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FORD, OTHERS REPORT PLUNGING AUG. SALES
  U.S. sales of Ford Motor’s new vehicles last month declined 
by 33.1% from a year earlier due to an ongoing global 
shortage of semiconductor chips that’s wreaking havoc on 
the automotive industry, the company said last week.
  The Detroit automaker’s sales capped off a dismal month of 
U.S. auto sales in August, which plummeted to an adjusted 
selling rate of 13.09 million vehicles. That’s the worst pace 
since June 2020 and down from this year’s peak of 18.5 million 
in April, according to auto data firm Motor Intelligence.
  Analysts expected the August selling pace to be between 
13.1 million and 14.4 million vehicles, with J.D. Power and 
LMC Automotive forecasting overall sales to decline by 
13.7% compared with August 2020.
  The sales pace for any given month measures how many 
cars the industry would sell for the year if it sold the same 
amount every month. It’s a main barometer of the industry’s 
health and demand.
  August is historically one of the higher auto sales months 
of the year, but the chip shortage has caused vehicle 
inventory levels to plummet to record 
lows and pricing of new cars and trucks 
to skyrocket.
  Dealers only have about 942,000 
vehicles in inventory for retail sale, 
compared with roughly 3 million before 
the coronavirus pandemic two years ago, 
according to Thomas King, president of 
the data and analytics division at J.D. 
Power. “Although inventory is arriving at 
dealers daily, it is simply replacing the vehicles being sold, 
preventing dealers from increasing inventories to a level 
necessary to support a higher sales pace,” King said.
  While most major U.S. automakers have switched to 
quarterly sales reporting, others that still report monthly 
sales such as Honda and Subaru also reported double-digit 
losses in August. Toyota, Volvo, Hyundai and Kia reported 
slight sales increases or losses compared with a year ago.
  Sales of nearly every vehicle in Ford’s lineup were down last 
month compared with last year. Ford’s bestselling F-Series 
pickups declined by 22.5%.
  Ford’s total sales last month topped 
124,176 vehicles. Truck sales were 
down by nearly 30%, while SUVs 
were off by 25.3% and car sales fell 
by 86% from August 2020.
  The origin of the shortage dates 
to early last year when COVID-19 
caused rolling shutdowns of vehicle 
assembly plants. As the facilities 
closed, the wafer and chip suppliers 
diverted the parts to other sectors 
such as consumer electronics, which 
weren’t expected to be as hurt by 
stay-at-home orders.

AUTO INDUSTRY FEELS PAIN OF GLOBAL CHIP SHORTAGE
ADVERTISER NEWS
  Sales more than doubled in the most recent quarter vs. 
year ago for Signet, owner of the Zales and Piercing Pa-
goda jewelry chains, as couples who were forced to post-
pone their weddings due to the pandemic finally made plans 
and bought rings. It’s a “rising tide of engagements,” com-
mented Virginia Drosos, Signet’s CEO… A curiously high 
number of McDonald’s restaurants across the U.S. report-
edly have non-functioning ice cream machines, not a mi-
nor issue considering that the treat is a major contributor to 
chain sales. The problem has apparently drawn the atten-
tion of the Federal Trade Commission, which is looking 
into the situation at franchisees to see what’s causing the 
repair holdups. Consumers have noticed too. One of them 
has set up a website that maps out McDonald’s ice cream 
outages: www.mcbroken.com... Amazon Air operated 164 
daily cargo flights on average last month, up from 140 in 
February, according to a new report from the Chaddick In-
stitute for Metropolitan Development. With the growth, 
Amazon Air now serves airports within 100 miles of 70% 

of people in the U.S., increasing the 
availability of next-day delivery, the re-
port says… American Eagle Outfitters 
grew revenue 35% to reach $1.19 billion 
in its fiscal Q2, while missing forecasts 
for even stronger results as year-over-
year e-commerce sales growth slowed 
and families delayed back-to-school 
shopping. Earnings beat expectations 
as the retailer racked up more full-price 

sales… Williams Sonoma grew same-store sales almost 
30% in Q2 across all of its banners, largely as a result of 
e-commerce capabilities the retailer already had in place 
when the pandemic hit. The company, which operates West 
Elm and Pottery Barn in addition to its namesake stores, 
now expects to reach $10 billion in annual revenue by 2024, 
a year ahead of its original forecast… People magazine’s 
2021 Companies That Care list includes Wegmans at No. 
1, Publix at No. 18, Target at No. 23 and Nugget Market at

(Continued on Page 3)
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AVAILS
  FOX 5 Atlanta seeks a highly motivated, business-
developing Account Executive. The AE is responsible 
for maximizing share on established 
television and digital accounts with emphasis 
on developing new accounts by converting 
marketing dollars and alternative advertising 
platforms. Services established agency 
accounts as directed by sales management. Establishes 
direct client contact while maintaining cooperative 
relationships with the agencies. Develops and presents 

in-depth, multiscreen platform sales 
and research presentations. CLICK 
HERE for full details or to apply now. 
EOE.
  Meredith’s Arizona television and 
digital properties are looking to add 
to a great team! We are looking 
for motivated, energetic Sales 
Assistants. The Sales Assistant 
is the primary clerical and support 
person for the sales staff. Assists 
National Sales Managers and Account 

