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COSMETICS SALES DOWN, DIY HAIR PRODUCTS UP
  Beauty care has been a mixed bag for grocery retailers 
during the COVID-19 pandemic, as shifting consumer 
behaviors increased demand for some products and reduced 
the need for others, including many cosmetics.
  Data from NielsenIQ shows that while sales of health and 
beauty care items in the food retailing channel were up 
11.8% in calendar year 2020, to about $19.4 billion, sales 
have since declined 10% on a year-to-date basis in 2021 (for 
the 26 weeks through July 3).
  Despite the overall increase in beauty care sales last year, 
some cosmetics categories saw particularly sharp declines, 
according to NielsenIQ. These included lip cosmetics, down 
32.5%; face cosmetics, down 21.1%; cosmetics appliances, 
down 23.3%; and nail kits/sets, down 15.6%.
  Meanwhile, hair care enjoyed a 4% jump in sales in 2020, 
to nearly $2 billion, but sales fell  6.9% though the first 26 
weeks of 2021. Within the hair care categories, hair coloring 
grew 10.1% last year, and fell 17.5% year-to-
date, and hair spray fell 14.1% in 2020 and 
another 3.7% in 2021 through July 3.
  Hana Ben-Shabat, founder of research 
firm Gen Z Planet, said the increase in 
supermarket beauty care sales last year likely 
reflected consumers who were conducting 
one-stop shopping trips in the channel.
  Supermarket operators seeking to retain 
growth in beauty care categories should look 
for ways to create in-store experiences that reflect their 
overall brand positioning, she said.
  “There is no magic bullet,” she said. “For every grocery 
retailer, it is going to be different. If you are a very low-priced 
grocery retailer, having in-store beauty advisors might not be 
a good fit.”
  To appeal to today’s young consumers, grocery retailers 
also need to think about engaging with these shoppers on 
social media, where 90% of product discovery occurs for 
Gen Z, said Ben-Shabat.
  “Gen Z likes to go to stores, and in fact they prefer to go to 
stores,” she said. “But the delineation between stores and 
online doesn’t really exist anymore in the minds of young 
consumers.”
  Consumers’ increasing interest in 
shopping online will lead to online sales 
of health and beauty care products 
growing at three times the rate of 
store-based sales in the U.S. over the 
next five years, according to Edge by 
Ascential Retail Insight forecasts.
  As a result, the e-commerce share 
of the category will increase from 
12% in 2021 to 15% in 2026, putting 
further pressure on physical retailers 
to innovate, said Florence Wright, 
senior analyst at Edge by Ascential.

BEAUTY PRODUCTS EYE PATH BACK TO SUPERMARKETS
ADVERTISER NEWS
  General Motors will reduce production at most North Amer-
ican assembly plants this month because of the ongoing 
semiconductor chip shortage, hitting its profitable truck and 
sport-utility vehicles, it said yesterday. The largest U.S. auto-
maker will halt production next week at its Fort Wayne plant 
in Indiana and its Silao plant in Mexico, both of which build 
pickup trucks. In total, GM is cutting production at eight North 
American assembly plants in September, Reuters reports… 
Toyota is now faced with the challenge of securing substitute 
parts and recovering lost output in time to meet an inventory-
depleting level of global demand for cars. But more broadly, 
according to Bloomberg, the snarls that finally toppled one 
of the world’s best-maintained supply chains have sparked 
deeper questions about whether the auto industry’s strate-
gies to prioritize efficiency and maintain minimal inventory 
will endure in the post-pandemic world… Five Below has 
opened 102 stores during the first half of the year, a record 

number for the fast-growing tween and teen 
value retailer. The company opened 34 stores 
during its Q2, bringing its total store count to 
1,121 locations in 39 states… Walgreens con-
tinues to build on its financial services offer-
ings. The leading drugstore retailer is teaming 
up with Mastercard to launch Scarlet, a bank 
account and debit card issued by MetaBank 
and available exclusively at Walgreens. Scar-
let links to Walgreens cash rewards, and also 

offers personal finance planning tools and payment solu-
tions. Scarlet will be available at more than 9,000 Walgreens 
stores nationwide, online, and via the Walgreens mobile 
app… More Burger King customers will soon be able to re-
deem “crowns” on purchases made across brick-and-mortar, 
web, and mobile channels. The fast-food giant is expanding 
its  Royal Perks loyalty program nationwide. Initially intro-
duced at the beginning of 2021, Royal Perks will be available 
at more than two-thirds of Burger King U.S. locations by the 
end of this month... Costco reports on its website that it has 
reinstated temporary purchase limits on some items amid
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AVAILS
  Waterman Broadcasting in Fort Myers, Fla., has an 
immediate opening for an Account Executive to join 
our winning team! If you are motivated by great 
compensation, an excellent suite of product 
offerings and the tools to be successful, look no 
further. We provide the resources for powerful 
marketing solutions, and you provide client focus 
and the desire to win. To apply, send information 
to: resumes@water.net. Waterman Broadcasting is an 
Equal Opportunity Employer.

