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ESTIMATE: CONTRACTS COULD SEE 57% HIKE
  Network television’s growing dependence on still-strong 
National Football League programming could see 
“gigantic” increases in rights fees TV that networks pay to 
the league, according to MoffettNathanson Research.
  MoffettNathanson estimates that a new round of multi-
year contracts set to get underway could see a massive 
57% rise to $8.8 billion from $5.6 billion per year for four TV 
networks.
  Among the three broadcast NFL packages, all are 
projected to see a 75% increase — CBS for Sunday AFC 
daytime games, NBC for Sunday Night Football, and 
Fox for Sunday NFC daytime games as a 
“base case” estimate.
  For ESPN and its Monday Night Football 
package, the estimate is for a smaller 26% 
increase.
  MoffettNathanson also estimates a 61% increase for 
Thursday Night Football, which airs on Fox — although 
the expectation is that Fox might not bid for the package in 
the next round of negotiations.
  “Given the incredibly important role that the NFL has 
played in efficiently retaining mass audiences and driving 
affiliate fees/retrans payments, we are assuming gigantic 
increases for the upcoming cycle of new NFL contracts,” 
writes Michael Nathanson, senior research analyst for 
MoffettNathanson Research.
  Last year the NFL — for all its games on Fox, CBS, NBC, 
ESPN and the NFL Network — grew 5% in total viewership 
to 16.5 million, according to Nielsen data. It was up by a 
similar percentage in 2018 versus 2017. 
  MoffettNathanson says that looking at just the four major 
NFL networks, the average commercial minute program 
rating plus three days of time-shifted viewing (C3) was up 
6% versus the previous year.
  ESPN — in its current multi-year deal with the league, 
which will end with the 2021-2022 season — has the 
biggest per-year rights fee ($1.9 billion) partly due to pulling 
in much higher affiliate fees versus what similar revenues 
broadcast networks get from retransmission deals.
  Fox pays the league $1.1 billion per year for its Sunday 
NFC daytime package and $660 
million for Thursday Night Football. 
CBS is at $1 billion for its Sunday 
AFC daytime package, and NBC has 
an average $960 million-a-year deal 
for Sunday Night Football.
  Meanwhile, last night’s NFL Kickoff 
game between the Kansas City 
Chiefs and the Houston Texans sold 
out its advertising inventory, NBC 
Sports reports. The game, which 
aired on NBC, generated an average 
of $900,000 per 30-second spot, 
according to a network spokesperson.

ANALYST: NFL RIGHTS FEES FOR NETWORKS MAY SURGE
ADVERTISER NEWS
  Walmart has launched a drone pilot program to test on-
demand delivery of groceries and select household essential 
items in North Carolina, the state where the Wright brothers 
took flight with their powered aircraft in 1903. Tom Ward, SVP 
of customer product, wrote on a company blog that the retailer 
has begun testing drone deliveries in Fayetteville. Walmart’s 
drone test puts it among a list of retailers, including Amazon.
com, CVS, McDonald’s, 7-Eleven and Walgreens, that are 
doing the same. The FAA approved Amazon Prime Air as 
an official “air carrier” last month, enabling the company to 
get its commercial drone delivery program off the ground 

in the United States... Five Below has 
refocused its back-to-school merchandise 
on at-home learning, and that has helped 
the kids’ discount retailer drive sales. The 
retailer is taking a similar approach to 

Halloween, CEO Joel Anderson said in an interview with 
CNBC. “It’s going to be less about trick-or-treating and more 
about decor and still creating a fun experience at home, and 
at Five Below you can do that without having to break the 
bank, so to speak,” he said... Amazon.com is looking to add 
33,000 new corporate and technology workers to its payroll 
as part of its Career Day 2020. The e-tail and tech giant is 
also putting 1,000 of its recruiters to work offering free virtual 
career coaching sessions, including some one-on-one time 
with recruiters…Global sales fell an average of 36% at 
galleries specializing in modern and contemporary art during 
the first six months of 2020, according to a report published 
by Art Basel and UBS. More than 90% of 795 galleries in 
the study closed their doors during the first half of the year... 
Century 21 Stores on yesterday said it will wind down its retail 
operations after 60 years in business, after filing for Chapter 
11 bankruptcy protection. The off-price innovator plans going-
out-of-business sales at its 13 stores across New York, New 
Jersey, Pennsylvania and Florida, according to a company 
press release... GameStop plans to close 400 to 450 stores 
globally this fiscal year, CFO Jim Bell tells analysts. That 

