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PACKAGE COULD BRING AT LEAST $2B A YEAR
  Amazon is in talks to acquire the rights for the National 
Football League’s Sunday Ticket package and is seen as 
the frontrunner by others involved in talks with the league, 
sources tell CNBC.
  Amazon in May agreed to pay about $1 billion per year to 
become the exclusive provider of Thursday Night Football 
games beginning next year. That deal made Amazon Prime 
Video the first-ever streaming service to own an exclusive 
NFL broadcast package.
  The NFL is expected to ask for $2 billion to $2.5 billion 
per year for the package and reportedly wants to wrap up 
discussions before the season ends in February. Sunday 
Ticket has been owned by DirecTV for the past 27 years.
  DirecTV, which AT&T spun out as a new company last 
month, renewed Sunday Ticket in 2014 for eight years. The 
current contract ends after the 2022-23 season.
  NFL Commissioner Roger Goodell said last week the 
out-of-market Sunday game package “maybe will be more 
attractive on a digital platform” as streaming platforms 
continue to add subscribers at the expense of 
traditional pay-television.
  Goodell also suggested the league is looking 
for one strategic partner to acquire not only 
Sunday Ticket rights but to also invest in NFL 
Network, which airs NFL content all year, and 
NFL RedZone, which shows live footage of 
game action when teams are close to scoring 
touchdowns. The NFL currently owns both.
  Amazon has competition for the Sunday 
game rights. ESPN Chairman Jimmy Pitaro 
told Bloomberg last week that Sunday Ticket 
is “an incredibly valuable product” and acknowledged 
Disney has had exploratory conversations with the league. 
The Information news site reported that Apple has also 
expressed interest in the package. NBCUniversal’s Peacock 
is not expected to bid for the rights. Several media executives 
involved in the discussions told CNBC they viewed Amazon 
as the favorite to win the rights to the package.
  DirecTV is still considering its options but may not have the 
balance sheet to compete with Amazon or Apple. DirecTV 
has paid about $1.5 billion per year 
for Sunday Ticket for the past seven 
seasons and currently charges about 
$300 for the package as an add-on. 
The satellite TV provider also now 
offers Sunday Ticket as a component 
of its Choice, Ultimate and Premier 
pay-TV packages.
  Executives at DirecTV and AT&T 
have argued that Sunday Ticket has 
become increasingly diluted over the 
years as the NFL removes Sunday 
games and adds Thursday, Saturday 
and Monday night games.

CNBC: AMAZON LOOKS TO LAND NFL’S ‘SUNDAY TICKET’ 
ADVERTISER NEWS
  Amazon.com has introduced a new benefit that would pay 
the college tuition for more than 750,000 employees in the 
U.S. The company said it will cover the cost of tuition and 
books toward a bachelor’s degree at unnamed U.S. colleges 
and universities. Hourly wage employees, working as few as 
30 hours a week, will be eligible for the program after 90 days 
of employment... Casey’s General Stores reported Q1 sales 
and earnings that exceeded analyst predictions. It marked 
the third consecutive quarter that Casey’s beat earnings ex-
pectations. The convenience store chain has performed bet-
ter than some others in the sector, even as commuter traffic 
has declined with the progression of the pandemic… Dol-
lar General CEO Todd Vasos says nearly two-thirds of the 
chain’s stores operate in “health deserts” located primarily in 
rural areas and small towns. “While it’s in its infancy stages, 
we really have an opportunity to grow that healthcare side of 
the business — not only products in the store, but services,” 
he said… Packable, which operates Pharmapacks, a third-
party retailer selling health and beauty products on online 

marketplaces operated by Amazon.com, eBay, 
Google, Target and Walmart, has agreed to 
merge with Highland Transcend Partners, a 
special purpose acquisition company (SPAC). 
Packable, which was last year valued at $1.1 
billion, expects to generate $456 million in sales 
this year… RH delivered another strong quarter 
despite supply-chain challenges that it said have 
been amplified by the spread of the delta vari-
ant. The luxe home furnishings retailer, formerly 
known as Restoration Hardware, saw net rev-
enues rise 39% to $988.9 million from $709.3 

