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By STEVE LANZANO, President & CEO, TVB
  The annual TVB Forward Conference brings broadcasters, 
rep firms and media agencies together not only for shared 
thought leadership and business insights, 
but to connect and energize an industry.
  Surging forward and adopting change 
after two years of disruption characterizes 
2022, and this year’s conference 
emphasized this theme across sectors, 
including measurement, NextGen TV, 
revenue generation and automated TV.
  Looking ahead to near-term priorities 
in the Moving Measurement Forward 
session, audience-based buying and cross-platform 
methodology were themes. Nielsen COO 
Karthik Rao commented, “We want Nielsen One to move 
rapidly forward over the next two years, with a focus on big 
data and local.”
  Carol Hinnant, CRO, Comscore, added, “We will invest in 
local and win with the datasets we already have. The goal is 
to move toward a singular methodology, from local to national 
cross-platform. It’s about industry collaboration.”
  And Missy Evenson, VP Sales, Scripps, said, “We aim 
to make pay per performance national 
and begin to shift it to local at the 
agency level.”
  As NextGen TV gains momentum and 
markets continue to adopt it across 
the U.S, Pearl TV Managing Director 
Anne Schelle focused on its interactive capabilities, higher 
quality and security, adding, “We are the fastest growing TV 
technology out there. We’re growing faster than smartphones 
grew.”
  Looking to revenue generation across categories, the 
political message remains that we are heading into a record-
breaking midterm election year and localism is still key. “If 
you don’t engage in the local market, with the local broadcast 
stations and put meaningful dollars in there, you’re not 
going to get the reach and the impact that you need to win. 
If you’re just using those other tools you’re going to lose,” 
said Bradley Perseke, partner, GMMB, during the afternoon 
political category session.
  While car demand is still strong, the 
industry won’t likely see improvement 
until next year due to supply-chain 
issues. In the Business Development 
Automotive session, Monica Mellier 
Reagan, Group Media Director, 
Team One Advertising, stressed, 
“Local broadcast plays such a vital 
role in connecting people with their 
marketplace, and I know all my auto 
dealers really want to be seen as a
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ADVERTISER NEWS
  Walmart has partnered with New York-based startup 
Kindbody to offer the retailer’s employees fertility services 
including in vitro fertilization. Beginning Nov. 1, employees 
and family members covered under Walmart’s insurance 
plan will be eligible for up to $20,000 in lifetime benefits for 
fertility services… McDonald’s has teamed with streetwear 
brand Cactus Plant Flea Market to launch a line of Happy 
Meals with characters from the past aimed at appealing to 
nostalgic millennials. The meals, which debut Oct. 3, will 
feature four different figurines, including Grimace and the 
Hamburglar. The launch will also include a line of apparel 
and other merchandise featuring the characters… Macy’s 
will add 400 brands in 20 product categories to its macys.
com online marketplace this fall in response to shopper 
requests. Floral gifts, electronics and sports nutrition are 
among eight categories appearing for the first time, Women’s 
Wear Daily reports… Walgreens had to reduce hours of 
operations for two pharmacies in Cambridge, Mass., as a 
result of not having enough staff on hand. “In communities 
impacted by staffing shortages, we adjust hours of operation 
with the goal of creating minimal disruption for customers 
and patients. In such instances, we will direct customers to 

other nearby Walgreens locations for 
prescription needs, care and support,” 
the company said in a statement… 
Retail organized crime is robbing 
some stores blind and companies 
such as Best Buy and Home Depot 

are stepping up efforts to keep the thieves at bay. Home 
Depot has locked up more products over the past 12 months 
to address the issue... Chevrolet is updating the heavy-
duty line of its Silverado pickups with a standard 10-speed 
transmission and a more powerful diesel engine. The 2024 
Silverado HD, which debuted this week and goes on sale in 
the first half of next year, will offer an off-road ZR2 trim for the 
first time... Ford Motor’s redesigned F-Series Super Duty 
pickup may lack the sex appeal of the Mustang introduced 
earlier this month, but it’s critical to funding the automaker’s
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AVAILS
  Nexstar’s Norfolk, Va. duopoly — WAVY-TV (NBC)/
WVBT (FOX) — is looking for a Director of Sales. We 
need a strategic-thinking, business-
minded, dynamic leader who is passionate 
about television and digital. We need a 
solid leader who will be responsible for 
leading and implementing initiatives to 
grow revenue through providing value 
to broadcast and digital customers. The 
individual must possess strong leadership skills and will play 

an important role in the development and 
implementation of sales strategies and 
staff leadership. Apply ONLINE. EOE 
M/F/V/D. No calls.
  WESH 2, the Hearst-owned NBC affiliate 
in sunny Orlando, Fla., is looking for a 
highly motivated Account Executive 
to help us round out our A-Team! This 
Account Executive will manage and grow 
relationships with existing clients and 
will be supplied with many resources to 
develop and generate new business. If 

you’re ready to elevate your career in a top-tier market, we 
want to hear from you!  CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