(Continued on Page 3)
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AVAILS
  KFVS-TV 12, Cape Girardeau, Mo., seeks an energetic, 
passionate, analytical and creative National Sales Manager 
who is up to the challenge of growing share and uncovering 
incremental revenue opportunities across 
multiple platforms. The ideal candidate will have 
a keen attention to detail and be organized. 
Client engagement is a top priority. Candidates 
should also have the ability to work in a fast-
paced environment, handle multiple challenges 
simultaneously and be excellent in broadcast sales 

negotiation. CLICK HERE for more info 
or to apply now. EOE.
  KKTV, Colorado Springs, is searching 
for a team player and great writer to join 
us as an Executive News Producer 
(night-side). We’re looking for a producer 
who can add urgency to their copy and 
knows how to adjust on the fly when 
breaking news changes our daily plans. 
Our producers must know how to edit 
scripts and video for television and the 
web. Successful candidates must utilize 

strong editorial, journalistic and communication skills. Our 
producers have multiple live capabilities to put together an 
informative, fast-paced newscast. CLICK HERE for more 
info or to apply now. EOE.
  Multimedia Journalist: We operate a consolidated 
newsroom providing coverage across multiple states, and 
work with the latest technology and innovations available 
for newsrooms to provide their communities with up-to-date 
local news, weather and sports. We are expanding and have 
entry- and intermediate-level positions available for young 
journalists who aspire to start and develop their careers in 
broadcast news. This is a chance to work in an environment 
whereas you will learn and make recognizable industry 
contacts with a short-term contract of only two years. To apply, 
send your reel and resume to: jobs@frontrangetelevision.
com.

See your ad here tomorrow! CLICK HERE for details.

MICROSOFT XBOX SERIES X TO LAUNCH IN NOV.
  The next-generation Xbox game console finally has a 
price and release date: The Series X will be out Nov. 10 for 
$499.99, Microsoft says.
  The device, which Microsoft calls “the world’s most powerful 
console,” will support 4K graphics and feature a solid-state 
drive, allowing for faster loading times.
  Earlier this week, following a leak, Microsoft announced that 
its lower-priced model, the Xbox Series S, will be $299.99. 
That console, which is all-digital and less powerful than the 
Xbox Series X, will also go on sale Nov. 10.
  Microsoft had planned to release Halo Infinite, the next 
installment in the multibillion-dollar Halo game franchise, 
alongside both consoles, but it instead delayed the game last 
month due in part to pandemic-related challenges.
  Microsoft’s biggest gaming competitor, Sony, hasn’t yet 
revealed a price or release date for its upcoming PlayStation 
5. Sony has sold more than 110 million units of its last 
console, the PlayStation 4. Microsoft doesn’t disclose how 
many Xbox consoles it has sold.

NETWORK NEWS
  ABC comedies The Goldbergs, The Conners and black-
ish start new seasons Oct. 21. American Housewife joins 
the Wednesday comedy block Oct. 28. It will be Season 8 
of The Goldbergs, with two episodes starting the season. 
Wendi McLendon-Covey, Sean Giambrone, Troy 
Gentile, Hayley Orrantia and Jeff Garlin are in the cast. 
It will be Season 3 for The Conners, spun off of Roseanne. 
John Goodman, Laurie Metcalf, Sara Gilbert and Lecy 
Goranson star. Black-ish, with Anthony Anderson and 
Tracee Ellis Ross in the cast, is set to start Season 7. 
American Housewife will premiere 
Season 5. Katy Mixon and Diedrich 
Bader star... ABC will air VOMO: Vote or 
Miss Out, a comedy special encouraging 
viewers to vote, on Monday. Kevin Hart 
emcees the show, which will last an 
hour. Tim Allen, Whitney Cummings, 
Will Ferrell, Charlamagne Tha God, 
Tiffany Haddish, John Hamm, Scarlett 
Johannson, Larry David, Jay Leno and 
Jaden Smith, Arnold Schwarzenegger, 
Michelle Obama, Maryland Gov. Larry 
Hogan, Ann Romney, Cindy McCain and LeBron James.

DONE DEAL
  Ben Hart, since 2017 the news director at WISN-TV, Hearst 
Television’s ABC affiliate in Milwaukee, has 
been promoted to president and general 
manager of WJCL-TV, the company’s ABC 
affiliate serving the Savannah, Ga., market. 
Hart succeeds Timothy J. Morrissey, who 
joined WJCL in 2014, immediately following 
Hearst’s acquisition of the station, and is 
retiring from the company this fall. Hart joined 
Hearst Television in 2002 as a news producer 
at WAPT-TV, the company’s ABC affiliate in Jackson, Miss.

NPD SEES 18% HIKE IN WINTER HOLIDAY CE SALES
  In a year where consumer electronics and home 
technology have played a key role for house-bound families 
due to the coronavirus pandemic, new data from The NPD 
Group suggests fourth-quarter CE sales will increase 18% 
compared to the same period in 2019, Media Play News 
reports.
  Q2 2020 saw healthy gains in categories associated with 
learning and working from home, as consumers across the 
U.S. outfitted their home offices with the equipment needed 
to maintain productivity. Gains in home entertainment 
categories were notable as well, as consumers looked for 
ways to fill time while at home for an extended period. High 
growth categories included: notebook computers (+45%), 
tablets (+37%), monitors (+84%), printers (+59%) and 
keyboards and mice (62%).
  “Sales of items we need to get through the school or 
workday took priority in the first half of this year, but as we 
head into Q4 and the holidays we expect many of these 
‘needs’ will have been satisfied and consumers will begin 
to purchase items they consider to be ‘wants’ or gifts for 
the holiday season, such as TVs and noise-cancelling 
headphones,” Ben Arnold, executive director, industry 
analyst for The NPD Group, said in a statement.