million last year. Analysts were looking for $973.4 million. 
Net revenues increased 40% compared with Q2 2019… The 
Target-owned Shipt grocery delivery service is planning to 
add nearly 1,000 more store locations as it expands its reach 
in markets around Atlanta, Charlotte, Los Angeles and Se-
attle... Party City is looking to hire as it ramps up for its most 

important selling season — Halloween. The party goods
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AVAILS
    KARK-TV and FOX16, the NBC and FOX affiliates in 
Little Rock, Ark., seeks a digital media leader to support 
a sales team of 20 multiplatform account 
sellers. The Digital Sales Manager directly 
oversees the daily operations of the station’s 
digital advertising business and interacts 
with clients and advertising agencies to maximize digital 
revenue. The ideal candidate will deliver polished sales 
presentations to local decision-makers in a language they 
can understand. Must be well versed in the evolving digital 

advertising landscape. Apply HERE. 
EOE.
  Austin, Texas-based ABC affiliate KVUE 
has an exciting opportunity for a Local 
Sales Manager to join our dynamic, top-
performing, forward-thinking sales team. 
The position requires growing shares of 
direct, agency and digital business, as 
well as creating opportunities to develop 
significant new business to achieve 
budgets. The LSM is responsible for 
recruiting and continuing to grow and 

challenge a sales team that successfully works with all 
levels of the local market’s business community. CLICK 
HERE and scroll to find LSM opening. EOE.
  WAAY-TV ABC 31, serving the Huntsville-Decatur-
Florence, Ala., market, seeks an exceptional, experienced 
General Sales Manager. The ideal 
candidate will excel at leadership, 
motivation and training to lead the 
market’s most experienced and 
respected sales and marketing team of talented individuals. 
Skills in inventory management are required, as is the 
ability to forecast, budget and to recruit talented account 
executives to join our team. Exceptional skill in growing 
digital revenue is required. Full details HERE. Resume to: 
jobs@waaytv.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

NIELSEN: RATINGS ACCREDITATION TO RETURN
  Nielsen TV ratings lost industry accreditation earlier 
this month and have come under all kinds of fire from TV 
networks and their trade group, the Video Advertising 
Bureau. But accreditation will be back sooner than many 
people think, according to Nielsen CEO David Kenny.
  Nielsen ratings remain the currency by which the vast 
majority of U.S. TV deals get done, even after the ad 
industry’s Media Rating Council — which has accredited 
Nielsen ratings for decades — voted to suspend accreditation 
indefinitely. Nielsen’s Digital Ad Ratings, which cover most 
U.S. digital video deals, has been on an accreditation hiatus 
since last year, too.
  But Kenny, in an interview with Ad Age, says he expects to 
restore MRC accreditations “within months” rather than the 
years predicted by some in the industry. He also says he’s 
committed to improving panel size and big-data analytics 
to better measure viewing by ethnic minorities, even as his 
primary focus remains getting the next-generation Nielsen 
One cross-platform measurement system up and running 
by next year.

U.S. EMBRACES AD-SUPPORTED STREAMING
  Showing what the ad-supported streaming media provider 
says is a tipping point, a study from Future Today and the 
Variety Intelligence Platform (VIP+) has found more than 
half (50.6%) of U.S. consumers prefer using ad-supported 
video (AVOD) services to reduce or eliminate subscription 
fees.
  The Future Today x Variety Intelligence Platform 
Streaming Study took an in-depth look at the latest TV 
viewing behavior and streaming preferences, polling U.S. 
consumers to identify the emerging trends shaping OTT, 
advertising and the broader TV industry. 
It compared FAST channels to AVOD 
to SVOD to traditional TV viewing in a 
statistically relevant sample of more than 
1,000 U.S. consumers from June 15-30.
  Among the key findings was that the 
majority of consumers (68%) prefer 
choosing the individual programs they’d 
like to watch on an on-demand basis, 
compared to just 12.5% who prefer pre-
programmed, linear channels.
  In addition, viewers found that ads 
shown while streaming were considerably more relevant to 
their interests compared to those shown on traditional cable 
or broadcast television. While 50.6% of U.S. consumers 
preferred using ad-supported video services to reduce 
costs, streaming ads were twice as likely to be relevant to a 
viewer’s interests than ads seen on cable or broadcast TV.
  The study also found that consumers are tired of paying for 
too many subscriptions. Just over a third (35.5%) planned 
to decrease their number of paid subscriptions over the 
next 6-12 months.

