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FIRM SEES ‘UNPRECEDENTED PENT-UP DEMAND’
  Holiday sales are poised for one of their biggest increases 
in decades. Sales are forecast to increase 10% to 13% this 
holiday season over last, which would make this the strongest 
holiday period since 1999, according to global consulting firm 
AlixPartners’ 2021 U.S. Retail Holiday-Outlook Survey.
  The firm found that 88% of consumers plan to spend the 
same or more this holiday season, up 12% from last year.
  The AlixPartners forecast is even more bullish than the 
recent one by Deloitte that projected holiday retail sales are 
likely to increase 7% to 9% in 2021.
  Even the recent rise of the COVID-19 delta variant isn’t 
having much of an impact on consumers’ holiday spending 
plans. Only 12% said they plan to spend less — the same 
amount who said the variant will decrease their spending. 
Last year, 24% said they expected to spend less.
  “Our message to retailers is: ‘This holiday season is yours 
to lose,’ said Joel Bines, global co-leader of the retail 
practice at AlixPartners and a managing director at the firm. 
“There’s unprecedented pent-up demand 
out there, consumers have lots of money in 
their pockets... and even the rise of the delta 
variant, while certainly concerning, doesn’t 
seem poised to put a damper on things, 
thanks in part to the big increases in online 
shopping this past year.”
  However, this doesn’t mean retailers won’t 
face some big challenges this season, Bines added. These 
include ironing out supply-chain disruptions, dealing with 
increased logistics and delivery costs, dealing with high 
inflation rates, and dealing with increasing labor costs.
  Additionally, 53% said they plan to start their holiday shopping 
before Halloween (Oct. 31), up 4% from last year’s survey. 
Forty-three percent plan to do the majority of their holiday 
shopping online. But 57% said they plan to visit physical 
stores — up 7% from last year — which is perhaps another 
indication of power of pent-up demand now, the study said.
  “Consumers will be showing up to shop this holiday, but the 
power has shifted away from retailers to consumers,” said 
Alexa Driansky, a senior vice president in the retail practice 
at AlixPartners and one of the contributors to this year’s 
forecast and survey.
  “With a quick internet search, 
consumers will switch to whichever 
retailer has the product in stock, find 
a good price and get either delivery or 
pickup fast and for free. Retailers will 
need to be more agile and resourceful 
than ever to make sure it’s them and 
not their competition that comes out as 
the winners this season.”
  The 2021 AlixPartners U.S. Retail 
Holiday-Sales Forecast is based on 
proprietary AlixPartners methodology 
and was first instituted in 2012.

OUTLOOK: A DOUBLE-DIGIT HOLIDAY SALES HIKE AWAITS
ADVERTISER NEWS
  General Motors has signed an agreement with car rental 
giant Hertz to help funnel more loaner vehicles to dealer-
ships amid the global microchip shortage, Automotive 
News reports. As an enhancement to GM’s existing Deal-
er Courtesy Transportation Program, Hertz will provide 
loaner vehicles to dealers at the automaker’s current rate, 
GM said. Hertz’s primary focus will be providing Chevrolet 
Bolt customers with loaners during the recall process... A 
Toyota factory in north Alabama will add 450 jobs as the 
sole North American manufacturer of engines for the 2022 
Tundra pickup truck, the company said. Employment at the 
plant will increase to 1,800 people, and the company plans 
to spend $288 million on the project, which is separate from 
a Toyota Mazda factory being constructed west of down-
town Huntsville. The twin-turbo V6 engine was described as 
a completely new motor for the Tundra... McDonald’s is put-
ting more environmentally-friendly toys in its famous Happy 
Meals, a move meant to appeal to parents and kids seek-

ing greener alternatives that could have 
a ripple effect across the broader restau-
rant industry, AdAge reports. McDonald’s 
plans to use items made from recycled or 
certified plant-derived materials. Craft and 
construction projects are planned, and 
toys made from recycled plastic, cloth, or 
corn, soybeans and sugar cane are being 

