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MANHEIM SEES MORE PRICE GAINS ON HORIZON
  Used car prices, one of the biggest drivers of U.S. inflation 
this year, rose again in early September on a monthly basis 
after idling over the summer.
  The Manheim U.S. Used Vehicle Value Index, a measure 
of pricing trends, increased 3.6% in the first half of September 
compared with a month earlier. That puts it on track for the 
first month-over-month increase since May while extending 
the string of consecutive monthly of gains on a year-over-
year basis that dates back to June 2020.
  The index jumped 24.9% from the same period a year ago 
through the middle of the month. That may be a harbinger 
of further price hikes to come. “The latest trends in the key 
indicators suggest wholesale used vehicle values will likely 
see further gains in the days ahead,” Manheim said.
  The surge in used car prices this year amid supply-chain 
disruptions and a rebounding economy has been a major 
contributor to the jump in U.S. inflation. The August consumer 
price index report showed a decline in used car and truck 
prices, the first since February, but that may have been a 
temporary pause rather than a peak.
  Carmakers have said production of 
new vehicles this fall will continue to be 
constrained by a chip shortage and the 
spread of COVID-19 in Southeast Asia. IHS 
Markit slashed its vehicle production forecast 
for this year by 6.2%, or 5.02 million vehicles, 
the biggest decrease to the outlook since the 
chip shortage emerged. 
  “Wholesale used vehicle prices rose rather significantly 
in the first half of September compared to the first half of 
August,” said Michelle Krebs, an executive analyst at Cox 
Automotive. “Dealers appear to be stocking up on used 
vehicles, which have seen supply stabilize somewhat, to 
have something to sell because new vehicle inventory 
remains low.”
  The index, which is compiled by Cox Automotive, takes 
into account data from all U.S. sales through Cox’s Manheim 
automotive auctions that fall in to one of 20 different market 
classes, and are adjusted for seasonality and mileage.

PANDEMIC-ERA MEDIA USAGE LEVELS ENDURE
  The percentage of Americans who report they’re spending 
more time with various media than they did pre-pandemic 
remains high, but for the most part has fallen from the peak 
stay-at-home period last year, according to findings of 
Mindshare’s ongoing COVID-19 tracking study.
  The most recent wave — the 21st, and the first to begin going 
quarterly from monthly — shows that half of Americans self-
report using online media more than prior to the pandemic.
  Other media options also perceived by a large percentage 
of Americans to be up including streaming TV, watching 
movies at home, using phone-based apps, watching online 
videos, using social media, binge watching series, watching 
live TV and playing video games.

USED AUTO PRICES CLIMB, RAISING INFLATION FEARS
ADVERTISER NEWS
  Bud Light is getting even lighter. The nation’s largest beer 
will release a line extension next year called Bud Light Next 
that represents Anheuser-Busch InBev’s first-ever zero-
carb beer, AdAge reports. The extension, set to debut in 
early February, has 80 calories and 4% alcohol by volume, 
compared with 110 calories and 4.2% ABV for regular Bud 
Light. The offering seeks to capitalize on rising interest in 
lower-calorie beers among younger, more health-conscious 
drinkers… Amazon Prime is still growing. According to re-
search firm eMarketer, the number of U.S. Amazon Prime 
households will reach 81.4 million in 2021, up 4.8% year over 
year (YoY). Put another way, nearly two-thirds (63.4%) of all 
U.S. households will have an Amazon Prime membership 
this year. To put that in perspective, eMarketer estimates 
that in 2016, 44.8 million U.S. households — or 35.6% of all 
households — had Amazon Prime. The firm forecasts those 
numbers will grow to 90.2 million and 68% by 2025... Pep-
siCo CEO Ramon Laguarta said the company is hoping to 
release new plant-based snacks and drinks made through 

its joint venture with Beyond Meat by early 
2022. Pepsi and Beyond announced the joint 
venture, called The PLANeT Partnership, in 
January. Pepsi last week announced a new 
initiative called “Pep+” that’s meant to change 
the company’s operations, with sustainability 
as the focal point... Amazon’s shipping arm 
now handles more packages than FedEx 
and almost as many as UPS, according to a 