NETWORK NEWS
  Nashville gets the national spotlight this New Year’s Eve 
as live programming for the night returns to CBS. New 
Year’s Eve Live: Nashville’s Big Bash (Friday, Dec. 31, 
8 PM ET), a five-hour celebration, is set to feature nearly 
50 Music City performances. Jason Aldean, Kelsea 
Ballerini, Dierks Bentley, Brooks & Dunn, Luke Bryan, 
Dan + Shay, Miranda Lambert, Darius Rucker, Blake 
Shelton and Zac Brown Band are among those booked to 
help ring in 2022... There will be a new horde of celebrities 
entering the Big Brother house. CBS has renewed Big 
Brother: Celebrity Edition for a third season and will air it 
in winter 2022. This comes after the two previous seasons 
of the celebrity spinoff of the long-running reality series 
aired in 2018 and 2019. Julie Chen Moonves returns as 
host. Season 23 of Big Brother is currently airing on CBS...  
Saturday Night Live has booked its return. The venerable 
late-night NBC sketch-comedy series will premiere its 47th 
season Oct. 2, in line with last year’s launch, which aired 
Oct. 3. The rumor mill has swirled over the last few months 
as to whether the likes of Pete Davidson, Kate McKinnon, 
Aidy Bryant and Cecily Strong will be back for Season 47. 
Those conversations are reportedly ongoing... Actress and 
musician Beth Ditto is joining the cast of the Fox musical 
drama Monarch in a leading role. Ditto will tackle the role 
of Gigi Taylor-Roman, the youngest daughter of country 
music legends Dottie Cantrell Roman (Susan Sarandon) 
and Albie Roman (Trace Adkins).
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Future Today/VIP+

Slightly more than half (50.6%) 
of U.S. consumers prefer
using ad-supported video 

(AVOD) services to reduce or 
eliminate subscription fees.
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IDA, CHIP SHORTAGE WEIGH ON AUTOMAKERS
  Following Hurricane Ida, some auto dealers in the 
Northeast are lobbying automakers to give priority to their 
lots for restocking vehicles to help owners in affected areas, 
said Jim Appleton, president of the New Jersey Coalition 
of Automotive Retailers.
  Many dealerships in New Jersey were already carrying 10% 
or less of their normal ground stock before the storm hit. Now 
Appleton estimates that thousands of vehicles on dealership 
lots in the state have either been totaled or damaged from 
flooding, The Wall Street Journal reports.

  Meanwhile, Automotive News says 
Toyota Motor will slash global production 
again next month — by 330,000 units — 
as the pandemic and global shortage of 
microchips continue to bite. The total hit 
represents a 40% cutback from Toyota’s 
original October production plan. In 
announcing the reversal last week, 
Toyota said it will also take a bigger hit 
than expected in September.
  Toyota expects to lose another 70,000 
units this month. That adjustment comes 

on top of an August announcement when Toyota warned it 
would lose 360,000 vehicles of output globally in September, 
including some 80,000 units in North America.

