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JUST ONE BATTERY EV RANKS ABOVE AVERAGE
  Ram trucks topped J.D. Power’s ranking of new vehicles by 
quality for the first time ever. Across the industry, the annual 
study showed drivers complained the most about new high-
tech features, such as infotainment systems, CNBC reports.
  Dodge landed in second place, with Lexus and Mitsubishi 
tied for third for new vehicle quality. Toyota’s luxury Lexus 
brand was the highest-ranked luxury vehicle brand, followed 
by Hyundai’s Genesis. Ram and Dodge trucks are both 
produced by Stellantis, formerly Fiat Chrysler.
  J.D. Power’s annual Initial Quality Study is considered an 
important measure within the auto industry. The firm surveys 
thousands of new car owners and scores auto brands based 
on the number of problems reported per 100 vehicles within 
the first 90 days of ownership. Problems can range from 
sluggish smartphone connectivity to engine troubles.
  The average number of problems per 100 vehicles stood 
at 162, a 2% improvement from the prior year. The Nissan 
Maxima had the best score of any single model in the study, 
with 85 problems reported per 100 new vehicles.
  The top problem reported by owners pertained to Android 
Auto or Apple CarPlay connectivity, 
which significantly worsened as 
automakers implemented new wireless 
connectivity for the phone mirroring 
features. It was the first time since 
2011 that voice recognition was not the 
top problem in the study.
  Quality laggards included Chrysler in last place, behind 
Audi and Tesla. Tesla isn’t officially part of the study 
because it doesn’t give J.D. Power access to customer data; 
the automakers’ permission is legally required in 15 states. 
However, J.D. Power researchers were able to rank Tesla 
in their quality study starting last year, basing their unofficial 
score on surveys from owners in the other 35 states.
  J.D. Power’s VP of automotive quality, Dave Sargent, said 
only one battery electric vehicle, an electric version of the 
Mini Cooper, ranked above average on the list.
  Generally the problems owners reported with battery-
powered vehicles were not directly attributable to the fact 
that they were EVs, he said, meaning they didn’t have issues 
with their new electric vehicles’ battery 
or electric motors in the first 90 days of 
ownership.
  “These vehicles, because they are 
being offered generally to people who 
are very tech savvy, tend to be loaded 
up with latest features and those do 
not always go well on any vehicles,” 
Sargent said, adding he believes the 
vehicles will get better.
  With seven top-ranked vehicles, 
Hyundai placed as the top overall 
automaker in the study. Toyota was 
second with six vehicles.

J.D. POWER: RAM, DODGE TOPS IN NEW VEHICLE QUALITY
ADVERTISER NEWS
  In the better-late-than-never column, Ford is reportedly 
working up a hybrid version of the original Mustang coupe 
and plans to have it in showrooms by 2025. That news was 
presented to dealers during a meeting in Dallas last week, 
according to reports in Automotive News and elsewhere… 
IKEA will start testing a program for buying back and reselling 
its furniture in the U.S. at a store in Philadelphia, with plans to 
ultimately roll it out permanently across the nation. The pro-
gram, which has already launched in the UK and some other 
countries, lets members of the retailer’s free loyalty program 
receive store credit for returning used pieces, which will then 
be resold as-is... Walgreens Boots Alliance says it will raise 
hourly wages in stages starting in October and get to $15 
per hour by November 2022. Rival CVS Health increased 
its minimum hourly wage last month… And speaking of CVS 
Health: It continues to roll out in-store MinuteClinics as part 
of the nationwide expansion of its health-focused HealthHub 
format. CVS says it has opened the first MinuteClinic loca-
tion in the state of Washington. The  walk-in medical clinic 
inside CVS Pharmacy stores are designed to provide high-

quality, affordable care for a wide vari-
ety of acute, wellness and chronic dis-
ease care for patients ages 18 months 
and older, with expanded night and 
weekend hours and no appointment 
necessary. MinuteClinic also provides 

options for telehealth visits… One year in, Amazon currently 
has 18 Amazon Fresh locations operating, has mentioned 
plans for seven more and reportedly has dozens more in the 
works — still considered a measured pace relative to the 
aggressive expansion of many chains, but clearly decisive 
for Amazon, which to date has tread carefully in the physi-
cal store realm, Bloomberg reports... Since it introduced 
the incentive back in March, Krispy Kreme has given away 
2.5 million donuts to customers who presented proof of vac-
cination, an offer good through the remainder of 2021. For 
a limited time — Aug. 30 through Sept. 5 — the company 
will hand out two free donuts instead… Designer Brands
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AVAILS
  WFAA, TEGNA’s legacy ABC affiliate in Dallas, is hiring 
an Account Executive with an entrepreneurial spirit and 
passion to help businesses grow! This 
is a rare opportunity for an entry- to mid-
level executive to be part of a team of 
dynamic sellers in a Top 5 market, who are 
energized to win. You will be responsible 
for growing revenue and share by effectively negotiating, 
packaging and recommending solutions that utilize our 
broadcast and digital assets.  CLICK HERE for full details 