report from Pitney Bowes. The e-commerce giant’s Ama-
zon Logistics division delivered 4.2 billion parcels in 2020, 
compared with 1.9 billion the previous year, which represents 
21% of the total delivery market, compared with 24% for UPS 
and 16% for FedEx, the report says… Global brand owner 
and marketer Marquee Brands and MSK Foods, operating 
company for Martha Stewart Kitchen, will launch MSK’s fro-
zen food selection in grocery stores nationwide in November. 
The brand will be available in more than 10,000 retail outlets, 
with more than 17 major retailers… Production of the two-row 
Jeep Grand Cherokee SUV will halt at the Jefferson North 
Assembly Plant in Detroit this week, according to parent 
company Stellantis. The disruption is the result of a global 
semiconductor shortage, the COVID-19 pandemic and in-
creased demand for consumer electronics. Automakers like 
Stellantis are seeking to protect their most profitable pickups 
and SUVs, the Detroit News says… General Motors CEO 
Mary Barra said last week the largest U.S. automaker plans 
to make changes in its supply chain as it works to address 
the continuing semiconductor chip crisis that has forced sig-
nificant production cuts. “We’re going to make some pretty 
substantial shifts in our supply chain,” Barra told Reuters. 
“We’re already working much deeper into the tiered supply 
base because generally General Motors doesn’t buy chips 
(directly) but (our suppliers do). But now we’re building direct 
relationships with the manufacturers.”
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AVAILS
  Waterman Broadcasting has an immediate opening 
for a Traffic Log Editor in sunny Southwest Florida. 
The ideal candidate should possess excellent 
communication and customer service skills as 
well as great attention to detail. Wide Orbit traffic 
experience is required. Two years’ experience in a 
broadcast television station’s traffic department or 
traffic role is required. Experience with Wide Orbit 
highly preferred. Submit pertinent materials to: resumes@
water.net. Waterman Broadcasting is an Equal Opportunity 

Employer.
  CBS17 (WNCN, a Nexstar station) 
in Raleigh, N.C., is searching for 
an Account Executive.  The AE is 
responsible for linear TV and digital 
revenue through the strategic selling 
of our linear and digital marketing 
offerings. The AE is responsible for 
developing and executing go-to-market 
sales strategies that result in exceeding 
revenue targets — and for delivering 
and marketing a powerful suite of local 

marketing products and services that help local SMBs grow 
successfully. Get more details or apply now HERE. EOE.
  Meredith’s Arizona television and digital properties, 
Arizona’s Family, is looking to add to a great team! We 
need Account Executives who are dynamic, motivated 
individuals who will present, develop, manage and solicit 
new and existing business accounts. This position assesses 
the market potential of prospective accounts and meets with 
local businesses to learn about their marketing needs. The 
AE achieves assigned revenue goals through the sale of 
airtime, digital or other products and services to new and 
existing advertisers. Apply HERE. EOE.

See your ad here tomorrow! CLICK HERE for details.

GRAY TV LAUNCHES INVESTIGATIVE NEWS SHOW
  Gray Television has kicked off a weekly show featuring 
reports from its investigative team. The show, InvestigateTV, 
began airing over the weekend on stations Gray owns in 
102 markets.
  The show features reports on government corruption, 
consumer alerts and healthcare issues. “Our investigative 
team and our local journalists are doing some extremely 
impactful work that is resulting in real change. This new 
show is an extension of our commitment to hard-hitting 
investigative journalism that can make a difference in our 
communities,” said Gray Television SVP Sandy Breland.
  The InvestigateTV team is led by Director of Investigations 
Lee Zurik, who anchors. Consumer Investigators Rachel 
DePompa and Sandra Jones report on scams, bad 
business practices and recalls. News teams from across 
Gray stations will contribute local investigative pieces with 
national significance.
  InvestigateTV is the latest example of a local station owner 
creating national news telecasts. Nexstar Media stations 
contribute to its cable network NewsNation; Sinclair 
Broadcast Group launched National Desk this year; and 
the E.W. Scripps Co. is launching an over-the-air version 
of Newsy that will have contributions from its local stations.

