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FOR SOME BRANDS, A NEW LOOK HAS AN IMPACT
  The folks at Dodge must know what their customers like, 
the Detroit Free Press says.
  The Stellantis brand that makes its living off heavy 
horsepower Hemis led all mass-market brands and tied with 
Porsche overall in the J.D. Power 2021 U.S. Automotive 
Performance, Execution and Layout Study released this 
week. The annual APEAL study is essentially a measure of 
brand appeal, ranking the brands on a 1,000-point scale.
  This marked the second year Dodge, with a score of 882, 
topped the mass market category. Dodge’s sibling, Ram, 
grabbed the No. 2 mass market spot, followed by Nissan, 
GMC and Ford. Among premium brands, Genesis, Land 
Rover, Lincoln and BMW followed Porsche.
  General Motors had the most vehicle segment-level 
awards with five. The other members of the Detroit Three, 
Stellantis and Ford, won one and two vehicle segments, 
respectively. The Nissan Maxima was the top overall 
model.
  Although it took the top mass-market spot with Dodge, 
Stellantis, which formed this year from the merger of Fiat 
Chrysler Automobiles and Peugeot maker PSA Group, 
also held the lowest spot with its Chrysler brand, signaling 
the work that Christine Feuell, a 
former Honeywell and Ford executive, 
has ahead of her as she takes the 
helm as the new Chrysler brand CEO.
  The other mass-market brands at the 
bottom were Mitsubishi, Buick, Jeep and Volkswagen. 
The five lowest-scoring premium brands were Infiniti, 
Acura, Audi, Jaguar and Alfa Romeo. Both Jeep and Alfa 
Romeo are Stellantis brands.
  The J.D. Power study is based on responses from 110,827 
owners of new 2021 model year vehicles surveyed after 90 
days of ownership, according to a news release.
  The study, according to the release, asked owners to 
consider attributes, “ranging from the sense of comfort they 
feel when climbing into the driver’s seat to the exhilaration 
they get when they step on the accelerator.”
  A fresh look can make a big difference. New or redesigned 
models, such as the BMW 4 Series, Chevrolet Tahoe, 
Ford Bronco Sport, Ford Mustang Mach-E, Genesis 
G80, Kia K5 and Toyota Sienna “achieved segment-
topping performances in appeal,” the release said.
  “One of the biggest factors driving the industry’s 
improvement this year is the introduction of several 
highly appealing new models,” David Amodeo, 
director of global automotive at J.D. Power, said in 
the release. “The APEAL Study measures owners’ 
emotional attachment to their new vehicle, and the 
product launches that took place this model year 
have done a really good job. Some are all-new 
and some are redesigns, but the new launches 
demonstrate that automakers are getting even 
better at hitting buyers’ emotional triggers.”

J.D. POWER: DODGE, PORSCHE MOST APPEALING BRANDS 
ADVERTISER NEWS
  Ford Motor is expanding hiring to increase production ca-
pacity for its all-electric F-150 Lightning pickup as it begins 
building prototypes of the electric pickup. The Detroit au-
tomaker said yesterday that it plans to invest an additional 
$250 million and add 450 jobs across three Michigan facili-
ties that are building the truck, to increase annual produc-
tion capacity for the vehicle to 80,000 units. Ford has now 
invested about $950 million in production of a hybrid ver-
sion of the truck and the electric F-150, which is scheduled 
to go on sale next spring starting at about $40,000. More 
than 150,000 reservations have been made for the vehicle 
since its debut in May, up from 120,000 at the end of July, 
according to Ford… General Motors is urging some own-
ers of Chevrolet Bolt electric cars to park and store the 
vehicles at least 50 feet away from other cars to reduce the 
risk that a spontaneous fire could spread. The Detroit au-
tomaker has recalled all of the roughly 142,000 Bolts sold 
since 2016 because the battery can catch on fire… Kroger 
has updated its mask policy, requiring all employees and 
contractors to wear masks inside its stores, offices and 
other facilities regardless of their vaccination status. The 
supermarket giant is strongly recommending that custom-