considered... FedEx is raising its shipping rates, but not 
until the 2022. The increases for FedEx Express, FedEx 
Ground and FedEx Freight will go into effect Jan. 3, 2022, 
and will apply to all U.S. domestic, U.S. export and U.S. 
import services. FedEx Ground — which delivers to busi-
nesses — and FedEx home delivery shipping rates will in-
crease by an average of 5.9%. FedEx Freight customers 
could see an increase as high as 7.9%... Chicken Salad 
Chick is setting its sights on the Midwest as it continues 
its rapid expansion. The Southern-inspired fast-casual res-
taurant brand has mapped out development goals to add 
50 locations to the pipeline for the Midwest during the next

(Continued on Page 3)
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AVAILS
  Meredith’s Arizona television and digital properties, 
Arizona’s Family, is looking to add to a great team! We 
need Account Executives who are 
dynamic, motivated individuals who will 
present, develop, manage and solicit 
new and existing business accounts. 
This position assesses the market 
potential of prospective accounts and meets with local 
businesses to learn about their marketing needs. The AE 
achieves assigned revenue goals through sale of airtime, 

digital or other products and services 
to new and existing advertisers. Apply 
HERE. EOE.
  Waterman Broadcasting has an 
immediate opening for a Traffic Log 
Editor in sunny Southwest Florida. 
The ideal candidate should possess 
excellent communication and customer 
service skills as well as great attention 
to detail. Wide Orbit traffic experience 
is required. Two years’ experience in 
a broadcast television station’s traffic 

department or traffic role is required. Experience with 
Wide Orbit highly preferred. Submit pertinent materials to: 
resumes@water.net. Waterman Broadcasting is an Equal 
Opportunity Employer.
  WPTZ-TV, the Hearst Television NBC affiliate in Burlington, 
Vt. / Plattsburgh, N.Y., seeks an energetic, passionate, 
analytical and creative National Sales 
Manager. The NSM will lead, motivate and 
inspire the national sales team to exceed 
revenue goals and assist the LSM with 
local sales when needed. Ideal candidate 
will pay keen attention to detail and be 
organized. Client engagement is a top priority. Candidates 
must be able to take initiative and make decisions without 
daily guidance. CLICK HERE for more information and to 
apply.

See your ad here tomorrow! CLICK HERE for details.

SINGLE-FAMILY HOUSING STARTS DECLINE AGAIN
  U.S. single-family homebuilding fell for a second straight 
month in August as builders continued to struggle with 
shortages of materials and labor, suggesting the housing 
market could remain a drag on economic growth in Q3.
  The report from the Commerce Department yesterday also 
showed the number of houses authorized for construction 
but not yet started raced to a record high last month, a sign 
of reluctance by builders to take on new projects.
  Builders’ inability to ramp up the production of single-family 
homes amid a massive housing shortage is driving up 
prices and keeping some first-time buyers from the market.
  Single-family starts, which account for the largest share of 
the housing market, dropped 2.8% to a seasonally adjusted 
annual rate of 1.076 million units last month. But the decline 
was offset by a surge in starts for the multi-family segment.
  As a result, overall housing starts advanced 3.9% to a rate 
of 1.615 million units in August. Data for July was revised up 
to a rate of 1.554 million units from the previously reported 
1.534 million units.