NIELSEN: STREAMING LEVELED OFF IN AUGUST
  Overall streaming accounted for 28% of all U.S. TV 
viewing in August, according to Nielsen, compared with 
24% for broadcast and 36% for cable. It was the first month 
of flat streaming performance relative to the month before 
since Nielsen began releasing its Gauge measurement of 
viewing patterns in May.
  The company cited back-to-school season as a headwind 
for streaming. Children ages 6-17 viewed 7.5% less 
programming across the board, and that age group skews 
toward streaming.
  Overall TV viewing ticked up a half 
a percentage point compared with 
July, as the Tokyo Olympics drove a 
2.9% increase for broadcast TV. Other 
standout events on broadcast and cable 
included Major League Baseball’s 
Field of Dreams game played in Iowa 
and the Hall of Fame game, the annual 
preseason contest kicking off the year’s 
NFL action.
  In a separate weekly chart, Nielsen 
said Netflix drama Outer Banks 
repeated as the most streamed title from Aug. 16-22. The 
show collected 736 million minutes of total viewing, edging 
preschool mainstay Cocomelon, which finished No. 2 for 
the week.

HBO MAX SLASHES SUBSCRIPTION PRICE BY 50%
  HBO Max has quietly cut its $14.99 monthly subscription 
fee in half to try to offset the service’s departure from 
Amazon Prime Channels — the latter platform affording 
Prime members access to third-party streaming services.
  The limited-time $7.49 Max subscription fee is for all 
HBO subs — new and old — and available through Sept. 
26, according to WarnerMedia. The temporary price cut 
makes Max less expensive than Prime Video and Netflix 
priced at $8.99 each.
  Max’s exit — spearheaded in part by WarnerMedia’s 
desire to secure subscribers directly and not pay Amazon 
a fee — is projected to cost the the property as many as 5 
million subscribers.

THIS AND THAT
  Disney/Marvel Cinematic Universe release Shang-Chi 
and the Legend of the Ten Rings, as expected, led all 
movies at the domestic box office, generating an estimated 
$21.7 million in ticket sales through yesterday. The tally is 
expected to push the movie past Disney/Marvel’s Black 
Widow ($183.2 million) as the top-grossing domestic movie 
in the pandemic era... Google plans on making free linear 
television channels available through its Chromecast 
technology, an initiative that could start either this fall or 
early next year, Protocol reports. Viewers would use the 
Chromecast menu for live television to access the content... 
As Americans increasingly cut the cord, a technology 
more than 70 years old is taking cable’s place, The Wall 
Street Journal reports. Antennas, or “rabbit ears” provide 
completely free access to local network affiliates. Fueled 
largely by millennials who’ve long sidestepped cable, 
antenna sales in the U.S. have risen 4% over the past year, 
according to the Consumer Technology Association.
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Overall streaming accounted 
for 28% of all U.S. TV viewing in 
August, compared with 24% for 
broadcast and 36% for cable.
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SCRIPPS’ NEWSY PREPS FOR OCTOBER ROLLOUT
  Newsy is set for an Oct. 1 launch as a free, live 24/7 opinion-
free news platform. The E.W. Scripps Company’s offering 
will debut on almost every major OTT and CTV platform, 
primarily on Scripps-owned broadcast stations and those of 
partners, reaching 90% of U.S. television homes. 
  In preparation for the TV rollout, Newsy has named several 
new senior leaders. Tracy Carmony, now director of 
live news, will lead the development and execution of the 
network’s live, rolling daypart-based coverage out of Atlanta.
  Jason Potts is director of programs. Potts will oversee 

Newsy’s primetime programs. Previously, 
Potts led experimental partnerships and 
internal innovations at the ABC Owned 
Television Stations group.  
  Zach Toombs is deputy director of 
programs. He’s been with Newsy since 
2011, leading its documentary unit, 
among other duties.
  Last month, Scripps named Eric 
Ludgood as head of Newsy, Ethan 
Nelson head of program development, 
and Christina Hartman as head of news 

standards. Kate O’Brian serves head of the news group for 
Scripps Networks.

