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40% REPORT SURVIVAL UNLIKELY WITHOUT HELP
  The restaurant industry has experienced 100,000 closures 
tied to the coronavirus pandemic, according to the latest 
survey by the National Restaurant Association.
  The trade group has been surveying its members since 
the pandemic began. In a report released yesterday, the 
association asked operators about the six-month impact 
of the pandemic on their restaurants. When asked about 
closures, the NRA called the latest findings “startling” as the 
organization pegs closures, both permanent and long-term, 
tied to the pandemic at 100,000 restaurants. That’s one in 
six restaurants. 
  Some 40% of operators also said that “it is unlikely their 
restaurant will still be in business six months from now if 
there are no additional relief packages 
from the federal government,” according 
to the report.
  As such, the trade group sent a letter to 
Congress and the Trump Administration 
yesterday asking government leaders 
for more relief as funds tied to previous 
federal support programs have dried up. They described a 
bleak outlook for restaurants. 
  “For an industry built on service and hospitality, the last 
six months have challenged the core understanding of our 
business,” Tom Bené, president and CEO of the NRA, 
said in a statement. “Across the board, from independent 
owners to multi-unit franchise operators, restaurants are 
losing money every month, and they continue to struggle 
to serve their communities and support their employees.”
  In the letter, the NRA points to a critical inflection point for 
the restaurant industry with onset of cooler fall and winter 
temperatures.
  “Outdoor dining will soon be impractical for many owners, 
and without immediate steps from Congress, thousands 
of restaurants may close before you reconvene after the 
November elections,” according to the letter.
  The NRA outlined the kind of relief needed to give 
restaurants a fighting chance to survive the pandemic, 
which has led to a prolonged partial shutdown of indoor 
dining in most states.
  The organization asked Congress 
for the following: authorize a second 
round of PPP funding — with this 
round having “greater flexibility” for 
both operating expenses and payroll; 
tax deductions for expenses paid 
with PPP loans; expansion of the 
Employee Retention Tax Credit 
(ERTC) to help restaurants get 
support after a PPP loan has run out; 
and tax credits for added costs tied 
to COVID-19-related protective gear,
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  Amazon will expand its global workforce by around 10% 
with the addition of 100,000 logistics and fulfillment center 
employees in the U.S. and Canada, the company said 
yesterday. Amazon also said it will open 100 more operations 
facilities this month... The details between Oracle and 
TikTok remain unclear, but the deal means that Microsoft’s 
bid to acquire the video app in the U.S. has failed. TikTok 
was downloaded 315 million times in the first three months 
of this year and has come under attack by President Trump 
as a security risk to the U.S. based on its database on 
American users. The app’s parent company, ByteDance, is 
headquartered in China... Kroger CEO Rodney McMullen 
believes that grocery prices are beginning to moderate and 

that his company’s customers have found 
“they actually enjoy” cooking at home. The 
supermarket giant, which posted a 15% 
same-store sales gain in Q2, is looking for 
continued strong sales ahead... Steven 
Silverstein, president of Spencer Gifts, 
which operates roughly 1,400 Spirit 

Halloween seasonal stores, expects the 2020 Halloween 
season to be different, not worse, for his business. “We saw 
how people found different ways to celebrate graduation, 
whether it was signs outside their homes, drive-by tours or 
in their homes. People will devise new ways that take into 
account the heath guideline compliance measures we now 
have,” he said… PetSmart will offer on-demand, same-
day delivery through DoorDash at more than 1,400 of its 
locations across the U.S., according to a company press 
release. Customers can order products for same-day delivery 
through the PetSmart mobile app or website. PetSmart will 
use DoorDash Drive, the delivery company’s fulfillment 
platform that directly transports items for businesses, to 
execute the deliveries, per the company... A&G Real Estate 
Partners announced it has begun marketing leases for 280 
Stein Mart locations being closed in connection with the 
company’s bankruptcy filing. The stores span over 30 states 
and range in size from 25,000 square feet to 51,000 square
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VIDEO GAME REVENUE SOARS 37% IN AUGUST
  Video-game industry revenue — hardware, games and 
accessories — keeps rising sharply to new levels, as August 
sales shot up 37% to $3.3 billion, according to NPD Group.
  Year-to-date sales are now 23% more than a year ago to 
$29.4 billion. The August jump followed July’s 32% spike and 
June’s growth in sales, which were 26% higher.
  Earlier in April and May, the COVID-19 pandemic affected 
business during stay-at-home orders, with 73% and 52% 
video-game sales business for those months, respectively.
  August content and game sales rose 37% to $2.94 billion, 

bringing year-to-date gains of 22%, 
totaling $25.9 billion.
  When it comes to tracking content/
game sales, NPD changed its tracking 
to now include full games, downloadable 
content and subscription spending 
across all digital platforms.
  Hardware and platform year-to-date 
sales are up 23% to $2 billion, with 
Nintendo Switch hitting a new record, 
according to NPD.
  The top individual game, Madden NFL 

21, improved on Madden NFL 20 with higher sales as the 
NFL season started up over this past weekend.