NEXTGEN TV LAUNCHES IN ROANOKE-LYNCHBURG
  NextGen TV broadcasts have come to the Roanoke-
Lynchburg (Va.) market, where WSET-TV, WDBJ, WWCW, 
WSLS and WZBJ have launched NextGen TV signals. 
  As part of the launch, WZBJ, which is owned by Gray 
Television, has converted to ATSC 3.0 transmissions. 
WZBJ is broadcasting its own programming, as well as the 
programming of the other participating stations, in NextGen 
TV format, making CBS, Fox, NBC and MyNet programming 
available in ATSC 3.0 to consumers with ATSC 3.0 compatible 
sets, TV Tech reports.
  All programming of all participating stations continues to 
also be available in the existing DTV format.
  The launch involved stations owned by Sinclair (WSET-
TV), Gray (WZBJ and WDBJ), Nexstar (WWCW), Graham 
Media Group (WSLS).

WANT WORKERS IN OFFICE? TRY FOOD AND DRINK
  The old saying “there is no free lunch” may find less validity 
in the remote-worker generation, Chain Store Age reports.
  While a recent study by Gartner revealed that 58% of 
employers in America are removing location requirements 
for their workers, there’s one thing that will get them back to 
the office for special meetings: lunch meetings!
  A survey of 2,000 American workers conducted by OnePoll 
on behalf of DoorDash found that 42% would prefer mostly 
remote work with occasional days in the office.
  But a large segment said they’d be happy to commute to the 
job for social activities such as “lunch and learn” presentations 
(51%) and happy hours (46%).
  Respondents also feel they pay attention in meetings (59% 
vs. 29%), connect more with their co-workers (53% vs. 
30%), and engage in company culture (51% vs. 30%) more 
effectively on-location than remotely.

SPORTSBOOKS SWEAT A BILLION-DOLLAR BET
  As part of their effort to grow their business, sportsbooks 
have spent billions of dollars on marketing, flooding 
last season’s NFL broadcasts with commercials, The 
Washington Post reports.
  But for some sportsbook operators, a new directive is 
emerging: They to start making a profit. It’s not that 
Americans haven’t been gambling; they have placed 
around $150 billion in regulated bets in the four-plus years 
since the Supreme Court ruled that states other than 
Nevada were free to establish their own sports gambling 
laws.
  Yet among this booming industry’s 
publicly traded companies, only 
FanDuel has turned a quarterly profit. 
The company controls a leading 47% 
market share, per research firm Eilers 
& Krejcik, after spending $1 billion on 
advertising and promotions last year.
  DraftKings and BetMGM control 
another 35% between them. Many 
of the other nearly 60 operators are 
under pressure to become more cost-
conscious. The top tier of sportsbooks is expected to keep 
spending lavishly on marketing, but this fall would-be 
gamblers can expect to see skimpier promotions and fewer 
sportsbooks advertising on national TV.
  Less than a year after announcing a billion-dollar, two-
year plan to promote its mobile app, Caesars has canceled 
more than $250 million in planned marketing.
  National TV advertising for Week 1 of the NFL season 
was flat this year vs. 2021, when sports betting operators 
spent a combined $26 million, according to Nielsen.

NETWORK NEWS
  For the 11th consecutive year, NBC took the top spot during 
premiere week in adults 18-49 demo and total viewers. For 
the week of Sept. 19-25, NBC earned a 1.1 rating in the 
demo and averaged 6 million viewers. NBC was also No. 1 
in entertainment-only programming, according to Nielsen. 
CBS and ABC aren’t at full strength yet: their big shows like 
Young Sheldon and Grey’s Anatomy roll out this week 
and next. As a result, ABC was second in the demo with a 
1.0 rating, followed by Fox (.9) and CBS (.04). In viewers, 
ABC was second for the week with 4.5 million, followed by 
Fox (3.9) and CBS 93.8)... And Bill Plante, whose tenure 
as a CBS News White House correspondent spanned the 
administrations of Presidents Ronald Reagan to Barack 
Obama, has died. Plante was 84 and suffered from 
respiratory failure, the network said. Plante retired in 2016 
after 52 years with the news division, a career that included 
coverage of the civil rights movement and of Vietnam, as 
well as all presidential elections from 1968 to 2016.

