to Aug. 11, and scarce 
inventory was resulting in higher transaction prices and 
contributing to strong dealership profits, said Jonathan 
Smoke, Cox Automotive’s chief economist.
  Looking ahead, new-car dealers generally expect the 
market in the fourth quarter to be positive, though less 
so than the current quarter, partly because they’re also 
grappling with supply shortages that could put a wrinkle in 
the sales recovery.
  “Inventory has become problem No. 1, and it’s likely for 
the near term the biggest challenge that dealers really are 
facing,” Smoke said.

MAJORITY OF YOUNG ADULTS LIVE WITH PARENTS
  The coronavirus outbreak has pushed millions of Americans, 
especially young adults, to move in with family members. 
The share of 18- to 29-year-olds living with their parents 
has become a majority since U.S. coronavirus cases began 
spreading early this year, surpassing the previous peak 
during the Great Depression era.
  In July, 52% of young adults resided with one or both of 
their parents, up from 47% in February, according to a new 
Pew Research Center analysis of monthly Census Bureau 
data. The number living with parents grew to 26.6 million, an 
increase of 2.6 million from February. The 
number and share of young adults living 
with their parents grew across the board 
for all major racial and ethnic groups, 
men and women, and metropolitan and 
rural residents, as well as in all four main 
census regions. Growth was sharpest for 
the youngest adults (ages 18 to 24) and 
for White young adults.
  The share of young adults living with 
their parents is higher than in any 
previous measurement (based on 
current surveys and decennial censuses). Before 2020, the 
highest measured value was in the 1940 census at the end 
of the Great Depression, when 48% of young adults lived 
with their parents. The peak may have been higher during 
the worst of the Great Depression in the 1930s, but there is 
no data for that period.

PBS MAKES LOCAL STATIONS FREE TO STREAM
  PBS has announced that viewers are now able to live-
stream their local PBS stations for free over internet-
connected devices. As of now, 85 stations can be live 
streamed, with more expected to become available in the 
future.
  Streaming will be available on major web browsers 
(Chrome, Firefox, Safari and Edge) as well as through the 
PBS Video Channel on Roku devices. Viewers can not 
live stream PBS channels on Apple TV or Fire TV at this 
time, but PBS says it is exploring those options.
  To live stream a local station, users go to pbs.org/livestream. 
It will detect to see if your local station is available, and if so 
will display a live stream.
  PBS had previously expanded its access to YouTube TV, 
but this now gives it a more direct line to viewers and at no 
additional cost.

NETWORK NEWS
  ABC has announced the new hour-long unscripted 
series Emergency Call to debut this fall. Hosted by actor 
Luke Wilson and produced by 8HOURS TELEVISION, 
Emergency Call documents the first few crucial minutes of 
emergencies told through the lens of America’s heroic 911 
call takers. The series is set to premiere Monday, Sept. 28 
at 10 PM (ET)... Marie Osmond, a frequent guest co-host 
who joined CBS’ The Talk this season as the replacement 
for Sara Gilbert, is leaving the daytime chatfest to focus 
on her family and other projects. The news comes as The 
Talk executive producer and showrunner John Redmann 
leaves the show as well, with a replacement reportedly 
expected to be selected ahead of the start of production.
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Conan O’Brien

The hardest part of 
returning to our old lives 
will be talking ourselves 

into wearing denim.
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U.S. PAYROLLS INCREASE BY NEARLY 1.4 MILLION
  Nonfarm payrolls increased by 1.37 million in August and 
the unemployment rate tumbled to 8.4% as the U.S. economy 
continued to climb its way out of the pandemic downturn.
  The unemployment rate was by far the lowest since 
the coronavirus shutdown in March, according to Labor 
Department figures released last week. An alternative 
measure that includes discouraged workers and those 
holding part-time jobs for economic reasons also fell, down 
to 14.2% from 16.5% in July and 22.8% at the peak in April.
  Economists surveyed by Dow Jones had been expecting 

growth of 1.32 million and the jobless rate 
to decline to 9.8% from 10.2% in July.

