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LEASING VOLUME, FLEET DEMAND STILL DOWN
  Despite an expected decline in light-vehicle sales, the third 
quarter is slated to be the strongest in a year mired by the 
coronavirus pandemic, industry forecasters say.
  Most automakers plan to release September and third-
quarter U.S. sales results tomorrow, and forecasters expect 
new-vehicle retail sales to continue recovering while leasing 
volume and fleet demand remain depressed.
  U.S. light-vehicle sales fell 22% to nearly 9 million through 
August, according to J.D. Power and Cox Automotive.
  J.D. Power and LMC Automotive expect 3.5 million retail 
sales in the third quarter, down 6.2% from Q3 2019, but a 
smaller decline than in the first and second 
quarters, when sales fell 13% and 23%.
  The seasonally adjusted, annualized rate of 
sales will hit 15.7 million in September, J.D. 
Power and LMC project, or about 200,000 
vehicles higher than Cox’s projection and 
about a million higher than ALG’s.
  The SAAR tallied 15.2 million in August 
and 17.2 million in September 2019. It has 
inched up every month since bottoming out at 8.74 million in 
April.
  The forecasters expect September to be the first month 
of year-over-year sales gains since February, before 
the pandemic struck the U.S. and temporarily shuttered 
showrooms and assembly plants.
  The month benefited from Labor Day deals, two extra selling 
days and resilient consumer demand, despite tight inventory 
levels.
  The average days’ supply in September was 56, the first time 
it has fallen below 60 days in at least five years, J.D. Power 
said. And just under half of all vehicles sold in September 
will have been on dealers’ lots for fewer than 20 days, J.D. 
Power and LMC said.
  Franchised dealers view the market as strong, according 
to research by Cox Automotive, but they say tight inventory 
is the top issue hindering business. Automakers are back to 
pre-coronavirus production levels, Cox said, but they haven’t 
made up for output lost when plants were closed in the spring.
  The imbalance between supply and demand is leading to 
lower incentive spending industrywide, a shift from aggressive 
discount programs automakers launched to stoke demand 
earlier this year.
  Industrywide, incentive spend increased 1.3% to $4,002 per 
vehicle in Q3 compared with a year earlier, according to ALG.
  Many customers have also extended their leases, keeping 
them out of the market longer. Leases made up 27% of 
retail sales in Q2, compared with 32% a year earlier, Cox 
said. Leasing data is reported on a delayed basis, and third-
quarter projections are not available.
  For the full year, Cox expects leasing to make up 27% of 
retail sales, down from 29.8% in 2019. Before the pandemic, 
Cox forecast that leasing would again exceed 29% of the 
retail market.

ANALYSTS: Q3 AUTO SALES MAY BE STRONGEST OF 2020 
ADVERTISER NEWS
  Target has announced that it will run its Deal Days pro-
motion on Oct. 13-14, the same days that Amazon.com 
will run its annual Prime Day event. The retailer also an-
nounced that it will expand its Black Friday promotions to 
run the entire month of November as part of a concerted 
effort to get consumers shopping for Christmas earlier 
and to spread out shopping visits to its stores and web-
site as COVID-19 continues to hang over the retail indus-
try... Bed Bath & Beyond is teaming up with Shipt and 
Instacart to offer same-day delivery of orders in advance 
of the holidays. Customers in eligible zip codes will pay 

$4.99 for deliveries of orders of more than 
$39 at Bed Bath & Beyond and buybuy 
Baby… Google wants app developers to 
pay a 30% cut on all sales related to their 
products if they were initially downloaded 
from its app store. A number of develop-
ers, including Netflix and Spotify, have 
bypassed the requirement by offering 
free apps for download and then charging 