MACY’S PLANS TV-ONLY THANKSGIVING PARADE
  In late April, when the pandemic was just beginning to 
realize its deadly potential, Macy’s said it was still planning 
to move forward with its Thanksgiving Day parade. Now, the 
beleaguered department store chain is offering consumers a 
glimpse of what they can expect at its iconic event, now in its 
94th year, Ad Age reports.
  The event will be more of a TV show, and less of a parade. 
All performances and activities will center around midtown 
and Macy’s Herald Square flagship in Manhattan, rather than 
travel a 2.5-mile parade route throughout New York.
  The retailer said it will only have about one-quarter of the 
number of event participants, who will wear face coverings 
and maintain social distancing while performing. Unlike in 
previous years, the performance will not include high school 
marching bands — those that were previously selected will 
perform next year. Macy’s said no one in the parade will be 
under the age of 18.

THIS AND THAT
  Mission Broadcasting stations went dark Friday on 
DISH Network after the two companies failed to come to 
an agreement on retransmission terms. DISH has accused 
Mission of trying to leverage the recently-started NFL season 
to increase its profits, while Mission says DISH is refusing to 
offer fair compensation for its content... The U.S. personal 
savings rate hit a record 33% in April, according to the 
Bureau of Economic Analysis. The rate has been going 
down since, hitting 17.8% in July. Still, the data shows many 
people are able to save. A Gallup and Franklin Templeton 
survey found 54% of Americans are saving at least a little 
money, and until there’s a vaccine, they largely plan to keep 
stashing it away. The survey was conducted Aug. 3-11... The 
average Netflix subscriber holds onto the service for more 
than 50 months, compared to about 40 for Amazon Prime 
Video and 30 for Hulu, Parks Associates reports.

TELEVISION VIEWING IN Q3 SEES 20% DECLINE
  Nearly three months into Q3, traditional TV viewing is 
down 20%, according to recent analysis, due to the later 
start of the NFL season and lower results from summer 
shows including America’s Got Talent.
  Bernstein Research says broadcast Nielsen-measured 
live program-plus same-day viewing among 18-49 viewers 
is down 30%.
  Traditionally, the third week of September starts the new 
broadcast TV season — part of the Q3 period. Last year, 
the complete quarter — the July through September period 
— witnessed broadcast TV viewing 
among 18- to-49-year-old viewers down 
14% from the same period in 2018.
  Cable TV network entertainment 
programming (non-kids programming 
networks) among 18-49 viewers is 
down 14% so far in Q3. Viewing of 
kids TV networks among the 2-11 age 
demographic is down 29%.
  The top summer TV show, NBC’s 
America’s Got Talent (Tuesday edition) 
is down 20% to 7.6 million Nielsen-
measured viewers over a period of 15 weeks through 
September 6. The show’s Wednesday edition is off 36% 
to 5.5 million.
  Just five of 39 summer shows have showed gains this 
summer: ABC’s Celebrity Family Feud is up 1.2% to 5.3 
million, while NBC’s World of Dance is 9% higher to 4 
million, ABC’s Holey Moley is 13% higher to 3.6 million, 
ABC’s Match Game is 15% more to 3.2 million and CW’s 
Burden of Truth has grown 6% to 505,000.

ADOBE: ONLINE SALES GROWTH SLOWS IN AUG.
  The overall pace of e-commerce sales cooled in August 
as more stores opened and summer waned, but mobile 
and BOPIS commerce boomed, Chain Store Age reports.
  Consumers spent a total of $63 billion online in August, with 
online sales up 42% year-over-year in August compared 
to 55% in July and 76% in June, according to the Adobe 
Digital Economy Index (DEI) for August, which tracks the 
state of e-commerce using Adobe Analytics data. This 
represents a month-over-month decline in e-commerce 
growth for the previous three months.
  Regardless of August’s dip in e-commerce sales, the 
Adobe findings indicate 2020 online shopping levels are 
higher than ever before. While 2019 had only two $2 billion 
spending days outside of the holiday season, 2020 has 
already had 130 days.
  In addition, 2020 has already had three non-holiday 
season days that passed the $3 billion mark: May 4, May 
18 and May 25. There were none in 2019.
  The data suggests lower spending on apparel particularly 
contributed to the topline decrease in e-commerce in 
August. A complementary study that surveyed more than 
1,000 consumers in the U.S. found 52% of respondents 
said they spent less on apparel online in August.
  Buy online/pickup in store (BOPIS) usage also surged in 
August, with 59% growth over July and 259% year-over-
year. Adobe attributed the growth to the fact that consumers 
continue to be more comfortable venturing out to stores, 
and retailers continue to improve the BOPIS experience.
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Steve Martin