  Are you a digitally savvy, competitive 
sales professional with experience in 
all things television who enjoys being in 
the field, leading, training and growing 
sales professionals while driving our 
clients and our companies’ business 
forward? KULR-8 (NBC), Cowles 
Montana Media’s Billings, Mont., news 
station, seeks an experienced sales 
leader who is hungry to lead a team 
through new business development by 
taking a business consultant approach 

and providing creative and effective advertising. Send 
resume and cover letter, noting desired position, referral 
source and salary history to: jobs@kulr.com. EOE.
  FOX 5 Atlanta seeks a highly motivated, business-
developing Account Executive. The AE is responsible 
for maximizing share on established television and digital 
accounts with emphasis on developing new accounts by 
converting marketing dollars and alternative advertising 
platforms. Services established agency accounts as 
directed by sales management. Establishes direct client 
contact while maintaining cooperative relationships with 
the agencies. Develops and presents in-depth, multiscreen 
platform sales and research presentations. CLICK HERE 
for full details or to apply now. EOE.

THIS AND THAT
  Jay Leno, the host of NBC’s The Tonight Show with 
Jay Leno from 1992 to 2009, will have a new daily outlet 
starting Sept. 13 when he fronts an updated version of 
the classic game show You Bet Your Life, nationally 
syndicated by Fox First Run, a division of Fox Television 
Stations.

AFTER DEFEAT, LOCAST SUSPENDS OPERATIONS
  Locast says it has suspended its operations, effective 
immediately, in the wake of a New York federal court ruling 
earlier this week that negated its core legal assertions.
  “As a non-profit, Locast was designed from the very 
beginning to operate in accordance with the strict letter of 
the law, but in response to the court’s recent rulings, with 
which we respectfully disagree, we are hereby suspending 
operations, effective immediately,” Locast said in a 
statement released yesterday.
  The decision to suspend its live-streamed service altogether 
comes after an earlier announcement 
that Locast would no longer interrupt the 
streams of users to solicit donations. 
  For Locast, the cascading series of 
unfortunate events began Tuesday, 
when a judge ruled that Locast’s position 
as a non-profit didn’t exempt it from 
copyright infringement against plaintiffs 
ABC, CBS, FOX and NBC.
  It was a devastating legal blow for the 
streaming service, which takes local 
broadcast feeds in more than 30 U.S. 
markets and combines them in live-streamed bundle.
  Founded by former Dish Network attorney David 
Goodfriend, Locast had embarked on a technology model 
similar to Aereo, a startup that was shot down a decade 
ago by the U.S. Supreme Court in a similar battle against 
the same broadcasters.
  As of its most recent disclosures, Locast said 2.8 million 
users had signed up for its service. The company entered 
its 35th market, Pittsburgh, in late July.

NETWORK NEWS 
  Akbar Gbajabiamila is the latest co-host to join CBS’ 
daytime show The Talk for Season 12, the network said 
yesterday. Gbajabiamila, who appeared as a guest host in 
June and July, joins Sheryl Underwood, Amanda Kloots 
and Jerry O’Connell on the show, which premieres its new 
season on Monday, Sept. 13... The CW has canceled The 
Republic of Sarah after one season. Written and executive 
produced by Jeffrey Paul King, the show centers on a 
rebellious high school history teacher (Stella Baker) who 
utilizes an obscure cartographical loophole to declare 
independence for her town, which faces destruction at the 
hands of a greedy mining company. Other cast members 
include Luke Mitchell, Hope Lauren, Nia Holloway, Ian 
Duff, Forrest Goodluck, Landry Bender, Izabella Alvarez 
and Megan Follows... Kate Walsh will be back on ABC’s 
Grey’s Anatomy, reprising her role as Addison Forbes 
Montgomery in the upcoming 18th season, Deadline 
reports. She’s set to appear in multiple episodes... Former 
Hawaii-Five-0 co-lead Scott Caan is returning to CBS 
with a new hourlong starring vehicle, which he also is 
co-writing and executive producing. The network is in 
development on Topangaland, a drama that focuses on 
a laid-back ex-cop (Caan) who works for his legendary 
father’s private detective agency. He solves cases that take 
him from Malibu mansions to Topanga hippie communes to 
Venice back alleys and everywhere in between — all while 
navigating a thorny relationship with his dad and the rest of 
his unconventional family.
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FunnyTweeter.com

