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SAAR DECLINES FOR FOURTH STRAIGHT MONTH
  The “dreadful” auto sales figures for August probably won’t 
improve through the end of 2021 and into the first half of 2022 
because inventory shortages tied to computer-chip scarcity 
and the rise in coronavirus cases will persist, said Charlie 
Chesbrough, senior economist for Cox Automotive.
  “The concern now is that sales are completely restrained 
by inventory,” Chesbrough said last week in an online 
presentation.
  The seasonally adjusted annual rate for total August light-
vehicle sales was just 13.1 million, he said, and it’s the 
fourth month in a row the SAAR declined from the previous 
month.
  “That really surprised folks,” Chesbrough said of the low 
August SAAR. Cox Automotive had predicted a SAAR in 
the low- to mid-14-million range for August.
  According to Motor Intelligence, U.S. light-vehicle sales 
for August totaled 1,095,521, down 17.2% vs. a year ago. 
Year to date though August, sales were 10.7 million, up 
19.1%. “We don’t expect to remain 
at those levels the rest of the year,” 
Chesbrough said.
  The SAAR could remain in the 13 
million to 14 million range for the next 
couple of months, he said. Chesbrough 
added that the chip shortage could improve some, which 
might make additional production available later in Q4, but 
that’s still a “wild card.”
  At the end of H1, the Cox Automotive 2021 U.S. light-vehicle 
forecast was 16.5 million units. At the time, it seemed like a 
conservative forecast, but now that’s looking too optimistic. 
Through August, the year-to-date light-vehicle SAAR is 
16.1 million, Chesbrough said.
  Sales could finish the year between 15 million and 16 
million, he said, but the most likely scenario is “somewhere 
in the mid-15s.” Even that would require some sales 
improvement at year-end.
  According to Wards Intelligence, U.S. inventories in 
August came to only 1.06 million units, 58.6% below same-
month 2020’s 2.57 million units.
  That total replaced July’s 1.12 million units as the lowest in 
Wards Intelligence’s database history, 
which begins in 1985.
  August days’ supply totaled 24, same 
as July but below 51 a year ago. In the 
five years prior to pandemic-impacted 
2020, August days’ supply averaged 
63.
  Wards Intelligence expects inventory 
levels to begin rising month-to-month 
in September.
  The initial outlook for September’s 
SAAR is for it to repeat August’s 
results, which would mean a 13.6 
million-unit SAAR in Q3.

COX: AUTO SALES TO SUFFER WHILE CHIPS ARE DOWN 
ADVERTISER NEWS
  Public auto retailer Group 1 Automotive said it has agreed 
to acquire Prime Automotive Group, one of the largest pri-
vately owned dealership groups in the U.S. Group 1 said the 
$880 million purchase includes nearly all of Prime’s assets, 
30 stores, three collision centers and real estate. It said the 
platform of stores last year generated $1.8 billion in annual 
revenue and the stores sold more than 52,000 new and used 
vehicles... Wegmans said it will open three new stores lo-
cated in the Mid-Atlantic states in 2022, in Alexandria, Va., 
Delaware and Washington, D.C. The family-owned grocer’s 
D.C. store will be its first in the nation’s capital... The Home 
Depot has launched Hubspace, a platform and app that 
gives do-it-yourselfers a budget-friendly means to install and 
set up smart devices in their homes. The platform was de-
signed to give those who may not be particularly tech savvy 
an easy way to enjoy the convenience and benefits of smart 
home devices... Costco is looking to get its members in the 
holiday spirit early this year with the addition of its popular 

beer and wine Advent calendars in clubs, 
priced $59.99 and $99.99 respectively... 
Dick’s Sporting Goods is going on a 
holiday hiring spree. The athletic apparel 
and equipment retailer, which reported 
a record-breaking Q2 with a 19.2% in-

crease in same-store sales, plans to hire up to 10,000 sea-
sonal workers for the holiday season. That’s the most in its 
history. In 2020, Dick’s added approximately 9,000 seasonal 
employees... The New York-based home goods retailer ABC 
Carpet & Home has filed for Chapter 11 bankruptcy with 
plans to sell itself in a court-supervised process. In court pa-
pers, the retailer’s CEO blamed a litany of COVID-19-related 
issues for its distress, including last year’s store closures, 
supply-chain delays, and difficulty finding buyers or inves-
tors to fund a turnaround… Cryptocurrency litecoin gave up 
a 20% gain and tumbled back to earth following a fake press 
release sent out by GlobeNewswire that referenced a part-
nership with Walmart. Walmart confirmed the press release 
is not authentic. The company also said it has been in touch
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AVAILS
    Are you a digitally savvy, competitive sales professional 
with experience in all things television who enjoys being in 
the field, leading, training and growing sales 
professionals while driving our clients and our 
companies’ business forward? KULR-8 (NBC), 
Cowles Montana Media’s Billings, Mont., 
news station, seeks an experienced sales 
leader who is hungry to lead a team through new business 
development by taking a business consultant approach and 
providing creative and effective advertising. Send resume 