9/11/2020

Larry The Cable Guy

Ever go to the bathroom 
and need a breathing 

coach? Probably not a 
good thing.
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ADVERTISER NEWS
(Continued from Page 1)
represents more than 100 additional closures for the year 
previously indicated by executives. The year’s total includes 
a net closure of 206 stores in the second quarter, which 
left GameStop with a footprint 10% smaller compared to 
Q2 2019. Those store closures contributed to a 26.7% 
drop in net sales, to $942 million, during Q2, according to 
a press release... Peloton said yesterday its fiscal fourth-
quarter sales surged 172%, as its high-tech stationary 
bike and treadmill became two of the hottest commodities 

for people looking to work out at home 
during the coronavirus pandemic. The 
fitness equipment maker also offered 
Wall Street an eye-popping outlook 
for the current quarter and fiscal 2021, 
with sales of its bikes not expected to 
slow down anytime soon. Peloton said 
it ended the quarter with more than 1.09 
million connected fitness subscribers, 
up 113% from a year earlier, and 
roughly 3.1 million members in total, 
including those who only pay for its 

digital subscription.

UNEMPLOYMENT CLAIMS AT 884,000 LAST WEEK
  The number of people seeking and collecting 
unemployment benefits has remained at historically high 
levels in recent weeks, a sign the labor-market recovery 
is losing steam six months after the pandemic struck the 
U.S., The Wall Street Journal reports.
  Unemployment claims were unchanged at 884,000 last 
week, the Labor Department said yesterday. Claims fell 
steadily for weeks after hitting a peak of about 7 million 
in March, but the pace of descent has slowed and claims 
remain above the pre-pandemic record of 695,000.
  The number of workers collecting state unemployment 
benefits also has dropped from highs reached earlier in the 
pandemic, but is still elevated. So-called continuing claims 
increased to about 13.4 million at the end of August.

9/11/2020

George Carlin

I’m always relieved when 
someone is delivering a 
eulogy and I realize I’m 

listening to it.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

NIELSEN SHUTTERS PLACE-BASED MEASUREMENT
  Nielsen has shut down its 12-year-old place-based video 
networks measurement service, MediaPost reports.
  The move comes as many place-based media venues have 
been challenged by shutdowns or sparse attendance due to 
the COVID-19 pandemic.
  “Nielsen regularly reviews our product portfolio to ensure 
we have the right mix of capabilities and services to address 
the needs of our clients today and in the future. As a result, 
effective October 1, 2020, we have decided to exit our U.S.-
based analytic services that estimates audience traffic for 
cinema and place-based networks, such 
as airports, bars, restaurants, hospitals 
and office buildings,” Nielsen said in a 
statement, noting: “This service is different 
from our currency-grade out-of-home 
measurement that estimates viewing of 
content done outside of the home. The 
decision to close this branch of analytics 
is aligned to the company’s portfolio 
optimization strategy, streamlining focus 
and maximizing efforts against stated 
strategic priorities.”
  The service, which grew out of custom studies commissioned 
by place-based networks, became a regular syndicated 
Nielsen service in 2008, Nielsen On Location, and even 
published so-called pocketpieces, as well as a variety of 
tracking reports.
  In recent years, data from the service was incorporated in 
Nielsen’s Total Audience Reports, including estimates for 
the reach of cinema advertising audiences.

SURVEY: HOLIDAY SHOPPERS SEEK NORMALCY
  Despite the many changes caused by the COVID-19 
pandemic, consumers may follow traditional habits when it 
comes to holiday shopping, Chain Store Age reports.
  According to the 2020 Inmar Intelligence Holiday Shopper 
Insights Report, 73% of respondents plan to start shopping 
at the same time as 2019, with 27% planning and making 
their holiday purchases in November. Close to six in 10 (57%) 
plan to shop for some holiday gifts at an online-only retailer. 
  Seven in 10 (71%) plan to make some purchases in the 
supermarket or grocery store, while 62% said a retailer’s 
mask and social distancing policy is important when deciding 
which stores to shop at for holiday purchases. More than half 
of respondents (54%) expect to buy food items for one to 
three holiday events around November and December.
  A solid majority (71%) have not yet determined a total 
budget for holiday spending. Out of the 29% that have, 53% 
said their total budget will be the same as 2019. The average 
budget respondents are setting for holiday gifts is $385, while 
holiday meal items at $243.
  “The data has shown that many consumers are looking 
for some normalcy when it comes to the holiday shopping 
season, leading them to follow similar shopping habits as in 
previous years,” said David Mounts, chairman and CEO of 
Inmar Intelligence. “With this in mind, retailers and brands 
must continue to be strategic in how they leverage promotions 
during the holiday season in order to deliver greater value to 
shoppers. Leveraging retailers’ media networks and in-store 
media capabilities, both digital and traditional, is important to 
maintain shopper loyalty and profitably drive sales.”


