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OUTLOOK: E-COMMERCE SALES TO RISE 11%-15%
  Elevated consumer spending on services and continued 
growth in e-commerce is expected to make for a merry 
holiday season for retailers.
  Total holiday retail sales are likely to increase between 7% 
and 9% in 2021, according to Deloitte’s annual holiday retail 
forecast. E-commerce sales are projected to grow by 11% 
to 15%.
  Deloitte’s retail and distribution practice projects that 
overall holiday sales will total $1.28 to $1.3 trillion during the 
November to January timeframe. E-commerce sales alone 
are expected to reach $210 billion to $218 billion.
  E-commerce sales between November 2020 and January 
2021 — seasonally adjusted and excluding gasoline stations, 
motor vehicles and parts dealers, and food services — grew 
34.8%, totaling $189 billion.
  “As vaccination rates rise and consumers are more 
comfortable being outside of the home, we are likely to see 
increased spending on services, including restaurants and 
travel, while spending on goods will continue to hold steady,” 
said Daniel Bachman, Deloitte’s U.S. 
economic forecaster. “A steady decline 
in the savings rate to pre-pandemic 
levels will support consumer spending 
and keep retail sales elevated this 
season.”
  Bachman noted that the projected 2021 holiday season 
sales increase reflects continued growth. Last year’s holiday 
sales came in higher than expected, increasing by 5.8%.
  Retail sales from November 2020 to January 2021 — 
seasonally adjusted — grew 5.8% to $1.19 trillion, according 
to the U.S. Census Bureau.
  The Deloitte forecast projects a strong growth rate amid 
already elevated retail sales and growth in disposable 
personal income that is likely to remain flat heading into the 
season. However, the Delta variant and ongoing uncertainty 
spurred by the pandemic may drive more spending on goods. 
  “While consumer concerns about health and safety have 
eased since the last holiday season, pandemic-influenced 
shopping behaviors continue to gain traction,” said Rod 
Sides, vice chairman, Deloitte and U.S. retail and distribution 
sector leader. “Retailers who remain 
resilient to shifting consumer behaviors 
and offer convenient options for online 
and in-store shopping, as well as order 
fulfillment, will be poised for growth 
this holiday season, and into the new 
year.”
  The Deloitte forecast comes on 
the heels of a report by Mastercard 
SpendingPulse, which forecast a 
7.4% increase in holiday sales (Nov. 
1- Dec. 24). Its outlook sees in-store 
sales experiencing a rebound — rising 
6.6% compared with 2020.

HOLIDAY CHEER: DELOITTE SEES SALES UP 7% TO 9%
ADVERTISER NEWS
  A research note published by Deutsche Bank says 
the Walmart+ membership program has picked up the 
pace of new members with the total count having grown 
to an estimated 32 million U.S. households. About 86% 
of Walmart+ members have also subscribed to Amazon 
Prime. Walmart CEO Doug McMillon said the retailer is 
focused on building the program by focusing on the cus-
tomer experience… Supply-chain disruptions have hit the 
artificial Christmas tree business, and that’s forcing prices 
of available inventory higher. The Wall Street Journal re-
ports the artificial market generates more than $1 billion 
in annual sales. Eighty-five percent of American homes 
used fake trees in their homes last Christmas… Apple has 
unveiled an array of new hardware offerings — including 
an update to its flagship iPhone — improving on previ-
ous models. But one metric remained mostly the same: the 
price. The new iPhone 13 will cost $800, the same as last 
year’s iPhone 12, while the iPhone 13 Mini will cost $700, 
identical to last year. The more expensive models of the 

new phones, the iPhone 13 Pro and 
13 Pro Max, will cost you $1,000 and 
$1,100, respectively, the same as last 
year’s premium versions... PepsiCo 
CEO Ramon Laguarta said the com-
pany is hoping to release new plant-

based snacks and drinks made through its joint venture 
with Beyond Meat by early 2022. Pepsi and Beyond an-
nounced the joint venture, called The PLANeT Partner-
ship, in January. Pepsi has also announced a new initiative 
called “Pep+” that’s meant to change the company’s op-
erations, with sustainability as the focal point… Chick-fil-
A will launch its “Little Blue Menu” delivery-only operation 
in Nashville, Tenn., this fall, with three distinct concepts: 
Flock & Farm, Garden Day and Outfox Wings. Custom-
ers will also be able to order from Chick-fil-A’s familiar 
menu, and input from the one-city rollout will help the chain 
tweak the program before it debuts in more markets… 
UPS will acquire Roadie, a plat form that employs gig