When people say they’re 
“speechless,” I always 
hope they mean it. But 

they usually keep talking.
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OTT PLATFORMS’ AD SPEND GROWS 47% IN 2021
  MediaRadar released its year-over-year report yesterday 
on the amount video-streaming platforms spent overall on 
marketing themselves in 2020 and 2021.
  OTT ad spend across digital, national TV and print 
platforms rose 47% in 2021, compared with the prior year.
  Todd Krizelman, CEO of MediaRadar, believes that as TV 
and streaming continue to evolve, the competition will likely 
increase for placement across OTT platforms for top-tier 
media brands as streaming platforms increase ad spending.
  Platforms this year spent $1.06 billion on advertising 

across those platforms.
  HBOMax, Disney+, Paramount+, 
Peacock and Hulu are the top-spending 
platforms in 2021 to date. In 2020, 
collectively platforms spent $1.13 billion.
  CBS All Access, Hulu, Disney+, 
HBOMax and Peacock came in as the 
top five, but collectively their spend 
accounted for 56% of all ad spend in 
2020.
  Paramount+ (formerly CBS All Access), 
Netflix, ESPN+, and CNN are the next 

top-spending streaming platforms, with spend amounting to 
just $45.8 million this year.

ADVERTISER NEWS
(Continued from Page 1)
signs that shoppers are starting to stockpile again, as they 
did last year in the early weeks of the pandemic. The rise 
of new COVID-19 cases related to the delta variant of the 
coronavirus also has Procter & Gamble’s toilet paper 
factories revving up production to keep up with demand… 
Dollar General has added 50,000 new employees since 
July using a slew of incentives, including sign-on bonuses 
for truck drivers along with permission to travel with a cat 
or dog, and referral bonuses for supply chain employees… 
Fashion retailers including Abercrombie & Fitch and Gap 
are focused on keeping inventories lean to maximize full-
price sales and avoid big end-of-season price cuts. The 
Wall Street Journal says the moves come after last year’s 
lockdowns left merchants with massive overstocks, and 
supply chain challenges this year are also contributing to 
the lower inventory levels.
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MediaRadar

OTT advertising spend 
across digital, national TV 
and print platforms is up 
47% this year vs. 2020.

CBS SEES AD BONANZA WITH NFL SEASON AHEAD
  CBS is seeing a surge in advertiser demand for commercials 
in its NFL games as the league gets set to kick off a new 
season with increased interest in legal sports betting, Next 
TV reports.
  The network has a double-digit revenue gain on the 
scoreboard vs. last year, when the COVID-19 pandemic 
delayed advertising commitments to NFL games and to TV 
overall. “It’s definitely a different landscape than it was a year 
ago,” said Jo Ann Ross, president and chief advertising 
revenue officer for ViacomCBS Domestic Advertising 
Sales. “People moved a lot earlier than 
they did last year, because there is pent-
up demand.”
  That pent-up demand drove TV’s 
overall upfront advertising market. Price 
increases in this year’s upfront were the 
highest in years, with broadcast primetime 
up 19% to 22% on a cost-per-thousand 
viewers basis.
  During last year’s regular season, CBS 
rang up ad sales of $609 million, according 
to Standard Media Index. Advertisers 
paid an average of about $377,420 for a 30-second spot 
during CBS’s regular-season NFL telecasts. CBS tacked on 
another $400.7 million in revenue for the Super Bowl.
  John Bogusz, EVP for sports sales & marketing at CBS 
Sports, said that the key ad categories responsible for 
the increased spending are led by insurance companies, 
followed by telecom, the FAANG tech companies (Facebook, 
Amazon, Apple, Netflix, Google) and sports books.
  “The gaming category being introduced this year really 
acted as a catalyst for the marketplace,” said Tony Taranto, 
SVP for sports sales, for CBS Sports. “It’s probably the most 
significant new category in a generation.”

ACCOUNT ACTION
  Health club chain Planet Fitness has selected Publicis 
Groupe as its new agency of record following a consolidation 
pitch. The company spends close to $200 million annually 
on media expenditures, according to COMvergence. 
Publicis Groupe has created a new dedicated agency to 
service the account called Team Lift, which will support 
marketing strategy, data and analytics, media planning and 
buying, creative and brand partnerships. Planet Fitness is 
moving the work previously done by 16 agencies to the new 
Publicis Groupe unit. Planet Fitness recently reported that 
its membership totals 15 million.

JOBLESS CLAIMS FALL TO PANDEMIC LOW 340K
  Jobless claims declined to a new pandemic low as 
businesses held on to workers despite the surging delta 
variant, The Wall Street Journal reports.
  Initial jobless claims fell by 14,000 to a seasonally adjusted 
340,000 in the week ended Aug. 28, the Labor Department 
said yesterday. That was the lowest level since the pandemic 
took hold in the U.S. in March 2020. The four-week moving 
average of claims, which smooths week-to-week volatility, 
fell to 355,000, also a pandemic low.
  After briefly exceeding 400,000 in mid-July, claims have 
been trending near the lowest level since the pandemic 
began.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