Executives in all aspects of the sales process, including 
good stewardship of client broadcast and digital business. 
Please apply HERE. EOE.
  CBS17 (WNCN, a Nexstar station) in Raleigh, N.C., is 
searching for an Account Executive.  The AE is responsible 
for linear TV and digital revenue through 
the strategic selling of our linear and digital 
marketing offerings. The AE is responsible for 
developing and executing go-to-market sales 
strategies that result in exceeding revenue 
targets — and for delivering and marketing a 
powerful suite of local marketing products and services 
that help local SMBs grow successfully. Get more details 
or apply now HERE. EOE.
  Are you a competitive sales pro who enjoys helping 
businesses grow? Capitol Broadcasting Company is 
looking for an Accounts Manager for WRAL 
and FOX50 sales teams. We are looking for 
an AE who is highly motivated, can grow 
revenue on existing accounts and secure 
new advertisers to the stations. Ideal candidate will have 
strong business development experience as well as 
the ability to effectively negotiate. Complete application 
HERE. Drug screening is required. EOE, M/F. All CBC 
properties are tobacco free. CBC participates in E-Verify.
  Are you a digitally savvy, competitive sales professional 
with experience in all things television who enjoys being in 
the field, leading, training and growing sales 
professionals while driving our clients and 
our companies’ business forward? KULR-8 
(NBC), Cowles Montana Media’s Billings, 
Mont., news station, seeks an experienced 
sales leader who is hungry to lead a team through new 
business development by taking a business consultant 
approach and providing creative and effective advertising. 
Send resume and cover letter, noting desired position, 
referral source and salary history to: jobs@kulr.com. EOE.

(Continued on Page 3)

U.S. HIRING SLOWS AS DELTA VARIANT SURGES
  America’s employers added just 235,000 jobs in August, a 
weak gain after two months of robust hiring and the clearest 
sign to date that the delta variant’s spread has discouraged 
some people from flying, shopping and eating out.
  The August job growth the government reported Friday 
fell far short of the sizable gains of roughly 1 million in each 
of the previous two months. The hiring jumps in June and 
July had followed widespread vaccinations that allowed the 
economy to fully reopen from pandemic restrictions. Now, 
with Americans buying fewer plane tickets, reducing hotel 
stays and filling fewer entertainment 
venues, some employers in those areas 
have slowed their hiring.
  Still, the number of job openings remains 
at record levels, with many businesses 
eager for workers, and hiring is likely to 
rebound in the coming months. Even last 
month’s modest job growth was sufficient 
to lower the unemployment rate to 5.2% 
from 5.4% in July. With consumers willing 
to spend and companies trying to hire, 
the U.S. economy looks healthy, The 
Associated Press says.

THIS AND THAT
  Disney/Marvel Cinematic Universe’s Shang-Chi and the 
Legend of the Ten Rings topped expectations, generating 
an estimated $90 million across 4,300 North American 
screens over the four-day Labor Day Weekend ending 
yesterday. The first Asian-American-led Marvel superhero 
release added another $56.2 million internationally to bring 
its global total around $136 million. Shang-Chi has not 
yet been released in China or the Southeast Asia... And 
Ed Woloszyn, GM of KEYC News Now (CBS/FOX) in 
Mankato, Minn., died last week following a brief battle with 
cancer. Ed joined KEYC’s staff in the fall of 2016 and rose 
to become the station’s GM in the spring of 2019. He had 
previously worked at local television stations in Wisconsin, 
Illinois and Michigan. “We are shocked and saddened by 
Ed’s passing,” said Gray Television SVP Mike King. “Ed 
was a wonderful person… We will all miss his energy and 
smile.”

DELTA VARIANT THREATENS BUSINESS TRAVEL
  Companies are delaying sending employees back on the 
road this fall amid another surge in coronavirus cases, The 
Wall Street Journal reports.
  Airlines and hotels had hoped that business travel — one 
of the most lucrative pillars of their business — would start 
to bounce back in the coming months. Those hopes are 
fading as the busy summer travel season peters out, and 
the spread of the delta variant of COVID-19 postpones 
some companies’ plans to return to offices and resume in-
person meetings and events.
  “I’d say it’s a pause, as compared to continued growth. 
That said, we understand why it’s paused,” Delta Air Lines 
CEO Ed Bastian said.
  About 60% of the more than 400 business travelers 
who responded to a survey by Morning Consult for the 
American Hotel & Lodging Association said they would 
postpone coming trips.
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FunnyTweeter.com

