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PANDEMIC-ERA SHOPPING TRENDS HERE TO STAY
  Consumers have clear-cut preferences about what platforms 
they like to use for online grocery and meal delivery, Chain 
Store Age reports.
  A new survey of more than 1,000 U.S. consumers by online 
deal platform CouponFollow indicates a leading 34% use 
the Walmart grocery delivery service for online grocery 
orders. Following (more than one response was permitted) 
were Instacart (32%), Amazon Prime grocery delivery 
(17%), Target grocery delivery (17%), Fresh Direct (9%), 
Fry Delivery (9%) and Google Shopping (8%).
  Meanwhile, responses indicated a much more dominant 
No. 1 choice for preferred meal delivery app. DoorDash 
led with selection by 70% of respondents, far ahead of No. 
2 Grubhub (49%). Other popular fast-food delivery apps 
include Uber Eats (45%), Postmates (21%) and Delivery.
com (10%).
  The top method respondents use for meals at home is 
still in-person grocery shopping (85%), followed by meal 
delivery apps such as DoorDash and Uber Eats (27%). 
More than one in five (22%) pick up online 
grocery orders curbside, and almost one 
in four (18%) use online grocery delivery 
services such as Amazon Fresh. Ready-
to-cook boxed meal subscription services 
such as Blue Apron and ready-made 
boxed meal subscription services such as 
Freshly were less popular (9% and 6%, 
respectively).
  Examining some demographic variations in results, 
CouponFollow found that while 24% living in an urban 
area had been using grocery delivery services, only 7% of 
respondents in rural areas were leveraging these services.
  Differences in preferences were also reflected among age 
variations. Younger respondents — who tend to congregate 
in urban, rather than rural, areas — were also the most likely 
to use delivery services for their food. Respondents aged 
18-29 were the most likely to use boxed meal subscriptions, 
both ready to cook (17.1%) and ready-made (8.9%). 
  The survey found that almost all respondents who currently 
perform in-person grocery shopping (97%), plan to continue 
to do for the remainder of 2021. Eight 
in 10 respondents who currently 
order from meal delivery apps plan 
to continue to do for the remainder 
of 2021. A similar 79% who pick up 
online grocery orders curbside will 
continue through the end of the year.
  Smaller percentages plan to continue 
performing food shopping activities 
such as online grocery delivery 
(73%), ready-to-cook boxed meal 
subscriptions (69%), and ready-made 
boxed meal subscriptions (58%) 
through the rest of the year.

SURVEY: WALMART TOPS IN ONLINE GROCERY DELIVERY 
ADVERTISER NEWS
  Ford Motor has extended the shutdown of its Mustang plant 
in Flat Rock, Mich., following a gas leak that has prompted 
the evacuation of hundreds of residents near the factory. The 
plant has been closed since late last week after a gas leak 
there contaminated the city’s sewer system. Health officials 
over the weekend warned residents they could be exposed 
to hazardous levels of benzene, which is flammable and can 
cause long-term health problems... Meanwhile, Ford Motor 
will start shipping within one week new hardtop roofs to 
dealers waiting to replace the faulty ones on 2021 Broncos 
already delivered, the Detroit Free Press reports. Also, Ford 
will be installing the new tops in 2021 Broncos that have 
been held back, then shipping those vehicles… Hyundai 
Motor Group said yesterday it plans to offer hydrogen fuel 
cell versions for all its commercial vehicles by 2028 and will 
cut the price of fuel cell vehicles to battery electric levels two 
years later. The group, which comprises Hyundai Motor and 
Kia, currently has one fuel cell bus and one fuel cell truck, 
the Xcient Hyundai, on the market… Amazon is offering 

delivery service to select external merchants 
as it continues to invest in its logistics and 
delivery operations. The company’s seven-
year-old transportation network now has 
more than 70 planes, 70,000 trucks and 
vans, and 400,000 drivers around the 
world… Instacart is delving into advertising 
as another revenue source and to improve 

ties with users. The Wall Street Journal says Instacart 
plans to help advertisers connect with consumers through 
its user data and, in addition to recently added display 
ads, plans to offer video, audio and other ad formats, plus 
email marketing… Banana Republic has launched its fall 
campaign with the theme “The New Look” and a focus on 
giving new life to looks made popular in decades past. The 
collection takes influences from three eras: the American 
style created by designers like Bonnie Cashin and Claire 
McCardell in the 1950s and ‘60s, the San Francisco safari 
style pioneered in the 1980s and ’90s by Banana Republic