customers for subscriptions through their apps instead of 
through Google…The Charming Charlie brand opened 
a store in Atlanta last Friday, its first since the brand liq-
uidated in bankruptcy last year. After a planned physical 
store revival was delayed by the COVID-19 crisis, Charm-
ing Charlie plans to roll out more locations in late 2020 and 
early 2021, the company said in a press release... David’s 
Bridal is integrating tech tools to combine the in-person 
experience of its 300 traditional bridal shops and growing 
demand for digital shopping. Augmented reality and 3D 
technology from new partner Vertebrae enable brides to 
access 3D images of mannequins wearing select wedding 
dresses to give the kind of closer view of a gown’s details 
that in-store shoppers have... Wegmans will add two new 
compressed natural gas trucks to its fleet, with one using a 
special system that gives it the power to pull tandem trail-
ers. The grocer has been using CNG trucks to help cut back 
on its use of diesel, and new partnerships have allowed 
the retailer “to completely rethink the makeup of our fleet, 
how we run it, and shows the rest of the industry what’s 
truly possible with the right combination of technologies,” 
said Matt Harris, fleet maintenance manager… Amazon 
has debuted the Amazon One palm recognition payment 
system, which allows retail store customers to scan their 
hands to pay for items. The biometric technology, which 
links palm prints to individual credit cards, is being rolled 
out in two of Seattle’s Amazon Go stores… Restaurant 
chains including Pizza Hut, IHOP and Outback Steak-
house are tweaking menus and launching new deals tai-
lored to the pandemic era. Pizza Hut is promoting a $10.99 
large Pan Pizza that typically sells for about $18, Outback 
added a menu of Steak ’N Mate Combos and IHOP has 
introduced IHOPPY Hour with a value menu that runs from 
2 PM to 10 PM.
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AVAILS
  Do you have a strong competitive drive and determination 
to win? Are you a natural relationship builder and 
collaborator? If so, a fantastic opportunity 
awaits at the top media outlet in the “#1 
City in the World” — Charleston, S.C. 
and WCSC-TV (CBS). Bring your tenacity, 
great communication skills and ability to close 
new business to WCSC Live 5 News and get 
rewarded well for your efforts. You will have the opportunity 
to sell across all WCSC’s television and digital platforms, 

providing advertising solutions to new 
customers that will help them generate 
sales and increase profitability. CLICK 
HERE for more details or to apply now. 
EOE.
  WPSD-TV & the Paducah Sun is 
seeking a digital savvy person who 
wants to work with the best group of 
marketing professionals in the Paducah 
DMA, in the capacity of Digital Sales 
Strategist. This position leads from the 
front and the successful candidate will 

possess a broad working knowledge of the fundamentals 
and emerging trends of interactive media sales, advertising 
and marketing solutions for local businesses. Send a cover 
letter and resume (CV) telling us why you would be an ideal 
fit to: DSS@WPSDlocal6.com. No calls, please. EOE.

See your ad here tomorrow! CLICK HERE for details.

BLACK VIEWERS STEP UP TV TIME IN PANDEMIC
  Pandemic quarantines and social injustice protests around 
the U.S. have led to more African-American consumers 
viewing TV content, and has fueled those viewers’ desire 
to see more content that represents and depicts them, 
according to Nielsen.
  Going into the pandemic, African-Americans were 
watching 13 more hours of traditional television a week 
than white viewers during Q1 2020, according to Nielsen’s 
Total Audience Report for Q2 2020. As Black viewers 
settled in and began working from home this summer, 
they continued to watch more television than other ethnic 
groups, according to Cheryl Grace, Nielsen’s senior 
VP of U.S. strategic community alliances and consumer 
engagement.
  During August, 24% if African-Americans were watching 
video content while working from home, compared 
with 16% of the overall population, Grace said at the 
Congressional Black Caucus Foundation’s Annual 
Legislative Conference earlier this month. “Many of us 
have the television on without the sound,” she said.
  For the week of March 23, 60% of the top 20 shows 
among African-Americans age 2 and older had majority 
Black casts, Nielsen reported, compared to just two such 
shows among the general population.
  “What it shows is that if you build it, they will come,” 
Grace said. “We’ve seen an increase between 2016 and 
today of about 4.6% of content being reflective of African-
Americans, but we still have a long way to go. We make up 
14% of the population, so it’s not lost on us that we’re not 
yet as reflective in content as we are in the population.”