and cover letter, noting desired position, 
referral source and salary history to: 
jobs@kulr.com. EOE.
  Waterman Broadcasting has an 
immediate opening for a Traffic Log 
Editor in sunny Southwest Florida. 
The ideal candidate should possess 
excellent communication and customer 
service skills as well as great attention 
to detail. Wide Orbit traffic experience 
is required. Two years’ experience in 
a broadcast television station’s traffic 

department or traffic role is required. Experience with 
Wide Orbit highly preferred. Submit pertinent materials to: 
resumes@water.net. Waterman Broadcasting is an Equal 
Opportunity Employer.
  WFLX FOX29, West Palm Beach, Fla., has an immediate 
opening for a Sales Account Executive. This position 
includes training in all aspects of TV sales and research. 
Selected candidate will also participate in New Business 
development for WFLX, wflx.com and the Bounce network. 
Your college degree, strong computer skills, math aptitude, 
creativity and understanding of the sales process are the 
keys to a competitive salary + commission/benefit package. 
Apply on our website and attach your resume and cover 
letter. No calls. EOE.
  KVOA-4, the NBC affiliate in Tucson, Ariz., is expanding and 
searching for an experienced Sales Account Executive 
and Digital Sales Coordinator. The AE will work directly 
with local businesses to create compelling and successful 
marketing campaigns. The DSC will be an innovative leader 
who embraces multiplatform sales opportunities with web, 
mobile, digital and other opportunities to new and existing 
clients of KVOA. CLICK HERE and scroll to find AE and 
DSC openings. EOE.

See your ad here tomorrow! CLICK HERE for details.

‘COPS’ REVIVAL PICKED UP BY FOX NATION
  Cops, a staple of broadcast TV that featured various U.S. 
police officers as they made their runs in cities across the 
nation, will get a new turn as a show on Fox Nation, the 
streaming-video service backed by Fox News Media.
  Fox Nation intends to launch a 33rd season of the show 
Oct. 1, when it will unveil four new episodes. Plans call 
for Fox Nation to drop a new episode of the series weekly 
on Friday nights. The streaming outlet will also show 15 
episodes from the show’s 32nd season.
  As part of the launch, Fox Nation will offer a free one-
year subscription to police, firefighters and emergency 
responders.

NETWORK NEWS
  The life and legacy of country music legend Kenny 
Rogers is honored in a new star-studded concert special, 
Kenny Rogers: All In for the Gambler, to be broadcast 
Thursday, Sept. 23 at 9 PM (ET) on CBS, and available 
to stream live and on demand on Paramount+. Filmed at 
Bridgestone Arena in Nashville, Tenn., before Rogers’ 
untimely passing, the live concert features on-stage tributes, 
artist anecdotes and songs performed in front of Rogers 
himself, as he bid farewell to performing and announced his 
retirement. Featured artists include Chris Stapleton, Idina 
Menzel, Lady A, Lionel Richie, Little 
Big Town and Reba McEntire... Usher, 
Priyanka Chopra Jonas, and Julianne 
Hough are set to co-host the Global 
Citizen competition series from CBS, 
The Activist. The five-week reality series 
premieres at 8 PM on Friday, Oct. 22, 
on CBS and will be available to stream 
live and on-demand on Paramount+. 
The Activist is a competition series that 
features six inspiring activists teamed with 
three high-profile public figures working 
together to bring meaningful change to one of three vitally 
important world causes: health, education and environment... 
Hilary Swank is set to star in a drama from Tom McCarthy 
that has been ordered to pilot at ABC, Variety reports. In 
the untitled series, a star journalist (Swank) moves to Alaska 
for a fresh start after a career-killing misstep, and finds 
redemption personally and professionally joining a daily 
metro newspaper in Anchorage... Joshua Sasse has been 
cast in the Fox country music drama Monarch. Sasse joins 
previously announced cast members Susan Sarandon, 
Trace Adkins, Anna Friel and Beth Ditto. It’s a story of 
a country music dynasty in jeopardy — and an heir to the 
crown who will stop at nothing to protect her family’s legacy 
while ensuring her own quest for stardom.

SURVEY: JUNE FURNITURE ORDERS INCREASE 7%
  New orders for furniture in June rose 7% compared with June 
as the industry’s year-over-year comparisons moderated 
relative to March-through-May results, the period last year 
most impacted by pandemic-related retail and production 
shutdowns.
  That’s according to the most recent Furniture Insights 
survey of residential furniture manufacturers from accounting 
and consulting firm Smith Leonard.
  “We had said that those large increases would start to 
slow as business had really come back strong in June 2020, 
so it was going to be hard to continue the large increase 
comparisons,” Smith Leonard Partner Ken Smith said in the 
survey report. “So, we now come to June 2021 comparisons 
with June 2020, when orders were up 30% over June 
2019. June 2021 new orders were up 7% over June 2020. 
New orders were up over the previous June for 66% of the 
participants.
  Through June, new orders rose 51% compared with the first 
half of 2020, down from 67% reported last month, and were 
up for 94% of survey participants.
  Year-to-date shipments through June were up 42% over 
the same period a year ago, with 91% of the participants 
reported increased shipments through 2021’s first half.
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FunnyTweeter.com