(Continued on Page 3)
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AVAILS
  Meredith’s Arizona television and digital properties, 
Arizona’s Family, is looking to add to a great team! We 
need Account Executives who are 
dynamic, motivated individuals who will 
present, develop, manage and solicit 
new and existing business accounts. This 
position assesses the market potential 
of prospective accounts and meets with local businesses 
to learn about their marketing needs. The AE achieves 
assigned revenue goals through sale of airtime, digital or 

other products and services to new and 
existing advertisers. Apply HERE. EOE.
  WFLX FOX29, West Palm Beach, 
Fla., has an immediate opening for a 
Sales Account Executive. This position 
includes training in all aspects of TV 
sales and research. Selected candidate 
will also participate in New Business 
development for WFLX, wflx.com and the 
Bounce network. Your college degree, 
strong computer skills, math aptitude, 
creativity and understanding of the sales 

process are the keys to a competitive salary + commission/
benefit package. Apply on our website and attach your 
resume and cover letter. No calls. EOE.

See your ad here tomorrow! CLICK HERE for details.

SURVEY: MEASUREMENT HAPPINESS IS LACKING
  On average, fewer than half of advertisers are satisfied 
with available measurement options for most media — and 
they are least satisfied with digital video, linear TV and 
digital audio, according to a new survey from Advertiser 
Perceptions reported by Television News Daily.
  Just 38% of surveyed advertisers express satisfaction with 
digital video measurement, and 42% each with linear TV 
and digital audio measurement, according to the researcher, 
which surveyed 205 professionals involved in the evaluation 
and purchase of advertising measurement.
  Digital display isn’t much better, with 44% expressing 
satisfaction. The top three are paid search and paid social 
media, at 50% each, and streaming TV/CTV/OTT, at 47%.

THIS AND THAT
  U.S. consumer prices were up 0.3% in August, the lowest 
monthly increase since January, according to the Labor 
Department. The lower increase is seen as a hopeful sign 
that inflation may be coming under control... The poverty 
rate in the U.S. fell to 9.1% last year, according to the 
Census Bureau, as Americans received economic relief 
by way of pandemic-related stimulus checks and expanded 
unemployment benefits. Nearly 8.5 million people were lifted 
out of poverty last year... Traffic at U.S. malls grew in July 
to top pre-pandemic levels for the first time, according to 
Placer.ai. Overall mall visits rose 0.7% over July 2019 and 
visits to outdoor malls grew 2.1%... The 2021 global year-to-
date box office (excluding China) has reached $12 billion, 
matching full-year 2020, and is projected to top $20.2 billion 
by the end of the year, according to Gower Street Analytics. 
The revenue projection is 58% less than the average pre-
pandemic box office tally from 2017 to 2019, the firm said. 