ADVERTISER NEWS
(Continued from Page 1)
retailer is looking to hire approximately 17,000 seasonal 
workers in preparation for what it expects will be a busy Hal-
loween season. Party City will host nationwide in-store hiring 
events in all its locations tomorrow and Saturday. On-the-
spot interviews and employment offers will be available on 
site… J.C. Penney is moving forward with its apparel push. 
The department store retailer is relaunching its J. Ferrar and 
Stafford menswear collections. The J. Ferrar brand has been 
redesigned with modern style and comfort in mind, and is now 
offering an expanded assortment of contemporary pants, 
shirts and layering pieces. Meanwhile, the redesigned J.C. 
Penney Stafford assortment offers tailored suits and dress 
shirts, and a wide array of men’s sweaters, outerwear and 
finely crafted footwear. The new fall collections will be avail-
able at J.C. Penney stores and online beginning Thursday... 
Kroger exceeded expectations for revenue and net earnings 
in Q2 of fiscal 2021, and raised its full-year guidance. The 
grocery giant reported total company sales of $31.69 billion 
in the quarter ended Aug. 14,  up 3.9% from $30.5 billion in 
the year-ago period. Excluding fuel, sales decreased 0.4% 
compared to the same period in 2021. Digital sales fell 13% 
in the  quarter but were up 114% on a two-year basis.
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FunnyTweeter.com

My husband made me 
really angry so I went 

shopping for the afternoon, 
with all of our remotes.

NFL KICKOFF: OPENER UP 19% TO 24M VIEWERS
  The opening game of the 2021 NFL season on Thursday 
hardly missed a beat, amassing an eye-popping Nielsen-
measured 24.4 million viewers on NBC, up 19% vs. the same 
game a year ago, Television News Daily reports.
  The game featured the current Super Bowl champions, the 
Tampa Bay Buccaneers, who beat the Dallas Cowboys 
31-29 in a primetime broadcast the league calls NFL Kickoff.
  A year ago, also on NBC, the Kickoff game pulled in 20.5 
million — posting a 6.7 rating among 18-49 viewers, a 5.3 
rating among those 18-34; and 7.8 rating for those 25-54 as 
the Kansas City Chiefs beat the Houston 
Texans, 34-20.
  TV advertising research companies EDO 
and iSpot.tv both said the game pulled 
in an estimated $60 million in national TV 
advertising. EDO says this was up 16% 
vs. a year ago.
  The top advertisers for this year’s game, 
according to iSpot.tv: Toyota Motor, (nine 
airings of commercials); Hyundai (seven 
airings); T-Mobile (six airings); Bud 
Light, USAA and DraftKings (four each); 
Buffalo Wild Wings, Progressive and FanDuel (three 
airings); Hulu, FTX, Warner Bros., Chevrolet, McDonald’s, 
Samsung Mobile and Target (two each).
  In 2020, total NFL regular-season TV games were down an 
average 7% to 15.4 million viewers vs. the previous season.

JULY SVOD VIEWING TIME UP 3% OVER AUGUST
  The latest NPD Subscription Video Track Media 
Summary has found total streaming hours watched in July 
on subscription video-on-demand (SVOD) services Netflix, 
Hulu and Amazon Prime Video reached 9.5 billion hours 
streamed, 3% higher than the previous month.
  The survey showed Netflix accounted for more than 
three-quarters of total hours watched (78%) in July, Hulu 
contributed 12%, and Amazon Prime Video made up 10%. 
Due to its primacy in the number of subscribers, Netflix series 
made up the entirety of the top five titles, led by supernatural 
drama Manifest along with Netflix originals Virgin River and 
Sex/Life. Amazon original film The Tomorrow War was the 
second most-popular movie watched in July.
  Drilling down into individual company performance, Netflix 
hours watched in July rose 4.3% month-over-month, driven 
by new season and movie releases. However, year-over-
year viewing hours declined by 17% due to higher viewing 
levels in the pandemic summer of July 2020.

THIS AND THAT
  Global OOH advertising revenues, including all digital, 
traditional and ambient media platforms, declined 13.3% to 
$51.63 billion in 2020. That’s according to PQ Media, which 
says it was the steepest drop the OOH ad industry has ever 
endured, driven down by the deep impact of COVID-19 and 
the pandemic’s aftereffects worldwide. Although 2020 was 
the most difficult year on record for the OOH media industry, 
this year has already shaped up into a strong recovery, with 
global OOH revenues expected to increase 6.6% to $55.03 
billion, followed by accelerating growth in 2022, fueled by 
double-digit expansion in the digital OOH (DOOH) segment 
in both years.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