I bought a new BMI smart 
scale so that I could have a 
technologically advanced 
and detailed reason to cry 

every morning.
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ADVERTISER NEWS
(Continued from Page 1)
with the newswire company, owned by telecommunications  
company Intrado, to investigate how the false press release 
got posted… A quick-service hamburger chain is updating 
its online ordering interface and mobile app while adding a 
digital loyalty program. Jack in the Box is entering the final 
implementation phase of the ParTech Punchh customer 
loyalty, offers and engagement solution across its 2,219 
corporate and franchised restaurants. Punchh is responsible 
for updating Jack in the Box’s online ordering interface and 

adding a loyalty program to provide an 
upgraded app and digital experience for 
customers… Exercise equipment brand 
Peloton has rolled out its first private-
label workout wear line, Peloton Apparel. 
The collection, which is designed and 
produced in-house, will feature styles 
for men and women as well as gender-
neutral apparel, with pieces ranging in 
price from $15 to $118. 

THIS AND THAT
  Tegna says its multicast network Quest has launched 
an ad-supported free streaming service. The streaming 
app offers on-demand programming from a vast catalog 
of factual entertainment, science, history and engineering 
programs, and daring adventure-reality series. The Quest 
app is available on Roku, Fire TV, Apple TV, Android and 
iOS... Advertising is on track to contribute more than $1 billion 
in revenues to the U.S. music industry this year, making it 
the fastest-growing source of streaming/subscription music 
services, according to first-half industry stats released by the 
Recording Industry Association of America (RIAA). On-
demand, ad-supported streaming services generated $741 
million during H1 2021, an increase of 54.3% over H1 2020... 
Univision Communications is the latest broadcaster to 
require all its employees to be vaccinated against COVID-19. 
More broadcasters are expected to follow suit.
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BRG survey

Thirty-eight percent say 
their personal financial 

situation is better than last 
year, 41% rate it about the 
same, and 21% feel they’re 
at least somewhat worse.

MASTERCARD: U.S. HOLIDAY SALES TO RISE 7.4%
  U.S. retail sales (excluding automotive and gas) are 
anticipated to grow 7.4% this holiday season (Nov. 1- Dec. 
24), according to Mastercard SpendingPulse, which 
measures overall retail sales across all payment types. 
  In-store sales are expected to see a rebound — rising 6.6% 
vs. 2020.
  Even as consumers return to in-store browsing and 
shopping, they’re expected to spend online at even higher 
rates (up 7.6%) than last year.  With holiday shopping poised 
to get an early start, online sales for the extended (Oct. 11-
Dec. 24) holiday season are expected to 
grow 7.5% year-over-year and 59.3% vs. 
2019, a record high for the channel.
  “This holiday season will be defined by 
early shopping, bigger price tags and 
digital experiences,” said Steve Sadove, 
senior advisor for Mastercard. “Over the 
past two years, retailers have learned a 
lot about what shoppers want and need, 
bringing us into an exciting new age of 
retail resilience.”
  Mastercard noted that the holiday 
season will be a fitting end to a year marked by strong 
retail performance. In August, for instance, U.S. retail sales 
(excluding automotive and gasoline) increased 8.1% year-
over-year, and 7.7% vs. August 2019.  
  Online sales in August grew 8.1% and 82% respectively, 
compared to the same periods. The momentum was 
particularly evident in key gifting categories, which have 
experienced strong year-over-year growth, including apparel 
(+75.2%), electronics (+12.4%) and department stores 
(+28.7%).

BRG: HOLIDAY SPENDING LOOKS STEADY VS. ’20
  A new survey from Berkeley Research Group (BRG) 
reveals most consumers will spend the same or more on the 
holidays this year as in 2020.
  According to the survey, 38% of respondents said their 
personal financial situation is better than last year, 41% rate 
it about the same, and 21% feel they’re at least somewhat 
worse. When asked how concerned they are that the current 
COVID-19 situation will prevent them from celebrating the 
upcoming December/January holiday in a normal way, 35% 
were somewhat concerned and 24% very concerned.
  However, 21% were not too concerned about the pandemic 
affecting the holidays, and 14% weren’t concerned at all. 
Five percent weren’t sure or said it was too soon to tell.
  In a good sign for retailers, 48% plan to spend about the 
same on the holidays as they did last year. Seventeen 
percent plan to spend somewhat more than last year, and 
11% plan to spend significantly more than last year, meaning 
three-quarters (76%) will spend the same or more on the 
holidays as they did in 2020.
  Conversely, 14% plan to spend somewhat less than last 
year, but only 6% plan to spend significantly less. Five 
percent said they’re not sure or it’s too soon to tell.
  When asked what factors they’re “very concerned” about, 
a leading 45% of respondents are very concerned about 
the state of the U.S. economy and inflation 45%. Forty 
percent are very concerned about a member of their family 
contracting COVID-19.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