NETWORK NEWS
  Fox News topped broadcast networks ABC, CBS and 
NBC in total viewers for the first time in the third quarter 
of 2020 and was the most-watched network on television, 
according to Nielsen Media Research. The numbers 
come during a particularly heavy news cycle that included 
the COVID-19 pandemic, the Democratic and Republican 
national conventions, unrest in U.S. cities and a brewing 
Supreme Court battle following the death of Justice 
Ruth Bader Ginsburg. The network averaged 3.51 million 
viewers in primetime in July, August and September, an 
increase of 44% when compared to the 
same quarter in 2019... Chris Rock will 
host Saturday Night Live when the 
new season premieres Oct. 3. It will be 
the comedian’s third time hosting the 
program. Megan Thee Stallion makes 
her SNL musical guest debut that same 
day. Saturday Night Live starts the new 
season, its 46th, with five consecutive 
shows starting Oct. 3 on NBC. Jim 
Carrey will play Joe Biden in the new 
season. Rock was a cast member on 
SNL from 1990 to 1993... Forty-five years after Norman 
Lear’s One Day at a Time premiered on CBS, the One 
Day at a Time reboot is debuting there, marking Lear’s 
return to the network where he was a staple in the 1970s. 
The Season 4 broadcast run, which kicks off Monday with 
back-to-back episodes over three weeks, was part of the 
deal ViacomCBS sibling Pop TV made last year to rescue 
the praised family sitcom after its cancellation by Netflix... 
Chicago Med has paused filming for the next two weeks due 
to a positive COVID-19 test. The Chicago-based medical 
drama shut down production yesterday when a regular 
rapid test, part of the show’s safety protocols, delivered a 
positive result.

SURVEY: E-COMMERCE SITES BRING STRUGGLES
  Four in 10 consumers have difficulty with basic tasks 
on retail websites, with negative implications for e-tailers, 
Chain Store Age reports.
  According to a new consumer survey from targeted online 
messaging software provider goMoxie, most of the 40% of 
respondents who struggle with e-commerce sites are more 
likely to abandon the experience or switch to a competitor 
rather than seek assistance.
  Specific areas where respondents reported issues include: 
43% struggled with insufficient, incorrect or confusing 
information via mobile; 43% reported difficulties in site 
navigation; 42% were unable to complete a transaction; 
36% encountered an error message; and 22% reported 
password/login challenges.
  When encountering a struggle online, 62% abandoned the 
shopping experience, 52% shopped with a competitor, and 
only 26% contacted customer service.
  Some businesses have turned to text messaging and 
chatbots/virtual assistants, but consumers don’t prefer 
these means of interaction. When asked which channel 
they prefer to use when contacting a retailer: 33% chose 
telephone; 26% chose email; 25% chose live chat with an 
agent; 13% chose self-service portal; 12% chose text/SMS 
message; and 8% chose chatbot/virtual assistant.
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Mitch Hedberg

I like refried beans. That’s 
why I wanna try fried 

beans, because maybe 
they’re just as good and 
we’re just wasting time.
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DONE DEALS
  Nexstar Media Group says Thomas E. Carter has been 
named president and COO, effective 
tomorrow. Carter will retain his current 
responsibilities as CFO for the foreseeable 
future. In conjunction with his promotion, 
Carter has entered into a new employment 
agreement that extends through Dec. 31, 
2023. Carter joined Nexstar as CFO in 
August 2009... Nexstar Media Group 
has also appointed Julie Zoumbaris as vice president 

and general manager of its broadcast 
and digital operations 
in Erie, Pa. (DMA 
#152), overseeing 
WJET-TV (ABC), www.
yourerie.com, and 
their related mobile and 
social media channels. 
She will also oversee 
Nexstar’s relationship 
with Mission Broadcasting’s WFXP-
TV (FOX) under a grandfathered time 

brokerage agreement. She will assume her new duties 
immediately. Zoumbaris brings more than 30 years of 
broadcast management leadership, sales, and marketing 
experience to her new role at Nexstar.