NETWORK NEWS
  NBC won the 2020-2021 season in both viewers 18-49 
and total viewers. The season concluded Sunday. Across 
the 52-week year, NBC averaged a 1.0 in viewers 18-49, 
per Nielsen, ahead of Fox (0.9) and ABC and CBS (both 
at 0.8). In total viewers, NBC averaged 5.29 million, ahead 
of CBS’s 5.26 million. ABC had 4.31 million and Fox had 
3.56 million. NBC has won the 18-49 demo race seven out 
of the last eight seasons, the network said. NBC last won 
the demo and total viewers races in 2017-2018. Pacing 
NBC was Sunday Night Football, which the network said 
has been No. 1 in viewers 18-49 for 10 
consecutive years; Saturday Night Live; 
The Voice; and America’s Got Talent, 
among other series... Meanwhile, ABC’s 
World News Tonight was the No. 1 
evening newscast for the 2020-2021 
season in total viewers, adults 25-54 and 
adults 18-49. It’s the second year in a 
row that ABC won the three races. ABC 
averaged 8.74 million total viewers, per 
Nielsen, ahead of NBC Nightly News’s 
7.32 million and CBS Evening News’s 
5.4 million. The networks averaged 9.39 million, 8.27 million 
and 5.86 million in the previous season. In viewers 25-54, 
ABC had 1.69 million average viewers for a 1.4 rating. NBC 
had 1.41 million for a 1.2 rating, and CBS had 984,000 for 
a 0.8. In the previous season, ABC averaged 1.88 million, 
NBC 1.78 million and CBS 1.1 million. In viewers 18-49, 
ABC had 1.17 million average viewers for a 0.9 rating. 
NBC had 982,000 for a 0.8 and CBS tallied 701,000 for 
a 0.5... NBC has handed a series order to bank heist 
drama The Endgame starring Morena Baccarin and Ryan 
Michelle Bathe. The project is high-stakes thriller about an 
international arms dealer and brilliant criminal mastermind, 
and the socially outcast FBI agent who will stop at nothing 
to foil her ambitious plan. The cast also includes Kamal 
Angelo Bolden, Costa Ronin, Noah Bean, Jordan 
Johnson-Hinds and Mark D. Espinoza... Shiva Negar 
and Jay Mohr have been tapped for recurring roles on The 
Cleaning Lady, Fox’s adaptation of the Argentinean drama 
starring Elodie Yung.

ALLEN, APOLLO AMONG BIDDERS FOR TEGNA
  TEGNA, which has some 64 stations in 51 markets, 
confirmed yesterday that it has received multiple acquisition 
proposals, according to The Hollywood Reporter.
  The bidders are said to include private-equity giant 
Apollo Global Management, which made a joint bid with 
Standard General; and media mogul Byron Allen, who 
has submitted a joint bid with alternative investment firm 
Ares Management.
  Allen and Apollo were circling TEGNA last year. However, 
the company dropped sale plans in March 2020 due to the 
uncertainty of the novel coronavirus pandemic. That said, 
the past year has been surprisingly strong for M&A. Gray 
Television acquired the former Quincy Media stations for 
$925 million in February, and in May Meredith announced 
a deal to sell its local TV stations to Gray for $2.7 billion.
  Gray had to sell a handful of stations to satisfy regulators, 
and Allen bought seven of those former Gray stations for 
$380 million as part of that divestiture.
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Commerce Department

Single-family housing starts 
fell 2.8% to a seasonally 

adjusted annual rate of 1.076 
million units last month.
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RETAIL TITANS TOPS FOR SHOPPING EXPERIENCE
  When it comes to the retailers that U.S. shoppers are 
banking on this upcoming holiday season, two things are 
top of mind: prices and promises.
  That’s according to a survey by Smarty, which noted that 
consumers are always searching for great value, and this 
year they’re looking to retailers that kept their promises 
during the pandemic.
  The survey asked consumers to name their favorite 
retailers. Amazon (51%), Walmart (48%), and Target 
(37%), took the top three spots overall and in several 

key categories: best prices, best price-
matching programs, best return policies 
and best overall shopping experiences. 
Rounding out the top five for best overall 
shopping experience were The Home 
Depot (20%), Costco (20%), and 
Macy’s (19%).
  “In order to stay dominant, brands 
need to keep delivering on the promises 
they made during the pandemic to 
keep customers who switched brand 
loyalties during that time, said Vipin 

Porwal, CEO and founder of Smarty, an online shopping 
destination that automatically applies the best coupon on 
purchases from more than 6,000 U.S. retailers. “If you fail 
to deliver, including on those new promises made during 
the pandemic, somebody else will be waiting to meet those 
expectations.”