(Continued on Page 3)
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AVAILS
  WFAA, TEGNA’s legacy ABC affiliate in Dallas, is hiring 
an Account Executive with an entrepreneurial spirit and 
passion to help businesses grow! This is a 
rare opportunity for an entry- to mid-level 
executive to be part of a team of dynamic 
sellers in a Top 5 market, who are 
energized to win. You will be responsible 
for growing revenue and share by effectively negotiating, 
packaging and recommending solutions that utilize our 
broadcast and digital assets.  CLICK HERE for full details 

and to apply now. EOE.
  Wake up in the most beautiful market 
in the country, where we experience 
an average of 300 days of sunshine, 
Colorado Springs! KKTV, the leading 
CBS broadcast television station in 
Southern Colorado, is searching for 
a Multimedia Marketing Executive.  
Come work for one of the best teams in 
the country in one of the most beautiful 
places. Applicants should enjoy 
working in a fun culture that offers a 

professional environment with excellent opportunities to 
grow their own personal income. Email your resume to 
kblanco@kktv.com. No calls, please.
  Waterman Broadcasting has an immediate opening 
for a Traffic Log Editor in sunny Southwest Florida. 
The ideal candidate should possess excellent 
communication and customer service skills as 
well as great attention to detail. Wide Orbit traffic 
experience is required. Two years’ experience in 
a broadcast television station’s traffic department 
or traffic role is required. Experience with Wide 
Orbit highly preferred. Submit pertinent materials to: 
resumes@water.net. Waterman Broadcasting is an Equal 
Opportunity Employer.
  CMG is hiring for Media Sales Account Executive based 
out of Seattle, supporting the KIRO CBS 7 TV market. 
This AE will work with and collaborate 
with key advertising agencies, with a 
focus on digital products. 1½-2 years 
of recent media sales in TV/Radio and 
experience negotiating with advertising 
agencies preferred. We offer relocation assistance, remote 
work flexibility, top benefits including 401K, plus training, 
growth opportunities and more. CLICK HERE for more info 
or to apply now. EOE.
  Director of Sales: WFXT Boston is looking for a 
dynamic leader to lead a team of talented sales managers 
and account executives. The Director 
will develop strategies with a sharp 
customer focus and consistently 
deliver on revenue expectations and 
develop deep relationships with our clients. Responsible 
for the attainment of the revenue goals and must display 
entrepreneurial skills in creating new revenue opportunities. 
Minimum of three (3) years media sales management 
experience, preferably in broadcast, required. To apply, 
CLICK HERE. EOE.

See your ad here tomorrow! CLICK HERE for details.

NETWORK NEWS
  Abigail Spencer, who recurred as Dr. Megan Hunt in 
Seasons 14 and 15 of ABC’s Grey’s Anatomy, will reprise 
her role in the upcoming 18th season of the medical drama. 
Spencer first will be seen in the Season 18 premiere. Spencer 
joined Grey’s in the first episode of Season 14 and last 
appeared in the 20th episode in Season 15 for a total of six 
episodes overall. Grey’s Anatomy’s Season 18 premiere is 
set for 9 PM Thursday, Sept. 30, on ABC... Susan Sarandon 
and Anna Friel are set to star in Fox’s straight-to-series 
country music dynasty drama Monarch. It’s described as 
a multigenerational musical drama about 
America’s first family of country music, 
the Romans. The Romans are headed 
by the insanely talented, tough-as-nails 
Queen of Country Music, Dottie Cantrell 
Roman (Sarandon). But when the family 
dynasty is put in jeopardy, heir to the 
crown Nicolette “Nicky” Roman (Friel) 
will stop at nothing to protect her family’s 
legacy, while ensuring her own quest for 
stardom... The Originals alum Andrew 
Lees and Zoe Cipres (Grown-ish) are 
set for recurring roles on the upcoming fourth season of 
the CW’s Roswell, New Mexico. Written by Carina Adly 
MacKenzie, the reimagined Roswell, like the original, is 
based on the Roswell High book series by Melinda Metz.

DISNEY RAISES PRICE FOR HULU BY $1 A MONTH
  Walt Disney is raising the price of its Hulu streaming 
service by $1 — to $7 a month for the version that has 
advertising and to $14 a month without ads. 
  The increases go into effect Oct. 8, the company said. A 
bundle that includes Hulu, Disney+ and ESPN+ remains 
$14 a month, the company said.
  Disney has now raised prices for all three of its streaming 
services this year, with each increasing by $1. Disney+, the 
flagship service, increased to $8 a month in March, while 
the ESPN+ sports product rose to $7 a month in August.
  The company, which has more than 173 million customers 
for the services, is capitalizing on increased demand while 
looking to offset programming costs. Those include pricey 
sports rights, as well as major Hollywood films that have 
gone straight to streaming as a result of the pandemic.
  The bundled offering matches rival Netflix’s $14 standard 
package. Disney has also introduced a new marketing 
campaign to promote that bundle.