RETAIL STORE CLOSURES HIT RECORD IN H1
  Retail store closings in the U.S. reached a record in the first 
half of 2020 and the year is on pace for record bankruptcies 
and liquidations as the COVID-19 pandemic accelerates 
industry changes, particularly the shift to online shopping, 
according to a report on the downturn’s severity.
  This year’s collapse in American retail could overtake 
that of 2010, when 48 retailers filed for bankruptcy in the 
wake of the 2007-09 recession, according to the report by 
professional-services firm BDO USA LLP. Including filings 
through mid-August, BDO said 29 retailers have sought 
bankruptcy protection in 2020, surpassing the 22 such 
filings recorded last year.
  Temporary government-mandated store closures and 
social-distancing measures have intensified challenges that 
bricks-and-mortar retailers had faced before the pandemic, 
according to BDO. Consumers stuck at home are buying 
more online than ever, with rising internet sales expected to 
partially offset losses from physical stores, the report said.
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FunnyTweeter.com

My 10-year-old son just told 
me I look nice today, so I’m 
trying to figure out what he 
broke and where he hid it.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

STUDY: INDIE VOTERS MOST COSTLY TO TARGET
  Independent TV voters are the most expensive ones 
to reach, while Republicans appear to be the most cost-
effective voters to target via local TV advertising, according 
to a MediaPost analysis of data contained in a new report 
released by Nielsen and Advertising Analytics.
  The report, Stretching Political Dollars, was jointly 
produced by Nielsen and Advertising Analytics, and is based 
on public data compiled for political advertising buys made 
on local broadcast stations in four markets — Minneapolis, 
Orlando, Phoenix and Tampa — from October 2018, but the 
researchers say it is representative of the 
relative costs of political ad buys on local 
TV stations.
  While the report includes average CPMs 
for Democrats, Independent voters and 
“high-frequency” voters, it only included 
average CPMs for the top 10 shows for 
Republicans in those local TV markets, 
so it’s not exactly apples-to-apples. But 
assuming it is directionally accurate, it 
reveals that Republican voters are a 
relative bargain to target via local TV ad 
buys, even more so than so-called high-frequency voters, 
which the report doesn’t actually define the composition of.
  Conversely, the data reveals that Independents — a voting 
segment most likely to include “swing” voters — are the 
most expensive to target, followed by Democrats.

SURVEY: MANY HOLIDAY SHOPPERS EYE STORES
  Not all shopping will be done online this season. Only 18% of 
consumers plan to do all of their shopping online, according 
to 5W Public Relations’ 2020 Holiday Shopping Survey, 
which surveyed consumer intentions about the upcoming 
holiday shopping season. The majority (61%) surveyed said 
they still plan to buy gifts both online and in store.
  Also, 54% said they rely on store visits to find gift inspiration, 
meaning that shopping in person is still going to be very 
much a part of this holiday season, 5W said.
  The survey also revealed that 53% of Americans still plan 
to spend the same amount of money on gifts as they did 
in 2019. Twenty-nine percent said they would be spending 
less than last year, and 18% plan to spend more.
  In other findings, 23% said they wait until Black Friday 
sales to start shopping for holiday gifts and 20% wait until 
Cyber Monday sales. Twenty-percent of respondents are 
already finished before Thanksgiving.
  Clothing and fashion is the top category (47%) for gifts 
consumers planned to purchase this year, followed by 
beauty and personal care (38%) and electronics and 
technology (34%).

THIS AND THAT
  Roku has announced it would give customers who 
purchase and activate a Roku device between Oct. 23 and 
Jan. 31 three months of free access to Apple TV+, the SVOD 
platform launched last November. The offer is available to 
new Apple TV+ subscribers only and must be redeemed by 
Feb. 2, 2021... House Democrats have introduced a revised 
version of the HEROES Act, a $2.2 trillion coronavirus relief 
package that includes $120 billion in grants for restaurants, 
bars and food trucks.


