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LOCAL TV COULD SEE $3.2B, UP 20%+ FROM 2018
  Election season is on track to bring in record political 
advertising spending, with big broadcast TV station groups 
like Nexstar, Gray and Tegna among the key beneficiaries, 
according to an analyst report.
  Guggenheim Securities analyst Curry Baker yesterday  
forecast “a record political cycle in 2020 with total political 
advertising expected to exceed $10 billion.” He mentioned 
ad prognosticator GroupM’s forecast along those lines, 
which compares with the $8.7 billion recorded during the 
2018 mid-term elections.
  Local TV stations are benefitting from this, the analyst said, 
writing: “We believe political spending on local TV could top 
$3.2 billion, a 20 percent-plus increase from 
2018, the previous record cycle.”
  One key driver of latest momentum was 
Democratic presidential hopeful Joe Biden’s 
record August fundraising.
  “Last week, the Biden campaign announced 
it raised $365 million during the month 
of August, setting a one-month record, 
previously held by President Obama – $193 million (in 
September 2008),” the analyst explained. “Looking back to 
August 2016, Hillary Clinton raised $143 million and then-
candidate Trump raised $90 million. The good news for 
broadcast TV is that Biden is spending heavily on traditional 
advertising.”
  For example, in early August, the Biden campaign unveiled 
a $280 million fall advertising blitz, including $220 million 
allocated for TV, which Baker said was “a record political 
advertising buy.”
  President Donald Trump’s campaign at the end of July 
had $300 million of cash and had raised $1.1 billion, with 
August numbers not yet available, the Guggenheim analyst 
noted. “Recent reports are saying the President’s campaign 
is looking to accelerate fundraising efforts, presumably 
due to Biden’s huge August haul, and the President is 
considering spending $100 million of his own money over 
the next two months,” he said, concluding: “Our bottom-
line takeaway is that both campaigns are tracking towards 
record fundraising and advertising spending with two 
months left until the election.”
  Looking at competitive states for 
the presidential election, as well as 
key Senate and gubernatorial races, 
Baker’s takeaways are two-fold: “All 
data to date supports a robust 2020 
political cycle; and we believe the 
pure-play local TV stations groups 
(Nexstar, Gray, Tegna) are best 
positioned to benefit from the 2020 
presidential cycle.” He said Nexstar 
remains his top stock pick among

(Continued on Page 3)

ANALYST SAYS POLITICAL ADS SHOULD TOP $10 BILLION
ADVERTISER NEWS
  Home Depot says it will offer Black Friday deals for 
two months in the leadup to Christmas. The retailer said it 
would make use of its mobile app to give customers early 
peeks into its promotional deals. It also is collaborating with 
Pinterest to help customers with their DIY projects, includ-
ing making gifts at home... Gap has launched a new cam-
paign focused on civic engagement and social responsibil-
ity under the “Stand United” theme. The campaign is the 
first under new CMO Mary Alderete, who held the same 
position at Banana Republic before being named to re-
place Alegra O’Hare, who left the retailer earlier this year…
Michaels, the largest arts and crafts retail chain in the U.S., 

has already opened one new store concept 
in Texas and expects to complete a second 
this week with an eye toward potentially re-
modeling all of its 1,270 locations... LVMH 
wants to call off a $16 billion deal to acquire 
Tiffany & Co. The owner of Dior, Louis Vuit-
ton and other luxury brands is looking to back 
out in light of a market severely disrupted by 

the coronavirus pandemic. Tiffany has filed a suit against 
LVMH in an effort to keep the deal intact… American Eagle 
Outfitters posted an adjusted loss of three cents per share 
in the second quarter, better than the 16 cents expected by 
analysts. The clothing retailer’s revenues fell 15% in Q2 as 
the pandemic continued to affect store traffic... Under Ar-
mour says it’s eliminating about 600 jobs mostly in its cor-
porate workforce, according to a regulatory filing. The move 
follows a decision by the athleticwear brand’s board to ex-
pand a restructuring initiative that began earlier this year. 
The retailer also expects to take on $70 million of facility 
and lease termination costs as part of the restructuring, and 
a $291 million impairment related to its New York City flag-
ship… Five Below CEO Joel Anderson says the discount 
retailer has seen positive signs from back-to-school shop-
ping despite the coronavirus pandemic shifting many dis-
tricts across the U.S. into remote learning arrangements this 
fall. Instead, Anderson said, consumers have been favoring
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AVAILS
  KFVS-TV 12, Cape Girardeau, Mo., seeks an energetic, 
passionate, analytical and creative National Sales Manager 
who is up to the challenge of growing share and 
uncovering incremental revenue opportunities 
across multiple platforms. The ideal candidate will 
have a keen attention to detail and be organized. 
Client engagement is a top priority. Candidates 
should also have the ability to work in a fast-paced 
environment, handle multiple challenges simultaneously and 
be excellent in broadcast sales negotiation. CLICK HERE for 