Here’s what we’ve seen so far 
in our driveway in California: 

the Fed Ex guy, the UPS 
guy, a bobcat, and the air-

conditioning mechanic.
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equipment, supplies and training.
  Other NRA findings: consumer spending in restaurants 
were down 34% on average in August; the foodservice 
industry has lost $165 billion in revenue from March to July; 
60% of operators say their restaurant’s total operational 
costs (as a percent of sales) are higher than they were 
prior to the COVID-19 outbreak; on average, restaurant 
operators say their current staffing levels are only 71% of 
what they would typically be in the absence of COVID-19; 

about 3 million restaurant workers are 
still out of work; and, as previously 
stated by the  NRA, the industry is on 
track to lose $240 billion in sales by the 
end of the year.
  Additionally, the NRA has previously 
supported a separate round of aid 
called the RESTAURANTS Act, which 
stands for Real Economic Support 
That Acknowledges Unique Restaurant 
Assistance Needed to Survive Act. 
The Senate bill, introduced over the 

summer, would establish a $120 billion fund for small 
restaurants and bars to cover costs such as payroll, rent, 
supplies, and PPE.
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feet. The heaviest concentrations are located in Arizona, 
California, Florida, Georgia, North Carolina, Ohio, South 
Carolina, Tennessee, Texas, and Virginia... REI Co-
op has sold its new corporate campus even before it 
moved in, in line with the company’s move away from the 
traditional retail HQ model. The outdoor apparel and gear 
retailer has completed the sale of its newly completed 
corporate campus in Bellevue, Wash., for $390 million. The 
400,000-square-foot campus and approximately six acres 
of land were purchased by Facebook.
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I just want somebody 
to want me the way 
my dog wants a bite 
of my cheeseburger.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

GROUPM: GLOBAL AD DEMAND ON THE UPSWING
  More encouraging news that ad demand is rebounding from 
its recent recession is coming out of GroupM’s Business 
Intelligence team, MediaPost reports.
  “Global advertising is improving,” GroupM Business 
Intelligence Global President Brian Wieser writes in an 
update, adding that ad spending is “even going positive in 
some markets.”
  Citing “new data” enabling GroupM to more accurately 
compare ad-spending trends with macroeconomic ones, 
Wieser observes that “worse economic conditions don’t by 
themselves cause worse outcomes in 
advertising.”
  Citing shifts to the increased importance 
of e-commerce among many marketers, 
Wieser noted that is benefitting digital ad 
spending — something that was supported 
by a recent Interactive Advertising 
Bureau analysis projecting that digital ad 
spending will actually rise 6% this year, 
amid an 8% decline in overall ad spending.
  But Wieser’s analysis shows more recent 
ad-spending trends are also “turning 
positive for TV-central global media owners, including 
“positive” trends for Italy’s Mediaset, which is noteworthy 
because Italy had been especially hard hit by the COVID-19 
pandemic, but appears to have stabilized more recently.
  Wieser concludes that “behavioral factors” are a stronger 
indication of ad demand than general economic ones, and 
that the kind of big brands that dominate TV ad spending 
stopped spending it had a bigger impact on those TV-centric 
companies, adding that “all but a handful of categories 
gradually return to normalcy.”

ESSENTIALS, PERSONAL CARE SEEING GROWTH
  From the onset of the pandemic, U.S. consumers have 
shifted to e-commerce for essential goods and personal 
care products, which is keeping consumer packaged goods 
(CPG) digital ad spending afloat. eMarketer expects the 
industry to increase its digital ad spending 5.2% to $19.40 
billion this year.
  CPG was expected to grow 15.1%, but this outlook was 
tempered by the pandemic. The research firms expect 
spending will return to double-digit growth next year (16.4%) 
and reach $22.58 billion.
  The CPG vertical spans multiple subcategories. Some 
subcategories like essential goods and personal care 
products did well amid the pandemic, while others faltered. 
According to a March 2020 survey conducted by OnePoll for 
e-commerce technology company Red Points, more than 
three in five U.S. internet users said they were more likely to 
purchase cosmetics, personal care products, and food and 
beverage products online during the pandemic.
  And while U.S. retail sales will decline 10.5%, overall sales 
of health, personal care, and beauty products will rise 6.9%, 
while food and beverage sales (much of which fall under 
CPG) will grow 12.5%.
  Food and beverage e-commerce sales will grow 58.5% 
this year to $41.52 billion. Health, personal care, and beauty 
product sales will increase 32.4% to $72.1 billion. While 
these categories make up just 16.7% of total e-commerce 
sales, they continue to be the fastest-growing.