and to apply now. EOE.
  Are you a competitive sales pro who 
enjoys helping businesses grow? 
Capitol Broadcasting Company is 
looking for an Accounts Manager for 
WRAL and FOX50 sales teams. We 
are looking for an AE who is highly 
motivated, can grow revenue on existing 
accounts and secure new advertisers 
to the stations. Ideal candidate will 
have strong business development 
experience as well as the ability to 

effectively negotiate. Complete application HERE. Drug 
screening is required. EOE, M/F. All CBC properties are 
tobacco free. CBC participates in E-Verify.
  Are you a digital savvy, competitive sales professional 
with experience in all things television who enjoys being in 
the field, leading, training and growing sales 
professionals while driving our clients and our 
companies’ business forward? KULR-8 (NBC), 
Cowles Montana Media, Billings, Mont., news 
station seeks an experienced sales leader who 
is hungry to lead a team through new business development 
by taking a business consultant approach and providing 
creative and effective advertising. Send resume and cover 
letter, noting desired position, referral source and salary 
history to: jobs@kulr.com. EOE.
  Waterman Broadcasting has an immediate opening 
for a Traffic Log Editor in sunny Southwest Florida. 
The ideal candidate should possess excellent 
communication and customer service skills as 
well as great attention to detail. Wide Orbit traffic 
experience is required. Two years’ experience in 
a broadcast television station’s traffic department 
or traffic role is required. Experience with Wide 
Orbit highly preferred. Submit pertinent materials to: 
resumes@water.net. Waterman Broadcasting is an Equal 
Opportunity Employer.
  Director of Sales: WFXT Boston is looking for a dynamic 
leader to lead a team of talented sales managers and account 
executives. The Director will develop 
strategies with a sharp customer focus 
and consistently deliver on revenue 
expectations and develop deep relationships with our 
clients. Responsible for the attainment of the revenue goals 
and must display entrepreneurial skills in creating new 
revenue opportunities. Minimum of three (3) years media 
sales management experience, preferably in broadcast, 
required. To apply, CLICK HERE. EOE.

See your ad here tomorrow! CLICK HERE for details.

DOLLAR STORES DOMINATE STORE OPENINGS
  Coresight Research, which tracks store openings and 
closures in the U.S., reported that roughly 3,300 stores of 
any kind opened in 2020, and an estimated 4,000 will open in 
2021. That adds up to 7,300 new stores in two years — and 
3,150 of them, or 43%, are dollar stores.
  In 2020, analysts were expecting as many as 25,000 
permanent store closures in the U.S., so it came as somewhat 
of a relief when “only” about 9,000 closed, per Coresight.
  The flip side is that the dollar store business keeps humming 
along. Shoppers understandably turned to dollar stores en 
masse during the Great Recession, and 
the stores have been adding food and 
drink options to make them attractive 
one-stop-shopping alternatives to grocery 
stores or Walmart.
  The three main dollar store brands — 
Dollar General, Dollar Tree and Family 
Dollar — have not only survived but 
thrived through the “retail apocalypse,” 
a global pandemic and beyond. Dollar 
General opened 1,000 new stores last 
year and has 1,050 more in the works for 
2021. Dollar Tree, which owns Family Dollar, added roughly 
500 new dollar stores in 2020 and plans on opening 600 
more this year.

THIS AND THAT
  eMarketer projects the number of paid digital audio 
subscribers in the U.S. will hit 121.9 million this year, up 11% 
over 2020’s total. The research firm’s newest estimate has 
increased by 5 million since they were originally published in 
Q1. More than 40% of U.S. internet users will be paid audio 
subscribers by the end of the year... According to the new 
Amex Trendex Pent Up Purchase Survey, consumers are 
focused on updating their wardrobe. Roughly three in four 
adults are spending more or about the same on clothing/
footwear and beauty products (77% and 71% respectively). 
In addition, 36% say they’re more excited about spending 
on new clothes for back to work/school than before the 
pandemic... A new survey of 586 U.S. consumers from 
omnichannel store operations platform Newstore finds in-
store mobile technology is one leading-edge feature of the 
physical store that consumers want. More than half (54%) 
of respondents say associates should have a mobile device, 
while 39% want to shop and check out in-store via mobile 
device. One-third (33%) say store associates should be able 
check them out anywhere in-store with a mobile device.