more info or to apply now. EOE.
  WKRN, the ABC network affiliate in 
Nashville, Tenn., seeks an Account 
Executive with the ability to grow market 
share and cultivate excellent relationships 
with local advertisers. “Music City” is 
growing fast, and we want you to grow 
with us! You’ll have Tennessee Titans, 
the NBA Finals, college football, and tons 
of high-profile programming to sell that’s 
in big demand by advertisers. Candidate 
should be a strong and accomplished 

seller, and comfortable managing multiple tasks. CLICK 
HERE to apply. EOE.
  KKTV, Colorado Springs, is searching for a team player 
and great writer to join us as an Executive News Producer 
(night-side). We’re looking for a producer who can add 
urgency to their copy and knows how to adjust on the fly 
when breaking news changes our daily plans. Our producers 
must know how to edit scripts and video for television and 
the web. Successful candidates must utilize strong editorial, 
journalistic and communication skills. Our producers have 
multiple live capabilities to put together an informative, fast-
paced newscast. CLICK HERE for more info or to apply now. 
EOE.

See your ad here tomorrow! CLICK HERE for details.

MEREDITH COULD SPLIT PUBLISHING, LOCAL TV
  Meredith Corp. is proposing an amendment to its corporate 
charter that would allow for the company to split its national 
media business and its local media business, though the 
company is emphasizing that no such split is imminent.
  The company’s national media division includes its 
publishing unit, which produces magazine titles like People, 
Entertainment Weekly, Better Homes & Gardens, Travel 
+ Leisure, and Martha Stewart Living, among others.
  Its local TV business includes 18 TV stations across 13 
states, including the CBS affiliates in Atlanta, St. Louis and 
Phoenix, and Fox affiliates in Las Vegas and Portland, Ore.
  In a statement announcing the amendment, the Des 
Moines, Iowa-based company said it “is not in response to 
any specific conversations or events. Instead, the Company 
believes it is a prudent step to increase the number of options 
available.”
  Meredith added that there is no timeline for or assurance 
of any split, though it stressed any separation would be “tax 
efficient” and would preserve the rights of shareholders.
  A separation, if it comes to fruition, would continue a more 
than decade-long trend of media companies splitting their 
print/publishing and television brands.

NETWORK NEWS
  ABC generated an average audience of 5.432 million 
viewers for its broadcast of the Los Angeles Lakers vs. 
Houston Rockets Western Conference Semifinals 
Game 2 on Sunday. This makes it the most-watched 2020 
NBA Playoffs game so far, according to Nielsen. Game 2 
peaked from 10:45-11 PM (ET) with 7.012 million viewers. 
Additionally, Game 2 delivered 1.72 million viewers in the 
coveted M18-34 demographic, making it the most-watched 
television program in the demo since May 17, when ESPN 
aired the series finale of The Last Dance. ABC’s broadcast 
of the Milwaukee Bucks vs. Miami 
Heat Eastern Conference Semifinals 
Game 4 on Sunday delivered an average 
audience of 3.576 million viewers. This is 
the fifth-most watched 2020 NBA Playoffs 
game to date. It peaked with 5.881 million 
from 6:15-6:30 PM (ET)... A new face is 
headed to Port Charles. Kim Delaney 
has joined the cast of ABC’s long-
running daytime drama series General 
Hospital. The role marks somewhat of a 
return to her roots. Delaney began her 
career on the ABC daytime TV drama All My Children as 
Jenny Gardner.

THIS AND THAT
  Walt Disney’s Mulan, a major planned theatrical-movie 
release that shifted to a streaming release due to the 
pandemic, reaped big results this Labor Day weekend. 
Samba TV, a viewer tracking company for smart TVs, 
says the movie, which is running on Disney+, pulled in an 
estimated $33.5 million in revenue, and was seen in some 
1.12 million U.S. TV homes. These results are based on the 
Mulan $29.99 price tag under Disney+’s Premium Access 
service, Samba TV says... Almost three-quarters of U.S. 
movie theaters were opened for the Labor Day holiday 
weekend, with the total movie box-office earning $28.1 
million. That’s 76% below the Labor Day weekend total a 
year ago, according to IMDb Box Office Mojo. This comes 
after six months of theater closures due to the COVID-19 
pandemic.

MORTGAGE REFINANCINGS RISE, DESPITE VIRUS
  The mortgage market recorded its best quarter in years this 
spring, a reflection of how the housing market is booming in 
2020 even as much of the economy stumbles.
  Lenders issued $1.1 trillion in home loans between April 
and June, according to mortgage-data firm Black Knight 
Inc. That was the biggest quarter in the company’s records, 
which date to 2000. Lenders extended roughly $2.5 trillion 
in home loans in all of 2019.
  Refinancings, up more than 200% from a year ago, drove 
the increase. Mortgage rates hit new lows multiple times 
this year, falling below 3% for the first time in July. The low 
rates have made millions more Americans eligible to save 
money on their monthly payments. Purchase mortgages, 
though, fell 8% from a year earlier.
  Home sales jumped almost 25% in July, the strongest 
monthly gain on record. Home prices have continued to rise 
even during the pandemic, pushing homeownership further 
out of reach for many Americans.
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The odds that a person 
is standing in the exact 