ers wear masks but is not making it a 
requirement to shop… Harris Teeter 
announced says it is temporarily cut-
ting back store hours until further no-
tice as the grocery chain deals with a 

labor shortage that’s affecting businesses nationwide. The 
Kroger-owned chain has offered bonuses and temporary 
pay increases during the pandemic in an effort to recruit and 
retain retail associates working on the front line... PetSmart 
has joined the growing ranks of retailers letting customers 
buy now and pay later. The pet supplies and services re-
tailer is collaborating with “buy now pay later” (BNPL) plat-
form Afterpay to give customers the opportunity to have 
flexible payment options when shopping both in-store and 
online. PetSmart customers using Afterpay can make pur-
chases and pay for them in four interest-free installments, 
due every two weeks. Customers will receive their products 
upfront just like any other purchase method, but have the
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AVAILS
  Austin, Texas-based ABC affiliate KVUE has an exciting 
opportunity for a Local Sales Manager to join our dynamic, 
top-performing, forward-thinking sales 
team. The position requires growing 
shares of direct, agency and digital 
business, as well as creating opportunities 
to develop significant new business to achieve budgets. The 
LSM is responsible for recruiting and continuing to grow and 
challenge a sales team that successfully works with all levels 
of the local market’s business community. CLICK HERE and 

scroll to find LSM opening. EOE.
  KVOA-4, the NBC affiliate in Tucson, 
Ariz., is expanding and searching for an 
experienced Sales Account Executive 
and Digital Sales Coordinator. The AE 
will work directly with local businesses 
to create compelling and successful 
marketing campaigns. The DSC will 
be an innovative leader who embraces 
multiplatform sales opportunities 
with web, mobile, digital and other 
opportunities to new and existing clients 

of KVOA. CLICK HERE and scroll to find AE and DSC 
openings. EOE.
  KRIV Fox 26/KTXH My 20, the Fox O&O in Houston, is 
looking for an Account Executive. This AE is responsible 
for developing new business and selling 
digital and OTT products by maximizing 
opportunities and growing transactional 
accounts. The AE will prospect and 
pursue digital, OTT and new business 
advertisers. Must be energetic, positive, 
creative and passionate to succeed in the highly competitive 
environment of media sales. Television sales experience and 
a proven track record of success in sales preferred! CLICK 
HERE  to apply. EOE.

See your ad here Monday! CLICK HERE for details.

STUDY: STREAMERS STILL USING SET-TOP BOXES 
  Although smart-TVs are making TV households with separate 
set-top boxes and other peripheral equipment obsolete when 
it comes to streaming content, some households may be 
slow in making that transition.
  Of smart-TV owners, 70% still use separate media devices 
to access streaming content. This could include Roku, Apple 
TV or Amazon Fire TV set-top-box equipment. Nearly half of 
smart-TV owners stream through their video-game console.
  A research study says 39% of smart-TV owners expect to 
watch more streaming TV. At the same time, 33% who own 
peripheral boxes and 29% of gaming console owners also 
plan to watch more streaming content.
  The study, produced by TV set manufacturer Vizio and 
commissioned by research/strategy consultancy Magid, 
was conducted via an online survey of more than 1,600 
U.S. streaming TV users 18-64, along with a two-day online 
community qualitative study of both smart-TV and peripheral 
owners.
  The survey says consumers also stream or “mirror” content 
from personal devices — 66% from a mobile phone/tablet; 
58% via laptops; and 25%, other devices.