NETWORK NEWS
  Hamilton star Leslie Odom, Jr. will host The Tony 
Awards Present: Broadway’s Back! from 9-11 PM (ET) 
on Sunday, Sept. 26. The CBS special, which celebrates 
the return to live theater, will be part of a four-hour TV and 
streaming event. The special will be preceded by the live 
presentation of the American Theatre Wing’s 74th Annual 
Tony Awards at 7 PM (ET), streaming on Paramount+. 
Hosted by singer and actor Audra McDonald, the show will 
honor the 2019-2020 Broadway season, which was halted 
by the COVID-19 pandemic... Drop Dead Diva creator/
EP Josh Berman is taking a different, 
gender-related spin on the body swap 
genre with Drop Dead Dave, an hourlong 
series in development at CBS. A reboot 
of the hit Lifetime dramedy with all new 
characters, Drop Dead Dave is the story 
of a shallow, entitled Gen Z lawyer who 
dies in a freak accident — and has his 
soul transferred into the body of Rita, 
a successful but complicated Gen X 
attorney. The change forces Dave to live 
as a woman and navigate an entirely new 
perspective on life, love and identity... An exhibition event to 
be held inside the Los Angeles Memorial Coliseum next 
February will help NASCAR “bring the racing action to our 
fans” in a key market, an executive said during a press call 
yesterday. The race, dubbed The Clash at the Coliseum, 
kicks off the 2022 slate and will air on Fox. It comes just 
two weeks before the official season opener, the Daytona 
500, and a week before Super Bowl LVI... Filipino actor, 
singer and songwriter Inigo Pascual has joined the cast 
of Fox’s upcoming musical drama Monarch in a leading 
role. He will appear alongside Susan Sarandon, Anna 
Friel, Trace Adkins and Beth Ditto... The Outpost’s time 
at the CW is coming to an end, as the network opted not 
to renew the fantasy drama for a fifth season. The series’ 
final episode will air Thursday, Oct. 7. The Outpost follows 
Talon (Jessica Green), the lone survivor of a race called 
the Blackbloods. In October 2020, the CW picked up an 
additional 13 episodes of the fantasy series ahead of its 
Season 3 premiere. The series, which also features Jake 
Stormoen and Iogen Waterhouse, aired on NBCU’s 
Syfy network internationally. The Outpost is the latest 
series to get the ax at the CW, following The Republic 
of Sarah, which was cancelled after one season... Miles 
Fowler (Women of the Movement) is set as a new series 
regular on the upcoming fifth season of Fox’s hit medical 
drama series The Resident. Fowler’s casting follows last 
month’s exit of Emily Vancamp after four seasons as a 
series regular and female lead. The Resident follows a 
group of doctors at Chastain Memorial Hospital, as they 
face personal and professional challenges on a daily 
basis... Monday Night Football was a touchdown for ABC 
this week, as the season debut between the Baltimore 
Ravens and the Las Vegas Raiders topped both ratings 
and viewership in broadcast primetime. The game, which 
saw the Raiders eke out a 33-27 victory, drew a 1.7 rating 
in the 18-49 demo and 7.39 million viewers, per Nielsen 
Live+Same Day fast affiliates. Across ESPN, ABC, ESPN2 
and ESPN Deportes, the game delivered a total audience 
of 15.3 million viewers.
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FunnyTweeter.com

Costco is the only place 
that you can walk out with a 
kayak, 20 pounds of meat, 

jeans, 10 bottles of sun lotion 
and not look ridiculous.
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REPORT: PERMANENT WORKERS THE PRIORITY
  The nation’s labor shortage could put a dent in holiday 
hiring. That’s according to the 2021 Seasonal Retail Hiring 
Outlook from global outplacement and business and 
executive coaching firm Challenger, Gray & Christmas.
  The report notes that ahead of the 2021 holiday season 
retailers and other seasonal employers find themselves in 
the midst of a difficult labor shortage.
  “With just a few short weeks from the start of the holiday 
shopping season, retailers are announcing permanent hiring 
plans rather than seasonal ones,” said Andrew Challenger, 

SVP of the firm.
  Walmart recently announced hiring 
plans for 20,000 supply chain workers, 
but has yet to announce seasonal 
holiday hiring plans. A similar scenario 
is playing out at  Amazon, which since 
2012 has announced an average of more 
than 104,000 seasonal jobs each year, 
according to Challenger tracking.
  On Tuesday, Amazon announced 
plans to hire 125,000 full- and part-time 
employees across the U.S.

  Despite the challenges, Challenger, Gray & Christmas 
predicts that retailers will add 700,000 workers during the 
2021 holiday season. For the 2020 holiday season, retailers 
added 736,300 jobs — a 10% increase from 2019.