THIS AND THAT
  Among the 74% of U.S. TV households that own a smart-
TV, 88% use the native TVOS in that device to stream 
video. And according to Hub Entertainment Research, 
among that latter group, 56% use Samsung’s Tizen OS. 
Roku (44%) ranks second, followed by LG’s webOS 
(38%), Amazon Fire TV (29%),  Android TV (28%) and 
Vizio SmartCast (21%)...
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member of their community, someone that can be counted 
on, someone who’s going to be there for the long term.”
  Automated TV continues to be a focus for the industry 
across the board, with transparency and collaboration key 
topics. “Everything needs to be electronic and  automated, 
and I know we are working on some projects now to help 
move that along, but I hope we can get there sooner versus 
later,” said Nancy Larkin, Managing Partner, LocalONE 
Investment, Horizon Media.

  Notably, Debra OConnell, president 
of networks, Disney Media & 
Entertainment Distribution and TVB’s 
chairperson, announced the creation of a 
new TVB DEI Task Force with more than a 
dozen broadcast TV groups represented. 
This is an important industry initiative 
that’s crucial for building an inclusive 
culture and optimizing recruitment and 
retention.
  Overall, this year’s conference 
highlighted the constant change and 

innovation our industry has embraced, especially over the 
past few years. Local broadcast TV continues to cement 
its legacy as a crucial anchor in local communities, and a 
medium capable of flexibility as technology and consumer 
behavior changes.

ADVERTISER NEWS
(Continued from Page 1)
electric future. Bloomberg says the new Super Duty is the 
antithesis of an electric vehicle. According to Ford, it received 
a thorough overhaul that includes a new 6.8-liter V8 gasoline 
engine and a new 6.7-liter diesel engine to go along with a 
massive 7.3-liter gas engine. In its largest configuration, the 
truck stands over 6 1/2 feet tall and stretches more than 22 
feet... BMW expects to reach the higher end of its 7%-9% 
margin target for the cars business and sees slight sales 
growth in 2023, CFO Nicolas Peter said this week... Hertz is 
teaming up with oil giant BP to build a new network of electric 
vehicle charging stations throughout the U.S. The rental car 
giant is working with a unit of BP to install thousands of new 
chargers at its U.S. locations.
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September auto sales are 
expected to be about
1.1 million vs. around
1 million a year ago.

OUTLOOK: AUTO INVENTORY IMPROVES IN SEPT.
  The limited supply of new cars and trucks continues to 
limit U.S. auto sales, but sales are expected to be up about 
9% for the month of September vs. 
September 2021, according to the 
latest forecast from S&P Global 
Mobility.
  The forecast expects September 
auto sales of about 1.1 million in 
September, vs. around 1 million in September 2021. S&P 
Global Mobility said new-vehicle inventory is still low by 
historical standards, but inventory of about 
1.2 million in September was the highest 
since July 2021.
  Year to date, S&P Global Mobility 
expects U.S. auto sales of about 10.1 
million through September, down around 
1.6 million, a drop of almost 14%, vs. the 
first three quarters of 2021.
  For all of 2022, S&P Global Mobility 
predicts U.S. auto sales of 14 million, 
down about 6% vs. 2021.
  Since last spring, the U.S. auto industry 
has been unable to produce enough cars and trucks to meet 
demand.
•  High prices are the predictable result. According to Kelly 
Blue Book, the average, new- vehicle transaction price 
increased for the fifth month in a row in August 2022, to a 
record $48,301, up $4,712, or almost 11%, vs. a year ago.
  For new vehicles from non-luxury brands, the August 
average was a record $44,559, with non-luxury buyers 
paying an average of $1,102 above sticker price. For luxury-
brand buyers, the average was $65,935.

SURVEY: VIEWING ON LEGACY PLATFORMS FALLS
  A new report from Horowitz Research documents just 
how radically viewing patterns have shifted in recent years 
with viewers now reporting that they only spend one in three 
hours using traditional platforms and that the majority of their 
viewing time is spent streaming.
  Horowitz Research’s latest State of Viewing and Streaming 
2022 report also found that the streaming ecosystem 
continues to fragment. 
  The survey found that streamers use an average of 7.1 
services — around 4.3 subscription and 2.8 free services — 
in a given month to stream full-length TV content. 
  With the cost of streaming subscriptions rising, the 
researchers also reported that the demand for free, ad-
supported content is increasing. Usage of both AVOD and 
FAST services have increased substantially since last year, 
with YouTube remaining the top free service used for TV 
content, closely followed by Pluto TV and Tubi.
  Overall, Netflix still commands the largest share of viewing 
with 22% of streaming reportedly done through the platform. 
However, Netflix’s share has dropped dramatically from 
about 39% in 2018 as more services vie for consumers’ 
eyeballs and engagement.
  Two-thirds of streamers would like universal search 
capabilities across all their streaming services (66%) so they 
could manage all their streaming subscriptions in one place 
(65%).  Six in 10 (58%) would like to see consolidation of the 
myriad streaming services to mitigate confusion.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