UNIVISION, YOUTUBE TV REACH CARRIAGE DEAL
  Univision Communications said it has reached a 
distribution deal with YouTube TV, which will carry Univision, 
UniMás and Galavisión networks on its standard tier.
  “We’re thrilled to introduce three new networks from 
Univision to our YouTube TV base membership, expanding 
our lineup of diverse content for our YouTube TV members,” 
said Lori Conkling, global head of TV & film partnerships at 
YouTube. “This launch will give our members access to even 
more Spanish-language news, sports and entertainment to 
enjoy on our service.”
  Financial terms were not disclosed.
  YouTube TV subscribers will also have 
access to video on demand content from 
Univision. The network’s daytime and 
primetime programming is available on 
demand the day it airs and Univision also 
has a library of 1,500 hours of content 
that will be available to YouTube TV 
subscribers.
  Among the vMVPDs, Univision is also 
on fuboTV and DirecTV Stream. YouTube 
TV has more than 3 million subscribers.

NETWORK NEWS
  CBS’ is retooling its progressive-minded reality series The 
Activist before it even airs. The five-week series that was 
poised to be a reality competition show is being creatively 
retooled as a docuseries. It is no longer scheduled to air as 
originally planned Oct. 22. The move comes after massive 
social media and critical blowback to the series after it was 
announced. The series had six activists competing against 
each other to draw social media attention to various causes 
and then were judged by celebrities Julianne Hough, Usher 
and Priyanka Chopra Jonas... Noticias Telemundo has 
named Julio Vaqueiro as anchor of its evening newscast, 
succeeding José Díaz-Balart. Vaqueiro has been anchor of 
the network’s late-night weekday newscast, which launched 
this year. Díaz-Balart will continue to anchor monthly 
specials and breaking news events and also is hosting a 
daytime show for MSNBC.

THIS AND THAT
  A moderately larger share of banks surveyed this summer 
said they eased standards for auto loans in Q2, according to 
Federal Reserve data. Automotive News reports the Fed 
survey of senior loan officers asked the bankers to report 
behavioral changes in the prior three months — essentially, 
to compare Q2 of 2021 with the first. According to the Fed, 
11 of the 59 banks responding, or 18.6%, felt standards 
had eased somewhat... After seeing just 23.1 million U.S. 
travelers in 2020, the Memorial Day weekend rebounded 
somewhat this year, according to AAA projections. Over the 
holiday weekend this past May, 37.1 million people traveled 
at least 50 miles from their homes. The overall volume of 
travelers still lagged behind that of 2019, when 42.8 million 
headed out for the holiday... Jobless claims rose slightly last 
week but remained near a pandemic low, as layoffs stabilize 
amid an economic slowdown tied to rising coronavirus 
cases. Initial unemployment claims rose to 332,000 from 
a pandemic low of 312,000 a week earlier, the Labor 
Department reported yesterday.
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FunnyTweeter.com

I’m the human equivalent 
of a junk drawer: I’ve got 
everything you need but 
nothing that you want. 
And good luck finding 

what you’re looking for.
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NPD: AUGUST VIDEO GAME SALES UP 7% to $4.4B
  Another month, another feather in the cap of the burgeoning 
video game market, thanks to the pandemic, new-generation 
game consoles and Madden NFL 22.
  The debut of the latest entry from the venerable NFL-themed 
game franchise marked the 22nd consecutive season the 
Electronic Arts’ franchise ranked No. 1 during its first month 
of release. The NPD Group said Madden NFL 22 already 
ranks as the fourth-best-selling game in 2021.
  New data from NPD found that sales of game hardware, 
software and accessories in August increased 7% to a 

monthly record of $4.4 billion vs. $4.1 
billion during the previous-year period. 
Consumer spending on games for eight 
months of the year approached $38 
billion, up 13% from $33.5 billion a year 
ago.
  Driven by increased availability of Sony 
PlayStation 5, Microsoft’s Xbox Series 
X and Series S consoles, in addition to 
Nintendo Switch, hardware revenue 
rose 45% to $329 million from $226.8 
million. Console revenue is up 49% 

through eight months to $3 billion from $2 billion.
  Game sales increased 5% to $3.87 billion from $3.6 billion 
last year, while accessories revenue remained flat in the 
month at $164 million, but up 12% through eight months 
at $1.6 billion, from $1.42 billion in 2020. The top-selling 
accessory was Xbox Elite Series 2 Wireless Controller.