spot you want to go to in 
the kitchen is now 80%.
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ANALYST SAYS POLITICAL ADS SHOULD TOP $10B
(Continued from Page 1)
local TV broadcasters, followed by Gray.
  With Republicans controlling the Senate 53-47 but the future 
being in play, Baker also argued that “the current state of all 
the races shows a dead heat for control,” with six Senate 
contests considered a toss-up and another six being close.
  “The top 10 Senate races have raised $465 million (through 
the end of June or July), on pace to meet, and possibly 
exceed, $612 million from the top 10 Senate campaigns in 
2018 and already ahead of the $383 million raised by top 

Senate campaigns in 2016,” the analyst 
said. “We expect fierce spending, both by 
campaigns and third parties, on Senate 
seats over the [next] two months.”
  Baker’s bullish commentary on local TV 
groups comes after Kagan, the media 
research unit of S&P Global Market 
Intelligence, had said in a report last 
week that TV station firms’ political ad 
revenue had been “negatively impacted” 
by COVID-19 during Q2, but a “huge 
second half” of the year was “looming.”

ADVERTISER NEWS (Continued from Page 1)
items that can help make learning from home a more 
enjoyable experience for children who live in places where in-
person instruction has been canceled or delayed... Beyond 
Meat says it’s building up its presence in mainland China 
with two new manufacturing facilities. Beyond and rival 
Impossible Foods have both targeted China as a top market 
for growth. CEO Ethan Brown said the company’s research 
and development team in Shanghai is hard at work tweaking 
its products to suit the tastes of Chinese consumers… Two 
mall owners have come to the rescue of embattled J.C. 
Penney. As of late yesterday, Simon Property Group and 
Brookfield Property Partners had reached an agreement 
in principal to acquire the bankrupt department store retailer 
in a deal valued at approximately $800 million, The Wall 
Street Journal reports. The deal would keep the company 
afloat and keep most of the chain’s 650 remaining stores 
open. Penney filed for bankruptcy in May.
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TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

NAB RESCHEDULES 2021 NAB SHOW FOR OCT.
  The 2021 NAB Show has been moved to October, National 
Association of Broadcasters president and CEO Gordon 
Smith announced yesterday.
  The event, originally slated for April 11-14, will now take 
place Oct. 9-13, 2021 in Las Vegas.
  “As we look ahead to 2021 and beyond, our top priority is 
to deliver a successful NAB Show,” Smith wrote in a letter to 
the NAB community. “We recognize the vital role NAB Show 
plays as a driver of innovation and an economic engine for 
the global media and entertainment industry. With that in 
mind, it is critical we act on your behalf 
and in a way that will best serve the long-
term interests of the industry.”
  Smith added: “With any difficult decision, 
there are trade-offs. Moving NAB Show 
to October means we are considering 
alternative 2021 dates for NAB Show 
New York, held annually in October. On 
the plus side, the 2021 Radio Show will 
co-locate with NAB Show in Las Vegas 
as will NAB’s Sales and Management 
Television Exchange; and there is 
opportunity to add additional partner events. Beyond this, 
we have done our best to avoid direct conflicts with other 
domestic and international events, and have reached out to 
allied organizations and partners to both share our thinking 
in advance and to offer to work collaboratively toward turning 
this into an opportunity for all.”
  NAB took its 2020 NAB Show online earlier this year due 
to the pandemic, renaming the event NAB Show Express. 
The organization’s 2020 NAB Show New York has also gone 
virtual and will run Oct. 19-29.

BIDEN, DNC OUTRAISED TRUMP BY $150M+ IN AUG.
  President Trump and the Republican National Committee 
raised $210 million in August, falling $154 million short 
of former Vice President Joe Biden’s haul over the same 
period, Politico reports.
  Biden and the Democratic National Committee previously 
announced raising a stunning $365 million last month, a 
record-shattering total that Trump failed to match. Neither 
campaign has yet released their cash-on-hand totals, but last 
month’s fundraising disparity means Biden may have closed 
Trump’s once-formidable cash advantage.
  Trump’s August fundraising total — still a one-month 
fundraising record for the president and his affiliated political 
committees — will likely not be enough to hold on to his slim, 
$6 million cash on hand lead he held in July.
  Earlier this week, Bloomberg reported that Trump floated 
ponying up $100 million of his own money to spend on his re-
election effort. Back in 2016, Trump contributed $66 million 
to his campaign.
  The Trump campaign has opted to go dark on television 
spending in several battleground states. In August, Trump 
was outspent on TV by more than 2-to-1, according to 
Advertising Analytics. The Trump campaign has also 
focused heavy resources on TV ads on Fox News.
  Pro-Trump outside groups have helped even out the TV 
spending disparity. America First Action, a pro-Trump 
super PAC, yesterday announced $22 million in digital and 
TV spending in several battleground states.