THIS AND THAT
  Connected smart-home technology is now considered a 
priority for homeowners and tenants, with nearly 75% of 
those surveyed noting that they will weigh smart-home 
features when deciding where to live, per a Samsung 
SmartThings report. Smart cameras, lights and 
appliances were the most important smart home devices 
for respondents... Sony Electronics says it has chosen 
to withdraw from trade shows in October, including NAB 
Show and InfoComm. Theresa Alesso, Pro Division 
president, Sony Electronics, said “we’ve considered the 
unprecedented circumstances and made the difficult 
decision that we will not be participating in person at next 
month’s NAB Show or InfoComm.”
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Samsung SmartThings

Nearly 75% of survey 
respondents say they will 

weigh connected smart-home 
technology features when 
deciding on a place to live.
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HEARST TV LAUNCHING PRODUCTION DIVISION
  Hearst’s TV division is expanding its TV production 
presence, launching the Hearst Media Production Group.
  The new division will develop and produce programming 
for Hearst’s local TV stations and  broadcasters, as well as 
streaming services and cable TV channels. It will also absorb 
Litton Entertainment, which produces a variety of children’s 
and educational programming.
  Broadcast networks are required to air a certain amount 
of educational and children’s programming each week, 
and Litton produces the weekend kids programming blocks 

for ABC, CBS, NBC, The CW and 
Telemundo.
  Longtime Hearst executive Frank 
Biancuzzo will be president of the new 
division. “Hearst Media Production Group 
is a logical progression in our longstanding 
strategy of producing and owning more 
content which can be leveraged across 
linear and digital platforms,” Hearst 
Television president Jordan Wertlieb 
said in a statement. “Frank is among 
the broadcast television industry’s most 

versatile, creative, and highly regarded executives, and 
he will have the resources to expand our programming 
relationships and original content portfolio.”

ADVERTISER NEWS
(Continued from Page 1)
founders Mel and Patricia Ziegler, and the metrosexual 
trend of the late 1990s… After an eight-week test at stores 
in Massachusetts, Wegmans is rolling out new egg cartons 
made from recycled newsprint and other paper products 
at all of its locations. The molded fiber packaging will be 
used for all Wegmans brand eggs and replace polystyrene 
foam cartons, a switch the grocer said will cut its foam use 
by 625,000 pounds every year… Ollie’s Bargain Outlet 
is gearing up for an anticipated busy holiday season by 
holding a nationwide hiring event today to onboard more 
than 3,000 new employees. The company aims to add the 
3,000-plus positions across its more than 400 store locations 
and three distribution centers in York, Pa.; Commerce, Ga.; 
and Lancaster, Texas. On-site interviews will be conducted 
at all locations. Ollie’s currently employs more than 10,000 
associates.
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I just want to be the best that 
I can be without getting up.

FOX GETS 18-MONTH JUMP ON SUPER BOWL LVII
  For the NFL’s TV partners, the current ad sales marketplace 
all but demands a certain suspension of disbelief, or as Seth 
Winter puts it, the clamor for inventory is so intense that the 
networks are effectively in a “pinch-yourself scenario.”
  Having ascertained that he’s fully awake and not in the 
grips of some sort of fever dream, the EVP of sports sales for 
Fox Sports said he’s getting ready to start selling airtime in 
Super Bowl LVII. “We’re planning to go out into the market 
to begin selling Super Bowl spots next week,” Winter said.
  What Winter is saying is that he’s looking to start shifting 
units in the 2023 broadcast, the one 
that’s set to air 18 months from now, or 
a full calendar year after NBC hosts this 
season’s capper in Los Angeles.
  Winter said that since NBC was 
effectively sold out of its more proximate 
NFL title tilt — by mid-July, the network 
had already booked 85% of its in-game 
inventory, a milestone it usually doesn’t 
reach until the month leading into the 
Big Game — it made perfect sense to 
engage with marketers who were looking 
a bit ahead of the transactional curve.
  Winter’s early-bird gambit is a response to what’s being 
called the strongest NFL ad sales market in well over a 
decade. Already the priciest spots on the dial, in-game units 
in national NFL broadcasts, are fetching record fees, with 
premiums up in the double digits (on a percentile basis) vs. 
2020.
  The 57th Super Bowl will be Fox’s last under its legacy 
NFL rights deal.

REPORT: QSRs CREATE DELIVERY-ONLY BANNERS
  A number of leading quick-service chains are reportedly 
launching brands that exclusively serve customers using 
third-party delivery platforms.
  According to CNBC, fast-food restaurants are extending their 
presence in the burgeoning on-demand meal delivery space 
via subsidiaries that do not have any physical presence, 
but offer limited menus targeted at digital customers. Pizza, 
chicken wings and hamburgers are popular items for these 
menus, as they are simple to prepare and easy to transport.
  Orders for these virtual brands are fulfilled from existing 
brick-and-mortar locations of the parent company. In some 
respect, the virtual delivery brand trend is similar to the 
rapidly-growing “ghost kitchen” concept.
  A ghost kitchen is the foodservice equivalent of a dark 
store – a location that prepares food for delivery, without 
providing dine-in service.
  Although the concept has been around for several years, 
ghost kitchens are gaining momentum during the COVID-19 
pandemic, as more consumers are turning to online delivery 
of prepared meals to consume at home.
  In addition to quick-service restaurant chains such as 
Wendy’s and Nathan’s Famous, retailers outside the 
foodservice vertical are also entering the ghost kitchen 
space. Notable examples include Walmart and Kroger.
  Major quick-service chains and conglomerates operating 
virtual, delivery-only brands include Applebee’s, Brinker 
International (owner of Chili’s and Maggiano’s Little 
Italy), Denny’s and Wingstop.
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