WHOLESALE AUTO PRICES ‘HISTORICALLY HIGH’
  Used-vehicle prices have now declined sequentially for two 
straight months, but they’re beating year-ago figures by more 
than 6% and outpacing pre-COVID levels by more than 24%.
  That’s according to the latest report from KAR Global 
chief economist Tom Kontos, which showed that wholesale 
values dipped month-over-month in both June and July. 
The Kontos Kommentary indicates that wholesale prices 
“appear to have moderated to what are still historically high 
levels well into August.”
  Specifically, the average wholesale price was $14,250 in 
July, the report said. That’s down 2.7% from June, but up 
6.5% year-over-year and up 24.4% from July 2019.
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ACCOUNT ACTIONS
  Retailer TJ Maxx has named MullenLowe Boston as its 
new creative agency of record, sources tell Ad Age. Agencies 
involved in the pitch include 72andSunny, TBWA/Chiat/
Day New York and Venables Bell & Partners. The review 
was conducted by SRI Consulting. In June, it was reported 
the home goods and clothing company parted ways with its 
previous agency partner, Grey Group, which didn’t participate 
in the pitch. This is a reunion of sorts for MullenLowe and 
Framingham, Mass.-based TJMaxx, which parted ways in 
2009 after nearly a decade of working together. According 

to Kantar, U.S. media spending for TJ 
Maxx was $17 million in 2020, a big drop 
from $90 million in 2019... Constellation 
Brands has put its Modelo Especial 
beer brand into creative agency review, 
Ad Age has learned. The incumbent 
agency is WPP’s Cavalry, which has 
held the account since 2018. The review 
comes even as Modelo continues to post 
impressive growth. Modelo finished 2020 
as the nation’s fifth-largest beer, with 
shipments up 11.5%, according to Beer 

Marketer’s Insights. The growth has continued this year. 
Sales at stores were up 8.7% year-to-date through July 31, 
Beer Marketer’s recently reported.

ADVERTISER NEWS
(Continued from Page 1)
reported better-than-expected Q2 sales and earnings as 
shoppers returned to its stores. Net sales increased 66.9% to 
$817.3 million from $489.7 million, topping estimates of $748 
million. Comparable sales increased 84.9%. The company 
said its sales were driven by increased store traffic as it 
welcomed core DSW customers back into its store, as well 
as its strategy to gain market share in athleisure and kids… 
Regional grocer Giant Eagle is installing digital TV screens 
from Mesmerize, an OOH media company specializing in 
patient education at the point of care, at 165 Giant Eagle 
Pharmacy locations. The partnership includes the installation 
of Mesmerize TV screens within Giant Eagle pharmacies in 
Pennsylvania, Ohio, Indiana, Maryland and West Virginia.
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It’s only the fifth day of 
school and my 9-year-old has 
already memorized the names 

of all 50 fourth-graders who 
have smartphones.

CAESARS BOLSTERS SPORTS-BETTING AD SPEND
  Major sports booking operations have been ramping 
up national TV marketing efforts — paid-advertising and 
promotional — in August, largely to promote sportsbook 
operations for the fall, Television News Daily reports.
  In total, some $2.8 million in national TV advertising was 
spent from July 31 through Aug. 29 by the casino/gambling 
category, according to iSpot.tv.
  A year ago over the same month-long period, a total of 
$129,429 was spent on national TV by the gaming/casino 
industry. In August 2019, the total was $234,497.
  Much of this came from Casears 
Entertainment to promote its sportsbook 
activities, luring users to download the 
app. Fall TV sports betting focuses on 
high-volume NFL game action, and to a 
lesser extent, Major League Baseball 
and the NBA. Caesars placed some 146 
airings, totaling 407.9 million impressions 
from $2.4 million in national TV spend in 
August.
  After Caesars, BetMGM earned 64 million 
impressions — 53.9 million from local TV 
stations ad time. Fox Bet had 54.5 million impressions, during 
the month — 34% from local TV, and 61% from national TV 
networks.
  Fox Bet, which has Fox Corp. as a co-owner, has seen 
the bulk of its national TV impressions coming from Fox TV 
networks/channels.
  Caesars, along with BetMGM and Fox Bet, are three of 
seven approved NFL league sports-betting operations for 
the upcoming season. Each will get special access to NFL 
advertising TV inventory. This season, NFL games will run 
on Fox, CBS, NBC, ABC/ESPN, The NFL Network and 
Amazon.

INDEX: HOME PRICES BREAK ANOTHER RECORD
  Home prices rose 18.6% annually in June, up from the 
16.8% increase in May, according to the S&P CoreLogic 
Case-Shiller national home price index.
  That’s the largest annual gain in the history of the index 
dating back to 1987. Prices nationally are now 41% higher 
than their last peak during the housing boom in 2006.
  Unlike other median price surveys, which can be skewed 
by the type of homes selling, this measures repeat sales of 
similar homes over time.
  The 10-City composite rose 18.5%, up from 16.6% in the 
previous month. The 20-City composite was up 19.1%, up 
from 17.1% in the previous month.
  Phoenix, San Diego and Seattle reported the strongest 
price increases of the 20 cities. Prices in Phoenix increased 
29.3% year-over-year. In San Diego they rose 27.1%, and in 
Seattle they were up 25%. All 20 cities reported higher price 
increases in the year ending June 2021 vs. the year ending 
May 2021.
  “The last several months have been extraordinary not only 
in the level of price gains, but in the consistency of gains 
across the country,” said Craig Lazzara, managing director 
and global head of index investment strategy at S&P DJI. 
“In June, all 20 cities rose, and all 20 gained more in the 12 
months ended in June than they had gained in the 12 months 
ended in May.”

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