I’ve decided today that 
I’m following the lead of 

my 2-year-old and I’m just 
gonna close my eyes so 

no one can see me.
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AVAILS
(Continued from Page 2)
  WAAY-TV ABC 31, serving the Huntsville-Decatur-
Florence, Ala., market, seeks an exceptional, experienced 
General Sales Manager. The ideal 
candidate will excel at leadership, 
motivation and training to lead 
the market’s most experienced 
and respected sales and marketing team of talented 
individuals. Skills in inventory management are required, 
as is the ability to forecast, budget and to recruit talented 

account executives to join our team. 
Exceptional skill in growing digital 
revenue is required. Full details HERE. 
Resume to: jobs@waaytv.com. EOE.
  KARK-TV and FOX16, the NBC and 
FOX affiliates in Little Rock, Ark., 
seeks a digital media 
leader to support a sales 
team of 20 multiplatform 
account sellers. The 
Digital Sales Manager directly 
oversees the daily operations of the 

station’s digital advertising business and interacts with 
clients and advertising agencies to maximize digital 
revenue. The ideal candidate will deliver polished sales 
presentations to local decision-makers in a language they 
can understand. Must be well versed in the evolving digital 
advertising landscape. Apply HERE. EOE.
  Austin, Texas-based ABC affiliate KVUE has an exciting 
opportunity for a Local Sales Manager to join our dynamic, 
top-performing, forward-thinking sales 
team. The position requires growing 
shares of direct, agency and digital 
business, as well as creating opportunities 
to develop significant new business to achieve budgets. 
The LSM is responsible for recruiting and continuing to 
grow and challenge a sales team that successfully works 
with all levels of the local market’s business community. 
CLICK HERE and scroll to find LSM opening. EOE.

See your ad here tomorrow! CLICK HERE for details.
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iSpot.tv

From Aug. 4 through Sept. 2, 
video streamers totaled $92.9 
million when combining paid 
TV advertising ($49.5 million) 
and media value from on-air 
promos from sister national 
TV networks ($43.4 million).

TOP STREAMERS BOOST NATIONAL MARKETING
  With the 2021-2022 TV season about to commence in a 
few weeks, premium streamers have sharply hiked efforts 
on national TV advertising to match efforts from traditional 
TV networks.
  For the 30-day period Aug. 4 through Sept. 2, Hulu, 
Discovery+, Disney+, Paramount+ and Peacock have 
placed TV spots amounting to 15 billion impressions — up 
56% over a year ago, according to estimates from iSpot.tv.
  Video streamers totaled $92.9 million when combining paid 
TV advertising ($49.5 million) and media value from on-air 
promos from respective sister national TV 
networks ($43.4 million).
  A year ago, over the same 30-day period, 
premium streaming amassed 9.6 billion 
impressions and a total of $68.9 million in 
combined paid ads/on-air promo value.
  Hulu has increased efforts — 11,733 
airings resulting in 2.5 billion impressions. 
A year ago, it placed 8,145 airings, totaling 
1.04 billion impressions.
  Another big change comes from 
Discovery+, which launched in January of 
this year. Discovery+ loaded up national TV advertising spots 
on its networks, amounting to 2.2 billion impressions, second 
only to Hulu.
  Hulu was the biggest estimated paid-advertising spender 
at $8.5 million. Apple TV+ came in at $7.9 million (yielding 
619.8 million impressions), followed by Amazon Prime 
Video, $6.3 million; Amazon Fire TV, $6.3 million; and 
Disney+ at $5.6 million.

ADVERTISER NEWS
(Continued from Page 1)
No. 42. The rankings come from an analysis done by Great 
Place to Work of a survey of 5 million employees and takes 
into account companies’ philanthropic efforts… Global luxury 
brands have seen a revival in sales in the U.S., with the sector 
growing 118% in July from the same month last year and 54% 
from July 2019, according to Mastercard SpendingPulse. 
Gucci parent Kering reported a 263% surge in North 
American sales in Q2 and LVMH Moet Hennessy Louis 
Vuitton grew revenue 60% in the first half… FreshDirect 
will soon offer lower prices to complement a wider selection 
of products in a move reflecting the guidance of Ahold 
Delhaize, which acquired the e-commerce pioneer in 2020. 
FreshDirect has already started selling 250 of Delhaize’s 
Taste of Inspiration and Nature’s Promise private-label 
brands, and plans to roll out a promotional campaign this fall 
that will focus on fresh offerings with “extraordinary quality 
and exceptional value.”

DONE DEAL
  Wendy Hosterman has joined JDA.media as a Senior 
Marketing Consultant. During her nearly 11-year tenure with 
Cox Media Group in Tulsa, Okla., Hosterman worked as 
an Account Executive specializing in leveraging television, 
radio and digital capabilities for her clients. Prior to working 
with Cox, Hosterman led local sales initiatives at Newport 
Television and was a Local Sales Manager. In her initiatives 
role she launched a lifestyle/sponsorship program that 
generated more than $300,000 in its inaugural year.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY
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