ADVERTISER NEWS
(Continued from Page 1)
option to pay over time… Walmart is continuing to expand its 
efforts to fulfill online orders with self-driving delivery vehicles. 
The discount giant, which previously collaborated with Ford 
and Postmates in November 2018 to test self-driving vehicles 
to deliver fresh groceries in Florida’s Miami-Dade County, is 
now working with Ford and autonomous vehicle technology 
platform Argo AI to launch an autonomous vehicle delivery 
service in Washington, D.C.; Miami; and Austin, Texas... 
Fast-casual chain Tropical Smoothie Cafe has opened its 
1,000th location, in Flower Mound, Texas. The milestone 
comes as the company experiences record growth and is on 
pace to open 130 new franchised locations in 2021.
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MoffettNathanson

TV advertising revenues grew 
31% in Q2, but will rise just 6% 
in Q3 before falling 8% in Q4.

TV’S Q2 AD REVENUE GROWTH TO TURN NEGATIVE
  Television’s strong growth in advertising revenue — up 31% 
in the second quarter of this year — looks to be short-lived, 
according to a report from MoffettNathanson Research.
  The recent gains are largely due to the impact of the 
COVID-19 pandemic on Q2 a year ago, when TV was down 
29% and digital media slipped 1%, according to estimates.
  Now look for TV growth in particular to come down for the 
rest of the year. MoffettNathanson expects TV to see a much 
smaller 6% bump in Q3 and an 8% decline in Q4.
  These projections don’t include new premium streaming 
advertising video-on-demand platforms.
  “TV is having a nice rebound in demand 
as well, but we are concerned about the 
sustainability of CPM inflation to offset 
double-digit ratings declines. Accordingly, 
we anticipate TV’s advertising growth will 
be short-lived and will turn negative by 4Q 
2021,”  the authors say.
  While TV showed strong gains in the 
most recent period, industry-leading 
digital media advertising posted an even 
better 62% increase. A major part of this 
improvement is the results at Google, Facebook, Twitter 
and Snap.
  As traditional TV faces continuing uncertainty, the research 
group says ad revenue for TV-related premium streaming 
ad-supported video platforms continues to spike — up 108% 
over a two-year Q2 period (2021 vs. 2019).
  During that period, digital/online advertising was up 60% 
and TV stations were up 4%, with local cable operators 
adding 2%. Local TV and cable benefited in a big way from a 
record strong 2020 political advertising season.

AUGUST RETAIL SALES POST UNEXPECTED GAIN
  Retail sales posted a surprise gain in August despite fears 
that rising COVID cases and supply-chain issues would hold 
back consumers, the Census Bureau reported yesterday.
  Sales increased 0.7% for the month against the Dow Jones 
estimate of a decline of 0.8%, CNBC reports.
  Economists had expected that consumers cut back their 
activity as the delta variant continued its tear through the 
U.S. Persistent supply-chain bottlenecks also were expected 
to hold back spending as in-demand goods were hard to find.
  The pandemic’s impact did show up in sales at bars and 
restaurants, which were flat for the month though still 31.9% 
ahead of where they were a year ago.
  However, sales were strong for most areas during the 
month, when back-to-school shopping generally results in a 
pickup in activity, especially so this year as schools prepared 
to welcome back students after a year of remote learning.
  The headline number would have been even better without 
a 3.6% drop in auto-related activity; excluding the sector, 
sales rose 1.8%, also well above the 0.1% expected gain.
  With fears rising over the pandemic, shoppers turned online, 
with nonstore sales jumping 5.3%. Furniture and home 
furnishing also saw a healthy 3.7% increase, while general 
merchandise sales rose 3.5%. Electronics and appliances 
stores saw a 3.1% drop, while sporting goods and music 
stores fell 2.7%.
  The numbers overall reflected a more resilient consumer, 
with sales up 15.1% from the same period a year ago.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