ADVERTISER NEWS
(Continued from Page 1)
four years via strategic franchise partnerships. The goals 
build on Chicken Salad Chick’s growth to date, with 17 signed 
agreements year-to-date and 40 locations projected to open 
by year-end… Macy’s is ramping up its workforce with 
both seasonal and permanent positions. The department 
store retailer plans to hire approximately 76,000 full- and 
part-time employees at its Macy’s, Bloomingdale’s and 
Bluemercury stores, call centers and distribution and 
fulfillment centers. Approximately 48,000 of the roles are 
for the holiday season. The remaining roles, about 28,000, 
are permanent opportunities to join Macy’s on a part- or full-
time basis for the holidays and beyond. Macy’s will hold a 
national hiring event tomorrow.
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Potatoes are used to make 
vodka. Also, potatoes are 

technically vegetables. All I’m 
saying is, you do your juice 

cleanse and I’ll do mine.

NIELSEN PLANS LOCAL TV IMPRESSIONS METRIC
  Nielsen will transition to impressions-based reporting — for 
local U.S. TV station advertising buying and selling — from 
older TV ratings measures, starting in January 2022. This 
will come at the same time as the integration of broadband-
only homes into Nielsen local TV measurement.
  Previously, Nielsen said broadband-only (BBO) homes 
would start up for local TV measurement next month. Nielsen 
says the new timing will enable it to publish an official BBO 
universe estimate to be audited and reviewed by the Media 
Rating Council (MRC).
  Nielsen says it’s important to get BBO 
homes into its measurement systems to 
get a fair representation and estimate of 
local TV impressions.
  Versus TV ratings, impressions are 
a “great equalizer” across all media 
platforms and screens, according to 
David Kenny, CEO of Nielsen, helping 
to standardize the way advertising is 
measured across national/local TV and 
digital media platforms.
  Nielsen says for more than two years it 
has been working with media sellers and buyers to include 
broadband-only homes in local TV measurement into its 56 
LPM (Local People Meter) and set meter markets.
  In the release, Nielsen said it has the support of executives 
from many TV station groups and media agencies, including 
Nexstar Media Group, Magna Global and Harmelin Media.

CHAPEK WARNS ON DISNEY+ Q4 SUB GROWTH
  Disney CEO Bob Chapek said yesterday his company’s 
streaming service growth has “hit some headwinds” related 
to coronavirus.
  Disney expects to add “low single-digit millions” of streaming 
subscribers in Q4, Chapek said.
  Chapek said “mobilizing partners” in Latin America to push 
Disney’s new Star+ streaming service, the COVID-related 
suspension of the India Premier League — whose games 
air on Disney’s Hotstar — and production delays from the 
delta variant have all hurt subscriber numbers in Q4.
  Chapek’s forecast is significantly lower than some analyst 
estimates. Deutsche Bank analyst Bryan Kraft had 
projected Disney+ net adds of about 13 million in the quarter.
  Disney has projected 230 million to 260 million Disney+ 
subscribers by 2024. Disney said in August it had 116 million.

THIS AND THAT
  In a bid to lure cord cutters, Google is considering adding 
FAST (free, ad-supported streaming channels) to Google 
TV and other smart TVs. The channels, which appear like 
linear TV networks with ad breaks and on-screen graphics, 
will appear through a live TV menu on Chromecast devices 
and be accessible alongside OTA programming. Brands 
like LG and Samsung have already incorporated free 
streaming channels onto their smart TVs... The optimism 
that advertisers were feeling in May and June of this year 
has tempered a bit, according to new data from Borrell 
Associates’ latest survey of local businesses. Four in ten 
(40%) said they anticipate economic conditions for small 
businesses to deteriorate over the next six months while 
14% expect conditions to improve.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