ADVERTISER NEWS
(Continued from Page 1)
U.S. on Thanksgiving as a way to thank 
its 6,000-plus store workforce for their 
efforts during the pandemic. Among the 
retailers that have announced similar 
moves are Walmart, Target and Best 
Buy… Taco Bell has stopped selling its 
Mexican Pizza, Nachos Supreme, Spicy 

Potato Soft Taco, Cheese Fiesta Potatoes, Spicy Tostada 
and 7-Layer Burrito in an effort to streamline its menu to 
help its restaurants serve customers more quickly…Dick’s 
Sporting Goods keeps expanding its nationwide footprint. 
The sporting goods retailer will open one namesake store, 
one combination of Dick’s and Golf Galaxy location, and one 
Golf Galaxy store this month. Following the openings, Dick’s 
will have 730 namesake stores and 97 Golf Galaxy locations. 
The expansion comes on the heels of a strong second 
quarter for Dick’s. Also in August, the company opened five 
new stores.

SCRIPPS STATIONS RESTORED IN DEAL WITH DISH
  E.W. Scripps Co. says it has reached a new retransmission 
consent agreement with Dish and that its local television 
stations are available to satellite customers after being 
blacked out since late July, Next TV reports.
  The dispute affected 60 stations and the agreement comes 
as football season is set to kick off. Financial terms were not 
disclosed.
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FunnyTweeter.com

To me the greatest mystery 
of Scooby-Doo was whether 
Scooby snacks were human 
food they fed to Scooby or 

dog food they fed to Shaggy.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

NETWORKS RAMPING UP SUMMER TV PROMOS
  Even with a questionable start to the fall TV season due 
to less new scripted and other programming, TV networks 
continue to amp up summer TV show promos for the new 
season, Television News Daily reports.
  The top four broadcast networks ran 21% more TV show 
promos from Aug. 5 through Sept. 3, with 25,530 airings 
versus 21,020 in 2019, according to iSpot.tv.
  Overall, broadcast and cable networks aired 550,005 
airings versus 399,976 a year ago in August — typically a 
major period for TV show promotion for the upcoming fall 
season that starts in September.
  This year generated more impressions 
overall — 86.9 billion impressions, with 
a media value of $51.5 million. A year 
ago, there were a total of 72.6 billion 
impressions, with a media value of $49.8 
million.
  The increase in TV show promos, non-
paid inventory could also be a result 
of TV networks taking in less TV paid 
advertising in the period due to the 
COVID-19 pandemic disruptions.
  NBC and Fox in particular amped up their respective 
TV promo efforts. NBC ran 10,880 promos (versus 6,464 
in 2019) and Fox, 7,382 (versus 6,577 in 2019). CBS ran 
virtually the same number of TV show promos at 3,791 
versus 3,723 in 2019.
  ABC was one of few networks to air fewer promos — 
3,477 versus 4,256 in 2019.

PwC: MEDIA, ENTERTAINMENT REVENUES TO FALL
  Global media and entertainment revenue will sink 5.6% 
from 2019 ($120 billion) to $2.02 trillion in 2020 from the 
year before, according to PricewaterhouseCoopers 
(PwC), due to the COVID-19 pandemic.
  The 5.6% rate would be nearly double the percentage 
decline the last time the global economy shrank in 2009 
during the Great Recession, when there was a 3% drop.
  In the U.S., PwC estimates a 7.3% decline to $660.6 billion 
in total media/entertainment revenues for this year.
  PwC points to lower revenues from worldwide live music, 
theatrical and trade shows. It also says spending on 
advertising will fall by 13.4% this year overall.
  In addition, digital media will accelerate its siphoning 
revenue from print media, newspapers and magazines. 
PwC says next year will see a return to growth, with 
spending up 6.4%.

THIS AND THAT
  Accenture Interactive-owned Droga5 has confirmed 
it cut 7% of its U.S. staff. Business Insider, which first 
reported the layoffs, said the cuts were concentrated in the 
agency’s New York headquarters and affected about 40 
people across all levels and departments... WarnerMedia 
has announced that new and lapsed HBO subscribers can 
get 20% off the new HBO Max streaming service for one 
year if they sign up before Sept. 25. HBO Max, which rolls 
up the content of the legacy HBO brand with assets from 
the broader WarnerMedia empire, is priced at $14.99 a 
month. The promotion cuts the price to $11.99 a month for 
12 months.