BIG-BOX RETAILERS IN A BATTLE FOR INVENTORY
  Retailers are loading up on goods for the holiday season in a 
strong show of confidence in consumer demand even as the 
delta variant and supply-chain disruptions add uncertainty to 
restocking efforts.
  Best Buy, Target and other large merchants are amassing 
more inventory compared with last year’s pandemic-
depressed levels, in some cases logging double-digit 
percentage increases as the stockpiles also exceed 2019 
values, The Wall Street Journal reports.
  COVID-related factory shutdowns in Asia and global shipping 
bottlenecks have businesses jockeying for merchandise and 
vessel space to avoid losing critical Q4 sales, a contest that 
tends to favor deep-pocketed big-box retailers over smaller 
competitors.
  Global inventories at Walmart, for example, rebounded this 
summer after dropping in the same period of 2020 compared 
with pre-pandemic levels, as the company stepped up efforts 
to meet strong consumer demand, including chartering 
vessels to bypass ocean shipping bottlenecks.
  The companies are stocking up despite swings in demand 
that have come as coronavirus cases have surged in parts 
of the U.S. driven by the delta variant. U.S. retail sales 
rebounded in August as consumers spent more at stores and 
online following a sales decline in July.
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Welcome to your forties: 
The first song you ever 

made out to is being used 
to promote mutual funds.

TYING AFRICAN-AMERICANS’ GROCERIES TO TV
  In-depth research and analysis from McKinsey & Co. 
conclude brands and retailers are overlooking as much as 
$300 billion of African-Americans’ 
spending power annually. Data from 
representative spring and summer 
2021 consumer/market surveys from 
The Media Audit reveals a correlation 
between above-average weekly supermarket expenditures 
by African-Americans and heavy TV viewing time.
  Average weekly supermarket expenditures in the U.S. 
depend on the market and region, but 
the range is approximately $140 to as 
much as $190. For weekly supermarket 
expenditures of $150 to $250, larger 
percentages of African-Americans in 
all five markets watch at least five more 
hours of TV daily than all adults 18+.
•  Dayton, Ohio — African-Americans 
52.8%, all adults 18+ 29.5%.
•  Jacksonville, Fla. — African-Americans 
67.2%, all adults 18+ 36.6%.
•  Houston — African-Americans 40.4%, 
all adults 18+ 35%.
•  Salt Lake City — African-Americans 58.9%, all adults 18+ 
25.3%.
•  Sacramento, Calif. — African-Americans 51.9%, all adults 
18+ 28.5%.
  Any household able to spend $150-$250 weekly for groceries 
is likely to have an above-average household income, which 
translates to more discretionary consumer dollars.
  African-American households in this category are certainly 
prime TV audiences for many brands and local advertisers, 
from apparel to house goods to travel and recreation. 

PARKS: STREAMERS SEEK ARRAY OF CONTENT
  New survey data from Parks Associates finds that U.S. 
broadband households, who despite favoring at least one 
particular type of content genre, spend 70% of their streaming 
time on average on services with a broad variety of content, 
such as Netflix, Tubi or AMC+.
  Specifically, 44% of 5,000 respondents spend 76% or more 
of their streaming time on broad-based services, while 48% 
spend 25% or less on niche services. “Services offering a 
variety of content categories are the foundation of consumers’ 
video service ensembles,” senior analyst Paul Erickson said 
in a statement.
  Ad-based services in particular have broadened their market 
appeal over the past few years by incorporating different 
genre categories. Crackle has made significant additions 
to its nonfiction content, Pluto TV has added several sports 
channels, and Tubi TV highlights children’s programming 
with its Tubi Kids section, according to Parks.
  The research also finds that while “content is king,” cost 
is still the leading factor when consumers choose an OTT 
service. Fifty percent cite cost as a key determination in the 
services used to access online video content. In response, 
key services have experimented with diversified pricing 
options. Disney+ has introduced transactional purchases, 
while Peacock is incorporating an AVOD option, and HBO 
Max and Paramount+ offer less expensive ad-supported 
tiers.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