ADVERTISER NEWS
(Continued from Page 1)
workers to make same-day deliveries — a model UPS said 
offers “delivery solutions for goods of all types, not traditional 
packages.” UPS also announced that it will hire 100,000 
seasonal workers in preparation for the holiday season… 
Retailers including American Eagle Outfitters and Macy’s 
have seen online sales growth slow a bit from pandemic-
era highs as shoppers have returned to stores, but they’re 
continuing to invest in e-commerce for the long term. U.S. 
online retail sales grew 3.3% in Q2 from the previous three-
month period... Trader Joe’s is opening new stores with an 
eye on capturing a slice of growing markets. The grocer’s 
new location in Colorado Springs, Colo., is a wine shop in a 
state where groceries and alcohol must be sold separately. 
Plans also call for new locations in Brooklyn and New York 
City’s Upper East Side, as well as Sacramento, Calif. All are 
areas with surging real estate markets.
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Roku/THP survey

U.S. consumers now spend 
an average 78 minutes more 
per week streaming TV than

watching linear TV.

STREAMING’S VIEW-TIME EDGE VS. LINEAR GROWS
  U.S. consumers now spend an average 78 minutes more 
per week streaming TV than watching linear TV, according to 
a new survey from Roku and The Harris Poll.
  That’s up by five times from the 12-minute average 
advantage for streaming reported in last year’s survey, 
which was the first time the research found streaming time 
surpassing linear. 
  The annual survey probes consumers’ shopping intentions 
for this year’s holiday season, as well as their media 
consumption. This latest one was conducted online Aug. 16-
20 among 2,007 U.S. adults who reported 
plans to shop this holiday season. 
  While 86% of consumers are streamers, 
one in three report not having traditional 
TV, including one out of two millennials 
and 44% of Gen Z respondents. Most 
(83%) boomer cord-cutters said it was 
unlikely they’d reactivate or purchase a 
new pay-TV subscription.  
  In addition, 49% of consumers overall, 
71% of millennials, 63% of Hispanics and 
51% of parents report having seen an ad 
during TV streaming that caused them to pause viewing to 
shop for the product online — a significant increase from 
2020, according to the report.

NAB SHOW IN VEGAS SUNK (AGAIN) BY PANDEMIC
The National Association of Broadcasters has cancelled 
its annual convention in Las Vegas, one of the largest annual 
trade shows in the U.S., over a rise in COVID-19 infections.
  The delta variant surge has wreaked havoc with a number 
of plans across all of society, but especially in the media 
business and for large gatherings. Based in Washington, 
D.C., the NAB is the broadcast industry’s trade group and 
lobbying organization.
  Gordon Smith, the former Republican Senator from Oregon, 
has led the NAB since 2009. In a statement, he expressed 
regret about the cancellation. “It is with a heavy heart that I 
share with you that we will not hold the NAB Show in person 
this year as originally planned,” he said. “It has become 
apparent that we will not be able to deliver the kind of 2021 
NAB Show experience that our industry has come to expect 
or that meets the high standards we set for ourselves.”
  Next year’s show is scheduled for April 23-27, 2022.

CINCINNATI STATIONS MOVE TO NEXTGEN SIGNALS
  Five TV stations in Cincinnati are now broadcasting using 
the new NextGen TV format, designed to bring viewers better 
picture and sound along with a range of digital services.
  The stations are WCPO, owned by E.W. Scripps, WKRC 
(Sinclair Broadcast Group), WLWT (Hearst Television), WXIX 
(Gray Television) and WSTR (Deerfield Media).
  The stations have been planning and collaborating on the 
switchover for months. WSTR converted to ATSC 3.0, the 
NextGen format, and will broadcast the programming from 
all of the stations in the new format while the number of 
receivers grows. The other stations will continue to broadcast 
in the existing format but will switch over once a critical mass 
of receivers is in the market.
  Viewers using antennas can rescan their TV sets to make 
sure their service is not interrupted.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


